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The Service Bureau of Office Appliances is for 
the Exclusive Use of Subscribers and 


Advertisers 


In the execution of its various commissions this bureau calls upon practically every member of the staff. 
It answers by personal letters all inquiries upon matters germane to the field, it furnishes special 
reports upon articles of office equipment, supplies names of manufacturers of any article 
wanted, puts man and job together, prepares advertising copy, furnishes lists of 
desirable agents and dealers in nearly every country, aids foreign dealers 
in securing U. S. A. lines and in many other ways performs useful 
service, all without charge. Subscribers in every land 
have made, and are making, good use of this 
bureau; manufacturers in every section of the 
field have had evidence of the service. 
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ooooo a Matter so 
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may be obtained 
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reason, so, with- 


out reason, may 
it be made to 
melt away.” 
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Piss days when our Puritan fore- 





bears stepped on these shores to find 












. . Freedom, there has never been a time j 

NS ¥ f , when Americans should be more grateful y 

X \ "e® than today. @, Barely scathed by the havoc i,j Yy 

~ YY y ( and horror of war; with the world turning to Vy 

YY 4 us for succor and sustenance; with prosperity bh ify: 
RIAN A y by flowing through every artery of our land, 
AK A . Ws w/, Y, we stand at the —— of power, a nation 
NN SS \N ff : strong in wealth and ideals — mighty in 
A\ WA A its Americanism. @, Phenomenal in growth, 
S ONS | and acting as a crucible for the fusion of alien 
Ay races, it was inevitable perhaps that some 
NY YS /, i) loose thinking should be engendered; that 
X / AVY A some unrest sBould be fomented; that ideals 





| Ay should be assailed. @, But the foundations 
of this nation are too deeply grounded in 


Yh Justice and Liberty to be disturbed by idle 

















» \ 
MASA . j winds. It was not in vain we spilled our 
WN blood at Lexington and Sumter; in Santiago 
X . and at Chateau Thierry. @, This nation to- 
KY day stands on a rock of stability no infamy 
. can undermine. We are grateful and proud 
EN of our pure Americanism. 
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EDITORIAL 





Business Conditions 
most prom 


NE of the men ( 
nent in the affairs of the 


National Association of Sta 
tioners and Manufacturers ex 
opinion the other day 
ill require ten years to 
normal 
basis of supply and price. In fact, 
beginning to discover that 


bring business back to a 
we are 
what is normal for one time is sub 
another, 


normal or abnormal for 


and that the answer to the ques 
tion, What is normal? depends on 
the point of view of the man who 
Phat 


all commodities 


answers it. we will ever in 


return to prices 
and conditions of ten 


doubted. 


years ago 
may be for basic things 
inged 

a question whether a return 
normal conditions 
unmixed advantage. 
To be sure, we are now in an era 
of high prices and of undoubted 
profiteering in many quarters. De 
mand is so great and production 1s 
so far behind that the situation 
presents undue advantages to those 
control certain 


have ch: 
It 1s 
to so-called 


would be an 


1 


in a position to 

commodities. We recall the inci- 
dent of the man who had a stand 
of hardwood timber to sell. \n 


expert inspected the oak and gum 
and the other and offered 
ten dollars per thousand feet! The 
offer was, of course, refused. \ 
later the owner met a mill 
man and asked why it was that 
oak lumber sawed cost $250 per 
thousand feet when he was offered 
only 
the timber. The mill man’s reply 
throws some light on a dark sub- 
ject. He said that it isn’t the cost 
f cutting and transporting the 
logs, nor the cost of sawing them, 
nor of drying and preparing the 
lumber that makes high prices, but 
vhen the lumber jobbers find out 
that he has lumber to sell 
they come to his mill and sit in his 


woods 


OT e 


some 


May or 


ten dollars per thousand for 


& 

office where they bid against each 
other until they run the price up 
to a point where everybody drops 
out but the high man, who takes 
the lumber and sells it for a price 
which is sure to net him a good 
profit over his cost. And he can 
sell it at exhorbitant prices because 
there isn't enough to go around 
and manufacturers are obliged to 
shut down. 

Here are two causes for the 
dition by which the consuming pub- 


cor 


lic is held up in a fashion never 
dreamed of by any pirate who 
sailed the Spanish Main. The first 


cause is the demand, which exceeds 
the available supply and compels 
jobbers to bid against each other 
for what they get. They have lit- 
tle or no choice in this so long as 
they elect to remain in bus‘ness. 
But once some one man has even 
cornered the supply immediately in 
sight, the temptation is not infre 
quently too great to be resisted to 
make those who buy pay every 
penny that can be squeezed out of 


them. Mills must run; payrolls 
must be met, and the manufactur- 
er must foot the bills and pass 


them on to the ultimate consumer, 
who even then does not complete 
the circle, but must add the cost to 
his merchandise or his labor. 

When this condition will right 
itself no one can tell; but as it has 
its seed in the dearth of merchan- 
which an unpre- 
cedented demand is operating, it 
assumed that the situation 
will improve when manufacturers 
begin to catch up with their orders 
and the consuming public com 
mences to become surfeited with 
its own extravagance and returns 
again to sanity. 


dise on top of 


may be 


In the meantime, while there is 
much talk about high prices and 
about the difficulty of doing busi 
ness under present conditions, we 
should recall that we have no poor 
upon the streets, no class whose 
poverty results from lack of op- 
portunity to work. For these and 


many other blessings let us be 
thankful!—M. 
<-> 
Retrenchment in the Wrong Place 
ONGRESS has proposed re- 
C trenchment in several di- 
rections, and wisely so. Un- 
fortunately, the desire to cut down 
appropriations has been directed 
unwisely in several instances. One 
form of economy which bids fair 
to be of the “penny wise and pound 
foolish” variety, is the proposal to 
cut down the appropriations of the 
Department of Commerce. As 
planned the cut will mean the 
practical abolition of the Bureau 
of Foreign and Domestic Com- 
merce, for the meager sum allotted 
will not permit the continuance of 
the service as planned. 

The activities of the Bureau of 
loreign and Domestic Commerce 
have been directed on a_ broad 
scale to collect, compile and class- 
ify a large volume of information 
important to that growing part of 
\merican industry which is ex- 
tending its selling operations over- 
seas. 

The projected cut in the appro- 
priation for the Bureau will ne- 
cessitate abridging the investiga- 
tions of the foreign agents who 
have been operating to secure in- 
formation and data upon which 
can be erected an overseas trade 
which will mean much to Ameri- 
can industry. Manufacturers who 
patriotically increased their pro- 
duction capacity during the war to 
meet the needs of the Government 
for munitions and other supplies, 
now find themselves with a capac- 
ity beyond the consumption of our 
own country. It seems logical 
enough that Congress should rec- 
ognize the efforts made by manu- 
facturers during the war, and fa- 
cilitate rather than hinder the em- 
ployment of our increased manu- 
facturing facilities by encouraging 
the development of American for- 
eign trade. It means prosperity 
for all Americans.—K. 
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Edison’s Seventy-Third Birthday. 


EBRUARY 11 was the seven- 
F ty-third anniversary of the 

birth of Thomas A. Edison. 
It was a gala day in Orange, N. J. 
At the request of the mayor the 
national colors were displayed on 
public buildings and dwellings. 
The bells of the city rang out a 
welcome to the day. Early asso- 
ciates of Mr. Edison, organized as 


the Edison Association, called in 
person to extend their congratu- 
lations. The telegraph and mail 


greeting to 
from all 
President 


brought messages of 
the inventor’s natal day 
parts of the country. 
Wilson wrote: 

“IT cannot deny myself the pleas- 
ure of sending a message to be 
read at the celebration of Mr. Ed- 
isons seventy-third birthday. | 
am proud to count myself among 
the friends and admirers of Mr. 
Edison, and I beg that you will 
convey to him my warmest con- 
gratulations and my hope that he 
will see many very happy returns 
of the anniversary, marked by an 
increasing number of scientific tri- 
umphs.” 

In a formal statement Mr. Edi- 
son paid his respects to the tend- 
encies of the times: 

“IT am glad the eight-hour day 
had not been invented when I was 
a young man. If my life had been 
made up of eight-hour days I do 
not believe I could have accom- 
plished a great deal. 

“T am not against the eight-hour 
day, or anything that protects la- 
bor from exploitation at the hands 
of ruthless employers, but it makes 
me sad to see young Americans 
shackle their abilities by blindly 
conforming to rules which force 
the industrious man to keep in step 
with the shirker.” 

The inventor expressed himself 
on the subject of longevity: “If 
man delighted in studying the nat- 
ural element in which he exists, 
and if he used this knowledge to 
protect his body against the ma- 
lignant action ef his environment 
I think that he would live at least 


twice as long as now, with his 
mentality unimpaired at the end 
of life. As man learns more of 
his environment and is thus able 


to protect himself more and more 
I see no reason why he should not 
live as long as the sequoia trees of 
California, which live several 
thousand years.” 

Which leads us to hope that the 
theory is correct, and can be dem- 
onstrated by this eminent patron 
of creative industry. The world 
has need of his genius. 


OFFICE APPLIANCES 
The Richest Man. 
HE following bit of sound 


philosophy was taken from 

an editorial in the St. Louis 
Globe-Democrat, reprinted as a 
brochure by the Skinner & Ken- 
nedy Stationery Company of that 
city, and sent out to friends with 
the wish “that you may enjoy with 
us this little glimpse into the land 
of contentment and sanity.” It is 
the privilege of Office Appliances 
to pass it on: 

There is a man living in Pierce, Neb., 
who claims to be the richest man in 
the world. He knows about Rockefel 
ler, too, but says the great oil magnate 
only has money, while this brawny 
blacksmith, for that is his trade, has 
a stomach that all Rockefeller’s mil- 
lions cannot buy. But it is not his 
stomach which constitutes his wealth. 
It is only an element, an important one 
to be sure, of the good health which 
enables him to enjoy life and possess 
the inestimable riches of happiness. He 
has a wife and children who delight 
in his society and in whose society he 
delights, and there are few riches of 
this world greater than that. He has 
what he calls a cosy home and a cozy 
chair in it in which he smokes his pipe 
and reads, or “families” with the others 
in the evenings, and a bed that he seeks 
early in which he slumbers without 
waking the ‘whole night through. He 
has also the capacity to enjoy the beau- 
ties of nature, an old shotgun which is 
still able to get a cottontail or bring 
down a teal or mallard, and an old dog 
faithful to him for a dozen years. All 
the use he can see for dollars is that 
he requires a few to assure the protec- 
tion of these riches which constitute 
his great store. 

And there is another element of his 
wealth of which he speaks, and that is 
his joy in his work and his satisfaction 
that he gives full value for every dollar 
that is paid him for it. Many a worker 
who has the wealth of perfect health 
and even the riches of a loving family 
does not possess this wealth of joy in 
service, without which no one can say 
he ts truly rich. Lack of this joy is 
the foundation of much of our indus- 
trial discontent. We work too much 
just for the pay we get in dollars. We 
have too much of the spirit of getting 
by, of doing the least we can for the 
most money. In all transactions in 
which we exchange goods or labor for 
money we think too much of what we 
are getting out of it and too little of 
what we are giving of value to the 
other party in exchange. We take too 
little pride in giving value received for 
what we get. Perhaps in our complex 
industrial life that is not as bossible as 
it was in more simple social times, such 
conditions as seem still to exist in 
Pierce, Neb., where the personality of 
the one who does the work counts for 
more than it does in the extremely im- 
personal relations of employer and em- 
ployed in our large industries. But, 
whatever the cause, there is no real joy 
in labor that docs not have in it the 
element of pride in the work for the 
work's sake, and no real joy in a dollar 


that does not represent actual service 
for its acquisition. With service goes 
; 


good will, and good will makes a light 


heart. Ilealth cannot pw 
peace, contentment, love and the f 
service. Who has these } d | 


may well let others have wealti 
<—-0-—> 


The Elusive Transient. 


( ISSES have been suttered 


recently by several dealers 

and manufacturers’ branch- 
es through the rental of machines 
to transients. An account of the 
operations of two individuals is 
printed in this issue. They vic- 
timized a number of dealers and 


branches since the beginning of the 
year. 

One Chicago 
takes no chances in 
writers and tables to transients. If 
for delivery to unknown pe 
and particularly in cases where the 
machines are for use in a | 
substantial deposit is required be 
fore the machine is delivered. THis 
need not necessarily be a reflection 
on the renter, as cases are known 
in which typewriters have 
taken by hotel employes from 
guests’ rooms. 

More than 
bles have been abducted, 
in an effort to 
and then disposed of. The practice 
of putting private identifying 
marks in the table drawer, or on 
the under side of the top, has en- 
abled a Chicago manager to prove 
his property after an oak table had 
been stained mahogany 


typewriter omee 


renting type 
rsons, 


notel, a 


peen 


the 


that, typewriter ta 
stained 


deceive the loser, 
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Still Technically at War. 
LTHOUGH nearly 
and a half has elapsed 
the signing of the 

the United States has not vet 
cluded a treaty of peace with Ger 
many. We are, therefore, still 
technically at war in a legal 

though actually at peace in 
sense that fighting has ceased. It 
might, perhaps, be well for us not 


Vear 
since 
armistice, 


con- 


ence 
nse, 


the 


entirely to forget this technical 
fact, whatever our opinion may be 
with regard to the wisdom or 
otherwise of our delay. We went 
to war to achieve a certain | OSE 


which was nothing less than to 
make the world a safe place in 
which men and women might live 


and work out their individual des 
tinies. Our foes, having been de- 
feated and the threat of their domi- 
nance removed, it is not itural 


to extend a hand to them: but at 


the same time it is the part of wis 
dom to remember that the leopard 
does not change his spots, ither 


do nations change their tenden 


over night.—M. 


cies 
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IN BELGIUM 


HE Chancellor tore up the 
paper; the field 
marshals were called in, 
the field gray legions 
“nach Paris.” In 
route via Belgium, 
the German leaders pointed out that 
the very size of Belgium precluded 
the possibility of serious military 
resistance, while the army psychol 
forward with the an 
that German business 
influence in Antwerp and Brussels 
as well as the natural “common 
of the Flemish stock, would 
prompt the Belgians to submit 
rather than be over-run. The es- 
timate of Belgium’s size was cor- 
the estimate of Belgium's 


scrap ot 





and 
launched 


were 
Sé lecting the 


] 


came 


OgiSts 


nouncement 


sens¢ ¥ 


rect ; 


pluck was a fatal blunder. The 
psychologists forgot Schmidt of 
“Jasco” and his ilk. Schmidt, by 
the way, left his office one fine 
morning to get the news from the 
street. The news was that some 
ninety thousand partly trained 
Belgians would oppose at the 


frontier, a quarter of a million of 
perfectly trained German soldiers. 
Schmidt came back to the office in 
an artilleryman’s uniform and he 
remained in uniform until the sign- 
ing of the armistice. Now this 
same brand of pluck is still prom- 
inent in the stock equipment of the 
ordinary Belgian and the point here 
is that Belgian pluck sent hundreds 
of Schmidts back to the job, back 
to the factory, back to the plow, 
the moment the business of fighting 
was over. Of course a tiny cottage 
is easier to place in order than a 
large sized dwelling and by the 
same token, Belgium’s size was in 
her favor when the beginning of 
the reconstruction came, but the 
fact remains that the people who 
first entered the battle will prob- 
ably be the first to regain their 
balance now that the smoke has 
cleared away. 

The Belgian has no time to con- 
cern himself with that popular in- 


door diversion, “Who won _ the 
war.” He is too busy forgetting 


that there ever was a war, insofar 
as the recollection may interfere 
with his resumption of industry. 
One is immediately impressed with 
the fact that every one, every 
where in the kingdom, is eternally) 
busy. The streets of Brussels 
swarm with vendors of every de- 
scription—and a Belgian vendor 
with his push cart, never loafs on 
the job. If he cannot muster suf- 
ficient capital to enlist a push cart 


Report of Conditions Among the Bel- 
gians and Observations Concerning 
Their Views and Requirements— 
Being the Personal Narrative of 
Charles S. Biernatzki, Special Rep- 
resentative of Office Appliances 
Abroad. 


:ditors Note—Belgium's part 
in the great war was so important 
and so heroic; the martyrdom of 
the little kingdom so appealed to 
the sympathies of the world and 
its heroism so engaged the univer 


sal admiration of mankind that 
never again will men and women 
cease to be mterested in the Bel 


gians, who, even in the days of Ju- 
lius Caesar, accounted as 
among the bravest soldiers and the 
most difficult adversaries with 
whom the Roman legions contend- 
ed. Two thousand years ago they 
defied the might of Rome; but yes- 
terday they offered themselves and 
their land as a sacrifice in a war 
with a mightier adversary than 
Rome. They survived the sword 
of the Caesars that twenty centur- 
ies later they might delay for a 
precious two weeks the tide that 
threatened liberty in the world. 
They still survive, and tomorrow 
they will be stronger than ever be- 
fore. All the destructive forces 
marshaled in forge or laboratory 
by the greed of kings cannot de- 
stroy a people with a soul. 


“ere 


for his vending he presses a basket 


into service and vends with a 
vengeance. \ppetizing cheeses, 


large as the once familiar beer keg, 
bisected to reveal their golden rich- 
ness, appeal to lovers of “fromage.” 
Snails served piping hot from ves- 
scalding water tempt the 
Peasant girls in coarse 


sels of 
passer-by. 


garments, ruddy cheeked and 
wholesome, with long braids of 


hair too luxuriant for the coiffure of 
sophisticated femininity, clatter 
about in wooden shoes, their arms 
full of autumn leaves, on their 
heads balancing baskets brimming 
with holly and mistletoe. Flowers 
heaped high on huge push carts 
ranged promiscuously along the 
curbs lend color to the scene, as 
apparently every one who cannot 
afford shop rent, bends himself to 


the cultivation of the migratory 
franc of the street. Surely Belgium 
is busy. 


It would be untrue to say that 
Belgium’s nerves have not tingled 
with the general unrest agitating 


the world as the initial step in an 
era of better things. The cost of 
living is four times that of former 
days and labor has successfully de- 
manded higher wages. But because 
disputes are frequently easily ad- 
justed in small families and because 
the Belgian is fundamentally one 
of the best workmen in the world, 
strikes have generally been settled 
without much difficulty and with- 
out greatly disturbing conditions. 
lhe people are thrifty and the 
country itseli—cities and rural dis- 


tricts included—is ‘in very good 
condition. With the exception of 
liege, Namur, Louvain, and the 


border scenes of the vain attempt 
to stem the tide of invasion, 
Belgium presents no such examples 
of devastation as does northern 
l'rance. Although the Germans oc- 
cupied the country during more 
than four years, they probably in- 
tended to occupy it for a much 
longer period—and a Teuton plan 
to make Brussels a suburb of 
Berlin naturally provided against 
the possible necessity and bother 
of re-building Brussels. So in spite 
of the fact that men and women 
were occasionally shot or marched 
away to toil for the invader, and 
although current necessities such as 
bronze, brass, leather and textiles, 
were appropriated with nonchalance 
by the victor, Belgium suffered 
comparatively little property or 
physical violence and at the close 
of the war, she faced no such re- 
construction agony as did France. 
\ll of which had a great deal to 
do with the fact that the Belgian 
franc quickly claimed a slightly 
higher valuation than the franc of 
France. 

America’s sentiment for the game 
little country which unhesitatingly 
offered to sacrifice its blood rather 
than its independence, is heartily 
reciprocated. The Belgians have 
faith in the United States and they 
unanimously hope that economic 
conditions will permit of the devel- 
opment of an international busi- 
ness relationship well started. They 
are confronted by the same increas- 
ing difficulties faced by allied 
European nations generally in trad- 
ing with us. The exchange situ- 
ation is a curse as potent here as it 
is elsewhere. 

Signs of the following character, 
are conspicuously displayed in many 
prominent business houses: “That 
all Belgium may follow our ex- 
ample, we will not buy any article 











of Germany or Austria.” And 
everywhere there is a manifest in- 
clination to observe the spirit of 
the placard—until necessity shall 
dictate otherwise. One prominent 
dealer who is personally wealthy 
told me that rather than ever again 
engage in business with the Ger- 
mans, he would close his place of 
business. He admitted that al- 
though he could afford to do as he 
pleased in the matter, most dealers 
were placed in an entirely different 
situation financially, and it was his 
prophecy that the small concerns 
would be forced to trade with 
Germany in the near future, should 
the exchange situation not soon be 
alleviated. There will undoubted- 
ly be a resumption of buying and 
selling between the late enemies, 
whenever Germany is able to offer 
goods in reasonable quantities. 
\nd in the interest of American 
office appliances, let us voice with 
the Belgians the now ancient hope 
that “something will be done” to 
remedy the exchange situation 


Select Native Belgian Agents. 


There is little doubt that the 
citizen of any country is the logical 
person to deal with other persons 


of his country. This holds good 
with reference to Belgium. The 


carefully selected Belgian may be 
expected to produce better results 
than an American, a l*renchman, 
or a Dutchman in charge of the gen- 
eral distribution of American goods 
among Belgians. This is not to be 
taken as opposing the encourage- 
ment of American selling ideas. 
The distributor abroad will wel- 
come suggestions and find the best 
means of adapting them to his own 
country. But the smallness of 
Belgium has frequently caused us 
to overlook her commercial im- 
portance and her spirit; it has 
often seemed the simpler way to 
include her in a general agency for 
one or two other countries, and this 
is a source of keen resentment 
among the Belgians. It is not alone 
that they are thrifty and can see 
no good reason for paying an extra 


commission to “an outsider’—with 
the frequent imposition of two 
duties instead of one; it is not a 
mere matter of increasing the 


chances of delay in deliveries and 
the mistaken tendencies of 
many ; as much as anything 
else, the thing objected to offends 
the national pride. “It is as 
though you Americans considered 
us of such small importance as to 
be unable properly to handle busi- 
ness within our own domain, and 
therefore you must call an outsider 


“too 


cooks” 


OFFICE APPLIANCES 
to boss the job of looking after 
your interests here,” they say. 

And this attitude is but natural 
when one recalls the history of 
Europe. Friendly as two nations 
may be, national sentiment makes 
each just a bit watchful and jealous 
of the other. There are at present 
a number of prominent American 
lines which are not doing well in 
Belgium simply because their dis- 
tribution is controlled from another 
country and the local distributor is 
compelled to assume the position of 
a sub-agent. The annoyance and 
expense involved through inability 
to deal direct with the factory, is 
well illustrated by an instance I[ 
have in mind. In recognizing a 
local demand for an American 
product, a dealer was compelled to 
place his order’ through — the 
European general agent in England. 
After much correspondence and the 
lapse of considerable time, the lat- 
ter informed the dealer that the 
merchandise was on its way from 
\merica in the good ship “Delay” 
(which was not the reg- 
istered name). Tinally it was dis- 
covered by the Belgian that the 
ship had gone to Norway without 
touching at Antwerp. More delay, 
and then came the intelligence from 
England that the original informa- 
tion had been incorrect; the goods 


vessel's 


were safely aboard the “Tarry” 
which would soon put in at 
\ntwerp. On the = strength of 


this assurance orders were placed 
for the  shortly-to-arrive appli- 
ances. When the “Tarry” per- 
sistently refused to put in an 
appearance, steamship authorities 


came forth with the cheering 
news that she too had gone to 
Norway. And then came a letter 


from London announcing that when 
the goods should arrive, although 
prices had been quoted and the 
order placed on the basis of prices 
six months previously, there would 
be an increase on the original pur- 
chase price to which must be added 
“watching charges.” And _ this 
did not take into consideration, the 
hoost necessarily given by the ris- 
ing exchange rate during the six 
months interval of delay. The 
Belgian was spared these expenses 
however, as the shipment never ar- 
rived, but it is safe to assume that 
never again will he enthuse over 
the prospect of placing an order 
for American through an 
agency for all Europe. 


goods 


Belgium is an apt pupil of 
modernity and she is more and more 
demanding short-cut methods and 
up-to-date office appliances. It goes 
without saying that tvpewriters find 


+ 


a ready market, although prior to 
1914 American makes encountered 
competition from a fair percentage 
of the twenty-six different Ge: 
machines. Even if our prices are 
high, superior workmanship and a 
superior product should insure a 
continuation of American | 
ship in writing machines. Prom- 
inent dealers have for 
past interested themselves in 
movement to abandon the [elgian 
keyboard for the universal; the 
former is now sold only vhen it 
is insisted upon. There is a con- 
stantly increasing demand for 
portables. 

Ribbons and carbons were larg 
ly purchased from Germany before 
the war, but for the present, [ng 
land is getting the bulk of this 
business. American manufacturers 
of these goods will find opportu 
in Belgium as well as in France, 
Holland, Switzerland and _ Italy 
There is also unusual opportunit 
for makers of good grade, mediu 
priced lead pencils, whicl 
from Austria and German 
exclusively before the war 

\ shortage of fine stations to 
gether with the fact that a people 
who produced Rubens, lel ling 
and the Monsieurs Teniers are stil 
producing exquisite lace. tter 
and art, should be a significant tip 
for makers of dainty statione: 
and cards. likewise, is 1 
good market for inkstands ind 
specialty devices. 

\s in other countries, t] al 
has done much in Belgium 1 oint 
out the economy of 
devices: thus, 
calculating and 
chines distributors 
people ina receptive ft ( of 
mind Through the us« el 
directed publicity and Co-Operative 
educational propaganda this market 
could doubtless be 
lated, for small 
cities of considerable size 5 in 
France, form an as vet undeveloped 
field for expensive appliat Ces It 
is my observation that tl TEN 
alence of registers in shops 
restaurants, etc., forms a pretty fair 
indication of the tendency of peo 
ple to adopt up-to-date business 
methods, and cash 
common in Brussels and Antwer} 

Most of the wood furniture i1 
Belgium is made in small loca 
shops. The workmanship is good 
but wood is and the finis 
is generally inferior 
America. One manufacturer pointed 
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labor saving 
adding, duplicating. 
bookkeeping 11} 


are finding the 


erea <timu 


towns 1} evell 


cash 


registers art 


scarce 


to tl it ot 


out that it was only through great 
effort that he was able to procure 
the necessary varnishes and stains 


\lthough the scale of production 
is small and the cost of raw ma- 
terial very high, the advantage of 
making furniture on the ground ts 
obvious in considering price. Eng 
land and a concern in Alsace, with 
Belgian capital, are placing most 


furniture and it is 
very often good, substantial fur 
niture too, though in no instance 
does the enamel finish compare with 
that of leading American makes. 
The price, exchange, the possibility 
of damage in transit and the cer 
high freight rates, are 
which mitigate heavily 
against a satisfactory developement 
of the steel and wood furniture 
far as America is con- 
will 


, . , 
or tne steel 


taintv of 


tactors 


business as tar 
cerned, and these handicaps 
emphasize themselves with the in 
flux of competition from other 
European countries. There is, how- 
ever, a policy which I believe would 
enable America to catch and hold 
her share of the desirable high 
office furniture business of 
ontinental Europe, and that is—a 
freight charges, the 
minimizing of breakage and the 
avoidance of delay in deliveries, 
by the operation of large continental 
assembling plants. For example: 
Belgian orders might be filled from 
a Paris assembling plant—assuming 
that Paris were chosen as a conti 
nental assembling site—without in- 
terfering with the agency inde- 
pendence of the Belgian who would 
be dealing directly with the factory. 
()n the prospect of securing the 
economic such as 
sembling plants, the French govern- 
has already manifested an 
inclination to make tariff 
sions which would eliminate a sec 
ond duty on continental shipments 
from the plant on French soil. With 
the French 
this is as vet merely an “‘in- 
clination”, but it is within the 
realm of possibility and as such is 
capable of development. 


rracde 
grace 
( 


reduction of 


advantages of 


ment 


conces 


reference to govern- 


ment, 


It was repeatedly pointed out to 
me that American makers of swivel 
office chairs would find a waiting 
market in Belgium. Printing press 
nufacturers would also find the 
held worth investigating. 

If we are exporting to Belgium 

find the right Belgian and 

then give him the confidence and the 
operation, in publicity and cus 
ner-cultivation, that manufactur 
rs commonly accord their distrib 
utors in the domestic market. A 
consistent application of this prin- 
ple will mean a more intensive 
a field rich in poten 
the dependable 


l¢ 11S 


ultivation of 
tial profits of 


arT1et 
Vi ¢ 
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Some Faults in Our Methods. 

It was my practice while in 
Europe to place myself, mentall) 
at least, in the position of a repre- 
sentative of American manufac 
turers of office appliances col 
lectively, and as a_ representative 


4 Xe 
There are persons who 
constantly clamor. They 


complain of oppression, spec- 
ulation and the pernicious in- 
Auence of accumulated wealth 
They cry out loudly against 
banks, corporations, and all 
which small capitals 
united in order to 
produce important and bene- 
ficial results. They carry 
out mad hostility against all 
established institutions. They 
would choke the fountain of 
industry and dry all streams. 
In a country of unbounded 
liberty they clamor against 
oppression. In a country of 
perfect equality they would 
move heaven and earth against 
privilege and monopoly. In 
a country where property is 
more evenly divided than any- 
where else they rend the air 
shouting agrarian doctrines. 
In a country where the wages 
of labor are high beyond 
parallel, they would teach the 
laborer that he is but an Op- 


means b\ 
become 


pressed slave. 

Were the foregoing words ut 
tercd in 1920? Did some United 
States senator say them in a de- 


bate on bolshevistic propaganda? 
No, kind sir or madam; those 
uttered by Daniel 
America’s greatest ora 


words were 


W ebster, 


tor, f the profoundest think 
ers of the last century, eighty- 
two years ago Frame them 
Fifty years hence they may still 
} ipropos 

or) 


sought criticism 
and for the 


“on the ground” | 
and suggestions of 
group I represented. I was just a 
little surprised at the number of 
sincere criticisms and found cause 
for self congratulation that my re 
sponsibility did not extend further 
than an assumption. 
Some American houses still per 
(Antwerp, 
geography 
(and, no doubt. 


sist in directing mail to 
Holland—an error of 
which Belgium 

Holland too) resents. This is not 
a hopelessly irremediable blunder, 
and perhaps we may be forgiven 
on the ground that England who 
lives next door to Belgium, some- 


13 
times accomplishes the same fausr 
The Belgian thinks that in lieu 


of some relief from the pressure 
of the exchange situation, he ts in 


fairness entitled to relief from 
the inflexible “cash in advance’ 
rule. He believes he ought to be 


given consideration on a sixty to 
ninety day term basis and insists 
that, at any rate, cash against 
documents is all that should be ex- 
pected of him. Paying six months 
before receiving goods does not 
strike him as an evidence of great 
confidence on the part of the ship- 
per and it certainly strikes him 
from the shoulder. , Frequently the 
Belgian dealer places his order and 
then after several months of delay, 
during which time he has quoted 
prices to his trade, he is informed 
that prices have advanced. Some- 
times this notice is given after the 
have been received. -The 
dealer not unreasonably believes 
that this particular shipment should 
have been billed at the price quoted. 

Too frequently unnecessary an- 
noyance and even loss of business 
result from failure to quote prices 
in terms of the foreign country and 
often mistakes are incurred and 
delay encountered through the use 
of trade idioms and abbreviations 
not comprehended by the dealer on 
the other side. 

Failure to reply to inquiries from 
abroad, or delay in acknowledging 
letters, is a source of exasperation 
to the man who is waiting for your 
letter. The Belgian feels as does 
every other European (as you your- 
self feel, for that matter) that an 
inquiry deserves the courtesy of 
a reply even though its recipient be 
uninterested in selling at the time. 
Frequently our American busi- 
ness letters convey to the European, 
an impression of coldness or blunt- 
ness not at all intended by the 
writer. Many of our “short-cuts” 
are neither appreciated nor under- 
stood abroad and in handling for- 
eign correspondence it will be well 
to bear in mind the fact that the 
man to whom the letter is addressed 
lives in an environment differing 
from yours in many respects; and 
it is in the light of his own customs 
and ideas that he will be impressed 
by the “tone” of your letter. 

Of course there is the little old 
matter of deliveries agitating every- 
body in Europe who is trying to 
catch up with back orders for 
\merican appliances. But this mat- 
ter has been taken up at length in 
discussing French conditions in a 
previous number of this journal. 

(Continued on page 44) 
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INSECTS VS. FURNITURE 


HE design and convenience 





of American office fur- 
niture command the 
hearty admiration of 


Latin Americans. But certain sorts 
do not seem a good investment to 
these neighbors, at least, in some 
districts. 

Not all American manufacturers 
have learned why. Of course, the 
greater cost, especially when 
freights to interior points have to 
be added, must be considered. 
Initial expense is not, however, the 
principal handicap which limits the 
sale of this line in that region of 
great possibilities. Failure to adapt 
products to certain peculiar condi- 
tions is usually responsible. 

Nearly all our office furniture is 
so constructed and finished that it 
gives good service under North 
American conditions, in spite of 
variable climate and, frequently, un- 
favorable heating methods. But 
the variation in humidity in the 
tropical regions is more trying than 
our variations of temperature. It 
is not surprising, therefore, that 
our wooden furniture has not been 
wholly satisfactory. For example, 
I am writing from Central Amer- 
ica at a well-known make of desk. 
All its drawers stick and bind; and 
the varnish that made it so attrac- 
tive has not stood the climate. Sav- 
ing the surface is saving all, they 
say, which makes me rueful when 
1 contemplate the whitened portions 
and unprotected spots of this year- 
old purchase. It may be remarked, 
incidentally, that American var- 
nishes and paints do not command 
the preference of this district. 
“There’s a reason’, and I commend 
the matter to our progressive manu- 
facturers. 

There is, too, the subject of up- 
holstery. Though hair-cloth has 
gone its way, many of us have con- 
siderable fondness for leather. An 
American concern was guided by 
such fondness to include some 
items of this sort in its initial equip- 
ment for a Central American 
branch a short time ago. Of course, 
the leather quickly gave way before 
the climate and the insects. Some 
of the chairs made excellent head- 
quarters for insects. Moreover, 
this type, while it lasted, proved 
less comfortable in the heat of Cen- 
tral America than our cane-seated 
or our excellent solid saddle-bot- 
tomed chairs would have been. 

Every precaution must be taken 
so that equipment affords no lodg- 
ing place for pests. The desk to 


Being Suggestions of Interest and 
Value to American Office Furniture 
Manufacturers with Regard to Cir- 
cumventing Tropical Ants and 
Borers Which Destroy Furniture — 
By O. C. Gould, Punta Gorda, Brit- 
ish Honduras. 


which I| referred above, a low roll- 
top, has its pedestals guarded by 
metal against mice but where the 
curtain descends in back was not 
so protected. Much to my distress, 
this oversight permitted mice on 
one occasion to well-nigh destroy 
my whole desk file. The insects 
are not so capable and rapid de- 
struction as mice and not all are so 
immediately unpleasant as_ the 
scorpions | have found in my file, 
but some kinds can, before de- 
tection, do much damage to papers, 
bindings and wood work. 

Some of our types of office fur- 
niture are quite heavy. Our veneer 
experts have obtained remarkable 
results in airplane problems in in- 
creasing the ratio of strength to 
weight, and its seems possible that 
they could give outward effects 
fully as substantial and impressive 
without decrease of strength but 
with lessened weight. The present 
cost of transportation, alone, makes 
it desirable to see what can be done 
in this direction. 

Most important, however, is the 
problem of making furniture, as 
say, ‘“ant-proof.” Our excellent 
steel office equipment withstands the 
termites though it does not, in all 
cases, completely protect its con- 
tents. But steel equipment is not 
wholly ideal in the more humid 
regions. Once the finish is dam- 
aged (as it frequently is en route) 
the metal rusts out with astounding 
rapidity. Not all portions have 
been protected against rust in the 
past and the coating of the earlier 
products is believed to have been 
considerably inferior to that now 
used. Besides, it seems likely that 
local prejudice in favor of wood 
will not be so easily overcome as 
in the United States. 

How, then, is wood furniture to 
be made ant-proof ? 

Certain furniture makers are said 
to have referred the problem to the 
Wood Products Laboratory (Mad- 
ison, Wis.) for technical investiga- 
tion. This is good, showing that 
the importance of the subject is be- 
ing realized. It was intimated that 
chemical treatment of the woods 
prevented high-class finish; that 
treatment could not follow finish- 


ing; that treatment and finishing 
could not be accomplished together: 
and that the solution would be 
found in treating the core (of 
American wood ) and using a ° 
of tropical wood, resistant or im- 


mune to ants, much as the tropical 
wood mahogany is now utilized 

It should be more generally 
known that the “white-ants’, of 
several varieties, are fastidious 
They usually leave certain tropical 
woods alone. Certain other trop- 
ical woods they dessicate with 
avidity. But they will always for- 
sake any native wood in favor of 


imported stuff; oak furniture, if 
it’s to be had, or pine packing 
cases, or, if there is nothing better, 
ordinary flour barrels. Cheese 
not have to be guarded from mice 
as zealously as our cabinet woods 
from termites. 

It need not be too readily 
sumed that certain tropical woods 
are wholly immune. It may be 
true but | doubt whether the fact 
has been scientifically demonstrated. 
The immunity appears to depend 
somewhat on the availability of 
other wood provender. Neverthe- 
less, there is likely to be satisfac- 
tion in the use of tropical veneers 
over American cores, for it may be 
doubted whether any tropical cab- 
inet wood will suffer so quickly or 
extensively as northern white pine, 
ash, etc., with the possible excep- 
tion of mahogany. Indeed, the 
white ants may be doing us a real 
service if they will make us ac 
quainted with the fine cabinet woods 
so abundant in the tropics and so 
little known elsewhere. Our know!l- 
edge is now largely confined to ma- 
hogany, which compares to other 
tropical woods much as our white 
pine compares to oak. Aside from 
being easily worked, it would be 
difficult to see why it has been pop- 
ularized in preference to other 
woods, did we not know that its 
original selection was largely ac- 
cidental. Other woods are less like- 
ly to mar, can be worked easily) 
enough and have coloring fully as 
attractive. We should get ac- 
quainted with them that we may 
escape from the deadening same- 
ness of “oak or mahogany finish” 
and that we may not arrive at the 
depletion of native woods without 
experience in the use of other and 
better materials. 

Until there is more scientific data 
about termites, we may say that the 
apparent, or comparative, immunity 
of certain tropical woods seems 


does 
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due, not to hardness but to the taste 
of the wood. There seems to be a 
similarity to the problem of the 
teredo. In Puget Sound this borer 
quickly reduced pilings of all woods 
except certain African and Austra 
lian timbers. He was fought in 
various ways, most successfully by 
concrete but effectively by 
impregnating with 
poison but with preparations which 


very 
woods, not 
made these woods distasteful. 

It may be that we can render the 
core of American veneers poisonous 
to the termites by the [ 
mercuric chloride, though it would 
seem that enough poison could not 
be absorbed to be effective. Suc- 
cess seems to the writer more likely 
by making all of the furniture dis- 
tasteful rather than poisonous. 
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the 


use ol 


humble 


it is filled with a high- 
grade lubricating oil and 
is wielded by one who is conversant 
with all of the kinks and twists to 
be found in a modern writing im- 
plement. 

\nd the oil can so manipulated 
is fully worth considering, for it 
has turned more than one sale for 
a salesman in a city in the Middle 
West, who keeps the container of 
fluid close to him as he journeys in 
and out of offices in that center. 
He is a good salesman, and knows 
his business, but he has found the 
oil can a more potent friend than 
his selling ability and his knowl- 
edge of his profession. 

He finds particular profit in the 
field of hand machines, 
rented by various typewriter com- 
panies as a sort of accommodation, 





second 


or a method of getting revenue 
from machines which have been 
used. But this salesman doesn’t 


look on the lessee of a second hand 
machine as a nonentity not to be 
considered, but as a prospect for a 
brand new typewriter. 

His introduction to the fellow 
who is hammering away on a used 
machine is simple in the extreme. 
“T am with the Blank Typewriter 
Company,” he says blandly. “Your 
machine probably needs oiling.” 

“But I am not using a Blank 
machine,” retorts the gentleman in 
the office, as a rule. 

“That doesn’t make any differ- 
ence,’ replies the salesman. “All 


of them need oiling once in a 
while.” And he oils it. The renter, 
sans oil can, sans brushes with 
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How to do this might be determined 
by chemical analyses of certain 
trees, such as, for instance, the 
sapota or sapodilla (whose sap, 1n- 
cidentally, is far from distasteful 
to human beings, constituting the 
chicle of our chewing gums). 

[s it 
even 


a toregone conclusion that 
\merican cannot be 
distasteful 


nne 


woods 
without 
finishes, 
about 
Even 


spoiling 
without 

the 
they 


made 
them for 
learning 


more what 


termites dislike? now 
usually effect entrance through un 
varnished surfaces which in- 
dicate that varnish, if not now im- 
pregnable, may have that combined 
with it which will make it thorough- 
ly termite repellant ? 


may 


We need not jump to the conclu- 
sion that Europe has solved this 
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Some of the Things a Typewriter 
Salesman May Do.—By Murray 
E. Crain. 


Editor's Note—A line occurs in 
the following article which seems to 
condense a present truth in very 
few words. The writer says that 
the need seems to be for a revival 
of the old fashioned attribute of 
service. That 1s, we believe, just 
what we do need. The retail mer- 
chant was once and of course still 
is anxious to please his customers, 
but of late it has seemed to us that 
some have adopted the “take it or 
leave it” attitude without perhaps 
really intending to do so. Any 
attitude of interrogation on the part 
of the customer is received with re- 
sentment in some cases apparently 
because it is no longer a matter 
of trying to sell goods, but of get- 
ting the goods to sell. Proprietors 
and managers should watch this 
tendency carefully on the part of 
sales people, because it 1s an un- 
fortunate habit for anyone to 
adopt. The salesman should be 
proud of his work. He should try 
to please the customer not from 
any notions of sycophancy, but be- 
cause tt is his business to please and 
to satisfy people with the goods 
he sells. The fact that the salesman 
can now sell pretty nearly anything 
he has without much persuasion 
often beclouds the better spirit, but 
has not obliterated it. The time 
is coming again when the salesman 
will need his powers of salesman- 
ship to sell goods. When that time 
comes it will be well for him if he 
has not allowed a different habit to 
interfere with his capacity for the 
right sort of salesmanship. 


as 
on 


problem. She may, as some have 
said, have imported “ant-proof” 
South American woods to make 
furniture for South America, and, 
perhaps, have done so as the sole 
solution of this problem. But to us 
who are engaged in the cutting 
and shipment of these woods it 
seems more probable that she im- 
ports them merely because of local 
shortage of cabinet woods, just as 
England has sought rosewood and 
mahogany in Central America for 
two hundred years and as 
Germany turned to the same dis- 
trict for heavy dry-dock timbers. 
furniture made of almost any 
tropical cabinet woqd, except ma- 
hogany, would undoubtedly show 
far higher resistance than that 
manufactured from timber of the 
temperate zone, 
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which to keep his machine in any 
sort of condition, is grateful. The 
chances are that he will be in the 
market for a new typewriter sooner 
or later, and the salesman who has 
given him a little service has an 
excellent chance of landing the 
business. 

The fact that some companies 
renting typewriters do not pretend 
to give any sort of service gives 
this salesman a big advantage, be- 
cause he is enough of a student of 
human nature to realize that giving 
service implies something more: 
an interest in the welfare of the 
buyer. 

The writer had rather a striking 
illustration of this when he emerged 
from service in the Army to civil 
life. Uncle Sam doesn’t pay his 
men any too much in the way of 
coin of the realm, and the writer 
found it necessary to rent a ma- 
chine temporarily. He selected a 
well known brand, and it was de- 
livered to his office. 

‘“Where’s the oil? he queried. 

“We don’t give accessories with 
rented machines,” said the type- 
writer man. 

“Well, I guess you'll be around 
occasionally to give it the once-over, 
then,” was the writer’s reply. But 
he made a bad guess, for the type- 
writer company never showed up 
again, except once a month via the 
mail route with a bill. 

This indicates that it is a mis- 
take for the company renting*type- 
writers, or any other kind of office 
equipment to assume too much. 
The fact that a person rents an of- 
fice device doesn’t mean that he 
necessarily regards the company 


some 
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from which he rents as the only 
one on earth. In fact, he is likely 
to become peeved if the company 
shows a marked indifference as to 
what becomes of him and his busi- 
ness. Such an attitude on the part 
of the company gives other sales- 
men a chance to give service and 
get the inside track. That is what 
happened in the case of the writer, 
and what is probably taking place 
every day. 

Even after a new machine has 
been sold, it is nothing more than 
good common sense to call on the 
owner once in a while and see how 
he is getting along. Even new ma- 
chines get out of gear occasionally 
or need adjustments. The owners 
don’t always like to go to the 
trouble of calling up the company 
about minor affairs, but the sales- 
man who knows machines can 
make a lot of friends and a lot of 
money by this sort of follow-up 
service. 

One typewriter salesman told the 
writer that most of his sales came 
from concerns which had bought 
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from other salesmen with his com- 
pany. 

“I simply follow up this busi- 
ness,’ he explained, “and find | 
am able to help the buyer a lot. I 
tell stenographers where oil is 
needed the most, the best way to 
clean keys to keep them from get- 
ting gummed with ink, and give 
them other little typewriter tips 
which seem to be worth while. 
When the firm is ready to get an- 
other machine because of expanding 
business, you can guess who writes 
the order. 

“IT help the bosses but I make it 
a point to get in good with the 
stenographers too. You can_ bet 
they have a voice in the purchase of 
a new office device, and as they are 
the ones who use it, the buyer is 
inclined to pay heed to their judg- 
ment.” 

The question of 
to have been allowed to fall into 
innocuous desuetude to some ex- 
tent, because of complicated modern 
questions. The need seems to be 
for a revival of this old-fashioned 


service seems 
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attribute. A company’s employees 
may be crying for more money, but 
that is no reason for letting up on 
service to users of its output, but 
an excellent argument why the 


service should be more efficient 
than ever. A factory may be over- 
sold for months to come, but that 
does not excuse a_ short-sighted 
policy of letting machines in the 
hands of the business world take 


care of themselves until that plant 
is ready to handle new business. 

Service is like advertising, in 
that you can not turn results off or 
on at will. The gains from pub- 
licity continue long after the cam- 
paign has reached its end, and 
likewise, the benefit of good service 
is noticeable long after one machine 
has played its part and gone to the 
junk pile. The modern system is 
to give service whether there is any 
immediate advantage or not, and in 
the case of the oversold plant, the 
need of high class service is im 
perative, if consumers are to be 
kept satisfied until new goods are 
placed on the market. 


Advertising 1s—Salesmanship 


OU cannot count the waves 
df of the sea—you do not 
need to—but you can see 
their effect on the shore where 


they have piled up sand, or worn 
away the rocks. 

You can formulate no tangible 
statistics regarding the respective 
value of the showers which bring 
new life to the growing wheat, but 
you can see their effect in the burst- 
ing grain elevators, and the in- 
creased spending capacity of John 
Farmer when the Fall comes. 

You do not measure the growth 
of a race by inches—you look upon 
the whole great work and it affords 
satisfaction to your soul. 

As in nature and humanity so in 
advertising. 

Some things 
checked, charted. 

Others are nebulous, mysterious, 
elusive as the oracles of Delphos, 
and these must be taken for granted. 
It is all a question of the differ- 


can be watched, 


By Cyril C. Freer, Advertising 
Manager, Roneo Limited, 
London, England. 

NOTE.\This article by Mr. Freer is 
by way of rejoinder to some comment 
we made on his article in the Janu- 
ary number, “Advertising is—IVhat?” 
There we questioned some of his con- 
clusions, but he maintains that so far 
as the tangibles are concerned, dollars 
and cents are still the test of advertis- 
ing. 


ence between advertising and pub- 
licity—between making a definite 
offer to which there must be a defi- 
nite response, and just making a 
product known, leaving the public 
to buy when, and, where, and how 
it likes. 

A certain world purveyor of soap, 
—one of the greatest advertisers of 
these times, who had years past got 
well beyond the advertising stage 
and reached the happy realm where 
publicity alone is required to keep 


the ball of trade swiftly rolling 
introduced a complete line of toilet 
goods, and their Ad. man, being 
keen to learn which medium 
brought most returns, tried them 
one against the other in bunches. 
His experiment taught him much, 
and the final big scheme, which he 
launched last year, planned on the 
knowledge he had gained, has been 
a winner. 

The drift of my last article cen- 
tered on the necessity for more ex- 
act information as to results, and if 
I did draw an extremely fine line | 
contented to let it remain at 


am 
that, for there is truth in what I 
said, which those who are in the 


position to do so can apply for their 
benefit. 

Dollars and cents are still the test 
of advertising, whether one is able 
to gauge the particular cause from 
the effect, or just be satisfied with 
the upward tendency of the profits 
curve. 
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ACCOUNTING ON FARMS 


HE tarmer is the Iast 
buyer of accounting sys 


tems and probably will 
prove to be the greatest. The 
manufacturer who devises eithet 


loose leaf binders and 
the printer who devises forms 
which particularly apply to the 
needs of farmers will probably have 
his inning in the near future, al- 
though he need not expect any sud- 
from the = agricultural 
farmer has been slow 
needs of account 
the income tax 


cabinets or 


1 


) 
tl 
den rush 
world. The 
to awaken to the 
ing systems, but 
blanks, the need of data at hand to 
supply the enumerator has 
created a deeply seated conception 
of the need of accounting systems. 
Banks, the state agricultural col 
leges, and patent medicine 
tisers are philanthropically supply- 
ing farmers with books which are 
helpful, but not entirel 
over the requirements of the avet 
ive farmer. No accounting sys 
tem will cover the farmer's requirs 
ments that does not take into con 
sideration the element of time which 
has been distributed among the va 
ious activities of the farm enter- 
The farmer is confronted in 
the early morning with chores be 
; field Contrary to 
the city man’s idea, the farmer has 
tl forenoon instead of 


census 


adver 


they do 


prise. 
| 
vork. 


fore his 


he eight-hour 


> 
the eight-hour day, and he has been 
low in adopting accounting sys- 
tems in view of the fact that so 


much of his time has been devoted 
to production that he has little left 
to figuring. He has until latel 


been out of the notion of account- 
ig for every minute spent in thi 
barn or fields. 

Che dair\ cow 1s the source oO] 


farms. There are 
loose leaf accounting systems which 
provide sheets on which the number 
of pounds of milk she gives from 
day to day may be written and to 
taled It is comparatively easy to 
heure, the cost of feed and 
head expenses are easy, but the el 
ment of time is difficult to compute, 
The average farmer who depends 
on his Inge rsoll and pencil to make 
entry for spent in the 

barn each morning will soon neglect 
the figures and average the time, for 
1 week. The writer intends, if he 
doesn’t go broke farming on high 
priced feeds to make immediate 
of the time stamp. This stamp 
ould be well worked into the ac 
ounting system of every farm. Ac 
ountants can readily apply it to 


mcome on many 


OvVel 


cdair\ 


time 


use 


A Suggestion from a Practical Farm- 
er, Once an Office Equipment Man, 
as to the Needs of the Farmer in 
Accounting Systems.—By Walter E. 
Jack of Pierpont, Ohio. 


NOTE.—/t is curious to reflect 
that the greatest industry in_ the 
United States—that of agricultur 

is the least adequately equipped 
in the matter of accounting systems 


and devices. Hi retofore fhe Jarmer 
has not Pe ( nly felt the NECESSITY Oy 
keeping books in the « 
ceptance of the term, going at hi: 
husiness in a hap-hasard way, or b 
means of the simplest methods. Th 
Federal income tax, however, 1s 


siommng the [ 


wmMion as 


farmers the necessit) 
of keeping accurate account of thei 


immcoTlle ai d outgo that thr Mla 
know at the end of the year the pre- 
cise amount OT their net profit 
Contrary to accepted notions, farm 


Ing ts a technical oc upation which 
demands mental acumen and good, 
sound The author 


Ciéa) SEES 


bus NeSS SENSE. 
f thre sub one d art le 
he needs of the farmer in thi 


Sit table forms and systenis 


and Suggests somethin Jj Tron /11S 
wn experience and practice wht 

may suppl a he ' to the solution of 
a part of the problem. There seems 
to be a fie ld he re worth studying b 
manufacturers of accounting sv\s 


feims ai ad filing dez Ices 
the farm enterprise by 
and the 
card system are 
use. This stamp and 
ve located conveniently 
and as the farmer starts 
his morning chores “Stamp In” and 
when through milking and feeding 
When he or his 
70 to the field the same 
act may The element 
of time is one which cannot even be 
approximated. When figures were 
called for in the matter of 
milk production in 
ments there 


preparing 
low se leaf 


special rorms, 


sheet or the best 
adapted to it 
ould 


sheets could | 


in the barn, 


“Stamp Out.” 
hired men 


be repeated. 


COST OT 


adjust 
farmers 


recent 
were so few 
who could accurately account for 
their time that this feature of the 
dairy business was given much less 
consideration, and a lower than just 


price of milk was established 

In a general way our agricul 
tural colleges have found that 
horses are standing in the barn 
200 davs a vear eating “their fool 


heads off (ther horses are loaf- 
ing onl) 
farmer 
many 


250 days a year. The 
who actually knows how 
hours his horses are working 


in the held is the farmer who can 
tell more closely how much he 
should charge against each hundred 
pounds of milk or dozen eggs. The 
time clock or stamp may become the 
test of horse and tractor efficiency 
as has the scales and Babcock tester 
that of the dairy cow. 

farm accounting would be much 
simpler if all farm transactions 
passed over the farmer’s desk. The 
farmer trades horses with a neigh- 
bor at the neighbor’s farm, receives 
He goes to the store 
and sells a basket of eggs, again he 
receives his milk check while in 
very transaction occurs at 
a different place. For these rea- 
sons the farmer has found it diffi- 
cult to carry in mind the little 
memoranda of transactions, and if 
he starts keeping books he soon 
gives up owing to the fact that he 
does not have his books with him. 
The writer’s idea of a f ac- 


or pays boot. 


town. 


farm 
counting system is one that will 
combine a sales book and card in- 
lex system with carbon sheet be- 
tween or a system in which all sales 
slips may be kept, a compartment 
for cards on which memoranda may 
be made, and these cards filed, and 
as a whole the system made up in 
this manner. There are convenient 
card index cases. The 
writer, When engaged in other work, 
carried one about, also a 5x5 loose 
leaf book in which the needed cards 
placed after punching the 
holes with a hand punch. 

It is entirely possible to keep 
track of store accounts, feed ac- 
counts, and with some dealers fer- 
tilizer accounts by keeping the sales 
slips, but there does not seem to be 
any little convenience on the market 
which is particularly used for that 
purpose from the buyer’s point of 


view. 


p« cket 


were 


Che farm accounting system must 
be as nearly automatic as possible. 
The manufacturers of mercantile 
accounting systems could give ad- 
vice to their customers in the mat- 
ter of instructing the farmer how 
to supplement their accounting sys- 
tems by the use of sales slips. One 
Cash Register Company has given 
metal pads equipped with spring, 
and in this may be placed sales 
slips. This is very helpful in keep- 
ing track of purchases from the 
and I notice that in our com- 
nunity practically every one which 
ias been given out by the merchant 
is in use. 

The farm 


store, 


1 
I 
| 
t 


accounting system 
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must be smail and conveniently 
handled. I visited one farm where 
a special system had been devised 
and each sheet was about 30 inches 
in length. The loose leaf book as it 
was opened extended across the 
bookkeeper’s desk. The bookkeeper 
told me that the system had been 
devised and installed before he 
came to the farm, and it was a case 
of “much ado about nothing.” | 


OFFICE APPLIANCES 
asked him if it would not simplify 
matters if memoranda was written 
on cards and these cards classified. 
I went away with the impression 
which he gave that more time was 
spent by superintendents of differ- 
ent departments on the farm and 
others. going to him and giving in 
their reports, than was actually 
consumed in keeping track of ac- 
counts. 


March, 1920. 
The writer does not have any 
novel system of accounting, and 


neglects the one he does have be- 
cause it is not conveniently carried 
about. However, the farmer has 
found that he is receiving less than 
good wages for his efforts, and yet 
he is putting up the capital. He 1s 
a game buyer, and is determined to 
know and to show how he stands 
in a bookkeeping way. 


Producing House Organs 


N DESCRIBING some 
of the things that house 







organs have done Mr. 
, Ramsay says, “A _ big 


e building was erected in Chi- 
cago. The management found it 
difficult to keep the offices filled. It 
was turned into a shop building, 
but they had difficulty in renting up- 
stairs offices for stores. They 
feared that people would not come 
up to their stores in elevators and 
so storekeepers were doubtful. The 
management of the building felt 
sure that shoppers would use the 
elevators; the prospective tenants 
were just as sure that they would 
not. 

“A house organ was started and 
mailed to prospective shoppers. In 
that house organ the good things to 
be found in the building’s shops 
were described. Before long a sec- 
ond entrance to the building had to 
be provided to care for the increas- 
ing trade. 

“One business man in_ twelve 
years has built up a $5,000,000 out- 
put of the product he handles, large- 
ly from the efforts of his salesmen, 
backed up by a monthly house organ 
started six years ago. 

“A western street railway com- 
pany found themselves facing 
severe criticism, which they headed 
off by starting a house organ given 
free to all who rode the street cars. 
Many other street railway com- 
panies have followed their example. 

“The makers of a certain office 
device wanted to increase their 
sales and, to do it, started a special 
‘Users’ Edition’ of their house 
organ. In that issue they suggested 
new methods and new plans for 
greater use of that device. They 
turned their users into boosters. 
One year’s business showed a gain 
of 36.8 per cent., a goodly portion 
of which one of their executives 
attributed to the users’ house organ. 

“A wholesale house in the East 
marketing over ten million dollars’ 
worth of goods to more than fifteen 
thousand retailers in all parts of the 


Selected from a Book, Entitled “Ef- 
fective House Organs,” by Robert 
E. Ramsey, Editor of the Advertis- 
ing and Selling Magazine; President 
Direct Mail Advertising Association, 
and Chairman Division of House 
Organ Editors. Formerly Editor 
Postage Magazine; Advertising 
Manager Art Metal Construction 
Company, etc. The Book Is Pub- 
lished and Copyrighted by D. Ap- 
pleton & Company. 


Editor's Note.—In the foreword 
to the book Mr. Ramsay gives a 
few points as to the best method of 
using it. His purpose in writing it 
was not to create more house 
organs, but better ones and to show 
that a house organ is a part of the 
general plan of advertising; that it 
is not a disconnected thing or some- 
thing sufficient unto itself except in 
rare cases. Mr. Ramsay said that it 
took him ten years to write the book 
and that the reader should not ex- 
pect to absorb its contents in a 
single reading or in several read- 
ings. The principles and practices 
set forth in the book are not fine- 
spun theories, but are the results of 
the “brass tack” experience of hun- 
dreds of successful house organ 
editors. The principles and meth- 
ods laid down have been used ef- 
fectively by the author in editing 
successful publications for which 
cash in advance has been collected 
and by which at least one house 
organ has proved a gilt edge invest- 
ment from the profit standpoint for 
the manufacturer. The book is di- 
vided into three parts. Part one 
lays down the underlying principles 
of editing and publishing house 
organs of all classes. Part two 
gives the actual practice among suc- 
cessful house organs im applying 
principles previously laid down. 
Part three is made up of appendices 
containing valuable reference data. 

We take the liberty of quoting a 
few pages, but before going into 
this it is well to note the interesting 
fact that many well known period- 
icals which now have a national cir- 
culation started as house organs. 


country secured its retailer agencies 
solely by means of a house organ. 
Their case is extremely interesting 
because they never employed a 
salesman. 

“House organs are even interna- 
tional in their scope. One New 
York firm of exporters, that buys 
and sells almost everything from a 
fifty-acre factory to a bag of 
cement, with offices in almost every 
quarter of the globe, keeps the spirit 
of its house alive with a monthly 
house organ.” 

Copy Should Serve the Reader. 

Commenting on the reading part 
of the copy Mr. Ramsay says, “ he 
strict reading part of the copy, as 
a general rule, in our opinion should 
be something that will be of service 
to the reader—and lead him to buy 
your lines of goods. This does not 
mean, if you are selling paints, that 
every article must end with ‘paint 
the room with Blank’s paints, or 
that every story must tell of “how 
well the County Court House looks 
when painted with Blank’s’, etc. 
The reading part of the copy might 
not mention Blank’s paint a single 
time. One article might explain the 
origin of the principal raw material, 
another explain a sales plan that 
would help the reader (assumed to 
be a dealer-painter in this case) sell 
more paint by mail sales campaign. 
A third might make color scheme 
suggestions, a fourth give a new 
and easy method of estimating gal- 
lons of paint required to do a cer- 
tain sized house, and so on—each 
article of direct service to the 
reader, all in the paint field and all 
leading to the use of more paint. 
The advertising pages—which will 
have no competition with other ad- 
vertising pages—will unmistakably 
lead the reader to remember and 
buy Blank’s paints. 

“This does not mean to argue 
that Blank’s as a name may not 
appear in an occasional story, but 
all of us are tired of the country 
weekly style of semi-personal jour- 
nalism which invariably wound up 


with a plea to buy this or that patent 
medicine. 

Make Your Copy Human. 

“Whatever you do to it, even if 
are addressing ultra-conserva- 
copy human. An 
excellent example to follow in this 
field is The American Magazine 
And a piece of advertising 
copy from a current issue that ex 
plains in detail what we mean by 
copy. Can you think of 
prosaic to try to sell 
the average man, or woman, than 
an expense account book? But 
here before us is a full page ad 
vertisement, told in human-interest 
form that fairly grips us in compe- 
tition with the best of the reading 
pages. It is headed: ‘How we 
Stopped the Leaks that Kept Us 
Poor. It is illustrated with a 
photograph of a man and woman 
looking over a sheet of paper. One 
of them is figuring. The subhead 
reads: ‘How Howard Lindsay and 
His Wife Discovered an Easy Way 
to Save One-Third of Their In 
A secret that applies to any 
Harrison Otis.’ 
few paragraphs 


you 
make your 


tives, 


here is 


‘human’ 
anything more 


come. 
income. by 

“And the first 
read as follows: 

“*Who should walk into the 
room but Howard Lindsay! Of 
all men perhaps he was the last I 
had expected to find as the presi- 
dent of this neat new company. 
They had told me that Mr. Lindsay, 
of the Consolidated, was looking 
for a fine country home and was 
interested in buying the Dollard 
place in Englewood ; so as executor 
of the Dollard estate I had come 
to discuss the terms with him. 

‘*But Lindsay! Surely some 
miracle had happened. For it was 
the very man who had come to 
be “dead broke” about four years 
back and had asked me to help him 
get a new job. 

‘You are surprised, Mr. Otis; 

[ can see that without you telling 
me. Let that real estate matter rest 
for a moment while I tell you how 
the miracle happened. It won't take 
five minutes. It all seems as simple 
as A. B. C., as I look back on it 
now. 

‘‘Our new life began when we 
discovered how to save money.’” 

“And then the story launches off 
without an abrupt turn, selling the 
reader on saving money and sells 
him, or her, a “‘money-saving-sys- 
tem,’ not an expense account book. 
Perhaps it is statistics which you 
wish to handle in your copy. Don't 
just quote dry statistics, perhaps 
the dryest of all reading matter. 
Enliven them. If you wish to drive 
home how many pairs of shoes 
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your factory sold last year, explain 
that placed end to end they would 


reach from the earth to the moon 
and back again, or some similar 
interest-making comparison 

“Too often, editors fail to get all 


the good they can out of the house 
organ by not giving the copy the 
care it deserves. If you are going 
to publish a house organ the copy 
deserves just as much care and at 
tention as if it were going in any 
other medium of equal cost. More 
than one editor waits for the 
printers’ deadline and then writes 
the copy. 
Hit the Mark. 


though, the 


“Do not overlook, 
fact that your copy is put in the 
house organ to accomplish some 
certain purpose and make it ac- 
complish that purpose. Do not 
leave the reader in doubt. If you 
are editing a printers’ house organ 
and you are making a special drive 
to sell the reader a house organ, 
quote prices if you can, give all the 
details, or inclose a return card, or 
crder blank, and put it right up to 
the reader to do thus and so. Your 
reader frequently needs direct com- 
mands—tactfully put, of course 
as to what he should do. Some 
editors in trying to eliminate the too 
much business idea, step too far the 
other way and get out a house organ 
which does not do the publisher any 
good. Do not leave it to the in- 
tuition of the reader as to who is 


publishing the house organ and 
why they are publishing it. Bear 


ii mind at the same time that your 
reader should get some serviceable 
nelp for his time in reading your 
house organ. 

“One good way of getting in 
sales-making copy occasionally is 
‘© insert display advertisements— 
full pages, half pages and quarter 
peges—throughout the book. But 
do not so deliberately tie up the dis- 
plav with the reading pages that you 
mike both obnoxious. Follow the 
regular magazine in this and you 
will not err. 

“Your house organ is not for the 
purpose of competing with your 
regular catalogue, so it should not 
be all display advertisements, nor 
all readers that end with a ‘hip’ 
referring to your product. Nor 
should it be made up of clippings 
from other publications. Very few 
clippings should be used. 

“As to the departments you in- 
clude as a regular feature in your 
house organ, it depends upon what 
classification it falls within. For 
dealers you may, in almost every 
case, use a window display depart- 
ment, an advertising helps depart- 
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ment, and so on. In the agents’ 
and salesmen’s house organ, a quota 
standing, a prize contest standing, 
etc In the consumer’s house 
organ, departments do not fit in so 
readily, but such general ones as 
‘Questions and Answers’ may well 
be used; while in the employee 
house organs they can be made up 
almost entirely of general depart- 
ments such as: Sports, Library, 
Branch Offices, Branch Depart- 
ments, Bowling Leagues, Amateur 
Photographers, Personals, etc. One 
firm publishing a number of house 
organs enliven their publication by 
use of small cartoons and epigrams, 
in almost every case. They usually 
include a page or somewhat less in 
addition to those scattered through- 
out the publications, at bottom of 
pages, etc. To this small depart- 
ment they give some such title as 
‘Metalized Maxims,’ ‘Saw Shav- 
ings,’ Pebbles in the Sand,’ etc. 

“The subject of whether fiction is 
properly a part of the copy for a 
house organ may be dismissed with 
a sentence. Almost always you 
can answer: No. For the reader 
gets his fill of fiction in all the lead- 
ing magazines, and your publica- 
tion is in no position to compete 
with the regular publications in this 
respect. Fiction, like humor, is to 
be treated sparingly in house 
organs. When in doubt, eliminate 
it. As for serial stories, a safe rule 
is never to use them. In fact, any 
feature that is so well remembered 
that it stands out in the reader’s 
mind is likely to prove a handicap 
rather than a help, for you send out 
the house organ to get goodwill and 
business, not to sell some feature 
story, or article. 


Headlines Sell Your Readers. 


‘Whatever your copy may be, it 
is sold to your readers by the head- 
lines and subheads, just as the 
cover as a rule sells the issue to 
your reader. Put good headlines 
and subheads on your copy. Study 
the leading magazines and news- 
papers on this score. Try to arouse 
the interest of your reader by the 
heading, which should be such as 
to be taken in quickly by the eye. 
The use of a panel rule box, especi- 
ally in a three-column publication, 
is often desirable and helpful in 
whetting the appetite of your 
readers. 

“The mechanical features which 
aid in making your copy attractive 
are treated in their proper place 
elsewhere. In studying how to pre- 
pare and improve your house organ 
copy, pay careful attention to the 
second part of this work.” 
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There are chapters on the make- 
up, which include style of type 
and physical arrangement _ illus- 
trated, etc.; the mechanical details 
such as lay-out, copy for printers, 
etc.; miscellaneous suggestions: 
how manufacturers have used 
house organs successfully; how 
retailers have used house organs 
successfully; how insurance com- 
panies have made similar use of 
house organs; likewise how schools, 


7 
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NDER the heading “The 
Jusiness Outlook for 1920” 
Advertising and Selling pro- 
jected the visions of about 
one hundred advertisers on the 
pages of its issue of January 17. 
The advertisers were selected from 
various fields. We present the views 
of those in the immediate field of 
this industry, in the belief that they 
are of active interest to our read- 
ers. 
ok 


George KE. Long, vice-president 
of the Joseph Dixon Crucible Com- 
pany : 

“We shall probably not increase 
our advertising appropriation. 

“As we were on the Ist of De- 
cember some 250,000 gross of lead 
pencils behind our orders, we shall 
not increase our sales force in that 
department, although we may in 
our department of lubricants.” 


H. K. Gilbert, second vice-pres- 
ident of the Oliver Typewriter 
Company : 

“I am not qualified to speak for 
The Oliver Typewriter Company, 
but can only give you my personal 
views. It seems probable that 
there will be a large volume of 
general business in this country and 
abroad, and that it will be some 
time before the supply will over- 
take the demand. 

“Our program for the advertis- 
ing and selling departments of this 
business is substantially a continua- 
tion of our policy during the last 


year.” 
Hammond Is Oversold. 
A. P. Braske, general manager 
of the Hammond Typewriter 


Company : 

“T am pleased to say that we have 
increased our output since August 
more than forty per cent, but 
have made little impression on our 
oversold condition. The prospect 
for Hammond in various 
parts of the world seems most ex- 


goods in 
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associations, clubs, commercial or- 
ganizations, etc., have used them. 
Some examples are given of the 
successful use of house organs by 
publishers, public service corpora- 
tions, printers, engravers and paper 
makers, manufacturers of office ap- 
pliances, devices and equipment. 
Chapters are given on how to reach 
professional classes; on how house 
organs have been used in the auto- 
mobile field, in the wearing apparel 


The Year’s Business Prospects Seen 
Through Various Eyes—A Conden- 


sation of a Symposium Conducted 
by Advertising and Selling. 


cellent, and if we could deliver 
with reasonable promptness, other 
sales would doubtless follow con- 
siderable increasing demand for 
Multiplex Hammonds. The Alum- 
inum Portable De Luxe has met 
with a wonderful success, and we 
anticipate increased demands for 
1TQ20. 

“We shall continue our adver- 
tising as a matter of general pub- 
licitv, but shall not add to our ad- 
vertising appropriation, which will 
only add to our oversold condition 
and also add up complaints for 
non-delivery.”’ 


* 


W. N. Bayless, advertising man- 
ager, the Conklin Pen Manufactur- 
ing Company : 

“Yes, sirree! we most certainly 
do expect a big increase in business 
for 1920. Our increase for 1919 
was a whale—’way over our sales 
quota for the year. 
have set an ambitious 
selling program for the new year. 

and what's more, we will attain 
it. There is no question about 
that. We are all primed and await- 
ing the signal—‘Let’s go!’ 

“Of course, this will take in- 
creased effort both in selling and 
advertising; and the advertising 
appropriation allotted my depart- 


"90 we 


ment for 1920 by our directors 
shows a proportionate increase 
over 1919. That wont exactly 


mean a proportionate increase in 
the amount of advertising it will 
buy—the curve of increasing cost 
is simply skyrocketing these days.” 


R. N. Fellows, advertising man- 
ager of the Addressograph Com- 
pany : 

“Making deliveries is our great- 
est 1920 problem, consequently no 
new salesmen will be added to our 


field, in building materials, in the 
work of uplifting an industry ; how 
house organs have accomplished 
unusual results, how the United 
States Government has used this 


medium, etc. 

In the chapter on the use ot 
house organs by manufacturers of 
office appliances, devices and equip 
ment, reference is made to several 
house organs which are familiar to 


our readers. 


force. Our magazine advet 
expenditures were doubled during 
IOTO. We expect to 
equally aggressive advertising pro 
1920. In 


continue an 


shi rt, we 


gram during 
are not going to let people forget 
us because we are temporarily over 
sold.” 
Expects Increase in 1920. 

©. J. Dreyer, advertising mana 
ger, the Globe-Wernicke Com 
pany : 

“We look for a mucl irger 
business in 1920 than we had 


in 1919, which was a big vea 
“We believe that most manutac 


turers have sufficient orders on 

hand to keep them going through 

the better part of 1920, and as 

the incoming volume of business 

is increasing each month, all indi 
| 


cations point to 1920 becomin a 


record-breaker for volum« 


“Anticipating this, we have just 
erected one hve-stor\ uilding 
75X341, and are now constructing 
another 1,000 feet long by 150 feet 
wide. 

“Until production catches up 
with demand we will do little ad 
vertising.” 

R. C. Haws, advertising mana 
ger of the Baker-Vawter Com 
pany : 

“Our advertising appropriation 
is based on a percentage of the 
present year’s shipments, and as 
our business for the year has 
made a very substantial increas 
over 1918, our appropriation for 
the year 1920 will be larger. We 
look for a larger business 1Q2 
than in 1919. In fact we look for 


ward to two or three years of won 
derful prosperity. 


“With us at the present moment 
the problem is one of production 
Sales have far outdistance our 
manufacturing capacities, and we 
have been compelled to apportion 
to each salesman the amount of our 


product he will receive, and can. 
therefore, sell during the first 
months of 1920. 


‘We are «rcreasing our facili- 
ties in our eastern factory at Hol- 
yoke, and have under construction 


an additional factory in Kansas 
City, Mo. We hope that this will 


be ready by May or June of this 
’ ear. 

‘Therefore, our advertising dur 
ing the next year, although our 


product is limited, will be just as 


aggressive as we know how to 
make it within the limits of our in- 
eased appropriation.” 


Supply Below Demand. 
ger of the 
Company : 

‘Regarding the outlook in gen 
eral for American business during 
the coming year, it is hard to haz 
ard an opinion. We hardly suppose 
that our case is exceptional. On 
the contrary it is reasonable to be- 
lieve that the suspended manufac- 
turing activities, to say nothing of 
the untold waste resulting from the 
great war, have placed the avail- 
able supply of all commodities far 
below the existing demand. Until 
a balance is again reached it seems 
reasonable, therefore, to antici- 
pate a period exceptional man 
ufacturing and sales activity.” 


advertising mana 
Typewriter 


Reiley, 
Remington 


. W. Speare, advertising nfana- 
ger of the Todd Protectograph 
Company : 

“We are adding a considerable 
number of men to our sales 
as well as increasing the individual 
quota of each salesman. 

‘Our advertising appropriation 
increased accord- 


force 


will naturally be 


ingly. On account of the radical 
increase in the cost of white paper 
and of magazine space, we shall 


probably use less space than we did 
in 1919, and we may not spend as 
much money in any given publica- 
tion, but the aggregate expenditure 
vill be larger. 

Tt is our idea that it behooves 

vertisers to get along’ with 
saalled wherever it can be 
done without losing too much of 
the effectiveness of the advertis 


space 


ing 


—* 


The Present Outlook. 

\ member of the staff of Office 
\ppliances has had the opportunity 
to talk to a number of stationers 
and manufacturers from various 
arts of the country within the last 
few weeks, and from the 
pressed he is led irresistibly 
opinion that dealers will find it 
more difficult to get their orders fill 


ed tha never before. This is the view 


VIEWS ex 
to the 
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held by Fletcher B. Gibbs, general 
manager of the National Associa- 
tion of Stationers and Manufactur- 


ers, who has traveled much of late 
and has discussed conditions with 
all branches of the industry. But 
this condition, while annoying, 
need not cause alarm, for the man- 
ufacturers are doing their utmost 
to fulfill the demands made upon 
them and all dealers will be cared 


for as we ll as possible. It should 
be remembered, that as a rule 
the sales have increased, so that 


too, 


the volume as well as the monetary 
value of the sales have increased, 
so that the net results of the year 
are with most dealers certain to be 
even better than heretofore. 

The men whom we have had the 
privilege of meeting, no matter 
from what section of the country 
they come, are perfectly at one in 
the statement that the demand for 
merchandise is extraordinary, and 


that their only problem is to get 
anywhere near enough 
meet it. A dealer from Oklahoma 


goods to 


traveled to nearly all the manufac- 
turing points in the Middle West 
before he could get enough office 


and typewriter desks to complete 
a moderate At that he had 
to pick up three or four at one 
place, and two or three at another, 
and so on. He found that by no 
possible arrangement could he get 
enough desks of one make to pre- 
sent a uniform showing. 


stock. 


Arkansas came all 
the way to the North and by dint 
of argument and persuasion ob 
tained enough goods to satisfy the 
immediate requirements of his 


A man from 


trade. 
\nother man from the North 
west managed to collect goods 


enough for a short period to tide 
him until the manufacturers 
could make partial deliveries. 

And so the story 
report from ever\ point 


over 


goes, the same 


an abnor 


mal demand and a shortage of 
goods. 
It is urious, too, and. perhaps 


not wholly unrelated to the general 
condition, that the housing problem 
is practically the same in all cities. 
Nowhere are there enough houses 
and apartments to supply the de- 
mands of those who want them 
Statistics do not show that there 
is a general exodus from the farms; 
our immigration is certainly at a 
low ebb and for four years it 
all but cut off. Whence, then, 
the people who want living accom 
modations ? 
It has 

answer to 


was 
come 


that the 
found in 


been 
this 


suggested 


may be 
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two conditions ; first, that practical- 
ly all able-bodied men are earning 
more than they ever got before and 
are therefore trying to better their 
housing conditions, moving out of 
undesirable neighborhoods and in- 
sanitary surroundings into better 
places; and that very many of the 
2,500,000 young men who returned 
from service overseas and an equal 
number who were trained, but 
never got a chance to go across 
have been released from their serv- 
ice and have set about establishing 
homes for themselves. Perhaps it 
may also be added that we suffered 
little loss in population as a result 
of the war and that therefore the 
normal rate of increase in native 
population has been maintained, 
whereas the building industry for 
several years has been stagnant and 
remains so because of the excessive 
cost of new structures. New fami- 
demand furniture and estab- 
lished families require renewals in 
proportion as prosperity has been 
granted to them. Demand for lux- 
uries, such as graphophones, pianos, 
greater than before, and 
skilled labor is therefore in greater 
demand, The worker can pick and 
choose. 

\ll these matters reflect them- 
selves in this industry, helping to 
enhance the demand and at the 
same time making it more difficult 
for the manufacturer to get ade- 
quate skilled help. 

Other considerations are also in- 
volved. Before the war America 
consumed, it is said, ninety-six per 
cent of what she produced. Now 
a greater volume is demanded at 
home because of greater and more 
generally distributed wealth, while 
Europe clamors for a share of our 
raw and manufactured products 
that she may again get on her feet 
economically and once more be- 
come a producer instead of a con- 
sumer only. Despite disparities of 
exchange we are shipping vast 
stores abroad, while from the once 
prosperous countries of Europe we 
are receiving gold and securities, 
but very little else. 

To our way of thinking there 
is no escape from the conclusion 
that the rest of the year will bear 
out the promise of what has gone 
before; that high prices will con- 
tinue and that those who have 
goods to sell will find the times pro- 
pitious. At the same time, it seems 
to us that if we were in the mer- 
cantile business we would buy con- 
servatively even if conditions did 
not compel it; that we would care 
for our trade as best we could, and 
let the other fellow do the plunging. 


lies 


Ctc.. is 
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The Road of Dreams. 


It’s the same old road—it travels on to where a blue lake lies 
Note and It’s a bonny day—I look above, and see the fleckless skies; 

rhere’s a single bird—he’s caroling his notes of love and chee: 
It’s the same old road—or it would be, if you were only here! 


Co m m ent In the by-gone days we iooked ahead, and there we saw a stat 


"Twas the Star of Joy; it seemed to point to happiness afar 
But we could not follow where it led, for duty centered neat 
Ah, it’s not the road I used to know, because you are not | 





A Moonlight Reverie. 


I love to kinda wander down a moonlight way 

The leaves a-rustlin’ yonder, and not much to say; 

My Emmaline beside me, in a dress of white; 

There’s nothin’ much denied me, all the world’s just right 
A little wind comes flyin’ through the bushes !ow, 

A Hoosier And seems to stop, a-sighin’, where the roses grow. 
Nothin’ else is stirrin’, as the moon sails high: 

An ol’ owl’s wings are whirrin’ as he scurries by. 
Although we’re pretty silent, Emmaline and me, 


























_A considerable number of the inner Tain’t no use actin’ bashful, that a man can see; 
circle know John W. Messimore, ol There’s a sense of understandin’ that is better’n talk, 
“Canton Art Metal.” His work in For we've got all we’re demandin’, and we walk, and walk 
office furniture distribution has given My arm just slips around her, and I see her smile 
him a wide circle of friends. After As if I just had found her, after quite a while: 
considerable persuasion, d have the A feelin’ tingles through me that I don’t quite place, 
pleasure of presenting him in a role And there’s somethin’ that’s up to me, as she turns her fac: 
which lew knew that he essayed. Her mouth is slightly poutin’, and her eyebrows raise: 
John Wilson Messimore, poet and That feelin’ is a rountin’ all my dreamy daze: 
writer. ; We stop, and I’m lots bolder, and I kiss her twice: 

Many are known for their works, And I just hang on and hug her; golly—ain’t she nice! 


but few are recognized for the pleas- 
ure their play brings to others. Most 





of us have sought our recreation on 
the golf links, the tennis court, the Where the May Comes From. 
gymnasium, or sitting at the drive I know where the May comes from—vales and vistas where 
wheel of the gasoline bus, hitting the The sunshine leans to kiss the rose and sweetness fills the air 
high spots over the highways. Much Hills and hollows deep in bloom and pastures red all over 
of Messimore’s recreation is spent in With the glory of the crimson glow of the sun-kissed clover 
writing his way into the affection of 
an ever-widening circle, who read his I know where the May comes from—seas and bays that sing 
columns in a dozen or more weekly Through the starglow of the night of the dawn of spring: 
papers. Bubbling brooks that bubble on over deeps and shallows 
The Messimore wit, wisdom and Where the iris flaunts its flag and buds the green-leaved mallows 
philosophy is expressed under the 
head of SMILES AND TEARS. In I know where the May comes from—dells of dew and dream 
the several clippings I find abundant Where the fairies dance till day tips the hills with gleam: 
smiles and a lot of charming senti- Balmy places far away and nearby haunts of glory 
ment, but I search in vain for tears. Where lilacs ned their purple plumes and life is like a story 
SMILES AND TEARS is for youth 
and middle age and middle life. It is A Little Rhyme and Reason. 


the tangible result of a busy business 
man’s play and keeps a good many 
families eager for the Saturday morn- 
ing mail, which brings the paper. 


There is no road, however long, that does not have a turning 
There is no fire, however fierce, that will not cease its burning 
There is no cloud, however black, but has a silver lining, 
And somewhere in this world of ours, the sun is always shining 


_John Wilson Messimore lives in Then why look on the dismal side, and why keep on repining; 
Goshen, Indiana. So he is a Hoosier. Take courage for your constant friend, and stop your chronic whining. 
But that isn’t the only reason that he ’Tis not the work you do that kills, however much you hurry, 

writes poetry. Messimore writes But fretting o’er imagined ills, your fussing and your worry. 

poetry because he sees the light of Just take a grip upon your fears, and stop your doubts and quaking, 
the evening cloud, because he knows For even now the sun appears, the frightful clouds are breaking 


“where the May comes from,” because 
he has tramped the open Road of 
Dreams. . oe Good Old Red Hot Days. 

The idea that business principles are 
something beyond the ken of poets 
and artists is all a mistake. Several of 
our poets and prose writers are among 





You can talk about your winter time, but it don’t appeal to me, 
I'll take the good old summer time, when all the world seems fre: 
You don’t go ’round with heavy clothes and mufflers to your chin; 


our leading business men. The vice- For every time you move there’s little mountains on your skin. 
president of one of the great advertis- And all the world seems warped and drawn and not a durn hen lays 
Just give me back the summer time, with her good old red hot days 


ing agencies is a famous poet. Two 
nationally known prose writers are en- 
gaged in the same business. But why They say it takes the winter time to stamp out the disease; 
look afar for examples? Here’s the But I’ve noticed in the summer time you don’t hear the people wheez« 
Hoosier Colonel, an expert on steel And bark around with rockin’ coughs—the kind that sometimes kill, 
furniture sales: here’s Alvah Bushrell, While every time you move, why, down your back chill chases chill 
Jr., of Philadelphia, an expert on office il take the old hot weather when you feel as if you'd blaze; 
systems and “Paperoid” envelopes, Just give me back the summer time with her good old red hot days 
and here’s Benjamin Wallsten, copy 
expert for Office Appliances—the poet Give me the boilin’ weather—nix on the freeze and thaws, 
laureate triumvirate of the industry. When the clothes you wear is just enough to observe the laws. 
With which introduction we present And out behind the house you have a little garden spot, 
some selections from SMILES AND It tickles me when neighbors say, “Gee, O ain’t it hot?” 
TEARS, which we are sure members _ I'll take the gnats and ’skeeters and bask in old Sol’s rays, 
of the inner circle will be glad to read. Just give me back the summer time with her good old red hot days 























JOHN W. MESSIMORE, 


Poet and 


Philosopher. 


We Envy the Balloon Man. 


Me for the man who sells balloons, 
The kind the little kiddies buy; 

\ll day upon the dusty streets, 
Beneath a hot and cloudless sky 


But oh, at night his dreams are sweet! 
And through the dream-streets 
vague and dim, 
Come little baby faces 
smile, 


And smile, and smile at him! 


and they 


Two Words. 
| heard a single word from lips pro 
fane; 
A word that gave each hearer added 
pain; 
And tears and sorrow 
gain. 


were the bitter 


Il heard a kind word murmured like a 
prayer, 

I felt its soothing cadence everywhere; 

The gain hearts made glad and 
free care. 


was 
trom 


The Evening Cloud. 


\ cloud lay cradled near the setting 


sun, 

\ gleam of crimson tinged its braided 
snow; 

Long had I watched the glory mov- 
ing on 

O’er the still radiance of the lake be- 
low. 

Even in its very motion there was 
rest; 

While every breath of eve that 


chanced to blow 

Wafted the traveler to the beauteous 
west. 

Emblem, methought, of the departed 
soul, 

To whose white robe 
bliss is given; 

And by the breath of mercy made to 
roll 

Right onwards to the golden gate of 
heaven, 

Where to the eye of faith it peaceful 

lies, 

tells to 

tinies. 


the gleam o 


And man his glorious des- 
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I'd Like to Go. 


It seems to me I'd like to g 

Where the bells don’t ring nor the 
whistles blow. 

Nor clocks don't 
don’t sound. 

And I'd have stillness all around 


tr ) ¥ , 
strike, nor gongs 


Not real stillness, but just the trees 

Low whispering, or the hum of bees 

Or the brooks’ faint babbling over 
stones 


In strangely, softly, tangled tones 


j 


(Or maybe the Cricket or Katy-did 


Or the song of birds in the hedges hid, 

Or just some such sweet sounds as 
these 

lo fill the tired heart with eass 

if ’twer’nt for sight and sound and 
smell 

I’d like the city pretty well, 

But when it comes to getting rest, 

| like the country lots the best 

Sometimes it seems to me I must 

Just quit the city’s din and dust, 

And get out where the sky is blue 

And sav, how does it seem to you? 


Philosophic Pome. 


There ain’t no use to whimper, 
Nor set around and simper; 
Don’t let anybody kid you that there’s 
anything in luck; 
The guy who makes the killin’ 
Is the fellow who is willin’ 
To help along his chances with some 
elbow grease and pluck. 


There ain’t no use in mopin’ 
Nor sittin’ ’round and hopin’ 
That by and by your tuck’ll change 
and riches come your way; 
If your system lacks ambition 
There ain’t no use in wishin’ 
You’ll be settin’ there, still hopin’, on 
the final Judgment Day 





The Magic Name. 


I heard the wind go crying through 
the grass 


And making little sounds like any 
child; 
The yellow leaves would hardly let 


me pass : 
Until I told them why I walked and 
smiled. 


And when I spoke His name to them, 
the wind 
Broke into laughter as a child who 
stands 
And sees a butterfly, while far behind 
The yellow leaves were clapping 
tiny hands. 


The Sad, Sad Poet. 


If all the poems that I have written 
Were put together in a pile, 

And with a tiny match were litten, 
You could see the blaze a mile 


3ut all the gold that I have gotten 
For all the poems that I have wrote 
Would not hurt a tiny bitten 
To pour it molten down my throat. 
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A Letter. 


Roe Fulkerson, of Washington, is a 


riend of Tom Dreier’s and John 
Bliss’. He was given some Masonic 
honors in Washington and Tom wrote 
him a letter, which John ornamented 
with some sketches, Roe Fulkerson 
replied to the letter and Tom printed 
the reply in “The Vagabond,” from 
which I have copped it to pass on to 
the Inner Circle as another reminder 
that “Mind is the master power that 
molds and makes.” 


rhis is the letter. It is great. 


Yesterday | sitting thinking 


about 


was 


\ wizened newsboy looking longingly 
at a new motorcycle at the curb; 
mother of seven looking at a sign, 
“Turkey, $1.00 per pound’; 


> 


- 


Ford owner with a puncture watch- 

ing a Rolls-Royce go by; 

palsied, overdressed old man lean- 

ing on a cane watching a group of 

girls from a young ladies’ seminary; 

\ telephone operator looking in a 
jeweler’s window at a display of 
diamonds; 

\ wizened begger staring at a butch- 

er’s stall; 


- 


\ magenta-nosed man without any 
overcoat hearing a bootlegger say 
that cooking whiskey was $12.00 a 
quart; i 

It’s a cruel world, my Masters; it’s a 
helluva world. 

And then I got that letter from you 
and John and began to think about: 

\ boy in a green sweater waiting on 
the corner for the girl in a red tam 
’o shanter, to carry her schoo) 
books; 

A man with a gun under his arm and 
a dog working the stubble; 

\ woman at a’window with a crowing 
kiddo waiting for dad; 

\ girl alone in her room practicing 
writing a name with ‘Mrs.’ in front 
of it and tearing up the paper and 
blushing; 

A boy running down the street with 
a dog barking by his side; 

\ jolly old sport taking a bottle out 
of the closet in the cellar and wip- 
ing the cobwebs off of it; 

A fellow in a canoe with the water lap, 
lap, lapping under the bow; 

\ shabby boy in a garret reading his 
first published poem; 

\ lad and a lass in a hammock behind 
some honeysuckle vines on a moon- 
lit veranda; 

\ soldier boy rubbing his D. S. medal? 
with a piece of chamois. 

And then I thought what a damn fine 
world this was and how Mistress 
Bliss and Mistress Dreier showed 
such wonderful wisdom in being 
fools enough each to marry a cheer- 
ful idiot! 

Gee, God is good!” 


Glen Buck says: The man who 
tells you that happiness is not the 
chief aim of man _ doesn’t think 
straight, for “happiness” is the name 
we give to that which we most desire. 
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mem NING A FILE 


' By Howard F. Barker, Chief, Allotment Files, Bureau of War Risk Insurance. 


thrills. Gains and losses cannot be figured in dollars 

and cents and the profits invested in something that 
will bring a quick return in pleasure, as in the real estate 
business. Remuneration must come from the _ satisfac- 
tion of work well done, service rendered and the salary, 
of course, if it is adequate. 

When I was given charge of a large file of soldiers’ 
applications for Government allotments and allowances 
last spring, I believed that it could be organized into 
something that resembled an industrial democracy that 
would sell service. I started my organization by grouping 
workers under supervisors. The work was tied together 
wherever possible by fitting the workers into places where 
they seemed to do best, and by using an efficiency rating 
to encourage their best efforts... So far as possible each 
was given a property interest, which in my estimation is 
indispensable to good service. Something in which per- 
sonal pride is involved inspires orderliness and enthusiasm. 
This attitude brought about a spirit of co-operation and 
loyalty, to begin with, and the beginning is important. 

At the passage of the War Risk Act the applications 
were assembled at a speed so high that it was not possible 
to obtain supplies for uniform jacketing. War emergen- 
cies had brought about many classifications that broke up 
numerical order. Because of the large force of 500 per- 
sons ordinarily employed on this file, frequent instances 
of failure of units to co-operate were revealed. 

To form a section the various parts of the file had to be 
reassembled from a collection of serially-numbered mixed 
units widely separated in a large Government building. 
The task of uniting these parts into a workable mechan- 
ism was a mighty one and not without many tribulations, 
for this‘ file is one of the largest in the country. Upon 
it is built and operated the business of awarding soldiers’ 
allotments and allowances. Eventually it will be the 
archives of the soldier’s entire record from his entrance 
into the Army or Navy to the date of his discharge from 
either, including the record of awards to his dependents.. 

Filed both serially and by the soldier’s identification 
number, these applications approximate a total of 4,400,- 
000. They occupy 1,500 four-drawer vertical cabinets. If 
the drawers of these cabinets were placed end to end 
they would form a line of one and one-half miles—a 
long distance for a file clerk to walk. With their index 
of more than 5.048.000 cards, these files usurp 30,000 square 
feet, on a floor especially devoted to them, of an eleven- 
story new building with three basements, which covers 
two-thirds of a Washington block. Army applications 
only are deposited here. The Navy applications are segre- 
gated in 400 additional cabinets in a separate building. 
The demand of other sections upon the files has averaged 
12,000 to 15,000 cases daily, and a force of nearly 900 
supervisors and clerks has been required for its operation. 
The menthly turnover is more than one million cases. 

After the operative force was selected, studies were 
begun upon best methods of routing work to and from 
the files, charging applications and correspondence to 
other sections and divisions, issuing the cases and obtain- 
ing their return—for upon the files the other sections rely 
for the information that enables them to do their work 
of awarding, adjustment, stop payment, translation and 


T filing of papers is not a business that is full of 





other action. Economy of motion in regard to filing. 
attaching. routing and handling folders of work, was 
standardized. 


When an application was not in its place on call, it was 
up to somebody to know where it was. For this purpose 
charge cards or “dummies” were devised to be inserted in 
the file while the applications were out. To keep work 
from being duplicated, going around in a circle, and get- 
ting lost between sections, routing forms were used giv- 
ing description and instructions 1s to different types of 
work, and fixing the responsibility. The number of 
forms used has averaged fifty. These included flashes in 
different colors of paper, which sent applications or cor- 
respondence on their return to sections calling for them. 

A confusion of abbreviations showed up in the files, 
because everybody had been making charge symbols to 
suit the individual fancy. So we standardized the symbols 
and got them into use by putting them out in a bulletin. 


Twelve symbols now cover all important movements of 
the applications. Thus C is for correspondence, F for 
files, X for index, Vy for Navy, S for special service, and 
so on. For type of work K stands for award card because 
C is already in use; NK for no award card to distinguish 
it from NC no index card; and J for adjustment. 

If, at the request of the Special Service Section, we 
draw applications in a folder marked § 119, it is known 
at once that the folder contains type of work 100, drawn 
on the 19th day of the month for S (Special Service To 
insure the safe return of the papers to file, the folder is 
iabeled with the file unit number, as e. g. 30 S. 119, and 
returned by messenger to our recharge unit, where the 
contents of the folder are verified and then returned to 
file units. 

For instruments that would provide a proper visualiza 
tion of the scheme I have relied upon organization and 
How charts like those shown, and upon graphs and sta- 
tistical reports of the income, outgo and output of the 
section. 

\s the organization has eventuated, the 
operates through the sub-divisions shown on the organi 
zation chart. which exhibits the co-ordination of the 
units and the methods by which they are manned. They 
may be grouped, in the main, as chief’s office, administra 
tive units, routing units and file units. The force 
operating through these units naturally classifies itself as 
follows: 
Chief 
\ssistant 
Recorder 


section now 


hles 


Chief 


Personnel and Equip 
ment, 

Transmittal Units 

Distributing Units. 

Index Files. 


| 
\ssistants to Chief in Charge of | 
Unit Supervisors. | 


Each file unit is known by a number which indicates 
the hundred thousands of millions with which the block 
of numbers begins. Thus, unit 09 begins at 900,000, unit 
23 at 2,300,000, unit 30 at 3,000,000. Units too large to 
be operated by one supervisor are separated into bays 
and each bay is given a supervisor. The functions of 
the other units are implied in their nomenclature. The 
administrative units, which connect more closely with 
the chief's office than do the other sub-sections, take care 
of supplies, floor platting, re-arranging, moving, daily 
records, reports, payroll, time, appointments, releases 
and absences. 

Starting from the mail room the common run of work 
enters the section through our receiving unit, where it is 
inspected. It comes in folders bearing the marks of source 
and destination. Any that comes through error is sent 
on to its proper section. As shown by the flow chart, 
the alphabeting unit prepares the work for the index. The 
index clerks identify the cases and verify the soldier’s 
name, home address, identification number and organiza 
tion. Cases which can be identified at once go directly to 
the distributors and those lacking the identifying number 
reach the distributing unit via the alphabettors and the 
index. After the proper action has been indicated on the 
work by the distributors, it goes to the numerical sorters 
who arrange it according to the allotment of serial num 
ber. The work next passes to the file units where clerks 
draw the applications or correspondence, as_ the 
may be, and insert in their places a dummy bearing the 
proper recharge. 


case 


The folders of work go on from the file units to 
the recharge unit, where a record is kept of every docu 
ment removed from the files. From this point the folders 
of work are distributed by messenger service to the speci 


Through the recharge unit all work returns 


comes for 


fled sections. 
to the file unit where it rests until another call 
it through the receiving unit. 

Several outlying units had to be established to take care 
of work that could not be classified elsewhere, and to 
make the proper contact along special lines with other 
sections and divisions. 

For instance, the trouble searching unit forms a conne: 
tion between the files section and the legal division of the 
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reau. which handles the —— below that and traveled from 
work of exemption and prose- eecrtvins ws one end of the files to the 
ution. This unit endeavors _— other, oftentimes only to 
to complete the records of a i ‘ind that the case wanted was 
ases complicated by insuff- - tt one r . in some other section. That 
ient data and wrong and wcealbdcted discovery sent them to some 
duplicate numbers, and _ se- ea . ; upper floor, for our record 


ures information on original Pt 
papers that cannot be taken 


showed that 58 per cent of 
the cases in demand were 


rom file to file 5 a, oe regularly out of file. The 
The out-no-charge unit 2 tk searchers crowded the ele- 
atches up applications tem- ——_ — : - = vators, caused a loss of time 
porarily mis-filed and takes alt and service in their own sec- 
re of correspondence that waned ne tions, and interfered with our 
is to be attached to such ap- hling work, 
plications pending their dis . 1 oe Service that formerly con- 
covery. ' sumed hours is now a matter 
In the posting unit the oreo Arid Ihe gd /> of minutes. The decimal sys- 
1.ward cards are reviewed be- THE FILES FLOW CHART—THE SOLDIERS tem and the guides block the 
fore they are filed, to deter- CORRESPONDENCE COMES DIRECT FROM applications into small! divi- 
mine whether they have been THE BUREAU MAIL ROOM TO THE FILES sions of tens, twenties and 
roperly closed. Every pre- RECEIVING UNIT, WHERE THE DESIRI fifties. Each unit is provided 
aution is taken that nothing APPLICATIONS ARE AUTOMATICALLY with a telephone in charge 
shall get into the files which PICKED UP. FROM THE RECHARGE UNI of a clerk. ‘Cases desired by 
does not properly belong OF THE FILES. THE CASES MOVE TO other sections are called for 
there OTHER SECTIONS FOR PROPER ACTION by telephone. The telephone 
Che special service unit re- clerk knows the exact block 
eives direct si illed “Directors’ Cases.” These embrace in which the number falls. She can go directly to it and 
rtain cases for the Red Cross and some others consid very often give the desired information at once. Should 
ered as emergencies that are answered the day of their re- the section desire the case, the clerk calls a messenger 
pt. from the telephone-messenger headquarters, centrally lo- 
lhe research unit owes its existence to the remarkable cated on the files floor, and after making a proper charge 
arelessness and inaccuracy of the information which the in the file, sends the cases up within ten or fifteen min- 
verage enlisted man gives about himself. One of the utes from the time the call came. Telephone-messenger 
obstacles to be contended with in our work is the service is proving to be a cheaper commodity than the 
irregular and incorrect spelling of names and lack of time of a number of well-paid clerks. 
identifying evidence which make necessary long, weari- [wo supervisors’ meetings are held in my office weekly. 
some searches to bring together the index card and the In these meetings problems which confront us are freely 
orrespondence in the case discussed. It is my practice to give a weekly informal 
The Goce — the Brouns 0 ee ore cee ee pt talk to as many of my clerks as desire to attend, in order 
Brown has shown most of the cards for these names to be 1, it before them any ideas I have gained as to improve- 
iplicates. John Smith, easily identified in his own home , ie ' pte Cone” : 
town by his trade or personal traits, may be irrevocably ment in our work and to invite them at the close of the 
lost in a million-name file containing manv varieties of meeting to take part in a discussion of problems. 
his own nam Through the transposition of a and r If the daily report shows a falling off in different types 
in Gray or Gary. or an a and 1 in Black, and numberless ot work in investigaticn is made. lf congestion looms 
other typographical errors, one may go far afield in up in any part of the files, clerks are shifted in order to 
search of the correct name. This factor is one of the balance up conditions. I visit all parts of the files regu- 
anv for which the bureau is not responsible that have larly and talk with supervisors at their desks. Clerks and 
layed action on cases supervisors come freely to my office for consultation. | 
lhe telephone searching unit is a recent feature. Cases can generally find some ground for encouragement in their 
vere obtained by other sections by so-called “searchers,” work When they leave us, I try to have them go away 
ho came d n from the eleventh floor and erv floo1 with a kindly feeling 
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Office Appliances in Great Britain. 


Exclusive Correspondence of “Office Appliances.” 


London, February 13th, 1920. 


S WAS only to be expected, the tremendously ad- 
verse character of the American exchange is com- 


pelling a lift in prices of all American goods 
sold in this country. Naturally typewriters partici- 
pated as the majority of the writing .machines sold 
here are imported from the United States. Standard 
makes appear to now rule at from £30 to £35 
(say at the rate of exchange of $3.50 to the pound 
sterling, $105-$122.50). 1 came across a man the other 


day who had paid £29 ($101.50), he said, wholesale for 
one. Some lower figures are mentioned for certain makes, 
but it is very doubtful how long these lower figures will 
be held. 
<-> 

For one thing, there is no reason why American type- 
writers should not be higher in price. Everyone expects 
higher prices for everything nowadays. Everyone knows 
that materials, transport and labor cost very much more— 
generally double and sometimes three times the pre-war 
level for quite ordinary articles of commercial manufac- 
ture. The additional burden that the American machine 
has to bear is caused, as I have indicated, by the differ- 
ence in exchange. Whereas before the war the English 
pound could cross the Atlantic and acquire goods worth 
five dollars in the United States, now at its journey’s end 
it will only acquire goods to the value of about $3.25 
(that is, at the time of writing) and it would not take 
much of a mathematician to calculate how much per cent, 
therefore, must go on to the cost of American goods sold 
in this country for that one reason alone—and it would 
not want a calculating machine either. 

<--> 


The British-produced bijou machine, the Imperial, is 
selling at £17.17s. Od. ($62.47) now and apparently no 
further increase on this figure is expected at present. 
Whilst on the Imperial I might add that the company 
is putting up two more factories in Leicester and its 
London office is working till seven at night trying to 
cope with the orders that are pouring in. Mr. Moya was 
compelled to return to America through a breakdown in 
health and I understand he left for California on January 
20th. His buoyant, hard-working personality will be sadly 
missed on this side, and he carries with him the best 
wishes of everybody for a complete recovery. 

<{<-o— > 

Miss Margaret Clement, who for many years has been 
the most capable executive head in London for the Im- 
perial, got herself happily married on January 3lst and 
is now Mrs. Hards. In response to most plaintive re- 
quests she has agreed to stay on with the Imperial and is 
apparently equipped to carry on all the business in the 
world 

<-> 

The Corona typewriter, another bijou machine with a 
good name on this side, is for the time being keeping 
its price at fourteen guineas ($51.45). The question of 
an addition to this sum to mect the exchange trouble 
has been diligently discussed at headquarters in Bond 
Street, London, but the view has been taken, apparently, 
that the severe eccentricities of international exchange are 
now due for betterment and that it would be scarcely 
worth while to alter the price of the machine if exchange 
is going to rapidly recover. This is a very large sized 
“if.” however, so far as your correspondent can judge 
at the moment. The company is doing a very fair range 
of trade and could do more if more machines were com- 
ing across and with greater ease. A. W. Pollard is no 
longer at the head of affairs for the Corona here, having 
severed his conrection with the company at the end of 








November last. He has been replaced by Managing 
Director Seitz. 
<-> 
\ll the standard makes of machines report most ex- 
cellent progress. Even with prices higher they are not 


able to keep pace in the great majority of cases with the 
heavy demand, and the resources of their selling and, by 
the way, their repairing staffs are being taxed to the 
uttermost. 
<--> 
Talking of repairing staffs reminds your correspondent 


that some of the companies are retaining a few of the 
typewriter mechanics of the gentler sex, who were in- 
stalled during the shortage of men in the war period. 


Most of them, of course, have now been cleared out, but 
a certain exceedingly clever few remain and are contin- 
uing to do most excellent work. 
<-> 
Freight shortage added to dock and harbor congestion 
is still causing grave difficulties in the delivery of type- 
writers here, and the British Government, apparently, has 
no scheme vet available which will solve the trouble. 
Ships laden with foreign goods of all sorts arrive at our 
principal ports and generally have to be held up for quite 
prolonged periods until dock room can be found for them. 
Even perishable goods are held up in this way, so that 
what is happening to non-perishables can easily be 
gathered. 
aa 
All the above-mentioned troubles of international ex- 
change and dock congestion of course apply equally well 
to practically every other class of American office appli- 
ances and specialties imported into this country, from 
calculating machines down to anti-fraud check devices. 
There is a big demand for every class of office aid with 
a tendency in all directions to gradually increase in price 
again and a continuous difficulty in the way of getting 
sufficient supplies. In practically all classes of these goods 
deliveries are behind. 
<-> 
This persistent demand, by the way, is no doubt now 
a reflection of the improved business outlook. Unem- 
ployed workers are gradually being well absorbed. More 
factories are resuming while others are being put up. On 
all sides there is a tendency towards making a belated 
start with the peace boom. At the same time it must be 
confessed that there are several very threatening clouds 
on the horizon and the future is by no means regarded 
by business men here as plain sailing. 
<-> 
Undoubtedly one great factor in hampering the revival 
of trade in this country is the backward condition of the 
trade revival in France and Italy and the famine-stricken 
position of Central Europe. The restoration of trade with 
Soviet Russia is generally regarded by business men here 
as a good move whatever the politicians may say. As 
I write great hopes are being entertained about the move- 
ment in and out of Russia through the Baltic port of 
Reval and the Black Sea port of Odessa. 
<-> 
H. C. Churchill, of the Monarch Typewriter Company, 
Limited, recently returned from a trip to Scotland and the 
North of England. Asked for brief particulars of his 


tour, Churchill said: “There are new managers both 
at Glasgow and Dundee, J. B. Akers and A. W. Middle- 
ton respectively. Middleton is an old shorthand writer, 


Dundee. 
McAdam, our Edinburgh manager, is, of course, a very 
old Pitman’s shorthand writer, and he tells me that he 
has been doing excellent business in the school which 
he runs in connection with our branch office. Business 
in Scotland has been excellent, and shows, as in other 
parts of the country, increasing demands for wide car- 
riage models and billing machines. A new branch has 


and was a teacher for some considerable time at 
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just been established at Leeds, under the managership of 
George Mitchell, who has been in the insurance business 
for many years.” Mr. Churchill added: “I have plans 
[ extensions in the provinces in the near 


for considerablk 
future, but the difficulty is to find suitable premises. In 


nearly every town business premises are at a premium, 
and in some cases they are impossible to get.” 
<-> 

Your correspondent has referred once or twice in the 
last few months to the attempts to place a new British 
typewriter on the market here. The manufacturing and 
merchandising concern is the Conqueror Typewriter Com- 
pany, which has a nominal capital of two-and-a-half mil 


lion dollars a1 modern factory at Hunslet, on the out 
skirts of Leeds, and in the center of the great trade rail 
ways which make for swift distribution to all parts of 
the country as well as to the ports of Liverpool, Hull and 
Newcastle. The rst directors are the Right Honorable 


Viscount Lascelles, D. S. O., the elder son of the Earl 
of Harewood, who is chairman, and J. P. Bate, D. S. O., 
who is managing director. 
<-> 
Che Conqueror typewriter claims to embody all the 


points of the leading makes in the United States, 
Germany and France. It agrees that hitherto all the 
big developments in the history of the typewriter ma 
chine—the shift key principle, the back spacer, et have 
been the discovery of Americans lt claims itself now 
as the first British machine to introduce several entirely 
new never hitherto used and which will 
set a for the industry to aspire to Chis 
all seems and modest. It disclaims any in 
tention of price cutting. The first deliveries for the home 
market are due in a few weeks’ time and the 
markets are also to be approached. 


be st 


developments 
new standard 
very lair 


overseas 


The factory at Hunslet has been designed by Grey Mc- 
Cann, the well-known organizing consulting engineer. It 
is built entirely of steel and it is claimed will give the 
maximum percentage of light and ventilation in accord- 
ance with first class modern methods of construction. The 
floors are constructed of dustproof and wearproot con 
crete and the place is fireproof. Grey McCann 
is responsible also for the production in record time of 
the necessary machinery and tools which were delivered 
and installed as soon as the building was sufficiently com- 
plete to permit equipment to commence. Everything 
about the firm is said to be British except the steel of 
the factory, which was supplied by an American firm 
whose tender was lower than others and who guaranteed 
the speedy delivery which was essential to the company’s 
ambitious first year’s program. 

<+ > 

In order to provide capital for the extension of its 
works at Romford, on the eastern outskirts of London, 
the Roneo Company is issuing fresh capital to its share 
holders. The emission does not mean an addition to the 
company’s existing authorized capital of $1,625,000, but 
involves a call on 48,605 ordinary $5.00, on 
which at present the sum of $1.50 is paid. These shares 
are the property oi the chairman, W. T. Smedley, and he 
has agreed to place 34,024 of the shares at the disposal 
of the company, such shares to be offered to the existing 
ordinary shareholders fully paid at the price of $10.00 
per share. If all the shareholders apply for a pro rata 
allotment the apportionment to them wiil work out 
approximately as one in four, and as the present price of 
$5.00 fully paid 5 ceptable 


VW hole 


shares of 


$12.50, an a 


The proceeds, after meeting any ex 


Roneo shares is 


bor us 18 involve 


penses incurred, are to be applied as to $3.50 a share 
in making the shares sold fully paid, as to $1.50 a share in 
recouping to the holder the sum already paid by him 
thereon, and as to the balance for the benefit of the com- 


pany \ call $3.50 per share has been made on the 

14.581 shares retained by Smedley, so as to make them 

fully paid also, and the $1.50 re chairman 
' 


will be appropriated in payment of 
<o— > 


The net effe therefore, is that the company will get 
a sum equal to the full amount of $10.00 per share on 
the 34.024 shares offered to the shareholders, and the 
action of the rman in giving to the company the 
benefit of the premium realized | the sale is one 
that ought ft ommend itself to the general body of 
proprietors. rhe nancial record of Roneo has been 
very progressiv¢ Net profits within the four years end 


30 last have risen from $219,000 to $365,000, and 
idend in the same 
tron / per ent to 20 per cent. 


ing June 


the ordinary diy period has increased 
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Che British Industries Fair for 1920 is to be held from 
February 23 to March 5 next, inclusive, at the Crystal 
Palace, a great glass and steel structure in the south 
of London, first erected out of material originally used 
for the world’s first international exhibition beld in Hyde 
Park, London, in 1851 Ever since those distant days 
the Crystal Palace has been in the business of providing 
shows, recreation, space for great football meetings, etc. 
It has a large covered area and spacious grounds. The 
transfer to the Crystal Palace of the Government’s British 
Industries Fair has been an indication of the fair’s increase 
in importance. This year there are eleven hundred firms 
exhibiting, all of whom are British manufacturers. Stands 
will display everything, almost from typewriters and gen- 
eral office and goods to musical instruments, 
furniture and art needlework. In view of the expected 
big influx of foreig arrangements have been made 
to provide a corps of interpreters available for the use of 
No charge will be made for'their services. The 
lrade, which is the Government 
office running the will install a special eaquiry office 
at the fair visitors can make application for any 
information they desire ' 


Stationery 
ners, 


visitors 
Department of Overseas 
show, 


where 


Arthur Tunley Moves to Johannesburg. 

\. Tunley & Company, office equipment dealers and 
agents for typewriters, mimeographs, addressing machines, 
stamp affixers, card indexes and filing systems and steel 
and wood furniture, who for a number of years have had 





TUNLEY. 


ARTHUR 


their headquarters at Port Elizabeth, Cape Province, South 
Africa, announce transference of the personal activities of 
Mr. Tunley to what is popularly called the hub of South 
Africa—Johannesburg. Here Mr. Tunley has secured a 
most modern and attractive store, which has been specially 
fitted to display to the best advantage the many lines of 
office equipment the company now handles. The store is 
closely adjacent to the general postoffice, and is situated 
in the heart of the commercial center. Mr. Tunley’s office 
in Port Elizabeth will continue under the management of 
A. E. Lowry, an able man who has had considerable ex- 
perience in the office equipment business. It has been 
Mr. Tunley’s ambition for a long time to extend his busi- 
ness, but the conditions brought about by the war were so 
difficult that until recently his plans had to be deferred. 
Mr. Tunley is one of the strong men of South Africa—one 
of those who has built up a successful business along pro- 


i 
gressive, up-to-date 


lines. 


No Duty on Bordeaux Fair Samples. 
Samples for the Bordeaux Fair will be admitted by the 
French customs authorities under bond free of duty. The 
Compagnie General Transatlantic will return the samples 
to the United States without charge. 
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Error Indicator for Dictating Machines. 


The new error tadicator for dictating machines used by 
transcribers provides a bell signal, to be sounded slightly 
in advance of an error made by the dictator, that the trans- 
criber may be audibly warned in time to prevent her from 
writing the incorrect matter 

The old method has been to provide the transcriber 
with a slip upon which the dictator has checked the loca- 
tion of the corrections made. She was instructed to first 
listen to the corrections, then either make a notation of 
them, or carry them in mind during the transcribing of 
the cylinder. With the a) interruptions occasioned by 
telephone calls and other business duties, this has not al- 
ways been easy to do, and much time and stationery have 
mistakes that were not appre- 





U. S. Patent No. 1139947. 


been wasted in correcting 
time. 


hended in 














SHOWING ERROR INDICATOR IN POSITION. 
indicator is used, the dictator checks on 
the errors (instead of the cor- 
rections, as before). He knows that about twenty words 
are contained in one scale-space of dictation. Where mis- 
takes are corrected within a few words after error is made, 
he checks the slip at the point where the arrow stands on 
the scale of his machine; if a mistake occurs some ten or 
twenty words before its correction, he checks the slip 
about one scale-point to the left of the point where the 
arrow stands. Where an error is made, say. at point 17 
on the scale, and is corrected at point 27, the slip is marked 
so as to indicate to the transcriber that the correction for 
the error made at 17 will be found at 27. 
Che transcriber, upon receiving the slip, 
machine is revolving before the beginning of dictation is 
reached, observes the points of correction appearing on 
the slip, and sets stops, similar to tabulator stops on type- 
writers, at the points checked. These stops engage the 
bell-ringing device which sounds the bell five or six words 
in advance of the point where the error has been made, 
thus warning the transcriber that an error is at hand, and 
that she must listen without writing until the correction is 


Where 


the new 
the slip sale location of 


and while the 


given. 

Under the new system the work of the dictator in 
checking errors is about the same as before. The work 
of the transcriber is facilitated to this extent: She loses 


then 
she 


in first listening to and noting corrections, 
fer the incorrect matter before writing it: 


no time 
watching 


AP 
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does not have to re-listen to corrections in case of forget 
fulness or interruption; she does not glance from her work 
to the scale of the dictating machine at her side in ordet 
to note the approach of the arrow to the point of error 
which, unless she is an expert touch operator, materially 


lessens her transcribing speed. She is unfailingly warned 


she is able to 


at the proper time of errors; give her un 
divided attention to the correctness and form of her letters 
she produces pages free from the usual erasures and ter- 
lineations resulting from failure to catch errors before 
writing past them, and she saves time and expensive 
stationery formerly used for rewriting letters where neat 


corrections were impossible 


The inventor of the above-described device is Miss Aln 
Zaiss, 3342 South Benton boulevard, Kansas City, Mo.. 
former secretary of the Shorthand Reporters’ Associatio1 


The New No. 5 National Combination Typewriter. 


Recent developments in the product of the Naticnal 
Typewriter Company, Fond du Lac, Wis., include Model 
No. 5. The company has built upon its previous model 
which is of the portable type, non-folding. One of the 
new features is a complete new ball-bearing carriage 
equipped with double system of paper feed rolls. The 
paper release lever is readily operated for adjusting 
paper or inserting multiple copies. The machine has a 
positive line lock, and both right hand and left hand 
marginal releases. Accurate and permanent alignment 
of the type is secured through a stationery center guide 
mounted on the segment, with a heel on the type bar 
The new Model No. 5 has a ribbon vibrator giving com 
plete visible writing. The ribbon vibrator is constructed 
for use with a bichrome ribbon and a quick adjustment 
permits stencil cutting. 

\ new line space lever has been added, increasing the 
endurance and enhancing the appearance of the machine 
There is a combination line finder, paper finger, and label 
holder, eliminating the necessity of using paper fingers 


and cards Included 
tabulator and mar 


or special devices for writing labels 


in the new features is a system of 
ginal stops which are easily adjusted to any position on 
the tabulator and marginal stop bar. 

The National Typewriter Company has issued com 
prehensive booklet of instructions covering the operatio1 
of the new Model No. 5. 

The Non- Citing Hypergraph. 

A new type of duplicator has been placed on the mar 
ket by Landau’s Instantaneous Duplicator Company, Inc. 
123 Winston street, Los Angeles, Calif. The duplicator 
is designed to afford a maximum number of sharp, clear 
copies, from masters written in indelible pencil, ink, or 
typewriter. \ limited number of legible copies may 
be made from some of the ordinary writing fluids, or 
commercial inks. distinctive feature is that copies do 
not curl after being removed from the duplicator compo 


sition. The Hypergraph is not susceptible to atmos 
pheric conditions, the manufacturers claiming that the 
copying surface retains its form and consistency in any 
reasonable temperature. They say it will not disinte 
grate, peel, crack, or crumble away. Small imperfections 
such as finger marks, insignificant dents, etc., can be re 
moved by a few strokes of the hand without the reple1 
ishment of material. The ink is removed from the sur 
face with a damp sponge. No ink is absorbed \fter 
sponging the duplicator is immediately ready for further 
use. Hot water is not necessary for sponging off the ink 

The Hypergraph is made in the following sizes No 
1, 4x6 inches; No. 2, 6x9 inches; No. 3, 9x13 inches; 
No. 4, 14x17 inches; No. 5, 20x24 inches. The company 
undertakes to make special sizes to order and will quote 
prices on its regular sizes and special work upon 
application. 

A New Steel Posting Box. 
A. R. Meyer of the Wilson-Jones Loose Leaf Company 


has designed a steel posting box 4x12x15 inches, intended 
to be used with bookkeeping machines. When, 
it is used for reference purposes it opens up like a 
When used in posting it is placed on a rack designed for 


however, 


book. 


the purpose. This device will be manufactured in quantity 
after August 1, when the company will be installed in its 
new factory which will be completely equipped for the 
manufacture of the present extended line of loose leaf 
devices as well as the device above described and other 


loose leaf equipment in metal. 


A New Fireproofing Method for Cabinets. 


\ method of insulating sheet metal walls has been de 
giving them increased strength without increasit 
the thickness of the metal used for 
ject 1s twofold to increase 
fF heat insulation 
Reference to the diagram here 
gated double walls with a cellular fireproofing filling | 
tween them. The inner wall consists of a single corrugate 
sheet while the outer wail has a flat facing attached to the 
yutside, giving smooth surface for painting. The cor 
rugation in the sheet metal runs in a horizontal direction, 


vised 
this purpose Lhe ob 
strength and to improve the 
means 


shown discloses orru 


sere ing great rigidity while engaging the heat insulating 
iaterial along the entire height of the frame. 
The heat insulation consists of sections of pre-cast ma 
terial provided with a large number of small air spaces 


arranged in rows, the 


with respect to those of the next row. 
conducted more rapidly by solid material than 
it will by this arrangement be interrupted by the cells 


being st: 
Since heat is 


spaces of one row 


otherwise, 
































in the filling and must detour for every row ol cells it 

strikes, thus practically doubling the distance over hich 
FIREPROOF SAFE CONSTRUCTION 

it must travel to reach the interior of the safe. Large ait 

spaces do not offer the same degree of obstruction bi 

cause the heat of one side or wall causes the air to cir- 


culate and transfer the heat to the side. The 


opposite 


inventor in the present case by making the air cells very 
small believes that he has obviated this difficulty He 
prefers the pre-casting or molding of the heat insulating 


between the double 
used it contracts on 


wet filling 
cement 1S 
space then when in a 
When, however, the pre-cast material is 


material to pouring the 
walls, 
hardening 


‘ 
: tion 
conditio1 


because when a wet 


7 
occuping i@ss 


a small amount of wet filling is employed for taking 
up the space between the solid material and the sheet 
met side, thus practically locking the lling in place 


\s the amount of this locking material is 
shrinkage in drying is negligible. 


The inventor believes that there ar 


very small its 


ertain advantages 


in using corrugated sheet metal, sinc: cosTmgat d metal 
is from 20 to 50 times stronger than flat metal, depending 
on the depth of the corrugations It, therefore, offers 

greater resistance to bending strains such as might 


occur during a fire in a fall from an upper floor into a 
basement, preventing the breaking of the filling and con 
sequent impairme nt of its heat resisti1 power 
Information can be obtained by addressing KT-17, care 
Office Appliances, 417 South Dearborn street, Chicago, III 


Novel Spring Binder. 


Binder Company, 70 Warren street, New 


The Superior 


York, N. Y., has devised a new spring binder. It co 

prises an inner folder with a semi-round back equipped 
with steel sprin g's The prominent feature of the device 
is tl powe rful OTIT whi h will hold S1 ngle sheet as well 


LP Ps 
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as 300 sheets securely and without punching or mutilating 
the paper he inner folder makes convenient the re- 
moval or insertion sheets 


Pocket Expense Slips. 


\ new form of traveling expense account has been de- 
vised by the Liberty Press, Richmond, Va. It is made 
up in sheet form, which folds for fitting the pocket. The 


sheet is printed on both sides, and has space for the usual 
tabular expense form, calls made, route and post office 
addresses for a week, mileage, totals, and space for special 
data as may be required by the employer. 


All-Metal Hall Trees. 


The Detroit Rack Company has brought out a line of 


ali-metal costumers, hall trees, wall racks, umbrella 
stands and coat and hat hooks. This carries the steel 
equipment idea to its ultimate. The 


company’s products are finished in 
dead black, white, olive green 
enamel, oxidized copper, statuary 
bronze, gun etal, brass and nickel 


gloss 


electroplate, so that ‘armony or 
contrast are readily secured. The 
illustration shows a hall tree, em- 
bodying mbrella stand Cos- 
tumers, wit t this feature, are also 


made. 
The Detroit Rack Company, which 
s located at 407 Elmwood avenue, 





Detroit, Mich., has acquired the pat- 
ent rights of the Ideal Metallic Fur- 
niture Company Last year there 
was an entire change of the’owner- 
ship and management of the De- 


troit Rack Company. The new or- 
ganization is therefore the legiti- 
mate successo! of the rormer owner 


of the Detroit 
well as the Ideal 
Company 


Ralph J 


Rack Company, as 
Metaliic Furniture 


Moore was a captain in 


the Air Service, had charge of Lib- 
erty engine inspection during the 
great war, and was honorably dis- 
vharged from the U. S. Army on 
June 16, 1919. He became the pro- 


Rack Com- 
George H. 
that com- 
ago in 


prietor of the Detroit 

pany by purchase from 
Cummings, who started 
pany twenty-three years 
Detroit. 

Associated with Mi 
Elmer E. Liggett, who was responsi- 
ble for the starting of the Ameri- 
can Metallic Furniture Company in 
Detroit fifteen years ago Chis con- 
cern later became the Ideal Metallic Furniture Company. 
The Detroit Racl Pees became owners of the Ideal 
Metallic Furniture Company early in 1919, and the present 
product of the Detroit Rack Company is a combination 
of the hest numbers made by the old Rack Company and 
the old Ideal Metallic Furniture Company. 

The present plan is to add to the line as rapidly as 

veloped, offering a complete line 

While at the present time the 
costumers, half trees. wall racks, 
numbers that would interest 
to manufacture chairs, 
other numbers, an- 
when ready through 
The present plant is 


Moore is 





DETROIT HALL 
TREE. 


Dally 


: ' , 
new numopers can e at 


company is m 
umbrella stands, and mirror 
the office trade, they are planning 
tables. stools, and stands and later 
nouncement of which will be made 
the pages of Office Appliances. 


situated on the orner of Elmwood and Hendricks in 
Detroit. but plans are now being made for a thoroughly 
up-to-date plant whose early completion is anticipated. 


Pencil with a Push Button. 


\ variant of the automatic pencil has been presented 
the stationery fo ao known as the “Presnob” pencil. The 
advancement of the lead is controlled by a knob, which is 
the lead in use. The chamber holds 
i The “Presnob” is made by A. C. 
Binder & Company, 223-307 East Sixty-first street, Chi- 
cago, Ill., and is finished in brass, nickel, silver and gold. 

Continued on page 181.) 
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Typewriter Rebuilders Meet in Washington. 


Sessions Held at the Cail of Federal Trade Commission 
Productive of Possible Good Results. 


A nieeting of the leading men in the rebuilt typewriter 
industry was held before the Federal Trade Commission 
in Washington on February 27. The meeting was held in 
response to a letter sent out by the Commission on Feb- 
ruary 17, signed by Commissioner Huston Thompson, in- 
structing the dealers in used typewriters to arrange a con- 
ference with the Commission, in the hope of elimating 
unfair methods of competition which are now, or have 
been, practiced, to define such practices as they consider 
unfair and to assist in the elimination of the methods which 
those engaged in the business recognize as unfair. The 
conference was called to order at 10 o'clock in the forenoon 
of February 27 at the office of the Commission. There 
were about twenty-five men in the industry present, repre- 
senting different elements in different districts from Chi- 
cago to Richmond. Commissioner Thompson presided at 
the opening of the meeting and stated that the meeting 
constituted what the Commission called a “trade practice 
submittal.” He then reviewed briefly the formation of thé 
Commission, the reason for its existence, and gave a brief 
outline of some of the work done and the reasons for 
doing it. He said that conferences such as the present one 
were called when the Commission had sufficient evidence 
to give them reason to believe it was in the interests of 
the public that a call be issued and a conference be held, 
and the law creating the commission was so worded that 
if the Commission had such reason to believe that the inter- 
ests of the public demanded a conference, they were 
obliged to issue the call. The present meeting, he said, 
came largely under the head of what the commission classed 
as misbranding. The procedure is first to get a conference 
ruling upon the complaint of one competitor against anoth- 
er, and this was followed by the issuing of a complaint 
following the conference ruling, when the latter proved 
ineffective. The Commission wished, he said, to avoid, if 
possible, singling out any one case, but made an effort 
to get the industry together to talk over evils which are 
complained of, that they may be remedied by mutual agree- 
ment. Such a procedure coming before the conference 
ruling of the Commission is termed a “trade practice sub- 
mittal,” and so the meeting of the 27th was called. 

He told of instances of work done in other industries 
and of benefits secured. He stated that in the present in- 
stance there are a number of complaints on file in regard 
to the rebuilt typewriter industry. Examiners have been 
in the field looking up these charges, investigating them 
and reporting to the Commission. The Commission ex- 
plained that if the report of the investigators confirmed 
the charges made, the procedure was then to place the 
charges and the report before an independent committee 
composed partly of the Commission and partly of laymen, 
called the Board of Review. The finding of the Board of 
Review is then passed on to one of the commissioners for 
investigation, after which he lays it before the complete 
Commission for a final decision, upon which the respond- 
ent in the case is notified and the findings become public 
property. 

Commissioner Thompson then asked the meeting for 
such complaints as they wished to make regarding the 
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Presenting the Important News of the Month, With an 
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practices which they considered unfair in the rebuilt type- 
writer industry. He requested that they be so formulated 
as to present those matters which all present agreed on 
as unfair. He said that a great many complaints came 
before the Commission and a large number of them were 
in regard to advertising. More than three hundred had 
been received as to unfair advertising. Following the re- 
marks of Commissioner Thompson, a paper was read cov- 
ering the suggestions received from various sources re- 
garding the rebuilt typewriter industry as collated by the 
Comnussion. These letters came in response to the letter 
which the Commission had sent out, and were divided 
after examination into sixteen different items. The follow- 
ing digest gives an idea of the evil practices which mem- 
bers of the industry pointed out: 

i. Representing rebuilt machines to be new machines 

2. Representing repaired machines as rebuilt 

3. The sale of used and partially cleaned machines as 
rebuilt typewriters, when, in reality, no competent man 
has touched the machines and they are not even properly 
adjusted. 

4. The misuse of the term “rebuilt” as in the case of 
removing the carriage, brushing it, applying a small 
amount of enamel paint and calling the machine rebuilt 

5. The sale of old machines in good condition, slightly 
fixed up as rebuilt. 

6. Applying a coat of varnish to a machine which is 
air-dried, and spending on an average of three hours re- 
pairing a machine and calling it rebuilt. 

7. Machines refinished only and sold as rebuilt 

8. The practice of guaranteeing a machine sold by the 
dealer who is not himself a competent workman and does 
not employ a skilled typewriter repairman or service man. 
In such instances a guarantee is given for a year or longer 
and the dealer does not pretend to have workmen to keep 
the guaranteed machines in repair, and will not even an- 
swer service calls when customers make complaints 

9. Misleading guarantees given by mail order concerns 
too far away from purchasers to give the service covered 
by the guarantee. 

10. Advertising machines for rental at $5.00 for three 
months, when the price was really $5.00 and upwards, and 
when a customer endeavored to secure a machine at $5.00 
for three months, the only machines available at this figure 
were cheap and in poor condition. 

11. Advertising machines at very low prices, say $40.00, 
and when the customer calls, endeavoring to sell a machine 
for $75.00 or $80.00, with the only machine offered at the 
low price an old machine of low serial number and with- 
out any modern appliances. 


12. Excessive prices charged for rebuilt machines 

13. Excessive prices charged customers for rebuilding 
machines. 

14. Prices charged by manufacturers to rebuilders for 
repair parts so high as to make it unprofitable to rebuild. 

15. The sale by representatives of manufacturers of 
new typewriters, without the knowledge and consent of 
their principals, of used machines taken up when a sale 
of a new machine is made. This practice is known in the 


field as “skating.” 

16. The selling of used machines by typewriter com- 
panies as unused samples. 

The Commission pointed out that the general claim as 
summed up appeared to be the misuse of the term “re- 
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ilt He read some paragraphs from letters, giving they had been passed at-the meeting and as indicated 
definitions ot what certain persons believe “rebuilt” should previously with the request that they sign the report as 
mean, and also read from the report of the Commission’s concurring individually with the points set forth, with the 


estigator, briefly summing up the work really necessary 
a typewriter—work requiring a large and com 
plete plant, which there are only a few in the business. 
[The Comn then referred to certain advertising 
mis-statements, citing various instances for illustration and 

ceneral discussion regarding conditions and 
He then read the second section of the Clayton 


to re build 
issioner 


provoking 


practices. 


in regard to the Federal Trade Commission having 
no jurisdiction over intra-state concerns, and said that 
where concerns doing an intra-state business conflict with 
inter-state business, the Commission has taken jurisdic 
tion when practices were unfair and affected competition 
in that trade This was brought out by a question as to 


whether or not the Federal Trade Commission had any 
jurisdiction over concerns selling their goods entirely with- 
in one state and not doimg an inter-state business. 

The Commissioner requested those present to organize 
themselves and agree on a schedule of such practices as 
aftected the industry adversely. He requested the persons 
present to register, and Major Wagner suggested that 
when they registered, the record should indicate whether 
they represented independent concerns or concerns that 
were subsidized, so to speak, or whether they did an intra- 
state or an inter-state business. The Commissioner said 
he hoped the meeting would be able to agree upon a 
schedule of practices affecting the industry that would 
make it possible for the Commission to establish standards 
which they could consider in deciding a preponderance of 
evidence in cases coming before them. 

The meeting was then turned over to the delegates for 
the purpose of carrying out the work suggested. Major 
Wagener was made chairman of the meeting, with Capt. 
C. E. Graves, the Washington representative of the Type- 
writer Factory Sales Corporation, as secretary. The sum- 
mary of the recommendations as collected by the Commis- 
sion and presented abeve was agreed to by those present 
and the practices mentioned were condemned unanimously. 
There were a few exceptions and comments. Point No. 1 
was concurred in, with the suggestion that the Commission 
proceed in the case of every complaint. Point No. 2 was 
concurred in and the following comment added: “We rec- 
ognize that there is a distinction between ‘rebuilt’ and 
‘repaired,’ and that no ‘repaired’ machine should be offered 
as a ‘rebuilt,’ and that this meeting fully concurs that a 
typewriter insufficiently repaired and which is not rebuilt 
to the extent of being eighty per cent efficient should not 
be offered as a rebuilt. On points 3, 4, 5, 6, 7, 8 and 9 the 
same action was taken as on point 1. The meeting con- 
sidered point 10 as aimed at fraudulent advertising, and 
under this view regarded the practices stated as unfair. 
Point 11—Same action as point 10. Point 12—‘We do 
not concur with this, as the question of price is a purely 


debatable one.” Point 13—Same action as point 12. Point 
14—Concurred in, where the acts complained of come 
within Sec. 2 of the Clayton law. Points 15 and 16—Same 


action as point 1. 

It was decided not to attempt to define for the Com- 
mission what constitutes a “rebuilt” typewriter. The opin- 
ion seemed to be that that was a matter which should be 
given the most careful consideration before trying to 
make such a definition. Some doubted whether it would 
be wise at all to attempt a definition, because of the lack 
of jurisdiction by the Federal Trade Commission over 
such concerns as confined themselves to local operations, 
and that if such a definition were on file, it would work 
to the disadvantage of the man doing an inter-state busi- 
ness who weuld then be obliged to meet certain practices 
in competition with others over whom the Federal Trade 
Commission can exercise no control. 

After luncheon the meeting re-convened, and its report 
was given to the Commissioner by Chairman Wagner. 
The findings indicated were read by Secretary Graves 

The Commissioner then offered to send out to the indus- 
try a list of recommendations based on the report made to 
them, but worded as the Commissioner believed it should 
be worded, provided the meeting would agree that they 
wished such a revamping of the recommendations as they 
stood. This offer, having been put before the meeting by 
the chairman for a vote, was withdrawn by the Commis- 


of one The action not being 


sioner becauss negative vote. 
unanimous, the Commissioner declined to act as he had 
suggested. After a little further discussion he did agree, 


however, to re-write these recommendations, as he be- 
lieved they should be worded, simply as a suggestion, not 
Officially, and send them out to the representatives of the 
industry with a letter carrying the recommendations as 


qualification that if they do not concur with any point they 
shall so state and give their reasons. 


New President for Cutler Desk Company. 


A. Cutler Succeeds Burwell S. Cutler as Head 
of Big Buffalo Concern. 


Clifford 


Word has been received from Buffalo, N. Y., of the 
election of Clifford A. Cutler as president of the Cutler 
Desk Company, succeeding his brother B. S. Cutler, who 
has taken the place of vice president, which was formerly 
filled by the new president of the company. It is stated 
that B. S. Cutler, who has been president for a number 
of years, is giving up active work in connection with the 
company. He has not yet made a decision as to his plans 
for the future ‘ 

Clifford A. Cutler, the new president, was elected head 
of the company at the annual meeting of the company 
on February 17th. F. H. Reed was re-elected treasurer, 
and C. L. Keller was re-elected secretary and sales mana- 
ger. 

Clifford A. Cutler has been in charge of the affairs of 
the company during the period of the war, in the absence 
of B. S. Cutler in Washington, where the latter occupied 
the responsible post of Chief of the Bureau.of Foreign 
and Domestic Commerce. The new president of the com- 
pany has confined his attention for a number of years to 
the manufacturing end of the business, and has had direct 
charge cf the Cutler dry kiln department—a branch of 
the business which ranks throughout the country as one 
of the foremost in such work, its lines including such 
articles as automobile bodies, carborundum wheels and 
the like, where the drying of wood is a vital factor in the 
success of the product. This dry kiln business of the 
Cutler Company has now been consolidated with the Cut- 
ler Desk Company activities, so that C. A. Cutler not only 
retains his active charge of the kiln business, but has 
added active supervision of the desk business as well. 

Mr. Cutler is forty years of age and has spent over 
twenty vears with the company. He is a graduate of 
Lake Forest University, Lake Forest, Ill, and is also a 
graduate of the Lewis Institute of Technology. He is 
married and has two boys about fourteen and sixteen 
years old, respectively. He takes a personal active inter- 
est in the Buffalo Society of Science, and is a member of 
that body’s board of directors. He is a student of such 
interests as archaeology and similar scientific subjects. 
While Mr. Cutler is modest with regard to his. scientific 
knowledge, he has nevertheless been a careful student for 
many vears. It is said that the only sport interest with 
which he is connected is the automobile. He owned one 
of the first automobiles in Buffalo, and has been driving 
for over seventeen years. He is always interested in dis- 
cussions with regard to this sort of machinery, his chief 
interest indeed lying with mechanical affairs, so that it has 
been a matter of choice on his part that his work has been 
in the plant at all times. 

Mr. Cutler is devoting particular attention now to the 
problems confronting the company in regard to produc- 
tion. Production, he states, has grown enormously as 
compared with pre-war times, and this fact necessitates 
an enlargement and re-arrangement of the productive fac- 
tors of the company. 


Hancock Promoted in Remington Ranks. 


Gratton E. Hancock has been promoted to the ‘position 
of assistant sales manager of the Remington Typewriter 
Company, and took up the duties of his new office on 
March 1. Mr. Hancock has been connected with the type- 
writer industry for many years. In 1901 he was ob-elles 
manager for the Smith Premier Typewriter Company at 
Williamsport, Pa., under the Philadelphia branch. Later 
he was branch manager for the same company at Toledo, 
Denver and Pittsburgh. In 1912 he was appointed Rem- 
ington manager at Salt Lake City and Denver, and in 
1917 was made Remington Southern District sales man- 
ager, with headquarters at Richmond. His present assign- 
ment is the result of his fine record and a fitting reward 
for long and meritorious service. 
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In Which We Hand It to Professor Kimball. 


When the Literary Digest, under the impending calamity 
of having to miss some of its issues, was driven by stress 
of necessity into the callitypic ranks, and published its 
admirable journal from plates reduced from typewritten 
copy, Office Appliances at once pranced to the middle of 
the stage where the limelight shone most brightly and 
announced itself as the first comer in this interesting field, 
proving it (sic) by the reproduction of a page taken from 
an issue of the Typewriter Trade Journal, “published in 
1904 during the first business show, and produced by this 
process at the suggestion and with the assistance of Jacob 


Backes, then and since a consistent 
advocate of callitypy, and who has 
recently come again into prominence 
by his advocacy of this process. 

friend, 


But now comes our old 
Professor J. N. Kimball, and with 
his shining snickersnee, cuts the 


props completely out from under us, 
presenting incontrovertible proof 
that in 1896 he prepared, printed and 
copyrighted a catalogue made _ by 
this process, and, furthermore, the 
right-hand margins were made even 
in almost precisely the same way 
that others have advocated in very 
recent times. We reproduce one of 


the pages of this catalogue pub- 
lished in 1896: 
Professor Kimball says: “I find 


my book was copyrighted in 1896. It 
was all typewritten, and every line 
of instruction was justified. In the 
first place, of course, the system re- 
quires two writings, then only an 
application of printers’ spacing rules 
—that is, that a space shows up less 
after a long word or a punctuation 
mark.” Professor Kimball then il- 
lustrated his statement by a para- 
graph written first as it would be 


ordinarily on the typewriter, but 
having the short lines spaced out 
with apostrophies, indicating the 
number of spaces to be added to 
each line. Then with a pencil he 
checked the words after which an 


extra space was to be added, then re- 
wrote the paragraph, adding the 
necessary extra spaces for the short 
lines so as to bring all the lines even 
both at the right and the left-hand 
margins, except, of course, the first 
line of the paragraph which was in- 
dented at the left, and the last line 
of the paragraph. Even when writ- 
ten with pica type, using a moder- 
ately long line, the spacing was not 
especially noticeable. Professor 
Kimball points out that perfect work 
—almost as perfect as that done with 
type—can be achieved by taking off 
the ribbon, cleaning the type, and 
writing with a black carbon sheet. 
If care is taken with the page, and 
the machine alignment is good, the 
result is first class. He suggests 
that if the type were made, say 8 
or 7 to the inch, the work would be 
fine, because photo engraving cuts 
out inequalities when the reduction 
is considerable. 

Jacob Backes comes forward with 
two interesting examples of early 
callitypy. One is quoted from The 
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whole 


columns 


page 


sor Kimball. 


was 


was set up 
and then 


zine 


on the 
etched. 


Ma 


This systen 


aroused by the experiment. 





lars and cents, 
uated rack---at the back of the carriage---at the figure on the 
where you wish the decimal point to be written. 
the tabulator key marked with the decimal point will release the 
riage and cause it to move to the place indicated by the stop. 

is desired to write any sum from one to nine dollars, inclusive, pres- 
sure on the tabulator key marked "1" will send the carriage to 4 point 
one space removed to the left of the decimal point. 
$10 to $99, the key marked "10" must be used. 
keys are operated in a similar manner: 


THE 


hundreds, and so on. 


100 stops the carriage 3 spaces to 
1 “ " @< " ” 


000 

10000 
100000 _* 
1000000 _* 
10000000 _* 
100000000 _* 


LESSON 22 
Set Che Stops At. ccccccccccechecccceccccDsocccccceserO0 


Mrs. Chauncey Murgataugh, 
In account with H. Marsh & Co. 


TABULATOR. 


woes Qnonmew= 


zs22s3 
Covracres 


fo use the Tabulator for the purpose of writing 
place one of the movable tabulator stops on the grad- 
scale 
A slight pressure on 


The Tabulator can be used to great advantage in such 
addressing of envelopes, specifications, theatrical work, 
ments, the indenting of paragraphs,’etc., and many of the 
given will serve as excellent practice. 








Bvery competent operator of the Remington Typewriter must become 
thoroughly acquainted with the use of the Tabulator. 
ries the carriage at once to any desired point, without the use of the 
carriage release or the space bar, and arranges succeeding items accu- 
rately in columns, units below units, tens below tens, 
This makes the machine extremely valuable in the 
making out of statements, bills, statistical tables, and the like, and 
greatly enlarges its sphere of usefulness in commercial work. 


This device car- 


columns of dol- 


For any sum from 
All the other tatulator 


the left of the point. 
“- n o a 


1 
\ 


done EP 





typewriter, arranged in 
The Journal 
this feat merely to show that it could be done.” 
It will be noticed that Mr. Backes does not favo: 
the right hand margins in the manner adopted 
Mr. Backes believes in dividing words 
ever they happen to fall, and in cases where a word 
one letter short of the right-hand margin, he adds 
trary ornament to fill out the line. 
be a little puzzling at first, but probably one would 
this feat merely to show that it could be 
interest 


pe ned 





hundreds below 


car- 


If it 


is 
“ " " 

iy " id “ 

" n “ " 

o " " o 

iy oF “ " 
work as the 
legal docu- 
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REPRODUCTION OF 
KIMBALL, 


J. N. 


Printer and Book- Maker for March, 1899, which relates that 


a strike of the compositors in the office of the Petit Bleu of 
3russels, Belgium, was lost by the strikers because of the 
fact that the proprietors set the news matter on a type- 
writing machine and reproduced it by engraving, thereby 
Printer and 


making a type-less newspaper. 
Maker believed that there could 


plan is entirely feasible, however,” continues The Printer to 
and Book-Maker, “was demonstrated by the Chicago Jour- 
nal in its issue of Feb. 4, 


The 
not have 
deal of type matter required, else it would have been easier 
to hire more printers than extra typewriters. 


been a 


“That 


1899, where the matter for one 


Book- 
great 


the 


for 


our 
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Export Managers’ Names Wanted. 
Many of the Office Appliances’ callers at 
dealers from abroad, who call on the Servic: 


assistance in locating 


files contain 


forward 


the 


this 


names 


AND COPYRIGHTED IN 189 


1) 
by 


manufacturers in vat 


the 


In such instances time will be saved if we can r 
to the export managers of the concerns interested 
and addresses of tl 
managers of many firms in this field, we wish to 
information comprehensive. 
information to 
giving the name of the individual in charge of 
department. 


Manufacturers ar 
Service Det 


Bal. April account: $17.23 
May 4 1 pr. gloves -50 
“ 6 2+ Madras 60 1.560 
°° 7 1 =Mirror 1.75 
" 9 3 Vests 98 2.94 
"1010 yds. C. Flannel .10 1.00 
“15 2 Cheviot °25 +63 
"19 #1 doz. Towels 2.40 
“23 1 Quilt 2.25 
- 27 2 Ties 50 1.00 
29 2 ovr. Curtains 13.25 26.50 40.47 
$57.70 
j 
CALLITYPED PAGE OF CATALOGUE, ARRAN¢ BY 


partment 


er direct 


\\ hile 
export 
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requeste d 
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Andrew Geyer, Inc., Reorganized. 


publishi house of Andrew Geyer, Inc., publishers 
Geyers Stationer and The Gift and Art Shop, has re 

ly undergone some changes of personnel following 
signations of several members of the old staff who 
rganized another publishing concern in this field 

In Gever’s Stationer of March 4 appears an announce: 
ent the reorganization, signed by the president, Mrs 
\l Geyer is announcement states that Geyer’s Sta 


1 rtunate in securing the services of James 
EK. Neary, W. H. Hasbrouck, Jr., and Allan R. Thomson 


Th nouncement continues as follows 
lames FE. Neary, treasurer of Andrew Geyer, In and 
Business manager of the Geyer publishing interests, is a 
graduate of Cornell University. He specialized in industrial 
] s during the war, and was Superintendent of Serv 
the Standard Shipbuilding Corporation, where he 
is charge of the personnel. He has lately been man 
ager of the Employers’ Association of Eastern Massachu 
setts, with headquarters at Boston. Mr. Neary comes to 
Ci 's with a splendid record as an executive which ar 
gues well for his success as an official and administrator in 


is present capacity 

\W. H. Hasbrouck, Jr., the new Advertising Manager, is 
ell known to the older stationers throughout the country 
He has made good in ten years’ selling experience 
ather’s hrm—W. H. Hasbrouck & Co.—featuring the “M 
& H.” line of papeteries and tablets to the jobbing and 
retail trade. For the past ten years he has been associated 
with the advertising departments of two large metropoli 
newspapers and a well known export trade journal 
e is an advertising man of experience and ability 

\llan R. Thomson left the editorial chair of Geyer’s 
Stationer in May, 1918, to go to a South Carolina train 


yr his 


ing camp. He sailed for France in August of the same 
vear, and on his return was manager of the Advertising 
Service Department of a large trade paper publishing 


hous He comes back to us by no means a stranger to 


‘Other changes incidental to a complete reorganization 
h ( ( effected, and plans to enlarge the scope of 
Gey s and improve its service to reader and advertiser 
have been adopted, which will become evident in the 
course of a short time. 
splendid support Geyer’s has had in the past from 
the best firms in the trade, as well as the exceptional cali 
bre its retail subscribers, has been a strong incentive 
in tormulating more advanced and modern methods of 
making this publication still more representative of the 
splendid industry it has uninterruptedly covered 
almost a half century 
“M. A. GEYER, 
“President. Andrew Geyer, [1 
() \ppliances extends its good wishes to the new 
nagers of Geyer’s and feeis that they will continue and 
expand the good work which the Geyer publications have 
| he past 
A New Entrant in Publishing Field. 
Modern Stationer and Bookseller is the name oft 
a ne semi-monthlv periodical which will make its bow 
to this industry on March 25. It is to be published by 


the Adoma Publishing Company, Room 821, No. 225 Fifth 
avenue, New Yorl The staff of the new publication con- 
sists of David Manley, editor; Albert B. Abrams, adver 
tising; William S. Donnelly, advertising, and James B. 
Ennis, circulation Mr. Manley, Mr. Abrams and Mr 


Donnelly were formerly connected with Geyer’s Stationer 


and The Gift and Art Shop, but resigned recently to put 
the new publication before the field. All of the staff are 
men of ripe experience, who are sincere in their determina 


tion to make the Modern Stationer and Bookseller worthy 
f a high mission and an ornament to the field it will 


initial announcement of the new* magazine states 
that it will be devoted to the interests of buyers and sell 
books, art publications, distinctive gift 
merchandise and engraving. We are assured that it will 
not be a trade paper and that it will be a magazine of inti- 
mate knowledge that will help. 


ers stationery 


\) ( Apphan es takes this opportunity to offer its 
eli tions to this, the newest publication in the station 
} 
Iways worth while to make a friend of a difficult 
cust t The Burroughs Bulletin. 


Spahr Takes New Post. 


Elliott-Fisher Sales Manager Resigns to Take Wider 
Responsibilities. 


G. W. Spahr, who for the past year has been general 
sales manager of the Elliott-Fisher Company of Harris- 
burg, Pa., has resigned that position, and on March 1 
became general manager of the Computing Scale Company 
of Americ: Mr. Spahr is a native of Harrisburg, and 
has made a distinguished success in the selling profession. 
For several years prior to his appointment as sales man- 
ager tor the Elliott-Fisher Company he was general sales 
manager for the Tabulating Machine Company division of 














G. W. SPAHR, WHO HAS RESIGNED AS SALES MANAGER 
OF THE ELLIOTT-FISHER COMPANY, TO BECOME GEN- 
ERAIL., MANAGER OF THE COMPUTING SCALE COMPANY 
OF AMERICA 

the Computing-Tabulating-Recording Company of New 

York. When he left that position, the president of the 

Tabulating Company said: “It is with keen regret that we 

are compelled to part company with one so popular and 

efficient, and we prophesy that success will follow him 
wherever he goes.” This prediction has been generously 
fulfilled in Mr. Spahr’s connection with the Elliott-Fisher 

Company Starting in May, 1919, under his guidance the 

field force sold a monthly average of 124 per cent of their 


' 


juota for the last months of 1919. The high-water mark 


was reached in November, when 164.9 per cent of the 
monthly quota was sold. The first annual convention of 


the Elliott-Fisher field force, held in Harrisburg in July 
last, was planned and put through under the direct super- 
vision of Mr. Spahr. Its success is a matter of history. 
The January, 1920, record of the sales force for straight 
machine sales was 199.3 per cent greater than the sales for 
the same month in 1919, and 4.2 per cent ahead of Decem- 
ber. Mr. Spahr is a great believer in conventions and 
attributes the selling records of the last five months to 
the spirit of co-operation and enthusiasm which resulted 
from bringing the men together in convention. 

In his new position, which was created for him, Mr. 
Spahr will direct the activities of the Moneyweight Scale 
Company of Chicago, the Computing Scale Company of 
Dayton, the Detroit Automatic Scale Company of Detroit, 
and the International Scale Company, also of Dayton. 
These four concerns are the subsidiary companies of the 
Computing Scale Company of America, which is a part 
of the Computing-Tabulating-Recording Company. 


\ short answer may break a long friendship.—The 
Mimeograph Stencil 
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EXTERIOR VIEW OF WESTERN BANK SUPPLY 


COMPANY'S OKLAHOMA CITY STORE. 


FRONT 


An Imposing Establishment With Exceptional Facilities for the 
Display and Handling of Merchandise. 


An Up-to-Date Oklahoma Store. 

The Western Bank Supply Company, manufacturing 
stationers at Oklahoma City and Tulsa, Okla., are one of 
the most up-to-date office equipment concerns in the 
Southwest. The floors of the Oklahoma City store cover 
50x150 ft.;: at Tulsa, the floors average 55x150 ft.; with 
a mezzanine floor in the rear, made possible by very high 
ceilings. Both buildings are of reinforced concrete, and 
are thoroughly modern. 

The Oklahoma City store of this company consists of 
three floors and basement. The first floor is devoted to 
the retail stationery department, with offices in the rear. 
The second floor is given over to the display of office 
furniture samples, while the third floor contains the litho- 
graphing, printing, engraving, bookbinding and 
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1 
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to the opinions of competent traveling men 
he organization consists of more than 150 persons in- 
cluding members of the company and employes 


Pencil Sharpener Litigation. 


\ trial of some historical and no little commercial in- 
terest was commenced on February 18 before a jury in 
the Federal Court of Massachusetts. The case is that of 
the Automatic Pencil Sharpener Company of Chicago vs. 
the Boston Pencil Point Company of  Waltha Che 
plaintiff alleges the iniringement of certain patent rights 
sold to them in 1910 on a royalty basis by James A. Web 
ster of Bridgeport, Conn., the inventor of tl device 
claimed to be infringed. The complainants allege dam- 
ages in the sum of $100,000. At the time of goi: press 
the trial was still proceeding. 

Che case derives its historical interest from th t that 
it is the first case tried for patent infringement before a 
jury in the Massachusetts Federal Court for seventy-one 
years. The preceding case was tried in Jat 1849, 
when Daniel Webster and Rufus Choate were the o] 
posing counsel. 

Unusual as that fact is, still more remarkablk the co- 
incidence that James A. Webster of Bridgeport, the in- 
ventor of the device on which infringement is claimed, is 
a distant relative of the great Bay State law) orator 


and statesman who was the leading figure in the trial pre- 


sided over by Judge Sprague more than seventy-one years 
ago. The present case is being tried before Judge James 
M. Morton, Jr. James A. Webster will be called as a 
witness during the present trial. 

Joseph B. Livermore of Boston was one the first 
witnesses called in the pencil sharpener cas« He is a 
mechanical engineer, who said that he had testified in 
probably 500 patent cases, some of which involved mil- 


lions of dollars. 
points of difference and similarity between Mr 
patents and the machine—shown chiefly by a larg: 
drawing—put on the market by the defendants 


He gave a lengthy explanation of the 
\Webster’s 
colored 


Tantalus in Trunks. 

To tantalize its readers, the Monroe Adding 
Company Results printed in its February issu picture 
of a January Palm Beach bathing scene. \\. B. Breeding, 
the company’s treasurer, was the subject of the illustration, 
which was calculated to make all beholders in Northern 
climes jealous. But there was a cheering note for Monroe 
salesmen, for the description said that Mr. Breeding was 


Machine 


going to recommend Palm Beach for the next mid-winter 
conclave of the Monroe organization. 
\ sale is not made until the last dollar is d The 


ms &. 





embossing departments. This floor is now 
much crowded, and the company contemplates 
an addition of three more floors to the building. 
The basement is used as a reserve stock room 
for miscellaneous stationery as well as for a 
shipping department. In addition, the com- 
pany has a three-story warehouse for the stor- 
age of office furniture and reserve stocks. 

In Tulsa the company simply operates a sta- 
tionery and office equipment store, doing its 
manufacturing entirely at the Oklahoma City 


plant. Manufactured work, however, is sold at 
Tulsa. The major portion of this work is 
obtained from bank customers in the com- 


pany’s trade territory. The company does a 
very large outside business, covering the field 
with a thoroughly organized traveling 
force. 

The Western Bank Supply Company started 
in business at Oklahoma City ten years ago 
with a small capital, but has enjoyed a con- 
tinuous and consistent growth. The officers 
and other personnel of the company have al- 
ways had a great deal of confidence in the 
future, shaping their course along definite lines 
and following their plans aggressively. 

S. R. Coleman, secretary and treasurer of 
the concern, says that despite plenty of com- 


sales 














petition, trade conditions are quite satisfac- 
tory, and that competitors get along nicely 
with each other. The company has two of the 
finest stationery stores in America, according 


MAIN FLOOR OF THE WESTERN BANK SUPPLY COMPANY'S 


STORE. 


OKLAHOMA CITY 
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Baker-Vawter Election. 

The annual meeting of the Baker-Vawter Company was 
held at Benton Harbor, Mich., recently. The report 
showed the past year’s business the best in the history of 
the company. 

Officers elected: G. W. Switzer, president of the board; 
W. A. Vawter, president; W. A. Vawter, II., first vice 
president; F. M. Vawter, second vice president; V. W. 
Switzer, secretary-treasurer. The directors were re- 
elected. They are: W. A. Vawter, W. A. Vawter, IL., 
G. W. Switzer, F. M. Vawter, V. W. Switzer, W. S. Barr, 
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duction of system supplies—guides, folders, boxes and card 
forms of every description. It will also release at the St. 
Paul street plant about 40,000 square feet for the much- 
needed expansion of the steel department. This space is 
needed for some of the new steel cabinets, safes, shelving, 
trays, etc., which the company is producing in great volume. 
The transfer of the Gates printing departments of the 
shipping and stock departments, under A. W. Southgate, 
to quarters in the new building, will enlarge by 50,000 feet 
the present facilities of the wood cabinet departments. 
Plans are alsO contemplated for still further building 
The aggregate floor space then avail- 























W. W. Buchaan, Calvert Haws. in the near future. 
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NEW FACTORY OF THE LOUIS MELIND COMPANY, 362 


WEST CHICAGO AVE., 


Y. & E. Expand Factory and Increase Production. 

Plans are being made by the Yawman & Erbe Manu- 
facturing Company of Rochester, N. Y., to build a new 
wing on their second Rochester plant on Jay street, thus 
adding 100,000 square feet to the quarter-million square 
feet of floor space which the plant today occupies. The 
older plant on St. Paul street will still be operated. 

The contemplated wing will be of the latest type of 
concrete and steel construction, 250 feet long by 120 feet 
wide and four stories high, with ample provision for day- 
lighting throughout. 

The new building will enable the company to bring all 
its paper and printing departments under one roof and one 
department management. It will greatly increase the pro- 


CHICAGO, ILL. 


able will be over 600,000 square feet, or nearly fourteen 
acres. 

At a recent meeting, Gustav Erbe, general manager, an- 
nounced that the company’s quota for 1920 would be fifty 
per cent increase above last year, which was the largest 
year, both in production and sales, in the history of the 
company. The sales organization has been expanded to 
cover many new points since the signing of the armistice. 


Patricia Lee Pitt—Regnant. 

February 12 became a momentous date in the hearts of 
Mr. and Mrs. William Pitt, Kansas City, Mo., when they 
welcomed Patricia Lee Pitt to their home circle. Miss 
Patricia weighed ten pounds. 





BIG FACTORY OF THE YAWMAN & ERBE 


MANUFACTURING COMPANY, ROCHESTER, N. Y., TO WHICH AN 


IMPORTANT ADDITION IS ABOUT TO BE ERECTED, AS SHOWN IN THE RECTANGLE AT THE RIGHT. 
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Cash Register Hundred Pointers Hold Convention. 


“Do your best. If you are in doubt at any time, simply 
do right and you will be right.” That is the message 
of John H. Patterson, president of The National Cash 
Register Company, to his salesmen. He says that follow- 
ing this rule has helped him greatly. 

This statement was made at the recent convention of 
the N. C. R. Hundred Point Club which was undoubtedly 
the best ever held by that company. It was the first 
strictly Hundred Point convention since before the United 
States entered into the war. The men were eager to 
learn all they could and the liveliest interest was shown 
throughout the week. There are 440 members in the 
1919 club, almost as many as in any previous year. Each 
of these men is a one hundred percent salesman, as it is 
necessary to secure 100 per cent or more of a year’s quota 
of sales to become a Hundred Pointer. 


Slogan With a Punch. 

At the convention the Hundred Pointers adopted as 
their slogan “Appreciative but not satisfied.” First vice- 
president J. H. Barringer made this statement in his 
welcoming address. It is his definition of the N. C. R. 
spirit. 

He referred to the splendid record of the selling force 
and said, “We are appreciative of the efforts made by 
everyone connected with this organization. However, we 
are not satisfied that we can’t do hetter. The success of 
this company is largely due to the fact that it is never 
satisfied with past achievements, but is constantly making 
improvements,” 
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The Big Idea. 

Throughout the week the agents and salesmen were 
urged to “Get the Big Idea.” In the words of the gen- 
eral sales manager, C. E. Steffey, this means, “To become 
bigger, better, broader business men. To become a power 
tor good in your home communities: To give better serv- 
ice to merchants in all parts of the world.” Che men 
were shown how they could become better salesmen and 
better business men. 

Perhaps the most unusual feature of the convention was 


the way this was done. Wherever possible, pictures, 
pageants and playlets were used. There was very little 
talking, excepting always the lively discussions by the 
agents and salesmen. The men were made acquainted 
with the manufacturing methods and improvements in the 
factory and the product planned for the coming year. 


The latter part of the week was devoted to showing them 
how to be of more assistance to the merchants. 


‘The National Cash Register Company has built up 
its big business because it is filling a great need in the 
commercial world,” Mr. Steffey said. “Merchants are ask- 


ing for, and need more information about their business. 
The cash register today is a far cry from the first crude 
inachine made thirty-seven years ago. An inventions de- 
partment devotes all of its time to perfecting machines 
which will answer these needs. We are always trying to 
give the merchant something better.” 
New Model on Market. 

Many improvements were made on cash registers in the 
past year and a brand new model was placed on the mar- 
ket in January, 1920. It has many new and valuable fea- 
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tures hitherto unknown in a cash register. In addition 
to many other cash register functions, it prints a receipt 
that shows an itemized account of every transaction, to- 
gether with a total amount of the same. 

This is of great importance in many lines of business 
It is especially valuable in hotels, groceries, drug stores, 
general stores, variety stores, and all places where a cus- 
tomer ordinarily makes more than one purchase. The 


BROWN 'S GREENS 


STORI : g STORE 





A PLAYLET WAS STAGED, SHOWING THE VALUE OF 


THE COMPLETE N. C. R. SYSTEM. 
In Green's Store This System is in Use, Including the N. C. R 
Credit File. Portion of Original Picture Cut Away to 


Enable Us to Show More of Detail of Exhibit 


selling force is enthusiastic over the machine for they 
realize the great need for it. 

A solemn note was sounded the last morning of the 
convention. Business was stopped while a huge memorial 
tablet was dedicated to the N. C. R. men who served in 
the war. The tablet bears the names of 1069 men, of 
whom 16 made the supreme sacrifice 

The convention came to an end with everyone en- 
thusiastic over the outlook for 1920. The Hundred Point- 
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Sharper Operates as Repairman. 


\ man masquerading as a repairman for the Underwood 
Typewriter Company in the vicinity of Chicago has been 
victimizing some people. His plan is to call on typewriter 
users to make adjustments, etc., and establish his identity 
as an Underwood employe. Later he brings a check to 
cash. This check is generally of low denomination. Sub- 
sequently the victims learn that the individual obtained 
money under false pretenses. He has been using the 
name “G. Snyder” and is described as a Jew, about five 
feet eight inches tall, dark complected and wears glasses. 


Imperial Desk Company Expanding. 

The Imperial Desk Company, Evansville, Ind., is mak- 
ing an addition to its plant which will represent an invest- 
ment of $50,000. The addition is a complete unit even to 
its own power plant. The larger machines will be driven 
by individual motor; group drive will operate the smaller 
machines. The addition is two stories, 257x62 feet. About 
sixty additional men will be necessary for the operation of 
the new manufacturing unit. 


Barkis Is Willin’. 

Arthur Williams, export manager of the Woodstock 
Typewriter Company, finds that the United States Post 
Office Department is agreeable to two-cent letter postage 
to all points in the postal union. He has had assurance 
as to this from high sources. The difficulty lies with the 
countries at the other end of the postal routes. It appears 
that some of the smaller countries are not disposed to 
sacrifice their profits on postal business. ’ 


Central Remington Managers Meet. 

\ conference of all the managers of the Remington 
Typewriter Company in the Central West was held at the 
Congress Hotel, Chicago, February 19, 20 and 21. M. E. 
Roberts, district sales manager, and George W. Dicker- 
man, vice president, were among those who took part in 
the deliberations of the meeting. 


Charles M. Meyer Leaves Wilson-Jones. 
Charles M. Meyer, vice-president and general manager 
of the Wilson-Jones Loose Leaf Company, has resigned, 
effective April 1. Mr. Meyer’s plans for the future have 
not yet been announced. 











THERE ARE MANY REASONS WHY THE N. 


DAYTON.” THIS PAGEANT VIVIDLY 


ers have the “Bi 


ge Idea’ and expect to make this the best 
year in cash regist 


er history. Although 1919 was the 
greatest year in the history of the company, the January, 
1920, business exceeds that of January, 1919, by almost 
one hundred percent N. C. R. managers from Europe 
and Latin America were present and reported an excellent 
outlook in the foreign fields this year 

Walter F. Wyman Again on Deck. 

Much of the pleasure of the annual dinner of the Boston 
Stationers’ Association was due to the presence of Walter 
F. Wyman, export manager for The Carter’s Ink Com- 
pany, Boston Mr. Wyman, who has suffered a long ill- 
ness of typhoid-pneumonia, was able to be about again. 








*. R. COMPANY WANTS “MORE CASH IN 
PORTRAYED WHY CASH IS NEEDED. 


Charles E. Slemin Still Better. 


Charles E. Slemin. of the Yawman and Erbe Manu- 
facturing Company, has made remarkable progress toward 
recovery from his recent illness. A. Chicago friend, who 
saw him recently in Rochester remarked on the wonderful 
improvement. Mr. Slemin has not yet been permitted 
to resume his full duties, as a precaution against a relapse. 


Shenton Heads Council of National Defense. 


Herbert N. Shenton, head of the research staff of the 
Council of National Defense, has been appointed acting 
director. He succeeds Grosvenor B. Clarkson, who has 
resigned. 
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Big New Orleans House Expands. 
Dameron-Pierson Company Plans New Building to House 
Big Business. 

The recent announcement of new building plans by 
the Dameron-Pierson Company of New Orleans, La., 
serves to focus attention upon a noteworthy record of 
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quarters and plans have been perfected for still further 
expansion. 

Accordingly the company recently purchased three build- 
ings on Natchez street, back of its present building. These 
are to be demolished and on the ground thus cleared will 
be constructed an extension of the present building, uni- 
form in style with it, which will make the plant one of 
the largest, most attractive and roomy establishments of 


ESTABLISHMENT OF DAMERON-PIERSON, LTD., AT NEW OKLEANS. 


Showing Main Building in the Foreground, the Warehouse at the Left and Safe Department at the Right. 
Now Being Erected at the Rear of the Main Building. 


business growth and development which gives that com- 
pany an enviable place in the ranks of dealers in stationery 
and printing and office equipment and supplies. Com- 
inencing business. sixteen years ago, the company has 
built up by high class service and vigorous work a busi- 
ness which has called from time to time for enlarged facil- 
ties. These were first provided by the erection of its 
present building at 400 Camp street at the corner of 
Camp and Natchez.streets, New Orleans. Recently realiz- 
ing an insistent demand for more room the company se- 
cured possession of the building adjoining its present 


structure on Camp street, which it uses for its safe depart- 
ment. 


The business, however, has now outgrown these 





A New Structure is 





its kind in the South. Work on the new addition will com- 
mence at once and will be pushed as rapidly to completion 
as conditions permit. 

The company has recently made improvements in its 
present quarters, the ground floor having been remodeled 
into attractive, convenient and spacious salesrooms, with 
offices te match, all furnished with mahogany fixtures 
especially designed and built for this department. A 
branch store has also been opened in Shreveport for the 
convenience of customers in that locality. 

The company’s mechanical plant is worthy of note for 
the completeness of its mechanical equipment. This equip- 
ment includes machinery for every class of printing, ruling, 
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IMPROVEMENT INMANUFACTURE IS THE 
KEYNOTE WHICH FORMS THE BASIS 
OF SPECIALIZATION 


Specialization emphasizes the constant need of improvement in manufacture. 
This has formed the basis of our success and explains why our typewriter 
ribbons and carbon papers are so pre-eminently the best. As the result of much 
experimental work, our line as made today is very distinctive. In the manu- 
facture of our typewriter ribbons we have standardized on certain grades of 
cloth, thus showing the proper distinction in each brand. The improvements 
made in our better grades of typewriter carbons are very notable. They are 
now made by the “duplex” method of manufacture, whereby the carbon compo- 
sition is impressed through every fibre of the paper. The result is a carbon 
producing unusual intensity of copy and a far greater percentage of durability 
than the carbon made in the ordinary way. These carbons possess a very dark 
back, which is secured by the method of manufacture and not by the use of 
colored paper. As specialists, therefore, in the manufacture of typewriter 
carbon we have attained this distinction by actual new methods of manufacture 
which must in turn secure to the users of our goods unusual satisfaction. 
Therefore, the farce of quality is shown in our wonderful line of 


TYPEWRITER RIBBONS 
AND CARBON PAPERS 


DISTINGUISHED THE POPULARITY 
FOR OF “OUR LINE” 
BRILLIANCY HAS 
CLEARNESS EXTENDED 
CLEANNESS TO EVERY 
OF WRITE CORNER OF 
AND COPY THE GLOBE 





THE SPLENDID WRITE OF OUR RIBBONS 
AND THE COPIES OF OUR CARBONS ARE 
SEEN THE WORLD OVER 


WE SUIT EVERY PURPOSE WE FILL EVERY REQUIREMENT 
BUY OF THE ORIGINAL MAKER 


MITTAG & VOLGER, Inc. 


Principal Office and Factory 


PARK RIDGE, N. J., U.S. A. 


BRANCHES 
NEW YORK CHICAGO SAN FRANCISCO CLEVELAND ST. LOUIS BOSTON 
261 Broadway 205 W. Monroe St. 35 Montgomery St. 326 Erie Bldg. Merchants Laclede Bldg. 160 Congress St 


ONDON 


L 
7 and 8 Dyers Bidg., Holborn, E. C. AGENCIES ALL OVER THE WORLD 
























































etc. While the plant does not attempt to compete in size 
with plants devoted exclusively to printing, it has facili- 
ties for every class of such work, including printing, lith- 
graphing, embossing, die work, ruling, etc., with a com- 


o 
plete line of the most up-to-date machines for every 


FRANK R. DAMERON, J. 
President. 


urpose. The binding department is likewise up-to-date 
in all respects. - 

The office furniture department of the Dameron-Pier- 
son Company is one to which especial attention has been 
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Vice-President. 
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being of high grade quality. In this department, as in all 
others, the company lays emphasis upon quality and high 
class service—a policy which has built up its business to 
the present enviable proportions. 

The sales organization of the company is one of the 





G. HARPOLD, 
Manager, Stationery Department 


most important factors in its success. This organization 
consists of the entire sales force of the company and 
meets every third Tuesday night of the month in the exec- 
utive offices for the purpose of furthering the spirit and 
















few, if any, rooms of the kind in the South. Here is to 
be found a wide variety of office furniture in metal and 
wood, including a number of special designs, everything 


in general. 1 . 
open to all members from the porter up to the president 
of the concern. 





ij 
ee pe men ce 
JOHN FISCHER, THOMAS D. JONES, W. S. McDIARMID, 
Superintendent. Manager, Furniture Department. Manager, Safe Department. 
devoted and embraces a display room which is second to practice of co-operation and for the welfare of the firm 


The organization maintains a suggestion box 


At each meeting this box is opened and 








Portion of Main Floor in Stationery Department at Left. At 





VIEWS IN STORE OF DAMERON-PIERSON, LTD. 
Right, Corner of Department Showing Leather Goods in 
ground. 


Fore- 
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Which is the Copy? 


PANAMA [. it produces copies as clear as originals. 


/ . it is hard and clean, 
pleases . long wearing, 


2 
3 
hecause— 4. brilliant writing. 
5. there is a weight for every purpose, and 
6. a degree of hardness for every preference. 
A—Very Hard. B—Hard. C—Medium Hard. 
7. it is all that a carbon paper should be. 
8. when you first use it, you are surprised that a 
carbon paper can be so good. 


MANIFOLD SUP LES CO. 


MANUFACTURERS 


PANAMA 


CARBON PAPERS and 
TYPEWRITER RIBBONS 


“The Line that can’t be matched” 


BROOKLYN, NEW YORK, U.S. A. 
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REMINGTON 
—the Right Hand of Industry 


Where does Remington stand in the world today? 
It has just closed the most colossal year in all its 
long and honorable history. 





Nearly half a century ago it contributed to the arts of peace, industry 
and progress, the first practical typewriting machine the world had 
ever seen. 

As America found then, in the Remington Typewriter, a new and 
wonderful means of business expansion, so the whole world today, 
eager to resume its peace activities, is turning to it as the indispensable 
instrument of speedy and accurate commercial communication. 

This, if you please, 1s not an advertisement. It is a summing up; an 
accounting of our stewardship; a statement of Remington status after 
forty-six years of rebuilding the world’s business. 

Where does Remington stand in the world today ? 

Both in number and in service, Kemington stands first, in its con- 
tribution to the development of the world’s business. 

This is the simple and literal truth. 

For Remington has built more typewriters and modernized more 
correspondence, both at home and abroad, than any other institution. 

But we are not disposed to stress the world-wide volume so much 
as we are the world-wide honor in which the Remington is held. 

Here is one business name that carries with it respect and regard to 
the farthest reaches of the earth. 

To the polyglot peoples of Europe, Asia and Africa, Remington 
actually means typewriter, and typewriter means Remington. 

Today the Remington Typewriter transacts in their own tongues the 
business dealings of the people of every clime, every nation, and the 
islands of all the Seven Seas. 

Some of this world-wide Remington success is, of course, the 
reward of the pioneer. 

But more of it is the result of the long succession of fundamental 
improvements, introduced by Remington, which have made the product 
more and more worthy of its great name. 

For every class of typewriting there is today a Remington that saves 
time and reduces costs. 

For correspondence, operators get greater speed on the Self-Starting 
Remington. 

The Tabulating Remington, with its almost magical set key, handles 
all forms with instantaneous accuracy. 

For billing, ledger posting, and all other accounting tasks, the 
Remington Accounting Machine (Wahl Mechanism ) has an unequalled 
record as an e:*r eliminator and a labor and expense reducer. 

We can say it advisedly that no business has reached the lowest 
cost level of typing unless it uses all of these efficient Remington helpers. 


REMINGTON TYPEWRITER COMPANY 


(Incorporated) 
374 Broadway BRANCHES EVERYWHERE New York 
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the suggestions are read. All of those which are accepted 
and put into use earn a cash bonus of three dollars, which 
is given to the originator of the suggestion. 

On Tuesday night, January 20, the organization gave 
one of its informal dinners with Mr. Dameron as toast- 
master. Covers were laid for twenty-five persons and a 
very enjoyable and instructive evening was the result. 
Mr. Dameron made an interesting talk on co-operaticn, 
thanking the organization collectively and individually 
for the hearty support which they have given to the 
policies of the company. Mr. Pierson made a strong talk 
on the subject of “Demand Versus Supply,” discussing the 
matter very carefully and explaining how in the past it 
had been a question of creating demand for goods, where- 
as today under present market conditions it is a question 
of procuring supplies. He said that in order to keep up 
the service the available supply of goods must be systemat- 
ically distributed, and solves the problem in this manner: 
Do not try to oversell your customers. If a man wants 
to buy ten gross of pencils do not try to sell him twelve 
gross unless you think he actually needs them. Do not 
invite the hoarding of supplies, because the demand today 
is greater than the supply, which must therefore be dis- 
tributed so as to increase service for all 

Dr. Logan, the medical examiner of the firm, compli- 
mented the organization on the success which it has 
attained. Mr. Fischer, the superintendent, explained the 
new promise system which has just been inaugurated, 
emphasizing the fact that salesmen must stop making 
rash promises for delivery of orders of manufactured 
goods. Since the inauguration of the system, a distinct 
improvement in the service has been noted. Mr. Colomb, 
manager of the new Shreveport branch, gave a few brief 
letails with regard to the possibilities for business in that 
city since the oil and gas boom started. Mr. Jones, man- 
ager of the furniture department, thanked the members 
for their hearty support and co-operation in the past for 
their patience in waiting for stock. He explained how 
dificult it 1s to get furniture and equipment from fac- 
tories, owing to the present situation in materials and 
labor. Mr. Harpold, manager of the stationery depart- 
ment, outlined some brief suggestions on how sales can 
be increased in the city. He explained how the reins of 
the sales force get loose and the small buyer often slips 
out. His plans were to tighten the reins and to avoid 
this waste. Mr. McDermitt of the safe department thanked 
the organization for its support in the sale of safes. Mr. 
Eaton, the auditor of the company, thanked each member 
for his co-operation and the assistance rendered to his 
department. Mr. Pearce of the mail order department, 
which is a new department with the concern, expressed his 
gratitude to the members for their good offices and assist- 
ance in the preparation of the two new catalogues which 
have just been completed. 


American Consuls at Home. 


American consuls and consular officers on leave of 
absence in the United States are prepared to confer with 
business men and commercial organizations regarding 
conditions in their respective jurisdictions. Consuls and 
consular officers who are available for conference in the 
immediate future are listed below. A number of consular 
officers are visiting in the United States from time to 
time, but their period of leave cannot always. be an- 
nounced sufficiently in advance to make their publication 
here timely. An inquiry addressed to the Consular Bu- 
reau, Department of State, Washington, D. C., indicating 
the country regarding which information is desired will 
bring a reply regarding the possibility of conference 
with a representative from that vicinity. 

Antung, China—George F. Bickford, consular officer. 
Care of Consular Bureau, Department of State, Washing- 
ton, D. C., until March 30. 

Belfast, Ireland—Hunter Sharp, consular officer. Care 
Consular Bureau, Department of State, Washington, D. 
C., until April 6. 

Cadiz, Spain—George B. Duffee, consular office. Wt. 
67 Caroline avenue, Mobile, Ala., until April 15. 

Catama, Italy—Robert R. Bradford, consular officer. 
Care Louis Bradford Lumber Company, South Side, 
Omaha, Nebr., until March 10. 

Nantes, France—Maxwell K. Moorhead, consular offi- 
cer. At 616 St. James street, Pittsburgh, Pa., until 
March 13. 

Tahiti, Society Islands.—Thomas B. L. Layton, consular 
officer. (Recently assigned to Casablanca, Mexico). At 
5019 South Franklin street, New Orleans, La., until 
April 13. 









A good pencil is 
a positive aid to 
clear thinking. 
Your thoughts 
quickly flow into 
words without 
your attention 
being interrupted 
by scratchy leads or knotty woods. 


Quail Brand Pencils are especially 
made to meet the exacting require- 
ments of office work. The leads are 
smooth, even and long lasting. The 
woods are cut from prime cedar and 
are easily sharpened by knife or 
cutter. 


Quails are packed in attractive, trade- 
catching cartons. 


Quails are the most satisfactory com- 
mercial pencils on the market. 








Standardleads— 
the points that 
please 


Standard 
Pencil Co. 


MANUFACTURERS 


1822-1828 
LOCUST ST. 


ST. LOUIS, U.S.A. 
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MONOGRAM 


Carbons and Ribbons 


“The Line of Lowest 
Ultimate Cost’ 


The significance of our 
slogan merits more than 
passing attention under 
present conditions, for 
“Monogram” Carbons and 
Ribbons are the most profit- 
able and economical to 
handle. 


Manifested in uniform, in- 
herent quality; substanti- 
ated by dealer experience. 


They set a higher standard 
of efficiency and satisfaction 
in every essential. 


NEIDICH PROCESS COMPANY 


Burlington, N. J., U. S. A. 
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In Belgium. 
(Continued from Page 13.) 
Random Personal Notes. 

Mr. H. E. Longini of Brussels was originally an Alsatian. 
He is one of many Belgians in the trade who speak Eng- 
lish most perfectly, and even were you not admitted to 
his private offices on the second floor, where. in a judicious 
coinbination of comfort and luxury, there is a rather pre- 
tentious library touching on science, travel, current events 
and even fiction, you would immediately classify Mr 
Longini as a well read man. He looks after general 
agency interests for several prominent American devices, 
and a line of steel filing cabinets made in France. The 
ill fated University of Louvain was supplied with steel 
shelving and filing cases, before the war by Mr. Longini 
He had just completed the installation of the shelving in 
the library when along came the invader. After the fire 
and destruction visited upon Louvain, almost the only 
recognizable thing about the once handsome library was 
Mr. Longini’s steel shelving. 

. .o 2 

M. Paul Doicesco, director of sales for the Brussels 
establishment of Maison Desoer, Liege, comes of Rou- 
manian forbears, although everything about him but 
name is Belgian. Perhaps M. Doicesco’s interest in tl 
American dates from his sailor days, when as a 
man, in the Belgian navy, he visited the United 
four times, picking up a working knowledge of Eng 





which serves him well today in handling the An 
lines of the house he répresents. 
x * x 
One of the things not to be missed in Brussels, is a 


visit to the model rooms and apartments, each completely 
furnished and decorated as suggestions for prospective 
buyers, at Vanderborght Brothers’ great store, where 
everything for the home is sold, and where a great many 
things for the office are found in a branch or department 
devoted to office appliances. The brothers Vanderborght 
are Messrs. Amile and Jacques who are responsible for 
the singular growth of the enterprise of their founding. 
While they were endeavoring to conduct their business 
along lines approved by the German who militarily bossed 
Brussels during the occupation, their sons were fighting 
to eject the invader. Maurice, son of M. Amile Vander- 
borght, finally returned to the parental home where he is 
recovering his health after being wounded seventeen 
times. M. Jacques’ sons Roger and Jean were both in 
the service, Jean quitting the war with some months of 
German prison experience. 
* oe * 

If you are a citizen of the United States, whether or not 
you are interested in typewriters, you are sure to pause 
in front of a neat looking shop on the Rue Fosse aux 
Loups. It happens to be the new Brussels headquarters 
of an American typewriter with Mr. T. Tondelier, general 
distributor for Belgium, in charge—the sign reads “Amer- 
ican House.” Mr. Tondelier launched his business career 
as a mechanic for the Smith Premier Company at Liege, 
and later became a salesman there and finally manager 
of that office before assuming his present responsibilities. 

* * * 

At the Smith Premier offices I passed a delightful half 
hour with an old friend of the journal, Mr. R. E. Clerens, 
director general for Belgium, in the interest of the type- 
writer house mentioned, which, by the way, is a branch 
of the British company. Mr. Clerens claims to be one 
of the first Belgian subscribers to Office Appliances. When- 
ever I discovered an enthusiastic first subscriber of ours, 
I followed a policy of maintaining silence concerning the 
other firsts. You are always glad to agree with a friend, 
especially if he is still reading “us.” Mr. Clerens has an 
“American sense of humor” acquired with his excellent 
knowledge of English, during his association with the 
London office of his concern 

: <2 

Three brothers in the American army, four brothers in 
the Belgian army, one sister in the American army tele- 
phone service, and all of them safely returned, is the 
proud record of Mlle. Vandenbroeck of the Swan Pen 
store of the Mabie Todd Co., Brussels. Mlle. Vanden- 
broeck has spent some time with the London office and 
has more than a speaking acquaintance with English, 
French and Flemish. 

x x * 

Back in 1750 a member of the Desoer family of Liege, 
started a printing business. The business grew, and it 
continued to prosper when the managerial reins were 
passed on from one generation of Desoers to the next. 
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In these essential 
features that make 
for the best in 
typewriting the 


Underwood 
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Supreme 





Proved by all 


international AT 2s== 
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Ss 
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Underwood Typewriter Company (Inc). 
Underwood Building 
New York City 
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INTRODUCING 
THE IDEAL TELEPHONE 
DIRECTORY HOLDER 


THE IDEAL TELEPHONE DIRECTORY 
HOLDER keeps your directory always 
within reach; but never in your way. 

Swing it toward you, raise the book to 
the desired angle; and the leaves fall 
open of their own accord. 

After you have found your number, 
the directory will remain open until you 
press the BUTTON which lets the book 
down—closing it automatically. 

Swing it out of your way and it is 
ready for the next call. 


THE IDEAL TELEPHONE DIRECTORY 
HOLDER ‘‘stays put’’ in any position— 
leaving your hands free. 

THE IDEAL TELEPHONE DIRECTORY 
HOLDER keeps the book clean, prevents 
tearing of pages and unauthorized re- 
moval. Makes number finding easy. 

Made for the home and office in wall 
and desk types. The standard finish is 
black enamel, matching your telephone. 
Special finishes can be furnished on order. 
Write for dealers’ discount and price list. 


Address all inquiries to 


MACDONALD-JENSEN COMPANY, INCORPORATED 


Originators and Manufacturers 


Atlantic District Representative: 
MELVIN E. JEPSON | 
1101 Davidson Building 
15th and K Streets 
Washington, D.C. 











105 Saratoga Avenue 
BROOKLYN, N.Y. Te Minn Street 








Pacific Coast Representative: 
ROBERT E. McGILL 


San Francisco, Calif. 
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4 lucrative publishing business developed from the print- — 
ing nucleus, is still maintained. Some twenty years ago 
Henri Desoer’s father introduced the Underwood type- 
writer in Belgium and the house still has the agency for 
3elgium and Holland as well, with headquarters at Liege 
and branches at Brussels, Antwerp and the principal com- 
mercial centers. When his father passed away, during the 
war, Henri was at the front with the army of his country; 


so were his two brothers. Henri, as a volunteer, saw H Yy M 

four years of service. One brother was twice wounded. ave ou a an 
When the “big show” was ended the young men returned 
to Liege where Henri assumed the direction of the busi- 


ness handed down by his father. It was in the interest Ty the Name of 
of his American lines that M. Desoer was busy with pass- 


port formalities incidental to his intended departure for 


America last November, when I saw him. 
Is there a familiar ring to “Jasco”? Of course you re- = = 


call J. A. Schmidt and Company of Antwerp. Well, 
“Jasco” is the post war model of the old concern which 
it supplants. It is just a change in name, that’s all, and On Your Sales Foree? 
it is a sensible, snappy abbreviation too, isn’t it? 
Mr. Schmidt has been referred to previously in this 4 
article as a Belgian citizen who became a Belgian soldier 
on the initial day of the war. I cannot dwell on his ad- 
ventures at the front here, but if you ever meet any of 
Mr. Schmidt’s associates (he does not volunteer informa- 
tion concerning himself) you may learn how the artillery- 


man was transfe rred to the most dangerous kind of front | Or, which ig more to the point, have 
line work and of many feats of daring regarded by him 
as a great adventure, but rewarded by his king with sev- you goods that are R-e-peaters on your 
eral decorations. Schmidt enjoyed that form of risk, ex- 
posure and activity known to the American doughboy as stock shelves? Goods that customers, 


“front line stuff,” but there is a certain young lady, lately 
become Madam Schmidt, who is glad that the Jasco head 
no longer fraternizes with hand grenades, high explosive 


once using, will want more of? 


and “minnien werfers.” 
, : 9 p $s 

But Mr. Schmidt did not do all the fighting for “Jasco. Repeaters are the be t payers from a 
Leon Geysen, who with Mr. Schmidt forms the company, Retail Stationer’s standpoint, for they re- 
put in almost four years in the service. At the close of , » ieee ° 
hostilities he found himself in Lisbon, Portugal, attached quire only the initial cost of selling. 
to the Belgian legation. He, too, has an interesting story, : 
but he likes best to relate the exploits of his partner. Duplicate orders sell themselves. 

I speak of this company at some length because it im- { 
pressed me as a particularly fine example of what Belgian ’ ; . 9 46 
business has done since the armistice. “Jasco” has a It's that way with Bushnell’s Pap- 
splendid location in the heart of Antwerp, but the place eroid Filing Containers. In many cases 
is not large enough for the enterprise it houses. A mere Parte : 
lack of space, however, cannot keep Schmidt and Geysen your initial sale is already made for you, 
from growing. They have remodeled the building, dug h ki “f hi 
under it and would probably operate a roof garden if they the customer asking if you can supply this 
had not been fortunate enough to secure space across the , ood 
street, where they are making wood furniture—in cramped or that style of Bushnell sg s. 
quarters, it is true, but they are turning out the work, 
and the whole establishment is busy every moment. As 5 i ot fs 
soon as the two enterprising heads of the company can The same durability that created trade 
spare the time, they intend to visit America in turn. Both when Bushnell’s ‘‘Paperoid was first intro- 


of them speak English perfectly. 


soocnansatie . duced has been maintained ever since, and 
Pens and Ink in China. makes the line the Standard today. 


Consular Reports states that the market for pens and 
imported inks in China is limited to the foreign popula- ; ; 
tion and the Chinese with foreign education, as occidental Don't try to satisfy your customer 
yens are not well adapted to making the Chinese charac- ° . 
ieee The best pl no are black or blue-black fluid inks with anything short of BUSHNELL 
put up in glass or crockery containers, ranging in size quality. 
from three ounces to one quart, and in price from five 4 
cents to $2.00. Cheaper grades of pencils and of pens 
with steel points are sold, as well as a limited number of 
fountain pens and propeller pencils, ranging in price from 
$1.00 up. 





Martinique Imports. 


Imports into Martinique, French West Indies, for 1919 Alvah Bushnell Co. 


have been reported. They have been segregated to show 


shipments from the United States, and from all countries 925-927.929 Filbert Street 


Ink—From United States, 237 gallons, $1,519; from all 
sources, 840 gallons, $2,644. PHILADELPHIA PA 

['ypewriters—From United States, seventy machines, ’ ° 
$4,386: from all sources, seventy-one machines, $4,396. 
Someone with a ten-dollar machine seems to be getting 

The Y & E Idea makes a consistent feature of illus- 
trating a suggested window display for dealers. A new 
display is pictured in each issue, showing the dealer how : 
he can work out an effective window display from the mer- at 
chandise in stock. 
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Cleveland House Holds Interesting Celebration. 


——————— | 








Eighty-fifth Anniversary Celebrated by Forman-Bassett 
Company Last Month. 


In 1834 the institution from which the present For- 
man-Bassett Company was grown was established as a 
small stationery store and printing business. It was also 
the first lithographing concern in that city. Throughout 





High Grade 
Carbons and Ribbons 
do not 
“Just Happen” 


| 

| 

| 

They are built only by expe- 
rienced workmen, having at their 
disposal well selected, high grade 
raw material, and suitable me- 





chanical equipment. 
L. B. BASSETT, 


President, Forman-Bassett Company 


Ault & Wiborg Carbons and 


the last eighty-five years it has always kept pace with 


Ribbons are manufactured under modern developments, growing steadily year by year. 
practically ideal conditions, to The old hand-printing presses came first, then along 
PN ee . . came better presses which were fed by hand, but operated 
secure at all times most satis- by foot power. Finally came the power presses, which, 


factory results. We are alive al- from modest beginnings, have grown into the marvelous 
presses of today with their automatic feeding devices 


ways to the necessity of keeping and tremendous capacity. Originally lithographing was 
our products up to the highest 
notch of perfection, and are con- , 
tinually working in our labora- 
tories to develop articles which 
may prove superior to those used 
in the past. 


A quick action service depart- 
ment is maintained for our deal- 
ers, and this means that they se- 
cure from us practically perfect 
service in the filling of orders. 


The Ault & Wiborg Line—su- 
perior Carbons, fine Cotton Rib- 
bons and the famous Typewriter 
Ribbon—of Silk. 


LD 
he A | €or J. C. FORMAN, 
Vice-President, Forman-Bassett Co. 
done on a hand press where the operator earned his 
; OM, hy money not so much by the brains he put into the work as 
by his muscular power in getting sufficient pressure by 


CINCINNATI OHIO, a means of the lever. Came then more modern processes 
- . . . 


using steam in place of muscle, and eventually the zinc 
offset and the rubber blanket offset used on the Harris 
press invented and made in Cleveland replaced the older 
methods. Finally came the monotype and the linotype, 
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ROYAL TYPEWRITER Co 


oroughbred 


Can the word ‘'thoroughbred” be applied to a machine ? 
of the ‘‘Royal’’ Typewriter we believe it can, for speed, strength and 
stamnia are combined in its construction. 


In the case 


‘“‘Royal” action is direct, snappy—a clear-cut impression results. Its 
touch is adjustable, instantly, to personal preference. Its speed out- 
runs the fingers. Big Business has adopted it—for its endurance 


puts an end to the ‘‘trading out”’ evil. 


ROYAL TYPEWRITER COMPANY, Inc. 
Royal Typewriter Building, 364-366 Broadway, New York 
Chief European Office: 75 Queen Victoria Street, London, E. C. 

Branches and Agencies the World Over 
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At Last — 
A Real Stamp Affixer 












— Fs Radically Different 
AN In Design, 
Workmanship, 


and Service 


Simple, 
Easy to Operate 


SAVES STAMPS—TIME-—-MONEY 


No more “chopped” stamps or “moisture” troubles. 


2 Models <*::: 20 


Sold direct to users under a 











The GUMS is the re- 
GUARANTEE ; 
We, hereby, fully guarantee the material sult of years of experi- 
and workmanship in the Stamp 
Affixer, and agree to refund purchase price m ental work and represents 
within ten days = date of delivery, . it 
does not give sufficient perf , when . . 
used ptt to wes lsdeuiilaes. the highest mec h anica 
THE SERVICE — CO. skill and modern machine 
C1ivitK. ze. ‘ ; 
Pres. designing. 




















WRITE FOR BOOKLET — IT’S FREE 


The Service Machines Company, Boston 14, Mass. 
Dept. 0, 79 Sudbury Street 
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with whose marvels men in the printing trades are fa- 
milar. 

The original concern was organized by Alfred San- 
ford, who came to Cleveland from New Haven, Conn., 
in 1832 with his widowed mother and four children. He 
began in the printing business at 17 Superior Lane with 
Lewis P. Lott. Their main business was drugs and al- 
lied articles, including stationery as a side line. After- 





BE. H. SCHNEIDER, 
Treasurer, Forman-Bassett Company. 


ward printing was added. After eight or ten years Mr. 
Lott retired and Henry Hayward became a partner, and 
the firm name was changed to Sanford & Hayward. In 
1862 Hayward retired and the firm name was changed 
to Sanford & Company, continuing under this style until 
May, 1873, when Sanford retired and the business was 
purchased by Geo. W. Short and J. C. Forman, con- 
tinuing under the name of Short & Forman until Novem- 





W. J. PETTY, 
Secretary, Forman-Bassett Company. 


ber, 1891, when they burned out. In the meantime, C. 
O. Bassett, H. W. Munhall and J. W. Kagey were ad- 
mitted to the firm. After the fire the business was im- 
mediately reorganized under the firm name of the For- 
man-Bassett-Hatch Company, continuing until 1912 under 
the style, when the concern became known as the For- 
man-Bassett Company. During the last ten years the 
company has enjoyed its greatest prosperity and has at- 




















Wire Baskets 


Waste Baskets 
Letter Trays 
“Built-Up” Trays 


Looking for the Trade Mark 


The Barbee trade mark is the guar- 
antee of satisfaction to the user. 
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BARBEE WIRE & IRON WORKS 


Conway Building 
CHICAGO 




















OFFICE 





APPLIANCES 








The Adams 
Office and School Specialties 


The Adams 
Ideal Book 


and 
Key Ring. 


—The Ring 
with 
Unlimited 
Uses. 


The simplest, quick- 
Patented est operated and 
Feb. 4, 1902, most satisfactory 
and other patents pending ring ever invented 

for perforated sheets 
and binders of all sorts. Allows the sheets or binder to lie 
perfectly flat when open at any point. 

When selecting a loose leaf ring you want a ring that you 
can depend on to remain closed when the Loose Leaf sheets 
exert a strain. The Adams Ring has stood this test for 
twenty years. At present this ring is a p@pular Key Ring, 
which is the best test that can be made upon any ring, and 
we honestly believe.that there is no other Loose Leaf Rings 
made that will stand this test. 

The enlarged joint in our ring is there for a purpose. 
These rings when inserted in a perforated binder, when the 
binder is opened, the enlarged joint stays on the outside and 
immediately your ring is in a position to be instantly opened, 
without twisting it around to find the opening, so you will 
note that a ring without the enlarged joint is a handicap. 

This ring is used by practically every school and college in 
America. Furthermore, there are more Adams rings sold 
than all others put together. 

The Adams ring is also one of the best Key Rings on the 
market. It will allow one to put on or take off a key in a 
jiffy and this is a feature which has been overlooked in all 
other key rings. BEWARE OF IMITATIONS. Will be 
pleased to furnish cuts for your catalogue on request. 


Some of the useful ways in which the Adams Rings can 
be used: 
Perforated Sheets and Binders of all sorts. 
Daily reports of all sorts. 
Key rings for everybody. 
Janitor’s key rings. 

Tool room checks, tackle boxes and curtain rings. 
These rings are made in six sizes. Inside Measurements: 
No. 00 Diameter % inch. No. 2 Diameter 1% inch. 
No. © Diameter % inch. No. 4 Diameter 2% inch. 
No. 1 Diameter 1% inch. No. 6 Diameter 3 inch, 
Sizes No. 00, 0, 1 and 2 come packed 100 in envelope; 4 

and 6 come packed 10 in an envelope. 





THE ADAMS ECONOMICAL PERFORATED AND 
FLEXIBLE COVERS 


These Loose Leaf Covers are made out of our special 
Press Board with the perforations protected by rust-proof 
eyelets. 

These covers can be used for Loose Sheets of any sort. 
It is used very extensively now for Students’ and School 
Children’s Note Books and are very practical where you wish 
to increase the number of sheets from time to time. 

These covers are very economical for almost any kind of 
Loose Leaf work. The cost is practically no more than the 
cost of a filler for the more expensive binder or covers. Each 
pair of covers come equipped with a pair of the Adams Ideal 
Book Rings. 

Made in seven standard sizes. 


Every dealer and jobber should send for our 
interesting catalog with the new prices. 


Henry T. Adams Mfg. Co., Inc. 


6796-98 So. Chicago Ave., Chicago, U.S. A. 
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tained rank as one of the foremost of the high-class es- 
tablishments in its line in the country. J 

In 1891 the company suffered a disastrous fire. It was 
then known as Short & Forman, occupying premises two 
doors east of the present Perry-Payne building on lower 
Superior avenue, with a four-story building at the rear 
on Frankfort avenue occupied as a work-shop. 

The predecessors of the Forman-Bassett Company 
were well known in Cleveland even before the first elec- 
tion of officers of the municipality. This election was 
ordered in 1836. Sanford & Lott had the distinction of 
publishing the first Cleveland City directory in 1837. 

The officers of the present company are L. B. Bassett, 
president; J. C. Forman, vice-president; E. H. Schneider, 
treasurer, and J. W. Petty, secretary. 

Brief mention was made of this anniversary in the 
January issue. 


Bank Note Firm Holds Golden Anniversary. 

The C. R. Gibson Company of New York celebrated its 
semi-centennial anniversary last month. The business was 
founded by John Gibson fifty years ago in a little room at 
18 Beekman street, New York. Here Mr. Gibson produced 
notes, drafts and receipts for the stationery trade. The 
spirit, skill and sincerity put into the work caused the 
business to grow, so that at the present time the C. R. 
Gibson Company has a very large establishment, with 
over 12,000 square feet of manufacturing space, besides 
large storage rooms in other parts of New York City 

The founder of the house was the uncle of C. R. Gibson, 
the president of the present company. John Gibson was 
a man of sturdy character and physique. The little space 
which he originally rented soon became too small and he 
moved to No. 26 on the same street. Not long thereafter 
he was obliged to make another move to 16 University 
place, where a very large floor was taken for the manu- 
facture of the company’s specialties. New lines were added 
from time to time, so that today the company produces all 
the lines with which it originally started, and has added 
Sunday school cards, wedding and baptism certificates, 
gift books for the bride, for the graduate, etc. The busi- 
ness was incorporated in June, 1907, moving to its present 
location at 871-873 Broadway in 1916. The company has 
issued an interesting booklet entitled “Fifty Years Old,” 
which is being sent to its many friends in the trade. 

It is interesting to note how many people have been 
with the concern for years. Philip Duffy has a record of 
thirty years of service; John Walz, twenty-five; John W. 
Taylor, twenty; Miss May Tully and Mrs. Jessie Marshall, 
eighteen years each. 

In December, 1915, James F. Pelton, the present secre- 
tary of the company, came into the business as sales man- 
ager, and his labors resulted in largely increasing the com- 
pany’s sales. The traveling salesmen of the company in- 
clude D. H. Caliahan, who covers the eastern territory; 
W. G. Metzger, who covers the Far West and the Pacific 
coast; J. W. Clary, who calls upon the Southern trade; 
L. A. Lipman, who looks after New York City, New Jer- 
sey and Pennsylvania; and Fred P. Taylor, who has charge 
of the box department. The Sunday school department is 
handled by A. Gardthausen. 





Group Insurance for Stationers’ Men. 

John W. Graham & Company, Spokane, Wash., have 
covered all of their employes by a group insurance plan, 
which affords protection on a sliding scale based on the 
term of service of the individuals. The policies range 
from $500 to $2,000. Employes who were in the military 
service and returned direct to the Graham establishment 
upon release, were credited with the time spent in the 
Army or Navy. 


Hill Company Elects Officers. 


The Hill Printing and Stationery Company, Waco, 
Texas, recently elected officers. The personnel is: H. E. 
Moody, president; L. B. Gardner, E. L. Keliner and H. A. 
Pender, vice presidents; E,. L. Keliner, secretary-treasurer. 
The foregoing, with N. B. Williams and P. G. Wortham, 
form the board of directors. 


Women Form Mill Safety Committee. 


National Safety News reports that the safety committee 
of the Northern Paper Mills, Green Bay, Wis., is com- 
posed entirely of women. This is stated to be the first 
and only instance in which a mill or factory safety com- 
mittee is entirely composed of women. 
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A Variety of Work on the 
Same Machine 


In addition to business correspondence the 
modern office has a large variety of work for 
the typewriter. 


Tabulating, Billing (simple and condensed), 
stencil cutting—including Elliott and Belknap 
Stencils, writing on ruled lines and many other 


kinds of office work can be done on the L. C-. 
Smith & Bros. Typewriter. 


The decimal tabulator and the variable line 
spacer are part of the inbuilt service of every 


L. C. Smith & Brothers Typewriter. 


Send for free catalog 


L. C. Smith & Bros. Typewriter Company 
Home Office and Factory, SYRACUSE, N. Y. 


Branches in All Principal Cities 


Poe 
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An Advertisement by 
The Typewriter Factory Sales Corporation 


on an Important Co-eperative Feature of 


The “RAMER?” Plan 
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Practical Selling Co-operation 
for “Ramer Plan” Dealers 


HE installation of the Hillard Improvements on Underwood Typewriters, 

which we control exclusively, opens new profit opportunities, for ‘‘Ramer 
Plan’’ Dealers. Used machines can be re-manufactured and the Hillard Im- 
provements attached at a cost much below that required to replace the 
machines with new ones; and with ¢greater satisfaction and service-life for 
the owner. 


In order to enable every ‘‘Ramer Plan’’ Dealer to successfully present the 
proposition, we have had one of ‘the foremost window display experts in the 
country prepare the display shown above. Read the cards—they tell the 
whole story. The complete display including all illustrated cards, being fur- 
nished ‘‘Ramer Plan”’ Dealers. 


This practical selling co-operation is only one of many equally valuable 
features enjoyed by ‘‘Ramer Plan’’ Dealers. Write us for further particulars 
of the Whole ‘‘Ramer Plan.”’ 


TYPEWRITER FACTORY SALES CORPORATION 


W. W. RAMER, President 
1824-1826 Woolworth Building New York City 
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Typewriter Thief Travels Central West. 

\ typewriter thief has been working the Central West 
from Kansas City to Chicago, securing machines by the 
aid of a female accomplice and selling them wherever he 
can So far his operations have shown a preference for 
Underwood machines, which, while flattering, has been 
annoying to the Underwcod managers he has plundered. 

The man operates sometimes as B. R. Scurlock; he has 
used besides aliases of Sam Davis, Sam Bolly, B. Miller, 
Sam Scurlock. His accomplice, a sister, is named Alman 
Scurlock; sometimes known as Mrs. Hill. She is about 
seventeen years old, but looks older. She is comely. The 
police description of B. R. Scurlock is: Twenty-two years 
old, six feet tall, about 175 pounds, thin, smooth face. 
Both are domiciled at present in the Kane County jail, 
Geneva, Ill., awaiting trial. An indictment has also been 
voted against them in Will County, IIl., Joliet being the 
county seat. 

Scurlock’s Shift Key. 

Scurlock’s method of operation is simple. His sister 
rents a typewriter and has it delivered to a hotel. Later 
the pair decamps, and the machine is sold to a dealer, 
pawned or sold to the pawn shop. In order to facilitate 
his operations, Scurlock uses the billhead of the McQuinn 
Typewriter Company, Oklahoma City, Okla. The machine 
is duly listed on the invoice to Scurlock, or whatever 
alias is used, and receipted. 

The pair has confessed to the theit of fifteen machines. 
The records available, compiled from the reports of deal- 
ers, show the following transactions since January, 1920: 

Kansas City, Mo.—Underwood machine stolen from the 
local branch; no record of machine number. Sold to a 
local dealer for $25.00. 

Kansas City, Mo.—L. S. Smith & Bros. machine rented; 
sold to pawn shop for $20.00. 

St. Louis, Mo.—No. 4 Underwood. Pawned for $22.50. 

Springfield, I1l—No. 5 Underwood rented here; sold to 
dealer at Decatur for $25.00. 

Peoria, Ill—No. 5 Underwood, serial number 563,551, 
rented from Peoria Underwood office. Sold to dealer 
at 411 South Dearborn street, Chicago, for $50.00 (machine 
seven years old). 

Joliet, I1lL—No. 5 Underwood, serial number 818,531. 
Stolen, and later sold to E. W. Coppage for $40.00. Later 
recovered. 

Trade Should Guard Against Sharpers. 

It is suggested that dealers watch for repetitions of this 
sort of pilfering in the future. It is expected that the 
Scurlock combination will be filed away with tolerably 
long sentences after the actions in Illinois have been con- 
cluded. However, they may resume when they finally 
obtain liberty, and incidentally, may be part of a regular 
gang, which has been operating with more finesse than the 
Scurlocks. 





New Company Produces Thin-Lead Pencils. 

The Autopoint Pencil Company has been established 
at 362. East Grand avenue, Chicago, IIl., for the manufac- 
ture of the Autopoint pencil. The selling organization is 
known as the Autopoint Sales Company, with offices at 
519 First National Bank building, Chicago. 

The personnel of the organization is familiar with the 
requirements of the market for propeller pencils of the 
thin-lead type. The inventor, C. R. Keeran, already has 
one success in this line to his credit, and his associates in 
the selling end have also popularized his first pencil. W. 
E. Gerry, general manager of the Autopoint Sales Com- 
pany, was the selling power behind Mr. Keeran’s previous 
success. Associated with Mr. Gerry is W. E. Smith, 
whose earlier connection with Mr. Gerry has shown his 


sales prowess. 


Sheboygan Concern Expands. 

The Office Supply & Printing Company, Sheboygan, 
Wis., has increased its capital stock to $150,000. Francis 
J. Schaafs, the president, has recently arranged for the 
local distribution of Woodstock typewriters. The Office 
Supply and Printing Company is affiliated with the Card- 
well-Perkins Company, at Racine, Wis. 


Mrs. Cushman Christens Vessel. 

The Blue Triangle, named after the Y. W. C. A., was 
christened by Mrs. James S. Cushman, wife of the presi 
dent of the Cushman Manufacturing Company, New 
York 
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The Dealers Best 


in office furniture is a desk which 
has all the important features of 
any other desk and then some- 
thing else which puts it above the 
other. Such a desk is the 


“2 in 1 Clemco” 


It is well made, of excellent ma- 
terial, and is strictly a high grade 
product. Its handsome appear- 
ance lends tone to every office in 
which it is used. Then it has the 
added advantage of 


“Clemco All Steel 


Ball Bearing Mechanism” 


This feature keeps the top or 
writing bed of the desk unbroken 
at all times and free for clerical 
work while the machine is in the 
pedestal or raised to position for 
use without in any way interfer- 
ing with the desk work. Noth- 
ing on the market can compete 
successfully with that mech- 
anism. 


Our new catalog awaits your in- 
quiry. It tells the story of this 
aristocrat of office desks. 














The Clemetsen Co. 


2608 Flournoy Street 
CHICAGO, ILL. 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 
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President, RALPH S. BAUER, Lynn, Mass.; First. Vice-President, WILLIAM PITT, Kansas City, Mo.; Second Vice-President, WILLIAM 


G. WHITTEMORE, New York.; Third Vice-President, J. OGDEN PIERSON, New Orleans, La.; 


Treasurer, HENRY W. ROGERS, New 


York, N. Y.; Auditor AMEDEE PETING, St. Louis Mo.; Secretary, MORTIMER W. BYERS, New York, N. Y.; Chairman Catalogue 
Commission, CHARLES N. BELLMAN, Toledo, Ohio; General Manager, FLETCHER B. GIBBS, 403-405 Conway Building, Chicago, 


DIRECTORS—-STATIONERS 
weoten f. Ui Nema ay Va. ons Heap. How Yon. 
Cris A. H. Thom, Detroit. Mich, Fred J. Young. Sen, Frensies. 
° 18. 


Ww. . Portland, Ore. ettus, 
Shatle  Micchell Topeka. Kans. John P. Black, Baltimore, Md 


DIRECTORS—MANUFACTURERS 
H. C. Bainbridge, Brooklyn, N. Y. George Parmenter. Waltham, Mass 
William C. Bardenheuer, New York. Eberhard Faber, NewYork. 
R. B. Carter, Cambri Mass. William H. Redington, Chicago 


F. B. Towne, Holyoke, Mass. 


H. S. Dennison. Framingham, Mass. 
Frank D. Waterman, New Yor . 


F. H. McChesney, Syracuse N Y 


Time and Place of Next Meeting—St. Louis, Mo., Oct. 14-18, 1920. 


SECRETARY'S OF FICE—4I Park Row, New York. GENERAL OFFICE and INFORMATION BUREAU—403-405 Conway Building, Chicago. 
W. D. PITTMAN, Assistant General Manager. 


Drawing Materials Men Form New Group. 


Manufacturers of Drawing and Artists’ Materials and Blue 
Print Paper Meet and Organize Division 
at Atlantic City. 


A meeting was held at the Hotel Traymore in Atlantic 
City, on February 25 and 26, participated in by about 
sixteen of the prominent manufacturers of blue print paper 
and drawing and artists’ materials, some of whom have 
been members of the National Association for a long time. 
Those who were not members immediately filed application 
blanks and the meeting proceeded as a group of manufac- 
turers belonging to the National Association. 

It is planned to arrange for the employment of a per- 
manent chairman of this group, who will not be connected 
in business with any of the members, and it is confidently 
expected that such a chairman will be selected at or imme- 
diately following the next meeting of the division, which 
meeting is to be held in Pittsburgh on March 15. 

At the next meeting it is expected that trade customs 
will be presented for consideration and possible adoption, 
and that a very substantial beginning will be made toward 
the accumulation of accurate information pertaining to 
the cost of transacting this branch of the business, and 
that all necessary preliminary steps will be completed to 
put the division upon a sound, practical and efficient basis. 

Some sixteen or seventeen houses, other than those rep- 
resented in Atlantic City, are expected to attend the Pitts- 
burgh meeting, and it is thought that this group will be- 
come one of the most active and successful in the National 
Association, and will ultimately be composed of from 
thirty to thirty-five manufacturers, under the leadership 
of an able chairman, and that their affairs will be con- 
ducted in a way to reflect credit upon the industry and 
in line with the best co-operative thought of the day. 

The Atlantic City meeting was presided over by Gen- 
eral Manager Gibbs of the National Association, assisted 
by the National Secretary, and those present expressed 
appreciation of Mr. Gibbs’ help in accomplishing all that 
was done. 


Abuse of Cash Discounts. 


At the Richmond convention of the National Associa- 
tion the following resolution was adopted concerning the 
abuse of the cash discount by dealers: 

Resolved. That the cash discount period quoted in 
connection with a given purchase of merchandise is as 
important as any other term of the contract, and a viola- 
tion thereof should be regarded as an objectionable and 
improper trade practice; further, that the manufacturers in 
this association are hereby requested to report such viola- 
tions of trade discount terms as may hereafter occur on 
the part of dealers who are members of this association to 
our Grievance Committee for appropriate attention by 
that committee. 

The resolution was the result of serious consideration 
and the belief that the many dealers who faithfully abide 
by the discount terms of their contracts of purchase 
should not be made to suffer for the minority who do 
otherwise, and that is what would happen if the cash 
discount were to be abolished altogether. 

That is to say, the abolition of the cash discount en- 
tirely was seriously urged in many quarters, but a counsel 


of moderation prevailed, for the present at least, and dur- 
ing the coming year, manufacturers who find that dealers 
are violating their discount terms are to have recourse 
to the Grievance Committee of the National Association, 
in an endeavor to eradicate the evil. 

A report is to be made to the Chairman of the Griev- 
ance Committee of each offense of this nature, and a 
prompt investigation thereof will be undertaken. 

The name of the reporting manufacturer and of the 
dealer who is the subject of the report are alike to remain 
the confidential record of the committee, to the end that 
no manufacturer need feel reluctant to disclose the name 
of his delinquent customers to a confidential agent, and 
no dealer need feel that the Grievance Committee has a 
purpose to serve other than to investigate fairly and im- 
partially and to determine the merits of a given complaint. 

Like many abuses that have crept into American busi- 
ness methods, those who are directly involved can do 
more to correct the objectionable conditions than anyone 
else; it amounts to this, that the dealers in the Associa- 
tion are willing to police themselves in respect to this 
particular feature of unfair trade practice, and the purpose 
of this notice is to remind all stationers, both wholesale 
and retail, that the organization is thoroughly in earnest 
and expects every member to support the action of the 
Richmond convention. 


National Association Year Book. 


The 1919 Year Book of The National Association of 
Stationers has been issued. It contains 24 pages and 
cover, and is illustrated with a frontispiece of Ralph S. 


Bauer, the president. The book contains the official 
verbatim report of the fourteenth annual convention at 
Richmond, Va., October 13-16, 1919. Included are lists 
of the former presidents of the organization, the locations 
of the conventions held in the past, the charter, by-laws, 
a list of the registrants at the Richmond convention, 
and an index. 
Philadelphia Trade Customs Committee. 

The Trade Customs Committee of the Philadelphia 
Stationers’ Association has done some notable work in 
establishing prices on the various lines handled by its 
members. The loose leaf lists seem particularly com 
prehensive, as various other associations and concerns 
have requested copies. 

Commercial Furniture Division Growing. 

The National Association News announces that seventy- 
eight members have sent contributions to Mr. Gibbs, tem 
porary custodian of the funds to be used in the work of 
the Commercial Furniture Dealers’ Division of the Na- 
tional Association of Stationers and Manufacturers. The 
fund now amounts to about $2,000, and it is believed that 
it will reach $3,000 before the Division holds its meetings 
this month, the precise time and place of which will be 
announced by the chairman, Charles A. H. Thom of 
Detroit. 





The National Association News requests members to 
send in, if possible, information concerning their cost- 
finding systems, also information as to practical methods 
of stock-taking. It is desired to get the most practical 


ideas on these subjects 
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| Typeless printing! Bricks are no 
longer made with straw—a better way 
has been found. By the elimination of 


3 type and cuts, the Mimeograph produces 

| good printing guicker than it is produced 
by any other means—with less trouble— 

at small cost. And because it holds this 

; tremendous advantage it is used in com- 

: mercial, governmental and educational 

. institutions throughout civilization as an efhcient 
































means of beating down costs and saving time. No 
special training needed for its operation. Duplicates 
letters, bulletins, forms, drawings, etc.—five thousand | 
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an hour! Costs little to install. Why not see what | 
typeless printing will do for you—today? Get catalog 
“T” from A, B. Dick Company, Chicago—and New York. 
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Who should be the 
judge of paper value? 





Scientific accuracy is the 
basis of fair dealing in the 
paper industry, This instru- 
ment, used in the laboratory 
of the American Writing 
Paper Company, measures 
accurately the amount of 
light that passes through a 
sample of paper. The opacity 
and color of the paper are 
determined in this way. 





HE service which the modern Printer is 
rendering to business is not merely the 
mechanical service of typesetting, proof- 
reading and presswork. 
The Printer today is responsible to his cus- 
tomer for RESULTS! 


Yet when it comes to the one element that 
constitutes more than one-third the cost of print- 
ing—PAPER—the average Printer must judge 
largely by appearance and “feel.” He does not 
know the technical facts decause manufacturers 
have not heretofore fully informed him. 

If he is the kind of man who turns up a box 
of strawberries to make sure that he has not 
been deceived by a seductively _ perfect top 
layer, he may crumble up several sheets of paper 
or tear them. But in the end he must decide 
in accordance with his eye and his pocket- 


book. 


The responsibility of the manufacturer 


Only the manufacturer can know his 
product in detail—the materials that go 
to make it, the tests it will stand. 


THE 
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The printer or lithographer? 
The buyer of printing? 
The manufacturer? 


Who? 


The manufacturer today must therefore supply 
the facts on the basis of which the Printer can 
judge for himself. And the Printer’s customer 
must depend on the Printer for the specification of 
the paper. 

To meet the growing demand for such facts 
on the part of Printers, the American Writing 
Paper Company early last year appropriated 


$225,000 to expand its scientific research labora- 


Getting the facts for the Printer 


Inspection of raw materials, standardization 
of processes, testing of the product at every stage 
of manufacture, savings in costs passed on to 
the consumer in better values—these are only a 
few of the actual accomplishments of this scien- 
tific organization, the greatest in the paper 
industry. 

The day is near when a// paper will be sold, 
not on the basis of a quick inspection by the 
buyer, but on the strength of a label or guarantee 
that will give all the facts that the paper user 
has a right to know, that will sum up all 
the standards that have prevailed in the 


making. 


rAPER COMPA 


S 





This operator is appraising 
wood pulp for dirt, The labora- 
tory of the American Writing 
Paper Company has in this way 
saved as muck as $300 per car- 
load of raw material—a saving 
passed on to the consumer and 
the trade in better values, 








PAPERS—COVER PAPERS—PAPETERIES—TECHNICAL PAPERS—SPECIALTIES 
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A line of carefully selected 
“best sellers’’ comprising in 
addition to Old Hampshire 
Bond, other grades, weights 
and finishes of relatively 
high quality. 


To see is to believe. 





Send for new sample book. 
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(ENUON of the’ 
Manulactirer., 


NOTE.—Manufacturers should read this department, for 
here are announcements from firms at home and abroad 
regarding their requirements for goods. Many of these an- 
nouncements outline business opportunities of importance 
and each item should receive careful consideration from 
manufacturers in this field. 


Boston, Mass. 

E. M. Dunbar, 15 Rowena street, has many customers 
in all parts of the world, some of whom wish him to buy 
office equipment lines for them. He cites a present in- 
stance of a large British firm which wishes office equip- 
ment goods of all kinds. Mr. Dunbar wishes literature and 
prices, with terms for export, from manufacturers 

Cairo, Egypt. 

M. Elias, P. O. Box 954, wishes to receive catalogues, 
prices and export discounts on stationery and office 
supplies. 

Chicago, IIl. 

Manufacturers desiring an exclusive representative to 
call on Chicago trade, may address J-24, care Office Appli- 
ances, 417 South Dearborn street. The prospect has had 
ten years’ experience in general stationery lines 

* x 

A responsible salesmen, experienced in the stationery 
and office equipment lines, wishes to represent a manufac- 
turer in the Chicago territory. He is willing to furnish the 
office. Address DW-17, care Office Appliances, 417 South 
Dearborn street. 

* * * 

An office equipment house in the South wishes to repre- 
sent in the Southwest section of the country, lithographers, 
engravers and embossers who do work for the trade. Ad- 
dress Z-26, care Office Appliances. 

Copenhagen, Denmark. 

Chr. A. Damm will open an exhibition of American office 
appliances here in August. He desires to establish con 
nections with manufacturers as direct representative in 
Denmark, Norway, Sweden and Finland. He may be ad 
dressed at 649 Sixty-sixth street, Brooklyn, N. ¥ 

Detroit, Mich. 

The General Typewriter Sales Company, 64-66 Broad 
way, wishes agencies for the representation in Detroit of 
lines of typewriter ribbons, carbon paper, typewriter spe 
cialties and supplies, as well as office machines and special 
ties of all kinds. 

Europe. 

Purchasing or selling commissions for Europe are so 
licited by J. J. Schlicker, of the Shick Trading Corporation, 
213 West Forty-eighth street, New York. He is to leave 
on an European trip about March 20. He will undertake 
to establish agencies for American products in the coun- 
tries he will visit. 

Houston, Tex. 

The American Specialty Company wishes exclusive sell- 
ing rights in the adjacent territory for high grade calen- 
dars and specialties. 

Mexico, D. F., Mexico. 

Alejandro Senak, Av. Uruguay 139, wishes to take on 
additional lines related to his business of rebuilding and 
selling office machines of all kinds, including typewriters, 
calculating machines and adding machines. 

Montpelier, France. 

M. Duclaux, Passage 75 (Herault), Montpelier, wishes 
the agency for a typewriter and other high-grade office 
appliances. The territory covered is southern France, be- 
tween Marseilles and Toulouse. A direct agency is de 
sired. Manufacturers are requested to send literature, 
prices and terms. 

Monterrey, N. L., Mexico. 

Imprenta Universal, Oscar Guerre, proprietor, Calle B 
Juarez 64, desires to receive prices and catalogues from 
manufacturers of stationery supplies, office supplies, school 
supplies and printers’ equipment. 

Paris, France. 

Louis Schmidtt, 28 Rue Moret (XIe), wishes to get in 

touch with American manyfacturers of stationery and office 











ym 
01 


March, 1920. OFFICE APPLIANCES 


61 





in 





OLLE TYPEWRITER 


Weighs 112 lbs. 
Universal Keyboard 


Ruling Device 
Tabulator 


Back Spacer 
No Paper Fingers 
90 Characters 
Ball Bearing Shift-Carriage 





Excels All Others in 
Efficiency, Simplicity 
and Price 


FOR FOREIGN LANGUAGES—FEspecially equipped 


with from one -to five dead keys—does not 
interfere with standard Keyboard. 


Save Money and Time by Using a “MOLLE” 


Molle Typewriter Company 
Oshkosh, Wis., U. S. A. 
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More Profits With 
Less Stock 


WV JE must cut the selling cost to keep even with the 
rising overhead. 


Standardize in the best selling lines and hold the stocks 
fresh and complete. Add only those numbers in the op- 
tional lines that the public absolutely demand. Grad- 
ually educate the odd customers in the benefits of your 
standard lines. In this way only will less stock provide 


greater profits, and keep the customer satisfied. 


For more than half a century the name Carter has stood 
for service and square dealing. Carter Inx Products are 
being constantly advertised. This year nineteen leading 
magazines are being used, reaching over twenty million 
people. Take advantage of this. Standardize on Carter 
Inx Products in their field. 


THE CARTER’S INK COMPANY 


Manufacturing Chemists 


BOSTON CHICAGO 
NEW YORK MONTREAL 


vy 
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equipment who wish to make connections in France He 


has been established a number of years as a printer and 
engraver, is well acquainted with the line, and wishes to 
extend his business by adding office equipment lines 

* 

Paymal & Thiebaut, 39 Rye Rue deChabrol (Xe), wishes 
to secure agencies for typewriters, ribbons, carbons, paper 
fasteners and presses. 

Spain. 

Otto Streitberger, Villa Rosario, Caldas de Malavella 
(Gerona), Spain, wishes to secure direct manufacturers’ 
agencies for various lines. He has represented the Smith- 
Premier No. 10 in Spain for ten years. He is open to 
propositions on typewriter and manuscript papers, blot- 
ting, ink wells, scissors, clips, office and printing inks, rib- 
bons and carbons, steel pens, penholders, pencils, erasers, 
fountain pens, copying presses, brushes, moisteners, stamp 
pads, paper fastening machines, desk pads, writing cases, 
envelopes, paste and mucilage, typewriter tools, parts and 
accessories, card signals, rulers, etc. 

Santiago, Dominican Republic. 

Donnelly, France & Company wish to sell American 
lines on a commission business, in the Dominican Republic 
and Haiti. They state that they have a thorough organi- 
zation and extensive knowledge of the market As refer- 
ences the company cites the Banco Nacional of Santo Do- 
mingo, and any other banking corporations or established 
merchants of Santiago. 

Turin, Italy. 

Nino Negri, Corso Stupinigi, wishes to hear from manu- 
facturers of lines which may be handled in connection with 
the Elliott-Fisher products, which he represents in Turin. 

Yakima, Wash. 

The G. Ed. Ross Company, 10 South Seventh street, 

has opened an office here, from which adjacent territory 


will be worked. The scope of the company’s activities is 
from Roslyn to the Columbia river along the Northern 
Pacific railroad. Manufacturers of office equipment and 


supplies, furniture and fixtures who are interested in rep- 
resentation by a manufacturers’ agent and jobber are in- 
vited to communicate with the company. Experience in 
office work has familiarized Mr. Ross with the practical 
use of office appliances. 


Opportunities for Foreign Trade. 

The business tips which follow are collected from the 
various points where the United States has consular off- 
cers and commercial attaches. If the reader wishes to 
follow any of the prospects, he can obtain the name and 
address by requesting the information from the Depart- 
ment of Commerce, Bureau of Foreign and Domestic 
Commerce, Washington, D. C., mentioning the number 
which identifies each item. This information can also be 
obtained from the district and co-operative offices of the 
department. 

District Offices New York, 734 Customhouse; Boston, 
1801 Customhouse; Chicago, 1424 First National Bank 
building: St. Louis, 402 Third National Bank building; 
New Orleans, 1020 Hibernia Bank building; San Francisco, 
307 Customhouse; Seattle, 848 Henry building. 

Co-operative Offices: Cleveland, Chamber of Commerce: 
Cincinnati, Chamber of Commerce; Cincinnati, General 
Freight Agent, Southern railway, 96 Ingalls building; Los 
Angeles, Chamber of Commerce; Philadelphia, Chamber of 
Commerce; Portland, Ore., Chamber of Commerce; Day- 
ton, Dayton Chamber of Commerce; Pittsburgh, Chamber 
of Commerce; Baltimore, Export and Import Board of 
Trade 

Adding Machines. 

31,957.—A government department in a country of Eu- 
rope desires to receive catalogues and other litrature of 
mchanical appliances for offices, such as calculating, 
adding, and numbering machines, and other labor-saving 
devices. 

See also No. 31,952, under Typewriters. 

Furniture. 

32,117.—The purchase is desired by the publishers of a 
daily newspaper in Mexico of one good quality wood or 
steel filing cabinet with four drawers for 3x5 inch index 
cards, and one section with twelve drawers about 1% inches 
deep. Quotations should be given c. i. f. destination. Pay- 
ment, draft against documents. Correspondence may be 
in English. Quotations and catalogues are urgently de- 
sire d. 

Other Machines. 
See No. 31,952, under Typewriters. 
See No. 31,957, under Adding Machines. 








Your Business History— 


Men who are powers in the industrial 
world today know that, next after the 
enterprise and initiative of its direct- 
or, an accurate record of the proceed- 
ings of a business is its most valuable 
possession and the best guide in its 
subsequent transactions. If the rec- 
ord is not true, decisions based upon 
it cannot be true, and cannot stand. 





THE RONEO COPIER 


is an efficient means for making true 
and correct copies of correspondence, 
contracts, reports, etc.’ Its process is 
such that the copy must be as clear 
and distinct as the original. Its work 
is done after the original document is 
completed and therefore the copy in- 
cludes every correction or addition 


made to the original draft. 


Insure your correspondence record. 
File Roneo Copies and say “I 
KNOW!” 


Complete information and speci- 
men copies on request. 


RONEO COMPANY 


117 Leonard Street New York, N. Y. 
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THE (ADO “VIF” 
AND 
THE NUTOP RACK 


A Fast Posting Factor 





Four Operations and You Are 
Ready to Post 


Efficient 
Economical 
Simple 


The 4D@ ‘‘Vif’’ Machine Posting 
Ledger for 
MACHINE BOOK-KEEPING 


A Successful Device 





ADC) Products are reliable, send 
for “‘The @Da)”’ for particulars. The 
buying guide of business systems. 











View of the mechanism 








A solid post securely held in a solid steel 
block to which is attached the AD@ Flexion 
chain post making the Flexion post rigid. 


(ADCO “x” FLEXION EXPANSION 


BINDER. BINDS A FEW LEAVES OR A 
THOUSAND. THE BINDER OF HIGH- 
EST EFFICIENCY. 











AD@) Division 
ACCOUNTING DEVICES COMPANY 
564-570 West Monroe St. CHICAGO, U.S.A. 


Pens and Pencils. 

32,032.—An American firm of export commission brok- 
ers. with a well-developed selling organization covering 
Australia, desires to secure agencies from manufacturers 
of advertising novelties, such as rulers, pencils, calendars, 
etc.; cotton piece goods, corsets, hosiery, shoes, and 
other articles of women’s wearing apparel. Reference. 

Ribbons and Carboens. 

See No. 31,952, under Typewriters. 

Stationery. 

31,955.—A commercial agency firm in Greece desires to 
secure the representation of manufacturers of tinned and 
bottled goods, confectionery, flour, rice, sugar, leather, 
knit goods, wood for building and carpentry, machinery, 
cloth, hardware, boots and shoes, perfumery, stationery, 
paper, and pasteboard, and oilcloth. References. 

31,959.—A merchant firm in India desires to purchase 
or secure an agency for cutlery, canned fruits and vege- 
tables, calf and kid leather boots and shoes, caustic soda, 
and writing and packing paper. Quotations should be 
given f. o. b. shipping port. Payment by confirmed bank- 
er’s credit in New York available against documents. 
Reference. Illustrated catalogues, prices, discounts and 
terms desired. 

32,052.—The representative of a firm in Argentina is in 
the United States and desires to secure agencies for the 
sale of office supplies, paper, stationery, and all articles 
and supplies used by printers, engravers, and lithograph- 
ers. Quotations should be given f. o. b. New York. Ref- 
erences. 

32,055.—A paper merchandizing firm in France desires 
to secure an agency for the sale of paper of all kinds. 
Correspondence should be in French. 

32,066.—A company in India desires quotations C. I. 
F. port of India on an extensive list of miscellaneous 
manufactures, including “all kinds of colors which are 
soluble in water for the preparation of inks.’ Payment 
by sixty days’ sight drafts. Samples, catalogues, and 
quotations (including commission of five per cent) are 
desired. Reference. 

32,140.—A Chinese importing house doing a wholesale 
business in Java wishes to make connections with manu- 
facturers and exporters who are in a position to furnish 
red lead in kegs of twenty-five, fifty and 100 pounds; 
sulphate of copper, caustic soda, calcium carbide, and sul- 
phate of ammonia; grey calicoes, grey supers, shirtings, 
cambrics, prints, paper, office supplies, cement, iron and 
steel products, manila rope, fertilizers, gunny bags, flour, 
etc. Quotations should be given c. i. f. Java ports. Pay- 

sment against ocean bills of lading. Reference. 

32,147,—A commercial agent from Australia has arrived 
in the United States and desires to secure the representa- 
tion of manufacturers and exporters for the sale of va- 
rious lines of merchandise, particularly men’s wear, pa- 
per, printing machinery, and such lines as may find a 
market in Australia. Reference. 

Typewriter. 

31,939—A merchant in Spain desires to secure an 
agency on a commission basis for the sale of rubber rain- 
coats, leather, toys, office supplies, wire, hardware and 
new and rebuilt typewriters and accessories. Quotations 
should be given c. i. f. Spanish port. Payment, cash 
against documents at destination. Correspondence should 
be in Spanish. References. 

31,952—A merchant in Algeria desires to purchase 
office furniture of wood or steel, typewriters, dictagraphs, 
calculating machines, phonographs for teaching foreign 
languages, and carbon paper. Quotations should be 
given c. i. f. Algeria. Payment cash against documents. 
Correspondence may be in English. Reference. 

32,044.—A merchant in India desires to secure an 
agency and purchase hardware, electrical goods, fancy 
goods, typewriters, lithcstone, line-press letters (print- 
ing material), bicycles, motor cycles and accessories, mo- 
tor accessories, fuel oils, tubes and tires, and lamps of all 
kinds. Quotations should be given t. 0. b. Bombay. Pay- 
ment through bank in Bombay. Reference. 


Stationers in Cape Town, South Africa. 


The Bureau of Foreign and Domestic Commerce has 
compiled a list of stationers, manufacturers’ agents, and 
dealers in typefounders’ supplies, as well as printers, in 
Capetown, South Africa. Copies may be obtained from 
the bureau at Washington, D. C., or its district or co- 


= > 


operative offices, upon mentioning file No. 122,735 
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It Saves Time— 
By Saving Motions 


Motion saving is the secret of modern 
clerical time and labor saving. It is motion 
saving—nothing else—that makes the type- 
writer swifter and more economical than 
the pen. 


The fact is demonstrable that motion 
saving in letter typing finds its highest 
development in the 


Smith Premier Typewriter 


The Smith Premier Typewriter has a key for every 
character. This means that only one motion—one 
key struck once—is needed to print any character. 


The Smith Premier Typewriter has a Self-Starter or 
automatic indenter. This means that only one motion 
—one key struck once— is needed to bring the carriage 
to the correct starting point of any indented line. 


It’s the same with other Smith Premier features such 
as the quick change of platens, and the tilting platen 
which makes corrections surpassingly quick and easy. 


The net result is that the Smith Premier requires 
fewer motions in its operation than 
any other writing machine. And mo- 
tion saving means time saving — always. 


Smith Premier Typewriter Co., Ltd. 


Smith Premier House 


6 and 7 Queen Street London, E. C.-4 
Cheapside England 
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Se The Hotchkiss 


TRADE MARK 


Automatic Paper Fasteners 
and Tag Machine 
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purpose of attaching together and safeguarding letters and documents in a simple but secure manner, 

and is a great help in maintaining and protecting filing systems in all banks, stores, factories, and 
schools. It is strongly made and cannot get out of proper working order. 

The No. 1 machine should be on every desk in the office where efficiency is required. This machine 
holds a strip of twenty-five staples and is equipped with rubber feet which prevent its marring the desk. 

The No. 2 machine is intended for heavier work, easily fastening fifty sheets of ordinary paper. This 
machine holds a strip of forty staples. 

The No. 3 machine is capable of doing practically the same work as the No. 2 machine, and holds a 
strip of forty staples. 

_ The No. 4 machine takes the same sized staple as the No. | machine, only in a longer strip, consisting 

ot torty staples. 

The Hotchkiss Automatic Tag machine is used to securely attach tags or shipping cards on boxes, 


Tae HOTCHKISS automatic paper fastener is a scientifically constructed office device used for the 


barrels, crates, cars, etc., securely driving our special steel staple into the hardest wood or thru tin sheets. 


This machine is also in extensive use by shade manufacturers for fastening the shade to the roller; 
screen manufacturers also use this machine to staple the screen to the frame. 


__ Hotchkiss Staples as used in these machines are of a special composition of steel and nickel which 
will neither break or rust. 


There are several imitation staples on the market at present, therefore insist on Hotchkiss staples 
for use in our machines as the others have a tendency to make it clog and work poorly. 


Send for Our New Illustrated Catalog and Price List 


The Hotchkiss Sales Co. 


10 Hoyt Street, Norwalk, Conn. 





Sole Dealers for the 
United States and 
Foreign Countries 
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December Exports of Typewriters. 

United States exports of typewriters by countries, dur- 
ing December, 1919. By the Division of Statistics, Depart- 
ment of Commerce 

Countries. Countries 
Austria-Hungary $ 53,191 Haiti . $ 920 
Belgium ... 24,027 Dominican Republic 4,119 
Denmark .... 9,350 Argentina ae ri 14,226 
Finland .... 600 Brazil -oece eee 
France ..... 305,580 Chile .. '- 2,563 
Germany ... 3,980 Colombia co See 
Greece aan 4,125 Ecuador .... ae 706 
Iceland and Faroe British Guiana ..... 330 

Islands .... 2,529 Dutch Guiana ..... 244 
Italy abies 107,009 Peru . a ie 6,955 
Netherlands 68,734 Uruguay 2,364 
Norway .... 16,626 Venezuela .... 2,553 
Portugal .. 15,615 Aden ce 416 
Roumania ..... 1,402 China SNS 13,358 
Russia in Europe 300 sritish India .... 57,672 
a eer er 119,663 Straits Settlements. 2,050 
Sweden .... 20,693 Dutch East Indies. 7,476 
Switzerland 2,771 French East Indies 140 
Turkey in Europe 3,214 Hongkong ; 4.675 
England ... 406,661 Japan Oe 
Scotland ... 3,497 Persia Pith acon 413 
Ireland ..... 770 Russia in Asia... 4 396 
British Honduras 126 Siam be ee 1,808 
a eee 92,366 Turkey in Asia... 702 
Costa Rica . 873 Australia . 9 «de Oe 
Guatemala .. 453 New Zealand .. 1,819 
Honduras . ; 27 Other British Oce 
Nicaraugua .. 809 A Seon 54 
Panama .... 1,320 French Oceania .... 195 
Salvador .. 57 Philippine Islands.. 4,027 


Mexico ..... . 25,415 British West Africa 8,634 Cc G ? Ch . S ll 
Ne prea egg al 2058 British South Africa “> onra es alrs e 


Labrador British East Africa 


sarbados it 144 Canary Islands —T . 375 Every dealer who has stocked Conrades’ Chairs 
Jamaica cod 1,397 French Africa .... J,O88 knows that. Conrades’ Products are the line of 
Trinidad and To- , werman \frica .. 125 least resistance between a chair need and the 

“ee ge a te 1902 Madagascar ; 28 sale. They stimulate needs into desires. Con- 
Other British West Morocco . 2.798 j 


rades’ quality is dominant—and self-evident. It 


naj 9 J lor 1 Fess ve » ARQ 
aa ec i ; : Play rese Afric e ae proves itself in appearance, and demonstrates 
Danish West Indies 0 =. san the integrity of Conrades’ construction all 
Dutch West Indies 16 Total $1 627.716 through a long life of genuine service. 
French West Indies 00 ‘ ; VW rite for the Conrades’ Catalog, which shows 


Shipments to Non-Contiguous Territories. our diversified line fully. 


Alaska ..... S Tin Porto Rico ...8 9800 
Hawaii 10,435 Conrades Mfg. Co. 



































December Exports of Cash Registers and Parts. 1942 North Second St. St. Louis, Mo. 
United States exports of cash registers and parts, during 
December, 1919. By the Division of Statistics, Depart 
ment of Commer 
Cash Registers Parts of 
Countries Number. Dollars Dollars 
Belgium , 4 ee $ 7,827 
Denmark . ese ee 14,875 
Frat aa 141 41.414 ~ 650 
Gt e . ryres 4 1,765 107 
Italy ee es 39,121 
Netherlands : mt 88 22,522 
Norwai ee phan Ss 3.488 
Switzerland og 27 6,512 
England ... as ae 8,097 18 
British Honduras ot 2 240 ? 
Catiada .... << ae 8,031 29,110 
Costa Rica Sek 1 19 
Guatemala . 7 6 660 
Honduras .. ileal 22 
Panat 4 422 
Salvador ] 148 21 
Mexico r.- 34 7,229 
Newfoundland a Labra- 
d 2? 418 
B does . ] 25 
[Trinidad and Tobago 2 165 
ae eee 45 14,459 
Danish West Indies.. 1 400 
>” ae 1 430) 273 
Colom! ia 28 7.296 148 
Uruguay 2 462 
Venezuela 4 375 
Dutch East Indies 20 0.344 71 
Hor kong 6 243 
Jay 135 34.952 








& 


OS BES VAP U Sa PuVOwserVa se wUAUsUssUs, 


OFFICE 


A Stitch 
in time 
Saves 


(Onfusion 








The Midget Binder 


is the little orderly of the desk that 
keeps your papers in line—that cuts 
out confusion. It takes up less space 
than an inkwell and it fastens your 
papers together as securely and as 
permanently as a magazine is bound. 
It can be used also for cloth, leather, 
fabrikoid, and other materials that 
require permanent fastening. 

The Midget Binder operates by a 
single downward stroke of the lever 
and has a capacity of 100 wire staples 
—it makes the best permanent fast- 
ening and it is the smallest, most 
compact machine for the purpose on 
the market. It is handsomely fin- 
ished in nickel. 

The Acme line of stapling machines 
and paper fasteners includes the 
Midget and several other binders. 
Write for full particulars of the line 
and our attractive proposition to 
dealers. 


Acme Staple Co. Ltd. 


Kado Company, London Agents 


Canadian Representative: 
Ernest J. Scott “t Co., 59 St. Peter Street 
Montreal 


Agents for Scandinavia and Finland: 
Foreign Trade and Export oS aad 
206 Broadway, New York, N. Y, 
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IANCES Var 1920 
co EE ee ae ee ee 102 16,050 258 
New Zealand .......... . ao 9,568 24 
Philippine Islands ........ 6 540 
British South Africa...... 25 5,633 
Canary Islands. ........ = 5,380 
French Asrice ......-...- 10 2,836 

Total . 1,208 $302,046 $30,702 


December Exports of Adding-Calculating Machines. 


United and calculating ma 
chines, by 1919. By the Di 


adding 
December, 


States exports of 
countries, during 


vision of Statistics, Department of Commerce and Labor 
Countries. Number. Dollars 
BR Se rere Pe eee ae 37,450 
ON rE RO AL 3 8.625 
EE ie De Pd «ho ics Sule alae ult 58 6,332 
a eee ye 14 3,900 
Iceland and Faroe Islands ota tgtie l 200 
OS NT A eee 72 13,341 
TS ey ee ee See 100 18,370 
Eee Peer ere 50 5,235 
Switzerland 43 8,101 
England 222 11,781 
Sen ere ee 3 405 
British Honduras 4 605 
ES Se Fe ee ere 254 22,504 
Costa Rica ..... 2 300 
Guatemala ] 325 
Nicaragua 1 275 
OSES ae 6 870 
EE ee ee 2 125 
POO og cag ceeds wera Ae 59 6,321 
SN ees COP OCOTE : 2 724 
Trinidad and Tobago.. 6 1,090 
Ne Re 374 57,030 
Danish West Indies.... ] 460 
Dutch West Indies... l 183 
eS Ae l 308 
Dominican Republic 3 1,750 
Argentina be a? 3 172 
Se) ee 10 2,274 
Colombia 7 1,073 
NEA ee ee 8 1,541 
i: are 3 903 
Dutch East Indies.... 11 1,285 
Hongkong ...... tae 1 10 
musem in Asiwm........ 3 486 
Philippine Islands .. <3 ae 1,900 
sritish South Africa.. boars itd 36 4,295 
- ye a .1,631 $220,549 
Shipments to Non- Contiguous Territory. 
en ge eee eae bis Data sak l 175 
Oe EO eee Ss 2,235 


December Exports of Carbon Paper and Ribbons. 

United States exports of carbon paper and typewriter 
ribbons by countries during December, 1919. By the Dit- 
vision of Statistics, Department of Commerce 


Carbon [Typewriter 


Countries. Paper Ribbons. 
Austria-Hungary .. ..$ 2,000 $ 2,500 
ee eae 148 422 
Renmark .....<... 312 365 
Ee ae 6,838 7.209 
EP Pe ee ; 889 4,293 
RE ee SEE 178 1,647 
Netherlands .... . ~e Sa 177 
Norway 1,708 163 
rorteeal ....... a 286 
Roumania ......... : 66 41 
eee ; « £333 6,503 
TT ee 52 16 
Turkey in Europe.. 32 95 
England Cae ... 4,007 2,152 
British Honduras .... ir 9 os 
IN Se oa ye 5,169 6,312 
eee Be i... s«.. 17 § 
Guatemala ........ ace 25 
Honduras 388 8 
Nicaragua ..... 42 39 
er 706 330 
EE eee 321 67 
NS ROE Sak SE » b362 1,968 
Newfoundland and Labrador.... ine 93 


pe A a errr ome Walaa 39 284 
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Will YOU Profit by The National City Bank’s Experience? 


The National City Bank of New we are ready to install Dictaphones at 
York City made a careful test of The any time and let you make the same 
Dictaphone before adopting it for office sort of exhaustive practical test that 
dictation. The Dictaphone proved its convinced The National City Bank. 
case on a definite basis of speed, accu- That puts it up to The Dictaphone to 
racy, and economy. prove its case to you. 

Whether your office is large or small, Will you give it a chance? 


™ DIC TAPAVANE 


Pat. Off. and Foreign Countries 


‘The Shortest Route to the Mail-Chute’’ ‘ 

American Railway Express, New York, N. W. New York, Chicago & St. Louis Ra‘lroad (Nickel 
Fulmer, General Purchasing Agent, says: “On aone Plate), Cleveland, C. A. Beck, Chief Clerk, says: 
month's test, covering 18 operators with an average ‘‘We are using at present approximately 100 Dicta- 
output of 1,591 letters per day, we found the cost phones in our various departments with mighty 
for transcribing a little under 324c per letter.” gratifying results.” 

The American Rolling Mill Company, Middle- Deere & Webber, Minneapolis, say: ‘Generally 
town, Ohio, says: ‘‘We have 68 Dictaphones in speaking, we find the operators transcribing from 
use. The Dictaphone system has proved itself in The Dictaphone can get out 20 to 234% more 
our work to be greatly efficient, a time saver as letters in a day than when they were obliged to take 
well as a saver of expense.” shorthand notes and transcribe from the same.” 


Phone or write for convincing demonstration in your office, on your 
work. Branches in ail principal cities—se2 your telephone book 


THE DICTAPHONE, Woolworth Building, New York City 


Branches Everywhere. Write for Booklet, ‘‘The Man at the Desk’’ 








There is but one Dictaphone, trade-marked “The Dictaphone,” made and merchandised by the Columb'a Graphophons Company 
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Globe- 


STRUCTURAL STRENGTH MODEL SAFE 


WITH THE UNDERWRITERS’ LABEL 


ee a ote 





No. 301 
s @§ Globe Safe on 
me “STRUCTURAL STRENGTH MODEL 
Combines the “OLD LINE” Standards of Strength, as developed in the Safe Maker’s art for over a period of fifty 
years (ie. STRUCTURAL STRENGTH), together with easy Portability and also Heat Resistance, for which it has been 
awarded the “Underwriters’ Label.” 

Concerning fire protection, too much importance has been given to heat-resistance alone, because in modern build- 
ings the combustible matter is kept so low that intensely high temperatures especially for any length of time are unknown. 
Whereas, if a safe is surrounded by a lot of highly inflammable material, unquestionably the build- 
ing itself will collapse long before high temperatures have been developed, and STRUCTURAL 

STRENGTH will have been required more than heat-resistance. 
The Globe-Wernicke Steel Horizontal Filing Cabinet Sections can be used inside these Safes 


She Globe-Wernicke Co. CINCINNATI 





Th 
“STR 
steel 
plate: 


Str 
is onl 
ot a | 
conte 

STE 
the “‘ 
treme 
real 
Safe 


plates 
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STRUCTURAL STRENGTH MODEL SAFE 
WITH THE UNDERWRITERS’ LABEL 


The FIRST REQUISITE in the building of a safe is 
“STRENGTH”—Strength in the frames, Strength in the outer 
steel walls, Strength in the inner steel walls, Strength in the door 
plates, Strength in the boltwork and Strength in the locks. 





Structural Strength is of paramount importance. A safe which 
is only fireproof is ef little value if under the tremendous weight 
of a collapsing building it is reduced to a shapeless mass and its 
contents given to a fire. 

STRUCTURAL STRENGTH MODEL—tThe difference between 
the “Globe” and the cabinet type of safe is in the Globe Safe’s 
tremendous STRUCTURAL STRENGTH. Light metals afford no 
real strength, therefore the Globe Structural Strength Model 
Safe has heavy 2x2x% inch angular steel frames and heavy 
plates throughout. 


It has all the fire- 
resisting qualities 
of the ordinary cab- 
inet type of safe 
and over and above 
this the superior 
qualities of 
2 sLavCcCTURAL 
STRENGTH, as 
explained in Globe- 
Wernicke Cata- 
logue. 


The SECOND 
REQUISITE is IN- 
SULATION — The 
Insulation in the 
Structural Strength 
Model is the most 
wonderful insulat- 
ing medium that has ever been used for any insulating purpose. IT WILL 
NOT RUST THE STEEL PLATES. It will not cause swelling. It never 
loses volume, hence supports the outer walls of the safe from a crushing 
load, i.e. Extra Strength. It will not give off a combustible gas that dur- 
ing a fire might wreck the safe of its doors. Full details in Globe-Wernicke 
Catalogue. 


THIRD REQUISITE—THIEF-PROOF QUALITIES—See Globe-Wernicke 
Catalogue. 


No. 303—Open 





It has THREE BIG qualities that you expect to find in a safe: é 

FIRE PROTECTION—THIEF PROTECTION—STRUCTURAL STRENGTH. 
It has been adopted by the United States Government. 
It has been tested and bears the Underwriters’ Label. 
















itv 
= It has the Lowest Casualty Insurance Rate granted by the Burglar’s’ 
No. 303—Closed Insurance Underwriters’ Association. 
build- It has all the security of the “OLD LINE” Safe with all the modern con- 
nown. STRUCTURAL STRENGTH MODEL venience and easy portability of the cabinet type. G-w 
build- Globe Safe Cabinets 
JRAL ‘‘BUILT-TO-ENDURE”’ 


Sateq Ask for Globe-Wernicke Catalogue 9493 






Dealers everywhere handling Globe-Structural Strength Model Safes have the advantage You and your customer 
after examining it will have absolute CONFIDENCE in: it It is THE Safe you want and there is more safe busi- Run 
ATI ness in your town than you imagine. The World’s 
Business 
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Fordson Tractor Plant 


puts Accounting on Production Basis with 


Elhott-Fisher System 


ENRY FORD and 

Son, Inc., found that 
pen methods of bookkeeping 
couldn’t keep pace with mod- 
ern quantity-production in 
the factory. They deter- 
mined to put all depart- 
ments on the same efficiency 
plan and after careful con- 
sideration they installed the 
Elliott-Fisher Flat-Bed Sys- 
tem for all accounting work. 


Lost motion was stopped 
immediately—with the Flat 
Writing Surface of the 
Elliott-Fisher machine all 
records of one entry are made 
at one time, resulting in a 
speed and accuracy possible 
inno other way. The Ledg- 
er is posted and balanced, 
duplicate remittance advice 
made, and Proof Sheet Pur- 
chase Journal written all at 
one operation. Each day’s 
business is a unit by itself, 
finished and balanced by 
noon of the following day. 


There is no more delay over 
trial balances. 

Four Elliott-Fisher oper- 
ators do work that would re- 
quire fifteen pen-and-ink 
bookkeepers; forfeiture of 
cash discounts through slow 
handling has ceased; Ac- 
counting has caught up with 
Production. 

The Proof Sheet is a Jour- 
nal of the day’s transactions. 
Totals can be checked 
against independent control 
figures to prove the day’s 
postings; if the Proof Sheet 
is correct the Ledgers must 
be, since they are written at 
the same operation. 

The Flat Writing Surface 
permits the simultaneous use 
of forms of different sizes and 
shapes; of posting card, loose- 
leaf and bound records; of 
making ten to twenty car- 
bons; and in every case with 
assurance of perfect registra- 
tion‘and clear copies. It great- 


ly facilitates the handling of 
forms and carbon paper. 

Elliott-Fisher means more 
than a machine; it means 
a system adapted to your 
needs, whether it be in ac- 
counting, billing, stock keep- 
ing, recording deeds, or order 
writing, that will give the 
greatest possible accuracy, 
speed,and convenience to the 
user. Whatever Service or 
Product you sell or buy, 
whether your business is large 
or small, there is an Elliott- 
Fisher System that will save 
money for you and give you 
better accounting results. 
Thousands of manufacturers, 
retailers, banks, etc., have 
proved this in actual use. 

We have descriptive book- 
lets covering the various 
fields—send for the one that 
fits you; or have our repre- 
sentative call and study your 
methods with you—there is 
no obligation. 


ELLIOTT- FISHER COMPANY, Harrisburg, Pa. 


Elliott-Fisher 


Branch Offices in 100 Cities 





Flat-Bed System of Accounting—Bookkeeping —Billing—Recording 


Marci I920 


Trinidad and Tobago.......... Ms ss 251 
Other British West Indies.......... 4 <i 
ee ee Sree ne 2,134 1,718 
Danish West Indies........ 23 76 
French West Indies. 34 me 
BDomigican Republic . .::..:.6<-+. 342 396 
TEPMOUNINE, 3 oc acs kk 4s aoe mane alias 744 10,335 
RIN ig io ire. d dg sale eee we Bios 924 1,551 
rr sate Slate ght ie 1,337 787 
Colombia 718 319 
TS ee ere ey ee 99 88 
British Guiana 9 
SC CHORE «%... 5. ocanvdeecvabease ne 8 
SE, a shaved Fhe bined 66m sarees 110 95 
Uruguay A 20 
NN ee Pere ee 139 336 
China Sow he as Ro ccs 213 205 
British India et ie ee 4 686 4.860 
Dutch East Indies 775 320 
Hongkong .. a0 eee es 12 se 
LT eee ' err 2,344 180 
Siam a ae Re in! 29 
Turkey in Asia. tee rs AD 226 68 
Australia .... iliac aplate a teks ee 1,790 
PUD: MII ak 60 coo Bs cp arta 1,03 1,019 
French Oceania Eye ee 2 
British South Africa.............. 661 473 
Canary Islands . Se ee Ne 2 106 
Morocco ....... 859 208 
Portuguese Africa i eiatea 123 482 
TE, FURPNON sa05 0 65.54 5 he - 75 
ee Sa Oe er IE ee noe or Yar 204 36 
Total. $46,490 $60,621 


December Exports of Metal Office Furniture. 
United States exports of metal office furniture by coun- 
tries during December, 1919. By the Division of Statistics, 
Department of Commerce: 


Countries. Countries. 


France ... $ 274 French W. Indies.$ 5 
Iceland and Faros Dominican Republic 1,663 
Island .... 25 Argentina 1,152 
Italy “a 3,307 Brazil . a 2,136 
Netherlands 420 Chile 932 
Norway 424 Colombia ..... 971 
Spain 877 3ritish Guiana . 3 
Switzerland 935 Dutch Guiana 23 
England 21,969 Peru 940 
Scotland 1,440 Venezuela 825 
3ermuda 62 Cima .... 4.049 
Canada ’ 18,497 Japanese China .... 60 
Costa Rica 70 British India ; 2,049 
Guatemala 155 Other British East 
Honduras 55 OS Se ee ; 21 
Panama 1.685 Hongkong 7.7/8 
Mexico .... 3,335 Japan sae 8,468 
Newfoundland and Russia in Asia... 119 
Labrador 122 Australia a } 2,012 
Barbados 25 New Zealand 4.552 
Jamaica ed 17 French Oceania. 42 
Trinidad and To Philippine Islands.. 1,024 
er eee 14 British S. Africa.. 5,012 
Other British West French Africa.. 69 
Indies ..... 2 - 
Cuba 10,080 Total $107,939 


Women’s Commercial School Organization Making 


Progress. 

Word from Ione C. Duffy of the Van Sant School of 
Business, Omaha, Neb., president of the Women’s Private 
Commercial School Managers’ Association, is to the effect 
that the association is making satisfactory progress. The 
association’s official staff, whose names have been men- 
tioned heretofore, is as follows: Ione C. Duffy, Van Sant 
School of Business, Omaha, Neb.; Lena A. Vogt, Central 
Iowa Business College, Marshalltown, Iowa; Mary M. Gal- 
lagher, Brown’s Business College, Kankakee, IIl.; and Net- 
tie M. Huff; Huff’s School of Expert Business Training, 
Kansas City, Mo. 


Pittsburgh House Appoints Sales Manager. 


E. W. Curry has been made general manager of sales 
of the Stevenson & Foster Company, Stevenson & Foster 
building, Pittsburgh, Pa. This company is one of the fore- 
most dealers of the city in printing, stationery, loose leaf 
devices, draughtsmen’s supplies, etc. 
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It is easy to sell Grip- 
locks. Their superiority 
over other tags is so 
apparent that it us- 
ually doesn’t take any 
selling to place a full 






CASH 

















installation order to 
PAT. APLD. FOR new customers. You 
RI adn? » : 
HARDS TAG ¢ needn’t worry much 





over the old Griplock 
users—they s.uay sold, 


a 























Grips thethinnest paper or 


equalfirmness. Thewedge because they know 
pci from experience that 


there isn’t an- 
other tag that 
does the work as 
efficiently or as 
economically, 


Carried in all sizes 
and styles for ev- 


Opens like a knife ery requirement. 


blade. Easily slip- 
ped onto the page. Make bigger index tag 
profits—Get the facts 
on Griplock. You can 
make up to 116% 
profit. Mail the cou- 
pon for samples and 


details. 


RICHARDS 
Tag Company 


\ 
Y SAC CITY 
When wedge is in- IOWA 
serted, Griplocks 

hold tight until removed, 










° \ 


Mail the Coupon for Bigger Index Tag Profits 













Richards Tag C« 
Sac City, Iowa. 


ympany, 













Gentlemen 






‘Send samples and details about your proposition to 
dealers on the Griplock line as per offer in Office Ap- 
pliances, March 
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Typewriting Contests at Business Show. 


Regional School Competitions Commence at San Fran- 
cisco This Month. 


Some months ago we described the plans of J. N. Kin 
ball of New York for a series of sectional school type 
writing contests. These contests constitute a campaign 
for better typewriting. Contests will be held in San Fran 
cisco, Boston, Philadelphia, New York, Chicago and other 
large cities under the rules, and conditions previously 
stated. 

The sectional school contest to be held this month 
will take place at the National Business Show at 7 p 
March 8, 1920, at the Exposition Auditorium in San Fran 
cisco. It will be held under the auspices of the New Yor! 
Business Show Company of New York, and will be known 
as the California State School Typewriting Championshi, 
Contest. This contest is open to any school in the State 


struction other than that given by the school from which 
takes care of all the be strictly in accordance with international contest rules 
: : Gold, silver and bronze medals will be awarded to first 
details m one-tenth of second and third title holders, respectively, and bronz: 
honor medals will be given to numbers 4, 5, 6, 7, 8, 9 and 

e ° ° ° ‘ 

Easil Demonstrated be impossible under the circumstances. 

y ° The second yearly contest for the New England cup will 


of California. However, no cone who has been in the 
OFFICE Ay employ of, or has been trained by a machine company will 
fi be allowed to enter. Contestants will therefore not hav: 
) | to compete with anyone, who has been specially trained 
for contest work, or with professional typists. The con 
test is open to any student who never used any machine 
or received any form of instruction in typewriting previ 
he or she enters, and the contestant must be entered by 

that school. 
The contest will be held under the personal supervisio1 
th ti 10 on the list. The winner will take the title of 1920 Cali 

e me. iornia School Champion. 

This contest will show what results can be attained by 
be held at Boston about May Ist, and more than fifty 
An one Can schools are planning to compete. It is said that as ré 
y' . sult of this spirit of competition, 100% better machin 
operate t work is being done today in New England schools that 
— 


ous to Sept. 1, 1919, and who has had no training or in- 
@ | rch t | Q culator of J. N. Kimball, International Contest Manager, and will 
Accurate da Fast not more than six months’ instruction in typewriting he 
an ~ figures, of course, will not be high, for great speed would 

ever before. 


At each city where contests are held, the winning school 

¢ . will be awarded a silver trophy, to be held in trust until 
Send for information the next contest, and to bear the name of the school and 
that of the winning student. 


“Jack” Doane Starts New Company. 


J. B. (“Jack”) Doane, who was for eleven years witl 
the Underwood Typewriter Company, eight years in Port- 
land and three years in the East, and who more recently 
was connected with the Noiseless Typewriter Distributing 
Company as manager of its Portland office, has resigned 
his managerial position and gone into business for hin 
self, under the name of The Doane Guaranteed pewritet 


Service, at 26314 Oak street, Portland. Associated witl 
him is T. W. Hussey, who is an old typewriter factory 
graduate, and who is also one of the best all-around typ¢ 
writer repairmen on the Pacific Coast. 

Mr. Doane has made quite an enviable reputation for 
himself the length of the Coast and throughout the North 


r] S: west through the volume of sales he has produced and 
—_ ¥ PEC/AL LZ virtue of his clean, square business dealings 
SIZE 8/2 INCHES. WT /3 LBS. His many friends will, no doubt. be glad to hear of his 


new venture and all unite in wishing him su 


ESE RE - Suddenly Stricken. 


Henry W. Backer, for a number of years 
of the Cincinnati Furniture Exchange, was suddenly stri 


en by a strange malady shortly after the February meet 
c TL ing of the Exchange. He was taken to the General Hos 


pital, where the physicians, after a careful diagnosis, a 


‘ CALCULATING MACHINE Co. : the present time hold out little encouragement for his 

















OAKLAND - CALIF recovery. The affairs of his office were in a somewhat 
° chaotic condition in consequence of his illness, and Presi 

dent Al Schirmer appointed Herman Kemper, fort 
secretary of the Exchange, to act in his place, and get the 








business of the Exchange straightened out. In the meat 
time Mr. Backer has the entire sympathy of fur 
men in the hour of his affliction. 
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Another 
World Leader Endorses 
Addressograph Savings 


Burroughs sell the world’s bulk of 
adding machines. Obviously, they are 
office appliance experts. They know 
that in great institutions—in small 
businesses, too — the Addressograph 
handles names in the most rapid, eco- 
nomical and accurate way. 


Names of customers, prospects, 
employees, etc., are ‘“‘typewritten”’ 15 
times faster than by hand. __ Errors are 
impossible. 


Prints through typewriter ribbon 
from durable metal plates easily made 
by your clerk. Entire list can be ad- 
dressed; or Removable Tabs on address 
plates designate “goods wanted,”’ 
rating, etc. Tabs work with ‘Selector’ 
which picks out desired plates for ad- 
dressing—skips others. 


There is a Hand, Foot Lever or 
Electric Addressograph for any name- 
writing need. 
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BURROUGHS ADDING MACHINE GOMPANY 


Detroit, MICHIGAN 
U.S.A. 


November 11, 1919, 
Addressograph Company, 
901 West Van Buren Street, 
Chicago, Illinois. 


Gentlemen:- 


It is a pleasure to advise that our 
extensive Addressograph equipment has proven a time 
saver and is in constant use for: 


(1) Imprinting names, dates and numbere 
on employee's pay envelopes and time cards. 


(2) Addressing over 100,000 pieces each 
month of’ Direct Mail literature to prospects. 


(3) Addressing 50,000 envelopes which 
carry the Burroughs Clearing House to every 
bank in the United States and Canada. 


(4) Addressing 100,000 envelopes which 
carry our magazine BUSINESS to a selected list 
of manufacturers, wholesalers and retailers. 


(5) Addressing all miscellaneous material 
and messages to our Field Force. In this 
connection the Automatic Selector enables us 
to address literature to any given group of 
persons or to several groups, at will. The 
machine automatically picks out the desired 
plates and returns thez to thsir respective 
places without any effort from the operator. 


The Addressograph enables us to do this work 
accurately, economically and on schedule time. 


Yours very truly, 


Manager Advertising Dep 
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Alddressoc 


TRADE MARK 


PRINTS FROM TYPE 





903M W. Van Buren St. 










Chicago, Illinois 
eT) 
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A Combination-Quality 


Moderate Price 


Meeting the demand for dependable Loose Leaf 
Ledgers at a moderate price is the feature that 
lends popularity to— 


Universal 
Ledgers 


Adaptable to all requirements, strong and practical construction 
high quality and attractive appearance make UNIVERSAL 
LOOSE LEAF LEDGERS a profitable line for the stationer. 


Write for Special Introductory Offer 


Boorum & Pease Company 
Makers of ‘‘Standard’’ Blank Books 
and Loose Leaf Devices 
Home Offices : Front St. and Hudson Ave., Brooklyn, N. Y 


SALESROOMS: 


109-111 Leonard St., New York BaP Republic Bldg., Chicago 
Old South Bldg., Boston _ 1318 Pine St., St. Louis 


March 





1920. 
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Country’s Export Trade in Jeopardy. 


\t a meeting of the Boston Export Round Table at the 
Hotel Brunswick February 23, a vigorous protest was 
voiced against the practical abolition of the Bureau of 
Foreign and Domestic Commerce by the present session 
of Congress. 

Henry H. Morse, chairman of the meeting, pointed out 
that if the recommendation of the appropriation commit- 
tee of the House of Representatives prevails, the Bureau 
will have only one-third as much money as it actually 
needs for the promotion of American commerce abroad, 
and only one-half as much as it is spending this year. 
“During the war,” Mr. Morse continued, “New England 
exporters were urged by the Government to cultivate 
export business for patriotic reasons, and many of them 
continued their export departments at considerable 


monetary losses. If the Government breaks faith with 
these patriotic business men at this juncture, it will be 
a serious blow to American industries and particularly 


those of New England. 

“Our merchant fleet, constructed at enormous expense,” 
Mr. Morse pointed out, “would have to be used entirely 
for coastwise trade, which is already well supplied with 
boats, or sold to the Japanese exporters, who will be 
among the first to take advantage of the withdrawal of 
\merica frcem the markets of the world.” 

Walter F. Wyman, honorary chairman of the Boston 
Export Reund Table, emphasized the importance to 
American exporters of the service which the Bureau of 
Foreign and Demestic Commerce has been rendering. He 
pointed out that other nations are at this time increas- 
ing rather than decreasing their service. “It is incon- 
ceivable,” said Mr. Wyman, “that just when we are 
entering upon an era when export business is most neces- 
sary to us, we should oblige the one Governmental 
agency, which is designed to assist our business men, to 
either leave incompleted the valuable investigations which 
its agents are making abroad, or to fail to compile the 
enormous amount of data which has been collected and 
is now in Washington awaiting classification.” 

If the recommendations of the appropriation committee 
prevail in Congress, it will mean the abolition of our 
foreign trade advisors, and of the various divisions in 
the Department of Commerce where business men are 

customed to get that accurate information regarding 
foreign markets which enables them to compete for trade 
abroad. Telegrams pointing out the seriousness of the 
situation were dispatched to New England senators and 
representatives in Congress. 


The Sholes Monument Campaign. 


Many newspapers and class papers of the country are 
giving publicity to the plan to erect a monument to the 
memory of Christopher Latham Sholes, the inventor of 
the typewriter. Chicago Commerce recently printed the 

llowing, under the heading, “You Have a Dollar for 
Sholes? Thanks.” 

Have you never reflected that there must have been 
somebody with faith, ingenuity and industry back of your 
tvpewriter? Of course there was, and he has lain for 
twenty-eight years in the Forest Home cemetery at Mil- 
waukee without a stone to mark his personality or ser- 

ce. This man was Christopher Latham Sholes, and the 
year 1919 was the centennial of his birth. Now the coun 
try’s sports among the stenographic fraternity, which is 
called the National Shorthand Reporters’ Association, 
have appointed a commission to honor this forgotten 
benefactor. ‘The chairman of the Sholes monument com- 
mission is Bates Torrey of Boston, and the secretary and 
treasurer is Charles E. Weller, 206 Masonic Temple, La 
porte, Ind., who is ready to accept a check for any amount 
which your interest in one of the friends of human inter- 
course may desire to send him. 

“Sholes was born in Pennsylvania. At twenty he was 
editor of the principal newspaper at the capital of the 
then territory of Wisconsin. He helped in the legislature 
to constitute the new state, and in time became post- 

aster of Milwaukee, and later commissioner of public 
works and collector of the port of that city. It was in 
this last post in 1866 that he conceived the idea which 
eventually resulted in construction of the first typewriter, 
and while this machine has taken on wonderful improve- 
ments it is said to be a fact that all the main features 
of the invention fifty years ago of Christopher Latham 
- oles are found in all type-bar machines of the present 
qay. 














15) Photograph showing Monroe machines 
Z carrying the heavy burden of figure-work 
in a large foreign banking company. 


Any Nation Can 
Figure with 
i the Monroe 


f T So simple and direct is the 
operation of the Monroe Calc lating 
Machine that ‘t has been installed 














in the offices of a large foreign 
banking company, where Chinese empleyees 
handle all the figure-work of foreign exchange. 
interest, discounts, etc. 

The Monroe’s simplicity of construction, and 
ease of operation have brought it into world-wide 
use. No trained operators needed. Merely turn 
the crank—forward for multiplication or addition, 
backward for division or subtraction—and there’s 
your answer and proof in the dials. No guess 
work. You know your answer is right. 

All over the world, bankers, manufacturers, 
shippers, merchants, accountants, public utilities, 
governments, railroads, growers, etc., are putting 
the burden of their figure-work on the Monroe. 

Write for “Book of Facts,” an illustrated 
book containing detailed information about the 
Monroe Calculating Machine. 





Calculating Machine 
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An Interesting Booklet. 

Office Appliances recently received from A. C. Kitch- 
ler, proprietor of the Honolulu Typewriter Company, 
dealers in typewriters and supplies in Honolulu, a little 
booklet descriptive of the Hawaiian missions centennial, 
which is to be held April 11 to 19, 1920. The inside front 
cover presents an allegcrical sketch of the landing of the 
missionaries in Hawaii in 1820. The title of the principal 
article is “Hawaii’s Call to High Adventure.” The cel 
bration will be one of the most elaborate and impressive 
ever held in the Islands. It will include historical 
pageants, festivals and feasts picturing the old-time life 
of the native islanders and the missionaries. 

Plans for the different events have been placed in the 
hands of the best talent available. These specialists have 
been working many months on the details of preparation. 
Speakers of national fame are coming from the mainland 
to participate in this notable anniversary. They include 
Henry Van Dyke, author, poet, diplomatist and religious 
leader; Mary E. Wolley, president of Mount Holyoke 
College; David Percy Jones, former reform mayor of 
Minneapolis; Aurelia H. Reinhardt, president of Mills Col 
lege, California, and H. W. Wilson, superintendent of 
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\ npg 7 : N schools, Berkeley, California. 

\ eecodec eo°o? i ad © The first American missionaries came to Hawaii on 
\ f ? April 19, 1820. They were the Rev. and Mrs. Hiram 
N 2 ee Q2Eee e @ eS oe uo ence ae landed at Honolulu. The —, century 
N pe las seen the transformation of a race of island natives 
\ OD@® BaP @ @ @& ? i Y from paganism to modern Christian civilization The 


historical pageant of itself will be worth going to Hawaii 
to see. Examples of Hawaiian music will be given by 
the best trained voices in the Islands, while the native 
feast will be held at Waikiki Beach with accommoda 
tions for 5,000 people at the tables spread beneath the 
palms and tropic trees. This feast best expresses the 
hospitality of the Hawaiian race. Examples of Chinese 
and Japanese drama will be presented by students of 
Miils College in a three-act play entitled, “One Thou- 
sand Years Ago.” The drama recounts, with fidelity to 
detail in costume, scenery and plot, an episode of Chi- 
nese life ten centuries ago. Another event will be the 
great Aquatic Carnival in which the world’s best swim 
mers will compete. Many other attractions will mak« 
the event one to be remembered a lifetime. 


mk i oA 


Yj 
Y 


IONS OO OE CP; 


WY 
Y. 


Wd 


Made in green, white or black for all 
machines. Characters of heavily 
inlaid rubber. 


$35.00 PROFIT 


was made by Hiller Office Supply 
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Company, a stationer, of Indian- ; : ‘ , 
a Eastern Commercial Teachers Convene in April. 


The Eastern Commercial Teachers’ Convention will 
be held at the Bellevue-Stratford Hotel, Philadelphia,, 
April 1, 2, 3, 1920. The Program Cemmittee has just com 
pleted its work and the subject matter and personnel se 
lected for the discussions indicate that this year’s con 
vention will be truly a teachers’ convention planned to 
give such material as the teacher can take home to the 
school room with assured benefit to the student. 

The time is appropriate because every one wants a littl 
rest from work at Easter time. The place, the very best 
for Philadelphia teems with places of interest, and then 
to visit the birthplace of our Republic is a duty we owe 
ourselves. The Bellevue-Stratford is one of the best hotels 
in the country. All meetings will be held in the hotel. 
Then everybody will want to spend Easter Sunday at 
Atlantic City. 

While this Association is primarily organized, as its 
name indicates, for the teachers of commercial subjects 
in the eastern section of the country, at the same time 
commercial teachers from other parts of the United 
States will find a hearty welcome. 

The convention is as vital as commercia! education 
itself and will be replete with well-planned work as well 
as wholesome entertainment. 

The officers are trying to attract the largest attendance 
the association has ever had, 


apolis, Ind., on business we re- 
ferred to them in February. 
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That gives you an idea of the 
demand for Peerless Keys, of the 
fine profits being made by our 
dealers the world over. 


You will find that much busi- 
ness can be obtained by display- 
ing a few sets, displaying our 
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show cards, using our advertising 
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matter (supplied gratis) imprint- 


Ye 


ed with your name. 


Doesn’t such a_ proposition 


Woda 


merit your enthusiasm and in- 
terest? Write us. 





Art Metal Plant Expands. 
The Art Metal Construction Company, Jamestown, N 
Y., has purchased the plant of the Interior Metal Man- 
ufacturing Company, in Jamestown, and will use the fac 
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KEY NY tory to increase Art Metal production. The plant, with 

PEERLE S M PANY src. \ that of the Steel White Company, which was_recentl) 
% N purchased, will be known as “Art Metal Plant No. 4. 

\ 174-6 Fulton Street New York City \ The Interior Metal Manufacturing Company building is 

NX Eww a three-story brick structure, on the main line of the 


Erie railroad, and has 53,500 square feet of floor space 
It was used in the past for the manufacture of hollow 
—@ metal furniture, such as doors, interior trim, filing cases, 


the Interior Metal Manufacturing Company. 
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For Home 


weit National Combination Typewriter rom 


No. For Traveling 


Portability and useability combined. The new National features described here are what every 
typewriter user has longed for. They widen the field of the portable typewriter. Machine writ- 
ing 1s now easier. 


The New No. 5 National Typewriter simplifies the selling work of the dealer. Its operating fea- 
tures are actual selling points. Working conveniences, too. 


The newer features : . 13 


of the National No. 5 17 

are emphasized in ‘ 
black type in the 
“Table of Contents.” 4 








See how they meet ?#°— 
16 
27 
29 - 
6- 
the user’s needs. He 
has asked for them #0~ 
of every salesman. 
18 ~ 


The new No. 5 will 
be a good seller in 
your hands because it is built 
close to the user’s needs. 

Dealers can sell National Type- 
writers in competition—and at 
half the usual prices. Write for 
particulars. 


“Table of Contents” finding, tubulating and carriage Release Levers. 
(14) Space bar. 

(15) New line space lever adding greatly to the 
endurance and appearance of the machine. Com- 
bination linefinder, paper finger and label holder, 
eliminating the necessity of using troublesome 


Complete new ball-bearing carriage equipped with 
double system of paper feed rolls, easily released 
with paper release lever (7) for adjusting paper 
or inserting multiple copies. 


(1) Combination Linefinder, Paper Finger and paper fingers. A device for writing labels and cards 
Label Holder. (2) Paper Table. (3) Platen or rub- is included. 
ber roller. (4) and (5) Twirlers. (16) Line space adjuster for single and double spac- 


ing; also disengages the pawl from ratchet wheel 
for writing on ruled lines. (17) Back spacer. (18 
and 19) shift keys for capital letters. (20 and 21) 
Shift keys for figures and characters. (22) Shift 


(6) Stationary center guide mounted on the seg- 
ment, with a heel on the type bar insuring accu- 
rate and permanent alignment. 








(7) Paper release. key lock for writing all capitals or all figures. 
(8 and 9) Right hand and ieft hand positive line (23) Ribbon vibrator, giving complete visible writ- 
lock and both right ing, constructed for use with a bi-chrome ribbon; 

- “Al and left hand mar- easily adjusted for stencil cutting. 
ginal releases. (24) Ribbon vibrator holder. (25 and 26) Thumb 
(10) Marginal and screws for reversing ribbon. (27 and 28) Ribbon 
Tabulator rack spools. (29 and 30) Ribbon cups. 

(11) Line lock (31 and 32) New system of tabulator and marginal 
latch. (12 and stops, easily adjusted to any position on the tabu- 


13) 


Column lator and marginal stop bar. 





National Typewriter Company 


FOND DU LAC, WISCONSIN 
U.S. A. 
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sar cany Sengbusch Self-Closing Inkstand Co. 


400 Stroh Bldg. Milwaukee, Wis., U.S. A. 
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Richard B. Carter on H. C. L. 


Richard B. Carter, president of the Carter’s Ink Com 


pany, spoke before an association at Waltham early in 
February on the high cost of living. His analysis shows 
that labor costs are responsible for the horizontal increases 
in the prices of the necessities of life. The element of pro- 
duction responsible for increased costs forms the class 
which feels those enhanced prices most Labor of one 


+ 


sort or other constitutes a large part of the cost of man- 
ufactured commodities, and Mr. Carter holds that the 


price of all things can be reduced ultimately to the basis of 


labor. The present high cost of necessities is due to a 
shortage of labor This shortage, Mr. Carter points out, 
is not due to a shortage of workers, but to a reduction in 
the production of the individuals. The causes he assigns 
for this situation are laziness, lack of interest and an idea 
of wide acceptance that labor is being exploited 

Mr. Carter stated that the largest rewards in industry 


go to management, rather than to capital. He stressed the 
fact that manual labor is not the only form of labor. Man- 
agement generally involves harder work by the individual 
than any other man about a manufacturing plant Che 
mistake of blaming capital and management for the faults 
of either may be due to the fact that both are often com 
bined. The largest part of today’s difficulties is due to a 
misconception of what the man on the other side of the 


fence does, and how he feels. Further trouble would be 
avoided by a mutual spirit of get-together, admitting th 
faults of each side, and a closer study and more complete 
understanding of the basic principles of political economy 


The San Francisco Business Show. 


\ccording to all reports San Francisco’s National Busi 
ness Show, from March 8 to 13 in the Civic Auditorium, 

going to be one of the biggest successes ever experi 
enced in the way of business show activities. Already, 
the number of exhibitiors promises to rival the Chicago 
Show. Frank Tupper, of the National Business Show 
Company, states that he is delighted with the interest 
being shown by local business houses in the event and 
anticipates an attendance which cannot fail to do untold 
rood to the rms which are taking advantage of the 


exhibition tacilities. 

The auditorium, on account of its size and location, 
is admirably adapted to an affair of this sort. It lends 
itself in remarkable manner to exhibition purposes, has 
ample space for the staging of a truly mammoth spec- 
tacle and affords a background which can be easily and 
artistically decorated. 

\ “get-together” meeting of business show exhibitors 
was presided over by Mr. Tupper on the afternoon of Feb. 
19 at the San Francisco Chamber of Commerce, where 
various suggestions were brought up and discussed in 
regard to the handling of the show and the care of guests 


and visitors. 
National Foreign Trade Convention. 
The sessions of the Seventh National Foreign Trade 
nvention, which will be held in San Francisco, Calif., 
May 12 to 15, are rich in the possibilities they offer for 


maintaining the position of the United States in the 
export field. 

Four general sessions are announced for the discussion 
of the broade1 aspects of the general convention theme, 
which is “The Effect of Being a Creditor Nation.” Chair- 
man Farrell announces that the following topics will be 
nsidered: 1. Fundamentals of Our Foreign Trade £ 


The relation of our productive capacity to Foreign Trade. 
2. The financial situation; II]: Imports and Exports. 1. 
Function of Imports in Our Foreign Trade 2. The 
future of our exports. 3. The part played by our new 
Merchant Marine; III: Foreign Trade Policies—1l. The 


need for a bargaining tariff. 2 Reorganization of the 


foreign service of our Government 3. The value of 
American Chambers of Commerce abroad. 4. The ma- 
chinery for foreign trade. IV: A National Program for 
Foreign Trade.—1 Reports of Group Sessions. 2. The 


Final Declaratio1 
Congratulations to Mr. and Mrs. Ramsay. 
Office Appliances extends congratulations to Mr. and 
Mrs. Robert E. Ramsay of New York over the arrival of 
Eleanor Grace Ramsay on February 1, 1920. Mr. Ramsay 
is well known in the office equipment field, having been 


advertising manager for one of the leading concerns in 


this field, and now being the editor of Advertising and 
Selling. 
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Increase 
Your 
Profits 


Many of your custom- 
ers are users of coin 
bags in handling re- 
turns, pay rolls, re- 
ceipts, etc. 

Stock Bemis Coin 
Bags—every bank, 
factory, store, and the- 
atre needs them. Bemis 
Coin Bags are stoutly 
made, long wearing 
and accurately sized to 
hold specific amounts. 


Write for prices, catalog and 
special information for dealers. 


Bemis Bro. Bag Co. 
Cupples Station 
ST. LOUIS - MISSOURI 
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Milwaukee Chairs 


The old fashioned Milwaukee trade 
mark is typical of the old fashioned 
manufacturing virtues which gov- 


ern our production. 


The modern tendency to “short 
cuts” has been responsible, we fear, 
for some of the talk among consum- 
ers that “you can’t get the old time 


good furniture these days.” 





When Quality is jostled by Haste, 
and time is minced to make _ pro- 
duction records, the old fashioned 


virtues suffer in the contact. 


In our factory we stint not on ma- 
terial where strength is needed; 
are generous with time when ma- 
turity adds grace; lavish with la- 
bor where handicraft contributes 


the artisan’s touch. 
And all to the end that 


Milwaukee Chairs are superior in de- 
sign and finish; sterling quality is 
found in the entire line; in the Mil- 
waukee line will be found chairs to 
match the best desks you carry. 


We invite inquiries. 


Milwaukee Chair Company 


Milwaukee Chicago New York Seattle 
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Enterprising Colorado Concern. 

For a number of years the Hyde Paper Company of 
Pueblo, Colo., has carried a large stock of varied lines of 
merchandise, their inventory on January 1 approximating 
$200,000. In order that they might specialize on certain 
parts of their business, they made a deal with the Colorado 
Paper Company whereby the latter concern took over the 
Hyde Company’s entire stock of wrapping paper, pape! 
bags, roofing paper and such other items as would come 
under the classification of a heavy paper department. 

Following the above deal, the Hyde Park Company 
erected a new building which provides them with four 
floors and approximately 150,000 feet of floor space. This 
space will be devoted entirely to such items of merchan 
dise as will class under the notion and stationery lines 
and they will carry in addition certain drug sundries and 
special lines. It is their intention to complete these lines 
and within the coming vear to increase their stock to equal 
the amount of the original stock of $200,000. The company 
has prepared for the use of its salesmen advance cards 
in the form of blotters, one side of which shows the vari 
ous lines which the company handles. 





Moline Store Damaged by Fire. 


A considerable loss was caused the Office Systems Com 
pany, 406 Fifteenth stteet, Moline, Ill., recently by fire 


The damage was spread over the building and its contents 
The fire started in a stock-room at the rear of the store, 
and when the firemen entered, the flames were spreading 
among the books and inflammable material in the store 
A gallery had just been completed in the building, and 
new stock had been installed. Practically all of t 
was destroyed. Officials of the company estimate theit 
loss at about $6,000, covered by insurance. 

The building is owned by the estate of Emanuel Mayet 
The estimated damage to the building was about $1,600 
also covered by insurance. Steps were immediately taken 
for the re-opening of the store as soon as the loss could 
be adjusted and the damage repaired. 


1 
I his stock 


New Executives in Writing Paper Company. 

Recent additions to the organization of the American 
Writing Paper Company are Raymond R. Campbell, vice 
president; George J. Caldwell, assistant general sales man 
ager. Mr. Campbell joined the organization in 1917, as 
assistant to the president, specializing on productio1 
Prior to that connection he had been an efficiency and en 
gineering executive in some large manufacturing com 
panies. Mr. Caldwell has been called from Chicago, where 
he was connected with the company’s office, and will mak« 
headquarters at the general office, Holyoke, Mass., direct 
ing service to customers. 


“Tim Talks” to Be Published Serially. 

In the February issue of this journal we published ar 
extract from “Tim Talks” which was written by Ti 
Thrift of Cleveland, and published by G. P. Putnam’s Sons 
9’ New York. It may interest readers to know that the 
publishers have just purchased from Mr. Thrift the rights 
to the book, and will bring it out with their spring edi 
tions. It is also of interest to know that the New York 
Tribune will syndicate fifty-two of these talks, one 
week in the newspapers throughout the count: 


Tower Executives Honored. 
In February two of the department managers of the 
Tower Manutacturing Company, New York, were calle 
to the ladies’ dining room of the plant and invited 


to 


a sumptuous spread. The fortunate executives were Al 
Schwartz, credit manager and Joe Higgins, manager of 
the print shop. The guests of honor were called on for 
remarks, after which the assembly returned to work 





Corona Population Increased. 

H. F. Snyder, assistant sales manager of the Corona 
Typewriter Company, Inc., Groton, N. Y., has welcomed 
a baby boy to his household. He is known as “Georg: 
Laurence,” but, as the Corona Bulletin aptly remarks 
im due course he should be recognized as a good sales 
manager. And at that, the Bulletin heads the iten 
“Additions to the H. C. of L.” 

New York Export Firm in New Quarters. 

Rikkers Brothers, Inc., exporters and importers, New 
York, have removed from 2 and 4 Stone street to 312 
Broadway, New York. 
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3 Seowuty FILE SHELVING 


Complete Equipment for Filing and Storing 
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Meets Every Special Need Without Special Work 


No special figuring and puzzling—no without a force of workmen and with- 
long waiting for special parts. out elaborate tools. And it is just as 
easy to take down, move and put u 

SECURITY STEEL FILE SHELVING a4 at ust P of 

rm P again—always adjustable. 

rer is built up from standard unit parts 

to always in stock. Perforated uprights, A sure source of repeated orders—put 

of shelves and partitions which fit like a yp a few units of shelving and watch 

or jeweled watch can be adjusted to file the demand for filing devices to fit. 
anything from pins to legal documents. 
It can be quickly and easily erected, Send for more information. 

na 

ed 

ES STEEL EQUIPMENT CORPORATION 





Makers of the Complete Line of Security Steel Business Equipment 


AVENEL, NEW JERSEY 


New York Branch, 25 West 45th Street 
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ardeX Your Business 


Instant Information 


NE clerk, with Kardex, can find a given number of record cards 
6) more quickly, more accurately, and more cheaply than four with 

cards-in-boxes. You don’t have to rely on the file-clerk—Kardex 
is so simple everyone in the office will quickly understand it. No other 
system gives you as many advantages. 

Every card in Kardex is in a separate holder with its index item in 
plain sight, yet protected in a transoloid pocket from dirt and dust and 
the effects of constant handling. Simple color signals give any desired 
classification. 

Both sides of every card can be used without removing cards from 
holders. Yet cards and holders can be removed, singly or in groups, 
easily, quickly, and quietly. 

Kardex steel cabinets or rotary stands form an orderly system for any 
number of cards from fifty to a million—yet the simplicity of the system 
is never disturbed,—the availability of every individual card is not de- 
creased in the slightest degree. Your present records can be easily changed 
over to Kardex without loss of time or old cards. 


Free Kardex Literature 


An authority on cards-in-sight business systems. Explains exclusive 
features of Kardex. Find out how you can secure instant information 
at one-fourth clerk cost. 


Kardex Service M Prompt Deliveries 


AMERICAN KARDEX COMPANY 


Kardex Building Tonawanda, N. Y. 

















Branch Offices and Repre- 
sentatives in Principal 
Cities 


\ 


VELLA 


VELLLLELLLY 
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CARDS IN SIGHT 


“ 


Cards and hoiders can 

















be removed or added, 
ingly or in groups, 
making it easy to 

keep cards in al 
phabetical order 
at all times 
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House Organ Receives its Dues. 
I [It isn’t so very long ago that the term “house organ” 
was used as a reproach, and justly so. It was formerly 
a creature of circumstance, edited with scissors and paste 








pot, and seemingly without aim. The infant has out- 
grown its creepers, and now the majority of house organs 
= classify as effective publicity matter, and merit recog- 
nition for their excellent typographical execution. In- 
stead of being left to the mercies of a busy advertising 
| man, who viewed the monthly publication date with hor- 
ror, and slapped together the issues without deliberation, 


the house organ of today receives the same careful 
preparation which characterizes the catalogues issued by 
' the firm. 
The office appliance field is fortunate in the high stand- 
ard which the house organs issued by its manufacturers 
have attained. As a whole they are newsy, have a definite ’ 
character, and abound in constructive articles. The field ARTISTS EVER POINTED 
boasts of a number of house organs issued especially for 
the factory employees, as well as regular publications PENCILS NO.849 
devoted to sales work. 
The publications devoted to advertising have taken the ad 


arm 
house organ under their wings, and are devoting more % 
and more space to its problems. The February issue of ARTISTS RETOUCHING 
The Mailbag contained an instructive article by Lester 
H. Butler headed ‘“‘Wanted—More Serious Consideration LEADS NO. 842 





of the House Organ’s Possibilities.”” This should prove 
especially helpful to the advertising manager who senses 
the need of an effective house organ, but has been un- is 
able to get the necessary encouragement from his supe- ANY ee ponent 
riors. Printers’ Ink has given the house organ much the matc less Vv 
space \ recent issue printed the names and publishers | Drawing and Writing Pencils 
of a large number of house organs of the sera prefer them in the Everpoint- 
type, intended to improve the morale of the shop and ed form—a delight to artists 
ey ere and photographers 
“Effective House Organs.” P 6tap ‘ 

D. Appleton & Company have issued a new book by 
Robert E. Ramsey, formerly advertising manager of the 16 degree s, from 5B to 9H, 
Art Metal Construction Company, Jamestown, N. Y. with a correspondingly mark- 
He is now editor of Advertising and Selling. “Effective ed holder for each degree. A 
House Organs” was written from the standpoint of the great conveniencetoa usiness 
editor. the engraver. the printer an responsible 
editor, the engraver, the printer and the man responsible man who knows the degree he 


for distribution. 
Whose House Organ Is Oldest? 
Space was recently given in Printers’ Ink, to a letter 
from a manufacturer in this field which will probably 


start an interesting discussion. B. H. Rowley, of the Venus Pocket Peneil 


advertising department of the Joseph Dixon Crucible 


Company, wrote Printers’ Ink: 

“We have aiways had the idea that ‘Graphite,’ our No. 839 
house organ, is the oldest now published, and in order ee ae 
that we may have this verified we are writing to you to VEST pocket edition of 
ask if you know of any other house organ started prior the above, made with HB 
to December, 1898, the date of our first issue, and which leads only. Especially handy 
is still being published and which has not missed an issue for any man or 
since its first publication date. 

“As before stated, ‘Graphite’ was first published in De- womau who always 
cember, 1898, and up to the present time we have not carries a pencil. 
missed an issue, except our November, 1919, issue, which 
we were unable to get out on account of the printers’ 
strike. We did, however, combine it with our December 
issue and called it November-December 

“Perhaps mention in your columns that we are claim- 
ing the honor of being the oldest house organ will bring 
to light others.” 


wants and uses it continually. 














Write for full in- 
formation regard- 
ing this attractive 


VENUS line. 


House Organ Value Demonstrated. 

In the February issue. of The Purchasing Agent Albert 
Highton, of the editorial department of the American 
Writing Paper Company, contributed an article on the 
origin and conduct of the internal house organ issued by 


American Lead Pencil Co. 
220 Fifth Ave., New York 
and London, Eng. 





his com] any. The publication carries news from twenty- 
six mills. Much space is devoted to the organized ac- 
tivities of the employees in social, sporting and welfare 
work 

; Evidently the office appliance field has a strong claim 
tor priority in the development of the house organ, both 
as regards length of publication, and the accomplish- 
ment one formerly connected with the field who was 
the first to w rite ; pre ctical book on the subject. 


Who Publishes It? 
The Se rvice Department of Office Appliances will great 
ly appreciate the name and address of the publishers of a 
book entitled “Swank by a Yank.” 
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Immediate datneries can now be made on 
practically all Shannon Arch File Supplies 


Only goods with the “Y and E” trademark 
are the original and genuine Shannon. The Arch 
that locks is an exclusive patented feature of 


“Y and E” - 


Boards, Arches, Indexes, 
Plain and Hinged Covers, 
File and Cabinet Perforators, 
Single Arch Files. 


Send for Suggestion Booklet No. 2820 for Greater Shannon Sales 


Yy 
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With the Arch that Locks, for Filing 


Correspondence, Orders, Bills 







Receipts, Lists, Reports 






Formulae, Invento- 













ries, Notes, Pricelists 
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Prescriptions, Sales- 
: tickets, Checks 
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Silver Famine Faces the World. 

The siiver standard in use in oriental countries, coupled 
with the enormous commercial expansion now in course 
of progress between the West and the East, indicates that 
there is an immense shortage of silver to meet the de- 
mands of trade, says the American Chamber of Commerce 

‘ NA, ry in London. One result of this shortage is that American 

ra and Mexican silver mines may look forward confidently to 

iN F YPOCOUN an era of unprecedented prosperity for many years to 
. A. LINEN LEDGER come. Silver, the American Chamber understands, must 
\ also be found to back over thirty billion dollars’ worth of 
paper money issues floating in Europe today, in addition 
to which America’s increasing volume of trade with India 
and China calls for almost unlimited supplies of the metal. 

The United States and Mexico furnish nearly three- 
fourths of the world’s yearly output of silver, - larger 


portion coming from the former. While American and 
British trade with the East monthly attains hig Soe levels, 
DOES NOT WRINKLE CR TEAR Oriental exporters continue to pile up balances owing 





them by the Western nations, and as the price of the 
white metal advances it has become profitable to most 
countries to convert minted silver into bullion Small 
“change,” says the American Chamber, continues to dis- 
appear on the continent with remarkable rapidity, post- 


Medium-priced ledger papers have not 


proved satisfactory for use in the new sys- age stamps largely replacing the former silver coin of 
tems of Machine Bookkeeping. They lack small value. 
the necessarv stiffness and strength of fibre Even without this tendency toward hoarding and con- 


version into bullion of minted silver, the United States is 


The common grades of ledger paper fray believed to be the one country in position today to buy 


around the edges, grow flimsy, and crack silver for coinage without debasing its standard coins. 
and bend. TYPOCOUNT has the neces- Under circumstances such as these, it is impossible to 
sary strength and durability to stand hard age gg what point the upward price of silver will find 
use, without sagging and slipping when it . i arial 

is finally filed in the Binder. Earnings of the Industries. 


The Nation’s Business recently printed an article, “What 
Do the Industries Earn?” It was based on figures pub- 
lished by the Commissioner of Internal Revenue, covering 
the normal profits of various lines of business for the 
pre-war period, and is the average of the years 1911, 1912 
1g WY, 17 and 1913. The provisions of the internal revenue law re- 
quire the commissioner to report these figures in order 
YPOC NON that corporations not in business during the pre-war period 
might use the averages determined in figuring their income 
taxes. 
ADGA The average earnings of the stationery, school supply 


and office system supplies industries were 10.36 per cent. 
This is the fourth from the bottom of the list, industries 


TY DACOTINT hac c 4 _ 7 showing lower earnings, beginning with the lowest, being 
ry! OCOL NT has that smooth, firm finish aang shipbuilding, cotton spinning, wire cables, etc., 
which insures sharp and clear impressions and envelopes. Mucilage and paste pooduners. made a 
from machine type. In color TYPOCOUNT slightly better showing than the stationery trades, being 
is a restful buff, the exact shade to reduce credited with average earnings of 11.23 per cent. Inks, 


: . s which were classified with “blacking, bluing, stains and 
eye-strain to the minimum and also prevent dressings, dye stuffs, coloring materials, inks, paints and 


the soil of repeated handling. The moderate varnishes.” showed 11.44 per cent. There were forty-eight 
I 

price of TYPOCOUNT makes it practical classifications published, the list being topped by “corsets 

: - - . ; ; - ssieres.” wi 9.90 

for offices where price is a consideration. and brassieres,” which earned 19.90 per cent 


Specify TYPOCOUNT Ledger Paper when 


Paper Foundations of Finance. 


ordering replacement sheets for your Ma- \n Eastern bank has printed figures showing the in- 
chine Bookkeeping System. Any Stationer crease in note circulations of the various European coun- 
or Printer can get it for you. tries because of war financing. The total note circulation 


increased from $4,998,000,000 to $77,954,000,0C0. Roughly 

stated, the increases in note circulation by the various 

countries are: Russia, forty-six fold; Austria-Hungary, 
Send for TY POCOUNT sample book twenty-one fold; Germany, eighteen-fold; Great Britain, 
nitte-fold; France, five-fold; Italy, five-fold; United States, 
four-fold; Japan, three-fold. 

Figures showing the increase of note circulation be- 
tween July 1, 1914 and October 1, 1919, are interesting. 
The United States increased from $6.70 per capita to 
$33.03: Great Britain, $4.84 to $50.60; France, $32.49 to 
$178.89; Italy, $14.11 to $80.73; Japan oo. a $9.78; 
Russia, $4.62 to $218.25; Belgium, $24.29 to $11 - Greece, 
$9.29 to $52.12. 

Which may suggest to some of our emigrating aliens 
that even thongh the United States is dry and living costs 

appear high, there will be a lot of freight to pay in Europe 
yron eston ompany in the vears to come. 
Lewis Leaves Pencil Field. 

R. P. M. Lewis, who was recently appointed assistant 

advertising manager of the Empire Cream Separator Com- 
DALTON, MASSACHUSETTS pany. New York, was formerly with the Joseph Dixon 
Crucible Company. He had charge of the sales promotion 

—_ ~— of pencils. 

















In the First Place—Weston’s Papers 
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It takes 5,000 houses 
to shelter the workers 
who make up-to-date 
National Cash Registers 


HESE 5,000 houses are the homes of more 
than 25,000 people —a city in itself. 


They are good homes, too, because the workers 
at the N. C. R. factory are intelligent, skilled 
mechanics who are able to demand exceptionr- 
ally good living conditions. 


The factory in which they work comprises 21 
modern buildings, providing over 40 acres of 
floor space. 


It has taken 35 years of the hardest kind of 
work to develop this tremendous organization 
—an organization engaged solely in the manu- 
facture of labor-saving machines that help 
merchants all over the world. 


The National Cash Register Company 
Dayton, Ohio 
Offices in all the principal cities of the world 
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HIS is the 

Machine 
the Govern- 
ment bought 
for the Pay- 
masters in the 
Navy. 


ULLAL YARNS A 





(American 
Multiplying 
Model) 


American Can Company 
Typewriter and Adding Machine Division 


1230 Monroe Bldg. Chicago, III. 
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N. Y. Association Asks Lower Fees. 


The Merchants’ Association of New York has taken up 
with the ocean cable companies the matter of charges for 
registering the abbreviated cable addresses of users ol 
cable service. The Association holds that the fee of 
$2.50 for recording cable addresses is too high, and that 
$1.00 is sufficient. The cable companies have organized a 
Central Bureau for. Registered Addresses, and the Mer- 
chants’ Association makes the point that under the new 
conditions a charge of $1.00 should be sufficient. The 
cable companies explain the charge, claim it is fair, and 
that the cost of registering an abbreviated cable address 
may often be saved in a single message. They cite the 
charges abroad, which are twice those prevailing on this 
side. 


A Vigorous Series. 

The Advertising and Selling Magazine recently an 
nounced in a vigorous page advertisement in popular peri 
odicals the beginning of more than thirty articles on Amer 
ican Foreign Trade by Clayton Sedgwick Cooper, who is 
the author of a dozen standard works on foreign countries, 
among them being-~such books as “Understanding South 
America,” “The Modernizing of the Orient” and other 
books of recognized authority, which the United States 
Department of Commerce recommends for study by Amer 
ican consular agents. Mr. Cooper’s articles appear every 
other week in Advertising and Selling, having commenced” 
with the issue of January 3. 


Twin Cities Man Moves to Chicago. 


V. I. Martin, who for two years has traveled out of 
Minneapolis as manufacturer’s agent, has recently moved 
to Chicago, where he has opened offices at Room 209, 219 
South Dearborn street. Mr. Martin has adopted Chicago 
as a more central location for his activities. He spends 
much of his time on the road, and a central distributing 
point he finds necessary to his business. He handles a 
number of lines, including glass desk pads, hand and desk 
paper fasteners, presses, eyelets, inkweils and ink tablets, 
wire baskets of several different makes, telephone pads 
and daily desk reminders, chair pads, typewriter accessories, 
key cascs, ete. 


Push-Pin Prices Advance. 
The Moore Push-Pin Company of Wayne Junction, 


Philadelphia, Pa., have found it necessary, owing to the 
increasing costs of manufacture, to advance the retail pric: 
of their glass push-pins and pushless hangers to fifteen 
cents per packet, retail. This new price applies to th 
United States and Canada, and went into effect on March 
Ist, so that all orders shipped on and after that date ar 
billed at the new price schedule, with satisfactory dis 
counts to dealers and jobbers 

New price lists have been sent out, and an announce 
ment has gone to about 50,000 jobbers and dealers, advis 
ing them of the change. 


A Busy Traveler. 

T. Clifton Nutting of the Russell Systems Department 
of the Boston Index Card Company is one of the busy 
travelers at the present time. He is installing the “Bicco’ 
Russell System of filing in the offices of insurance com- 
panies, social service exchanges, credit associations and 
banks in a number of cities on the Atlantic Coast and in 
the Middle West. Mr. Nutting has a considerable staff 
of systematizers who are aiding him in this work. A larg: 
installation has recently been completed in Bridgeport, 
Conn., and a part of the staff is now working in Baltimor« 


Md. 


Syrcher New Art Metal Advertising Manager. 

E. V. Syrcher has been appointed advertising manager 
of the Art Metal Construction Company, Jamestown, N. Y 
He had been assistant advertising manager for some time 
past, and was advanced to chief, succeeding Robert | 
Ramsey, who entered the publication field some time ago 
Mr. Syrcher joined the company in 1917, and has been in 
the advertising department ever since, with the exception 
of time spent in France on army service. He has been 
carrying the duties of advertising manager since Mr. Ram 
sey left Jamestown, and was recently given the appoint 
ment officially. 


yer 
me 


co. 

in 
ion 
en 
m- 
nt- 


March, 1920 OFFICE APPLIANCES 91 





Mh 


Make Your Waste Basket Sales Really Profitable 


Lift your business in Waste Baskets from that of a a screw, nut or bolt. There are no cracks, joints or 
convenience to your trade anda doubtful profit to you openings in the Victor. Nothing can fall or work 
into a real business with real profit. 99% through it. It has rounded brass 


feet and corners of live rubber vul- 
canized into the steel so no matter 
how it is. jammed into other furni- 
ture no scratches or mars appear 
on either. 


Sell a Waste Basket that looks like 66 
real money and that is worth real 
money—a basket that looks as good 
as the furniture with which it is 
associated and that yields you a 


good big profit. The Victor Metal Waste Basket 
The Victor Metal Waste Basket is METAL WASTE BASKETS is finished in Mahogany, Light 


made of steel electrically welded together without Quartered Oak, American Walnut and Olive Green. 


Write for particulars, prices, etc., and prepare to change your 
ideas of what waste basket business can be made to mean to you 


METAL OFFICE FURNITURE Coy GRAND RAPIDS, MICHIGAN 
iil a Ta A 
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Books Received WW 


Valuable Trade Directory. 





The twenty-eighth annual edition of “Hendricks’ Com- 
mercial Register of the United States for Buyers and 
Sellers” for 1920 has just been published, after being de- 
layed for two months by the strike of the printers in 
New York. It is published by the S. E. Hendricks Com- 
pany of New York at $12.50. The new edition contains 
several improvements, the most noticeable being the new 
method of exterior indexing by coloring the front edge 
red, white and blue to indicate the different main sections 
of the book. 


First is blue on which is stamped the words “Trades 
Index.” This is a section of 162 pages in which every 
product listed in the book is indexed and cross-indexed for 
ready reference. The red section is the main classified 


trades list. It contains 1,813. pages listing over 18,000 
different products. In the present edition we find over 
1,200 new headings, including many headings completely 
covering the chemical industry. The third section of the 
book as indicated by the white edges contains 216 pages 
listing the trade names under which products are manufac- 
h ° tured, with the name and address of the manufacturer 
Seven reasons w y 1t pays to carry The second blue section is the alphabetical section of 487 
pages containing all the names in the book in one alpha- 
betical list with addresses, and their main line of business. 


This is followed by the index to advertisers of 20 pages, 
BERKSHIRE containing a full list of branch and foreign offices follow- 

ine each name. The whole book makes a volume of 2,703 
. pages. 
Typewriter Papers For the sales department the book contains lists of pros- 

pective customers and for the purchasing department it 
shows at a glance the producers of any product which 
~ may be required. The list of trade headings covers from 
I. Large assortment to draw from. the raw material to the finished article all products con 
nected with the electrical, engineering, hardware, iron, 





. 3 mechanical, mill, mining, quarrying, chemical, railroad, 
2. Guaranteed and exchangeable— steel, architectural, contracting and kindred industries, 
no loss from “dead stock. and the firms listed cover producers, manufacturers, deal- 
ers and consumers. 
, ‘ “Hendricks’ Commercial Register” has been published 
3- Wide range of style and quality. annually by the S. E. Hendricks Company, Inc., exclu- 


sively for twenty-eight years. 
4. Uniform prices maintained by : aches 


all dealers. | , - 
The Simples of Letter Writing. 


5. Free Berkshire sample books, “Better Letters” is the title of a convenient volume of 
: ‘ ’ suggestions and information about business correspond- 
with dealer's name on cover ence published by Herbert S. Browne Company, 608 South 
showing only the papers he Dearborn street, Chicago. The book is bound in boards 

. and sells for $1.00. “Better Letters” is a careful compila 

Carries. tion of the essentials of modern business letter writing 


It is written with a view of helping those who have not 
fully mastered the details of efficient business correspond 
ence, but its perusal will be helpful even to the seasoned 


6. Berkshire window and counter 


display, newspaper electros and executive. There are many features of the book which 

“movie” slides. sent free on will remind him of things he already knows, and may have 
‘ forgotten or overlooked in the doing of bigger things 

request. Part I. treats of “The Letter Itself,” and is devoted to 


appearance, substance, phraseology, punctuation, para- 
. graphing, abbreviations, miscellaneous. 
7: Standard quality— ‘known to con- Part II. is devoted to “Words, Right and Wrong,” and 
sumers for thirty years. covers stich features as words sometimes misused, verbal 
vulgarisms, similar words often confused, the use and 
abuse of pronouns, and a chapter of miscellaneous sub 
jects including one which may well be brought to th: 
attention of all who write—“Words-of-All-Work.” It lists 





EATON, CRANE &s Pixe ComMPpANY adjectives and phrases which all are disposed to overwork. 
The author suggests that these words be given a vacation 
PITTSFIELD, MassACHUSETTS of at least one year with the hope that after such vacation 
they might be restored to their original and legitimate 
New Yorx CHICAGO purposes. 
225 Fifth Avenue 100 So. Michigan Ave. — 
PHILADELPHIA Publications in English About Russia. 


1024 Filbert Street a : =. ed 
[The Russian Bureau of Foreign and Domestic Com 


Boston SAN FRANCISCO merce has compiled a list of books, pamphlets and period 
53 Franklin Street 770 Mission Street icals in the English language, dealing with the economic 
and commercial aspects of the territory comprised in the 
former Russian Empire. In addition a list of text books 
is given for those who wish to study the Russian language 
Copies of the list may be obtained from the bureau at 
{ Washington, D. C., or through its district or co-operative 
L offices, upon mentioning file No. RD-50,000. 
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Made in 16 degrees 
of hardness gradu- 
ating from 6B, soft- 
est, to 8 H, hardest 
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The P. A. Says 
Van Dykes are O. K. 


The Purchasing Agent knows. And he 
doesn’t buy on whims. He buys on per- 
formance. He uses Van Dykes himself 
and knows they are good to the last half 
inch. With the 


VAN DYK 


he gets a wonderful pencil and good 
work. “Away with that old idea of 
European pencils,” says he. “Eberhard 
Faber makes quality in Van Dykes and 
everybody in the works likes them be- 
cause they are always dependable. 





DRAWING 
PENCIL 5S600 





EBERHARD FABER 


Oldest Pencil Factory in America 
Factories: Brooklyn, N. Y., and Newark, N. J. 


Offices: New York Chicago Boston San Francisco 
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to Your Business 


every single drawer and shelf is selected separately by you 
for its specific need and arranged just as you desire.’’ 

‘It’s a filing safe really built to your order!’’ 

‘*Thedoors swing back, out of the way, flat against thesides.”’ 

‘‘Note the impenetrable thickness of the doors, the triple 
recess and heavy bolt-locking arrangement which locks each 
door at six points to give the greatest protection against fire 
and theft.’’ 

‘*The heavy double-steel walls are insulated by a half inch 
continuous cellular asbestos wall.’’ 

‘‘A continuous gas-welded concussion frame covers all 
edges of the safe.’’ 

‘‘Yet in spite of the massive steel construction you can 
easily move the safe about on its roller base.”’ 

‘*T know you’ve covered your plant by insurance, Mr. Buyer, 
but until you’ve concentrated your valuable, irreplaceable 
data and filing systems in this safe you are not fully 
protected.’’ 

Van Dorn Steel Filing Safes are chock full of sales-clinching 
points of superiority that make selling easy for your 
salesmen.”’ 

With four convenient sizes of Van Dorn Office Model Safes 
and a Van Dorn Underwriters Model to fit every type of 
business, sales possibilities are unlimited. 


We will gladly send prices and detailed information to interested 
dealers in open territory. Write or wire. 


THE VAN DORN IRON WORKS CO. 
CLEVELAND 
New York Office: 318 Broadway 







4 ‘Office Model’’ 
Sizes and an 
**Underwriters’”’ lt et 
Model. 
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FILING SAFES 
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SUCUEUEEEUEE EEE 


WATERMAN’S IDEAL INK | 


To give the maximum of satisfaction in Waterman’s Ideal Fountain Pens it is an 
absolute necessity for us to produce 


The Best Ink That Can Be Manufactured 


The perfection attained in both our pens and ink is evident by the ever-increasing 
sales in these two trade staples. 
Some of the superior advantages of Waterman’s Ideal Ink are: 


Ist. Its Permanently Fluid State 3rd. Its Record Qualities are Ever- 
This means the elimination of all sediment lasting. 
in the pen or bottle, insuring a free and This feature is a most important one, and 
even flow of ink, and no Ioss. is lacking in many of the so-called high- 


2nd. Its Non-Corrosive Feature grade inks. 
Being made under the direct supervision of 4th. Its Uniformity 


the best chemists in the world, the consti- There is never any variation in our ink, the 
tuent parts are chemically pure, and mini- contents of each bottle being identical as to 
mum of acids are used. quality, quantity, color and consistency. 


= 


s “watenm: ans, 
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No. 103—2 Oz. No. 102—2 Oz. 
For Self-filling Pens No. 104—4 Oz. 
No. 106—6 Oz. 


= 
POU 





No. 132—1 Quart 
No. 118—1 Pint 
No. 108—3 Pint 








MANUFACTURED BY 





L. E. Waterman Company No. 109 
Travelers’ Filler 
No. 105. Desk Filler MAKERS OF (Wood Case 


Waterman's (dea) Fountain Pen 


NEW YORK CHICAGO BOSTON SAN FRANCISCO 
SUUNUUNDONNOUNOUEDOAOOOOOOOOOOEOUCOUOEOUEOUNUOGEDUADONOOOOUOESOOOOOEEOOEOUCOOECU SUUGUOCOUOCOOOOOEUDUEDOOUOOEOEOUOOOUGCOUOUONEOUEUOOUEOUOAUDOOOOEOOEOOOCUOOUEEEIEEE 
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Readjustment Activities in the States. 

[The Reconstruction Research Division of the United 
States Council of National Defense has circulated Volume 
Il. of a series of reports on “Readjustment and Recon- 
struction Information.” The book has value from eco- 
nomic, legislative and historical viewpoints. It shows the 
resources of the Council of National Defense in obtaining 
information vitally essential to the conduct of national 
I: fe lhe book shows resources which were developed 
through the war-times field organization of the council 
In addition te covering the broader aspects of the sub 
jects undertaken, the book deals with Americanization, 
assistance for service men and their families, building 
activities, community councils, employment problems, 
highway studies, land settlements, state councils of de- 
fense, public works, and vocational educations for returned 
Service men 


“Commercial Handbook of China.” 


The Superintendent of Documents, Washington, D. C., 
is now able to supply Volume 1, Commercial Handbook 
of China, (miscellaneous Series No. 841), by Julsen Ar- 
nold. It has received many advance notices in newspapers 
and magazines The contents include geographical de- 
scription and summary of conditions in China, information 
regarding area, population, climate, distances, commercial 
statistics, exports, imports, China’s trade development, 
facilities for trade in the United States, education, agri 
culture, minerals, mining, waterways, railroads, public 
works, finarce, American interests, etc. This information 
is given in detail fer each province and district, concludes 
with general trade conditions and is copiously illustrated. 
Price sixty cents. Volume II. has not yet come from 
press 


Official Income Tax Service. 


Official information regarding the income and excess 
profits tax has been compiled by the Bureau of Internal 
Revenue, and wil! be distributed by the Government 
Printing Office, through the Superintendent of Documents 
There are three classifications. 

\ series of weekly bulletins, known as the “Income 
Tax Information Service, 1920,” supplemented with bi- 
monthly digests and cumulative bulletins issued in July 
and December, 1920. Price, $2.00 a year. 

“Cumulative Bulletin, December 1919,” comprises bul 
letins compiled and published during the calendar years 
1919, for the exclusive use of officers and employees of 
the Internal Revenue service. It includes decisions, rul 
ings, etc., made during the calendar year 1919. The vol- 
ume will make about 300 octavo pages, and is to be issued 
in March. The price has not been announced. 

Digests of all rulings published in the 1919 volume of 
cumulative rulings will issue in March. The price will 
be announced later by the Superintendent of Documents. 


Walden’s 1920 A. B. C. Guide. 
Walden’s A. B. C. Pocket Guide for 1920 has been issued 
by Walden Sons & Mott, Inc., 41 Park Row, New York 


City. The book is classified into three divisions 

l \ list of the paper distributors in the United States 
and Canada, with the personnel of each company and the 
kinds of paper handled by each house. This feature also 
includes the addresses of mill branch offices, mill agents, 
etc 


2. A list of the paper mills in the United States and 


Canada, including the names of officers or owners of each 
concern; kind of paper made at each mill, trim or width 
of the machines, the daily capacity, etc 
3. <A list of manufacturers and converters of paper, clas- 
sified according to grades made; it includes the makers of 
glazed and coated papers, gummed papers, toilet paper, 
paper towels. etc 

The book is published at $1.00. It is of convenient size 
for desk work and substantially bound in a cloth cover 


Digest of Federal Tax Requirements. 


N. W. Rubel & Company, McCormick Building, Chicago, 
has issued a pamphlet of twelve pages devoted to federal 
taxes. This is not a complete compilation of the law, but 
just the essential factors which must be considered by 
business organizations in working out their federal tax \ 
helpful table is included showing the net taxable income 
and the tax below net taxable income so that the taxpayer 
can tell at a glance what must be paid under the 1919 rate 
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ENGLEWOOD 
DESKS 


Englewood Desk Company 


5816-20 Lowe Avenue 
Chicago Illinois 
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our 
pencils 
are a 
necessary 
part of 
your stock 


Write now for samples 
and quotations. 


PENCIL 
EXCHANGE 


INCORPORATED 


Manufacturers of High Grade 
Lead Pencils 








Cable Address: 
Western Union *“*PENEX” 


Factories: Jersey City, N. J. 
wees HOPING ave vad 
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Tariff Commission Information Series. 
The United States Tariff Commission has issued No. 12 
in its series of publications bearing on tariff information. 
This volume is devoted to cotton yarn, its importance in 


import and export trade in relation to the tariff. The 
book is published by the Government Printing Office 
Copies may be obtained from the Superintendent of Docu 


ments. Government Printing Office, Washington, D. C., at 


thirty-five cents per copy. 


Helpful Federal Tax Information. 


The Irving National Bank has published a useful booklet 
of 136 pages, “Practical Questions and Answers on the 
Federal Tax Laws.” The book covers income tax, war- 
profits and excess-profits tax, capital stock tax, estate tax 
and special taxes. The work was compiled for easy ref 


erence, being minutely classified. 


American Clip Company Revises Prices. 


Announcement has been made to the trade by the Amer- 
icanClip Company, Long Island City, L. I., N. Y., of a 
revision of prices on its line effective February 2. The list 
includes Acco fasteners, folders and covers, cards, 
transfer index sheets, Acco cutters, desk files, fect clip 
boards, fastener boards, steno book holders and _ bool 
binders. 

All Noses Were Counted. 

The Chicago Association of Commerce took steps to 
aid the United States census, by enlisting the co-opera 
tion of large employers. Even with the complete organ- 


ization of the census bureau in the field, it was inevitable 


that some individuals might be overlooked. So the em 
plovers were requested to inform the department if any 
of their workers had been missed. Chicago erns in 


the office equipment and supply business who canvassed 


included the 


their employes in this campaign Felt & 
Tarrant Manufacturing Company, Amberg File & Index 
Company and the Sanford Manufacturing Company 


Art Metal Hospital Committee. 


A hospital committee has been organized at the fac 


tories of the Art Metal Construction Compa James 
town, N. Y. The committee has the disposition of a bed 
at the W. C. A. Hospital, which was donated by Henry K. 
Smith for the period of one year. The bed is iilable for 
the use of Art Metal employees and members of their fam 
ilies. The hospital committee functions in arranging for 
the bed as needed, and in cases where several in need 
of hospital service at one time, makes the selection of the 
individual whose needs for hospital service are most im 
perative. 
New Method in Sale of Ream Goods. 

The Eaton, Crane & Pike Company of Pittsfield, Mass., 

announce that hereafter they will sell the Crane writing 


papers in boxes containing 120 sheets and 100 envelopes 


letter size; 100 sheets and 100 envelopes in note size, and 
104 cards and 100 envelopes in corresponde: ird num 
bers. These are called Crane’s standard boxes 
Many of their papers and a variety of sizes offered 
in these packages, but the foregoing is the m qual 
tity that can be purchased. Ream goods put up in the 
old form, namely, ™% reams and % M envelopes can be 
ordered only in quantities of 5 reams and 214 M velopes 
or over. The following eight reasons are gi explana 
tion of the new plan. 

1. Right propertion of sheets and envelopes sold in 


one box. 
2. Elimination of broken packages in tl ilet 
3. No mismatched 
4. A saving in price 
of stationery put up in the old way. 


*s sto 
stocks. 


as against an equivalent amount 


i 


5. By featuring this package, larger individual sales 
will be made up by the dealer, as purchas: | be influ 
enced to buy not less than a full box. 

6. If a consumer insists on buying less than a full be 
this is the dealer’s affair; but the broken package will be 
under one cover, while formerly he had two broken pack 
ages to contend with. 

7. Purchasers of 1 quire with envelopes n be sold 
regular one-quire papeteries. 

8. A stock proposition —quicker shipn nts from the 
factory. 
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Meeting a Multiplicity of Needs 














PRINTING l! 


MULTIPLYING 


3 
S SHIFT 


BARRETT 
Adaptability 
Multiplies 
Its Worth 


In the factory, in the shipping room, in the railroad yards, in the cashier’s office, 
in the accounting department—wherever there is need for accurate calculations 

the BARRETT proves its ability to handle the work rapidly and accurately, 
eliminating mistakes and conserving time. 


ahell Portable 


Calculating and Adding Machines 


With Printed Proof) 





The BARRETT dealer is not restricted by a limited ’number of prospects— 
every kind of business, large or small, can advantageously use the BARRETT. 


BARRETT ADDING MACHINE CO., PHILADELPHIA, U.S.A. 
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| ‘The Importance of Selling 
MultiKopy Carbon Paper 








clearest copies at one store, she goes to another store. She is | 
likely to get the habit of straying to that other store, not only | 
for carbon paper, but for all office supplies. 


Murry i 


The Carbon Paper 


| | When a stenographer can’t buy the carbon paper printing the | | 
OWotc-tam @sa4-- ges: el e-Celele) el | | 
as 





Prevent this unaccountable loss of customers by carrying | 
always a full line of MultiKopy. 


MultiKopy not only gives satisfaction, but it is the only carbon 
| paper nationally advertised. Its nation-wide advertising in the 
| Saturday Evening Post, Literary Digest and other magazines 
| is continually sending you new users. The satisfaction it gives 

causes new users to continue to be users. 


to carry MultiKopy. We agree to take back after a specified 
time all unsold stock —should there be any. 


Our Definite Selling Plan gives the details. Send for 
it today. 





Star Brand Typewriter Ribbons 
Also Give Satisfaction 


They sell on their merits. They don’t fill. They are nationally 
advertised in every MultiKopy advertisement. 





wi 
sd \"e F, S. Webster Co., 338 Congress Street, Boston, Mass. | 


NEW YORK: 114-118 Liberty Street CHICAGO: 14 N. Franklin Street 
PHILADELPHIA: 908 Walnut Street PITTSBURGH, PA.: 830 Park Building 





| We make it extremely easy for you’ve-got-to-show-me dealers 
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(IN OTHER LANDS—Contined from Page 2, 
East Indian Publisher Speaks on Reform. 


T. H. Campbell-Howes Strongly Supports New Policy of 
Political Autonomy Recently Initiated by 
British Government. 
opy of The Bengalee, a leading newspaper for East 
ndian readers, published at Calcutta, has recently reached 


us. It is dated January 2 and contains an extended report 
of the All-India Conference of the Moderate Party held 
in Calcutta Che labors of this conference were concluded 


on January 1 

Among other interesting matter the report presents a 
speech delivered by T. H. Campbell-Howes, publisher and 
editor of the journal, Indian Business. Mr. Campbell 
Howes is a strong, earnest and consistent advocate of 
home rule in India, and he welcomed the recent Reforms 
\ct with enthusiasm. He paid sincere and deserved trib 
ute to the work of those who succeeded in overcoming e 
opposition and putting the Act over, including the king, Your Su a ti ns 
who, the speaker said, had always entertained feelings ot £2 S Oo 


| 


profound friendship and affection for the people of India 


- : ~— s 

Despite the utterances of the opposition predicting busi- t 

ness collapse in India should the affairs of the country be O usiness 
put in native hands even in a modified degree, the Act 


has had a precisels opposite effect. British and native Bi d Li tl 
a ig an ittle 


form an index of your initiative and 











your corresponding measure of profit. 
Consider the filing system and the im- 
provement to be had when your cus- 


Use Color 


Classification 


tomers 











y Ca eras in Filing 


apitalists have vied with one another in investing in 


Indian enterprises, and it is even whispered that more than 

Sibiu” ae oe she sega : ; It is simple—sugges } four cus- 
on ship-building concern on the banks of the Clyde art I ggest that your cus 
casting longing eyes toward the banks of the Hooghly. tomer use colored folders of three 
In concluding his remarks Mr. Campbell-Howes said ‘ . : =— 

$ ‘ot : kinds for his main file divisions and 

The story of human progress is a tale of evolution, and I am - 
sure no Englishman will deny that India’s evolution has been thus cut in three parts the time re- 
rapid The great majority of us hold that the time has come r ; ss 
when the people of this country must in common fairness be quired for filine and finding It is effi- 
given a fair share in the responsibilities of administration, and S : S° ; 
that their participation in the government of the country should cient the brain thinking of salmon 
steadily increase until such time as India, emerging from her S , 
political apprenticeship, is given complete self-government. And color, the eye will select the salmon 
it cannot be too often impressed upon the minds of our oppo ‘ : ; 
nents that the way of the Reforms Act is the only way \lter- folder only. MAYVILLE folders be- 
natiy schemes put forward by extremists on both sides have : : 

ecn tested and considered by a committee of impartial men; ing made oft stitf tough stock ; ) 
without exception these alternatives have failed before the acid 5 5 st ck, Ww ill not 
test of impartial criticism, Had the opposition been able to slouch down in the drawer or wear 
produce a single ound alternative scheme, its non-conversion 
to our point of view could be defended But in view of the cracks alone ie botto 
utter failure by tl! parties of the Extremists Right and Left ee ae tl ttom. 
to produce a workable and statesman-like scheme, their oppo- 
sition today will be attributed by the world to mere petulance. oan i r\7 7 2 ° : 4. 
MV here know that the Reforms Act is a measure both generous ( arry the M \\ \ ILLE line nm stock 
and safe and we ill have confidence in the future. That mis- ed. 4 3 7 , °° : ’ 
take will be made seems inevitable, but such should prove in all sizes and colors—if you don’t 
to he only blessings disguised. Such mistakes as will be made , TY] ry > yn 
should be regarded as salutary lessons that will add to our wis- know about MAYVILLE Folders, 
dom \ great measure of responsibility will rest on the first i ee oe - 
Ministers and the new Councils appointed under the Act, and write us Io! sample s and discounts. 
that all will rise to the occasion, I am entirely confident s 
for one, believe (and I know that many highly-placed officials in 
Ir oday are of the same opinion), that when they shoulder 


responsibility our new ministers, councils and voters will justif) 


and his Parliament. GEO. W. MILLAR & CO., Inc. 


* * x 


With the installation of the new machinery our work, gen- 284-290 Lafayette Street, New York, N. » # 
tlemen, will have only just begun. I am fond of hard 
worl ind a firn believer in its good effects on the 
average human constitution—mental and _ physical There- Also makers of standard quality 
fore, I hope that none of us will be in a mood to shirk the work ‘6 ” 
that es ahead of us We are not going to succumb to the MAYVILLE 


Die Wiping Paper, Adding 
Machine Rolls and 
“MAYVILLE 


prevailing mania of the day and ‘strike work,’ for our very 
existence and our future will depend upon the quality and 


extent of our personai labors As a party, much lies ahead of 

us We have, for one thing, to educate the voter, and influence Treated Tympan 
the minister, and if we as a party are to hold our own we must and Offset 
settle down to worl To prove how much as a European I Papers 
realize ind have long since realized. that the success of the 


rms Act lies largely in our ability to educate the people 
I may mention what is an open secret that for some 
past I have been planning the organization of new 
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Quality to 


The only “come-back” on 
“U-Need-Me” Cushions and 
Chair Pads is the re- 
peat orders’ which 


their satisfactory 
service assures. 
Users recognize the 


“U-Need-Me”  trade- 
mark as an index to 





reliability —an earn- 
est of enduring 
service. 


‘‘U-NEED-ME” 
Chair Pads 


avert premature chair 
shine on clothing by 
eliminating the fric- 
tion of wooden and 
cane chair seats. 
They are made in four 
sizes and several col- 
ors. No. 9, our best 
quality, is made of 
which is favored by the 


all-wool felt. No. &, 
medium-priced trade, is a mixture of wool and 


cotton. 


“U-NEED-ME” 
Ventilated 
Cushions 


Our stock No. 997 
—Here’s comfort 
for fleshy per- 
sons. Air circu- 
lation is provid- 
ed by eyelets, 
one-eighth inch 
in diameter, 
which form the 
tufting. They 
sell at any time, 
but are especially popular when the weather 
warms up. The covering of No. 997 is of heavy 
black Keratol, generously filled with kapok, with 
a felt bottom. 


**U-NEED-ME”’ All Felt Cushions 


Our stock No. 2000—filled with kapok. They will 
not pack, as do cushions filled with shoddy. The 
top and bottom are made of extra fine billiard 
felt, with a l-inch welt of the same material. 


7 Se 


i a 





booklet 
“You-Need-Me” applies to 
the dealer’s stock as well as to the consumer. 


Write for illustrated describing the 


“U-Need-Me” line. 


OX 


The House of Cushions 


33 W. Kinzie Street 


Geo. E. Fox & Company CHICAGO, U. S. A. 
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Sell U-NEED-ME 


Satisfy Customers 
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European-owned papers whose liberal policy will reflect the 
spirit of the times. We hope in the course of a few months 
to be able to throw on the side of the Center party a publicity 
organization of newspapers and magazines that will carry a 
fair and reasonable policy toward Indian aspiration and which 
will encourage industrial development, bringing Indians and 
Europeans together to the advancement of the best interests 
of the country, politically, socially and industrially.”’ 


Belgian Dealer Visits United States. 


Henri Desoer, who succeeded his father, the late Charles 
Desoer, as head of the Maison Desoer, 21 rue Saint Ver- 
onique, Liege, Belgium, visited New York and a few other 
American cities some weeks ago. He arrived in New York 
on December 5 and departed for his home early in Jan 
uary on “La France.” During his’ stay Mr. Desoer 
visited Cleveland, Hartford and a few other cities. He 
was here seeking additional lines for his business in Bel 
gium and Holland. 

Mr. Desoer’s establishment is very old, having been 
founded in 1750. His father died during the war while the 
present head of the house was in military service. He 
spent four years in military work, but has only recently 
returned to the management of his business. Mr. Desoer 
is the general agent for the Underwood Company for Bel 
gium and Holland and is the agent in Belgium for the 





] 


HENRI DESOER, PARIS, FRANCE. 
—From a Passport Photograph 


General Fireproofing Company, the International Multi 
graph Company and the Columbia Graphophone Company. 
He maintains branch offices in Brussels, Antwerp, Ghent 
and Charleroi. 


British India Imports. 


Imports into British India of recent years have shown 
a great increase in trade with Japan. There has been a 
falling off in the imports from the United Kingdom. The 
United States has gained in its trade with British India, 
but not in keeping with the advances made by Japan. 

Stationery imports are reported as follows: 

From United Kingdom—(1917), $1,630,278; 
$1,260,290. 

From Japan (paper excluded)—(1917), $545,048; (1918), 
$496,383. 

No stationery imports are indicated from the United 
States. 

Published statistics on imports of paper and pasteboard 
reveal the following: 


(1918), 


From the United Kingdom—(1917), $3,591,477; (1918), 
$2,009,864. 

From Japan—(1917), $963,567; (1918), $1,907,668 

From the United States—(1917), $695,909; (1918), 


$656,977. 


Stationery Importers in Europe. 
been 


Several lists of interest to the stationery trade have 
prepared by the Commercial Intelligence Department of 
the Bureau of Foreign and Domestic Commerce. They 
may be had on application to the bureau at Washington, 
D. C., or its district and co-operative offices. The appli 
cation should make mention of the file number. 

File No. 10,018—Some of the principal importers of 
stationery and stationery goods in Norway, Sweden, Den 
mark, Holland, Belgium, France and England. 

File No. 10,019.—List of agents. wholesalers, retailers, 
etc., of stationery goods in Spain, Portugal, Algeria, 
Morocco, Egypt, Syria, Greece, Italy and Czechoslovakia 
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Known the World Round 


HIS photograph of a rebel chieftain of Taigura, in far 

off Libia, being taught to modernise his official corre- 
spondence by means of Corona is a typical illustration of 
the fact that Corona knows no restrictions—either in its 
travels or its uses. Folded in its compact carrying case, 
Corona is ready to travel whenever and wherever you go, 
and it seems to have a happy way of creeping into obscure 
places and adapting itself to new uses. 















It is Corona’s portability which makes possible its use in many novel 
situations—cnd Corona’s ruggedness and ertreme utility permit it to 
perform so unfailingly in these situations that even the unschooled peoples 
of semi-civilized lends, who scarcely know the purpose of a typewriter, are 


made to see the value of Corona. 






















peoth* of the Mile - 
Eka tn, fae 
~ ~. 


Think how much more readily an intelligent people, accustomed to the use 
of a typewriter, can be made to see this same value. 


CORONA TYPEWRITER COMPANY, Ine. 
GROTON, N. Y., U.S.A. 
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British Headquarters 
CORONA TYPEWRITER COMPANY, Ltd. 
30 Old Bond St., London, W. 1. 


= ex |CORONA 
= wal The Personal ‘Writing Machine 


TRADE MARK 














fold it up — Take it with you —Typewrite anywhere 
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Fiberstok Will Line ’em Up! 


























ces iemanal in your cases will put 
profits in your pockets. Your trade 
knows Fiberstok quality—its staunch- 
ness and durability—its ability to bear 
the wear and tear as no other paper can, 
and uniformity of thickness, color and aiid tahin mow inemanne 
quality are distinct Fiberstok features. 





SAMPLES AND CATALOG— FREE 


Write for samples and Catalog No. 
5, showing the complete Fiber- 
stok line, with a plan for market- 
ing it in your territory. We can 





STANDARD SECURITY MAIL- assure prompt delivery of all EXPANDING FILES 
ING ENVELOPE numbers listed. 


iberston 


FLAT and EXPANDING ENVELOPES, FOLDERS, | 
FILE POCKETS, FILES and Other SPECIALTIES FLAT VERTICAL FILE FOLLEKS 





National Fiberstok Envelope Co. 


429-447 Moyer St., Philadelphia, Pa. 


SALES OFFICES: 
21 Park Row, New York, N. Y. 
Merchants Laclede Bldg., St. Louis, Mo. BINDING STRAPS 
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Tunis a Market for Our Products. 

report in industrial and commercial conditions in 
lunis, by Consul Harris N. Cookingham, stated that while 
the local market is inclined toward French types of goods, 
it is immaterial to the local buyer whether these types be 
inade in France or the United States. “In addition to the 
advertised American office fixtures and other equipment, 
the Tunisian purchaser will unhesitatingly buy, if he may 





do so advantageously, American-made . sta- 
denen” 
Boosts Roneo at Big Ball. 
R o, Ltd London took a box on Thursday even- 


ing, January 29th, at the big fancy dress ball held at 
Covent Garden. This ball was supported by all the news 
paper world and by the theatrical world. The Roneo 
ompany sent a young lady, dressed to represent “Made- 

iselle Roneo,” whose likeness we present herewith. 
The skirt of her costume was made of purple satin, on 
the front of which the word Roneo was placed in gold. 
Attached to the likeness of the machine, which was paint- 
ed on the bodice, was a small silver handle, and as this 
vas turned, the young lady was able to produce dummy 

pocket at her side, the idea symbolized 
ke money one has only to turn the han- 
o duplicator. 


£1 notes fron 
being that to 
We of the Ror 





OUNG LADY WHO REPRESENTED THE RONEO COM- 
‘ANY AT BIG COSTUME BALL AT COVENT GARDEN, 
LONDON, NOT LONG AGO. 


his ball was a great event, and the celebrated Covent 
Garden presented a striking spectacle Some 2,000 dan- 


most of them being in fancy dress. 


Indian Firm Changes Name. 


Minocher N. Desai announces under date of January 
Ist that the title of his firm has been changed to Minocher 
Desai & Company. This company is located at 231 Hornby 
I Fort Bombay, India. 


Calcutta Imports. 
Imports of stationery, exclusive of paper, into Calcutta, 


India, are reported—(1917), $727,097; (1918), $607,755. 
Pape and pasteboard imports were: (1917). $2.061.971.: 
1918), $2,353,777 
Imports of Stationery at Swatow. 
Swatow, China, imported stationery from all sources 
uring the vears indicated: (1917), $18,101; (1918), $20,219. 


Darien’s Stationery Imports. 
larien, China, imported stationery for the years indi 
lues stated: (1917), $339,848; (1918), $328,204. 


Burma’s Typewriter Imports. 
rts of typewriters, parts and accessories into Bur 
ma, India, are reported as follows: (1914), $18,000: (1915), 
$24,000: (1916), $21,000: (1917), $16,000: (1918). $28,000. 
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Link Comfort with 


“Economy” 
Seat Pads and Chair Cushions 


They bring the ease of good upholstering, 
and a peace of mind due to the longer serv- 





Felt Seat Pad 


“Clothes shine’ 


“Economy” All-Wool 


ice which clothing affords. : 


is a real liability these days. 
” 
“Economy 
Cushions 
Made in 15-incl 
il } 1S fh sizes 
\ ind secure 
l tuft Th 
Ml r und. W 
mak them with 
I I tops 4 
artificial leather 
bodies ind ils 
} t ‘ coy 
er n art 
l i ther 
. 
“Economy’ 


All-Wool Felt 
Seat Pads 


prevent clothes 
shine due to 
chair frictior 
W mak them 
f rll- w< felt 
itl retaining 
straps of gen 
uine leather 
Four standard 
sizes and three 
olors Maroor 
Rich Brown ar 
Green Ww - 
make ““Econon 
Felt Chair Ba 
Pads that p 
sery ce aut 





Rated dealers can have an assortment of 
‘Economy” Products on memorandum. We 
prepay charges. If the goods do not prom- 
ise well, they may be returned to us by 
express, collect. 

Write for the ‘‘Economy’’ Booklet 


Economy Seat Company 


3132-36 South Canal Street Chicago, Illinois 


New York Representative: A. H. Denny, 368 Broadway. 
Southern Representative: Pacific Coast Representative: 
E. V. Bogart, 909 4th Nationa C. E. Davis, +~— oo Building 
Bank Bidg., Atlanta Ga Seattle, Wash. 
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These Three 


constitute the 
our 





—and only these three 
Aurora Line. We concentrate 


manufacturing facilities and our sales 
activities on 


AURORA 


Vertical Files 
Transfer Cases 


Card Cabinets 


Our production 
costs are cut toa 
minimum be- 
cause the skill of 
the workmen, the 
machinery equip- 
ment and the su- 
pervision are de- 
voted exclus_vely 
to these three 
items. The sav- 





ings in man- 
ufacturing 
costs due to 
our self - re- 
stricted lines 
are evident 
in our prices 
to dealers. 


Rely on us for uniform quality, reason- 
able price and quick delivery. 


Send today for Prices and Description 


Aurora Metal Cabinet Works 


AURORA, ILLINOIS, U.S. A. 
New York Sales Rooms: 368 Broadway 


Foreign Trade Representatives: Zellers-Stevens, Inc. 
52 Broadway, New York 
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To Bring Britons and Americans Together. 


The American Chamber of Commerce in London says 
that a new company, known as British-American Indus- 
tries, Limited, has been formed to arrange the manufa 
ture of American goods in Great Britain for Britis! 
Empire markets. With the growth of the movement for 


J 


preterential tariffs and other preferential arrangements 
among the countries making up the British empire, many 
American manufacturers already have considered it de 
sirable to establish factories in Canada. The new yn 
pany is working, however, on the presumption that th¢ 
advantages of a factory in Great Britain are infinitely 
greater for the following reasons: the British home maz 


ket is a larger one, and is better situated for export trade, 
first on account of steamship facilities to all parts of the 
world, and second because London is the financial center 
of the empire and handles a large percent: tl 


colonial trade; insurances are more easily eff 
London; colonial buvers visit London more read than 
Canada. British labor, in spite of its unrest at tl res 
ent time, is still understood to be cheape: 1 re 
plentiful than in Canada. 

The American Chamber in London understands that the 


new company will encourage and assist Amer 
ufacturers of successful commodities to put dow: 


in Great Britain, but where the American manu turer 
is not interested in doing so and 1s willing to ll his 
manufacturing rights. the new company will rtake 
to find British or French manufacturers who take 
over these rights. Similarly it will introduce int I 


ica goods which have proved successful in ( 


or France. 


In the case of patented articles, this would entail the 
granting of a license to manufacture in the toreig: 
try. Even where the articles are not patented 


turers who have spent vears of labor and large sums 
money in perfecting their processes certainly have s 
thing to offer if they wish to sell their ideas a1 
ence to manufacturers in another country. 

American Chamber is 


There is ample evidence, the 


told, that arrangements of this nature already ha beet 
made, and the new company is understood to re 
ceived many inquiries from manufacturers on both sides 
of the Atlantic who are anxious to have their goods pro 
duced in the other country. The function of the new 
company is to bring such manufacturers together, its 
profits arising out of a percentage of the royalty or a 


lump sum payable for the patent or the process 


Incorrect Foreign Trade Methods. 


Two letters from foreign representatives of the Bureau 
of Foreign and Domestic Commerce were recently pub- 
lished, as an example of the kind of correspondence which 
brings American foreign trade methods into disrepute 
In each case the letters were written to follow foreign 


trade opportunities furnished by the bureau, which 
specific information was requested. 
(1) It will be noted that, in all three cases of letters 


addressed to this one firm in question, the American 


houses assume that the inquirer is a purchaser of goods, 
whereas the printed trade opportunity plainly states that 
an agency is wanted on a commission basis. Two of the 
three are form letters, and one is even undated and un 
signed. It seems obvious that letters of this type do 


not lead to business and are a mere waste of time It 
might be advisable to call general attention to this in 
Commerce Reports, and also to the fact that a consider 


able proportion of the opportunities are inquiries pros- 
pective agents who wish to work on a commission basis, 
and ordinarily nothing is gained by treating the is di 
rect purchasers. 

(2) I am enclosing herewith copy of a lette1 con 
nection with a trade opportunity. This letter means ab 
solutely nothing to a foreign business man [t ntains 
merely a list of articles manufactured, without the slight 
est intimation as to their price, quality, etc. No mention 
is made as to whether or not this American company 
would consider granting an exclusive agency, under 
what conditions. No successful business can be one-sided, 
and if American firms want to seil their goods abroad 


they must show a willingness to give foreign inquirers the 


fullest posible information. I am afraid there are many 
Americans following about the course, as outlined above, 
which will certainly never produce results, and further 


more cast discredit on American business methods in gen 
eral. 
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Strictly Lontidential 
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“My DEE-ah! Don’t breathe a word of this 


to anyone. But I had it on the best of authority, 


absoLUTEly in confidence, that”—_—_——— And in half a 
day itis the “‘strictly confidential” property of every onein town. 





Ridiculous? Exaggerated? Perhaps,—yet you per- 


sist in doing much the same way with many of your most pital 
business secrets. 


That private report of the last directors’ meeting—fine 


business to have it become public property! Yet you know 
and we know that in spite of every precaution leaks will happen, and it’s 
always just the one thing you want to keep mum that gets out. 


If it JS ‘‘strictly confidential,’”’ the Multigraph in 


your own establishment keeps it so. 


INSIDE DOPE for the boys on the road—‘‘A great 


little sales stunt—too long to put in a letter, too many copies 
needed—guess we'll have to print it.” And then what may happen? Your 
competitor may steal a march on you, get the identical scheme across to the 
trade FIRST, and make your boys feel ridiculous when they come hustling 
along with the GREAT IDEA. 


How did it get out? Who knows? But you DO 


know it never would have happened if you’d reall kept the 
scheme STRICTLY Confidential by printing it on the MULTIGRAPH under 
your own roof. 


CONFIDENTIAL Price List. Of course everyone 


connected with handling it conscientiously tries to keep the job 
confidential and you keep careful check onthe work. BUT—you soon find the 
*‘other fellow’’ knows your inside figures as well as you do. 


Mebbe you’ll decide some day, that that price list 


IS going to be STRICTLY Confidential—printed on the 
MULTIGRAPH. 


Money is no real object when it comes to keepi 


business secrets, So we won’t say much about the 25% to 75% 
saving in printing bills when you use the Multigraph— 


But wouldn’t you like to be SURE that when you 


wanted to get a message across to only the chosen few—you 
could simply put it up to Miss Private Secretary and the Multigraph— 


AND KNOW that the job would be turned out in 


no time, and all right inside your own four walls—inside dope 
and NO mistake. 


You’re reaching for the phone to call in the Multi- 


graph man—or for your pen to fill in the coupon—BUT—let 
us whisper—STRICTLY Confidential— 


You can’t buy a Multigraph unless you need it 


THE AMERICAN MULTIGRAPH SALES CO. 
Cleveland, Ohio Offices in Principal Cities 
THE INTERNATIONAL MULTIGRAPH CO. 
London, 15-16 Holborn Viaduct Paris, 24 Boulevard des Capucine* 


THE MULTIGRAPH SALES CO., Ltd. 
84-88 Bay St., Toronto, Canada Officesin Principal Canadian Cities 














“olse MULTIL RAP 


al This is a complete, 

MULTIGRAPA SENIOR Tisiss complete, 
ment that turns out high quality printing and form typewriting at 
very low cost—averaging a saving of from 25% to 75%. Itis simple 
and easy to operate; rapid and convenient. Electrically driven, 
with printing ink attachment, automatic paper feed, signature 
device, automatic platen release and wide printing surface. Easy 
payments if desired. 


The Multigraph 
1830 E. 40th St., Cleveland, Ohio 


This ‘‘strictly confidential’ idea interests me: Tell me more about 
the Multigraph and what it can do for me. 





. This is a wonder- Firm— Our Line is_— a 
MULTIGRAPH JUNIOR ?**;* efficient 

equipment for concerns which have a limited amount of work. It 

does both form typewriting and office printing and produces the same Name_ Official Position... eS nee? 

high quality of work as the Senior Equipment, butit is hand-opera- 

ted only and cannot be equipped with electric power, automatic 

teed and si evic tt.chments as can the Senior. Easy 

ma : Street Address Town. ______State.o@ App Mar 
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Underwood's *" In 


“FAMOUS FOR QUALITY” What is there to say about Writing 
Inks? 





You have read many times all the 
wonderful qualities claimed for the 
various Inks that are manufactured. 


A good, reliable Ink, must of necessity, 
combine certain essential qualities. 
The mere putting in type the state- 
ment that this Ink, or that Ink, con- 
tains all of these essential qualities is 
a simple matter. 


It is quite another thing to put said 
qualities in the Ink. 


The question then is—What Ink 
really does contain these qualities? 


There is only one sure way to deter- 
mine this— 


Test the Ink itself 


ee 


we ask you to try 


Underwood’s ©" Ink 


ERLASTING BANK I 


f\ s a - ‘ te r ° ~ 
-UBA 17 ee) BL AU! in the sample, as we feel confident you 
will, we will get your Ink business. 
You will just naturally order Under- 
| wood Inks. 


WRITING FLUID. 


If you find all these essential qualities 


a 


If the qualities are not there, we will 


——— — not get your business. 





That’s all there is to it—BU T try it. 


For sale by all the Leading Stationers. 


JOHN UNDERWOOD & COMPANY 
NEW YORK 


Boston Toronto Paris 
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British Consular Service Being Overhauled. 
A Benefit to British Trade. 


Chamber of Commerce in London re 
ts that the British Consular Services in South Amer 


\y eri il 


ica, Continental Europe and Scandinavia are being gone 
by special representatives sent out by the Depart 
ent of Overseas Trade. This is accordance with 


the policy of the Foreign Office of having these over- 


seas organizations thoroughly and regularly inspected 
ictor Wellesley, lately controller of the commercial 
ar onsular departments of the British Foreign Office, 
nda or sorte . > “tal ¢ ‘ *} . at M: lrid ic no - 
i merly ommercial attache a adrid, 1 ow i1n 
South America inspecting the entire commercial, diplo- 


and consular organization in that continent 

B. Chpperton, formerly British consul-general a 
Ronen, has been working for some time on the European 
onsulates, having already done the whole of Belgium and 

rt of France 

L. Sherwood, a British consul with American expe 
rience, is now inspecting the consular service in Norway, 
Sweden and Denmark. 

[The American chamber in London recalls the recent 

announcement that the Consular and Commercial Diplo- 

Department of the Foreign Office had been trans 
ferred to the Department of Overseas Trade, whose head 
responsible to the Board of Trade, as well as _ the 
reign Ovfnce. 
British business men in general did not approve of 
this step, feeling that the Foreign Office should be in 
charge of the country’s foreign trade relations, as well 
is its foreign relations of other kinds. It is interesting 
to note, adds the American chamber in London, that 
there is a well developed opinion among American busi- 
ness men abroad to the effect that the State Department 
should take over the American commercial attache 
system, as well as the consular system. 


Uniformity in Empire's Fiscal Year. 


important change is contemplated regarding the 
dat xed for closing the fiscal trade year in the British 
I It Says ti American Chamber of Commerce in 


London—a change to which the United States is under 
1 to be prepared to conform 


Until recently Tune 30 has been the d: 


ite adopted in 
Washineton for the closing of the Governmental statis- 
tical year, while the empire itself has lacked complete 

iformity in date. The calendar year is followed, the 
\merican Chamber points out, in South Africa, New 
Zealand, the Straits Settlements, and most of the other 


B S row! olonies, but in Canada and India, which 
represent hetween them nearly twenty-two per cent of 
the empuire’s total trade, the commercial year closes on 


31; wi \ustralia and Newfoundland with six 
per cent of the total Imperial trade, has followed June 30 
for industrial statistics. 

xrdinge to the American Chamber, the imperial sta 
conference, which has had this subject under 
consideration, has now reached a practical agreement 
alendar year the commercial statistical 


{ 
tistical 


making 
year throughout the Empire, so that the acceptance of 
this change by the United States will mean complete 
uniformity in all the English-speaking countries of the 
world. International commerce, says the Chamber, 


should be powerfully affected by the adoption of a com- 


mon trade vear 
\ further point considered by the conference has been 
the classification of trade figures by commodities and 
groups Tine divisions and sub-divisions in the returns, 
hich have hitherto greatly varied, will likewise conform 
in future for the different countries \ change in the 
thod for estimating emigration figures is also proposed, 
as tl decennial returns are not considered sufficiently 


rate to reflect existing conditions. Therefore, ex- 
yansion or otherwise in populations will, in future, be 
) 1 at shorter intervals. 


Stationery Imports Into Burma. 
Durin yr the vears indicated, Burma, India, imported from 
various sources stationery, excluding paper, at the valua- 
tions stated i914), $11,933; (1915), $9,892: (1916), $15,- 
191; (1917), $25,200: (1918), $19,477. 
nvelopes were imported into Burma 





Writing paper and e 
as follows 1914). $1,327: (1915), $1.049- (1916). $1.976: 
(1917), $4,598: (1918), $5,414 
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Right Before His Eyes 


the office man has the co-ordinated facts of 
the business—the accumulated data—the 
promises that are liabilities—if he uses 


Instant Reference Files 











They embrace the entire range of office data 
requirements, including address files, daily re- 
minders, letter sorters and card systems of ev- 
ery character. Indexed to meet special require- 
ments. 


We help users solve their office record prob- 
lems. Write for dealer’s proposition. 


The Kohlhaas Company 
31 W. Lake Stsect an keke Ave. 
Chicago New York 
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VUL-COT Fibre 





Just give them 
Prominent Display in 
your store—they sell 
themselves. 


The easy money makers 
for dealers are those rare 
successes in which superi- 
ority and value are so en- 
tirely self-evident. 

No “selling” is necessary. 
For instance, it is so ob- 
vious at a glance that solid 
VUL-COT Waste Baskets 
cannot sift waste all over 
the floor—that they are 
stronger, lighter, smooth- 
er and more sanitary—that 
they cannot dent, rust, 
splinter or warp. 


Your customer picks one 
up, examines it, reads the 
five-year guarantee pasted 
on the bottom and says, 
“How much?” 


You quote and write down 
his order. That’s pretty 
easy selling, isn’t it ?—and 
that’s just how easy it is 
every time if you give 
VUL-COTS prominent dis- 
play. They sell them- 
selves. 

Drop us a postal for par- 
ticulars, prices and deal- 
ers’ proposition. 


American Vulcanized Fibre Co. 
525 Equitable Building 
WILMINGTON DELAWARE 


VUL-COT 


WASTE BASKETS 
GUARANTEED 5 YEARS 





VUL-COT Fibre 
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Urges United States Senate to Act on Treaty. 


The American Chamber of Commerce in London has 
sent the following cable separately to Senators Lodge and 
Hitchcock as the respective party leaders of the United 
States Senate, urging them to secure the ratification of 
the peace treaty in some form that will permit private 
enterprise to go ahead with the problems of reconstruc- 
tion, particularly in Central Europe where the situation 
today is a menace to the prosperity of the entire world: 

“The failure of the United States to ratify the treaty 
and to enter into working arrangements with the allies 
is causing our motives in entering the war and our hesita- 
tion in going into reconstruction plans to be misrepresent- 
ed and misunderstood. America owes it to herself as well 
as to the world to come to the help of the disorganized 
and starving portions of Europe. The international ma- 
chinery started by the Peace Conference is falling to 
pieces. All actual progress towards peace is checked and 
the peoples are slowly drifting towards famine and an- 
archy which can be remedied if the United States will 
decide quickly to assume her responsibilities. Business, 
manufacture, transportation, and even agriculture, are 
wholly or partly paralyzed. Whether the covenant be 
ratified as it stands or with reservations is infinitely 
less important than that some international working ar- 
rangement be agreed on which will remove uncertainty 
and enable private enterprise upon which the main bur- 
den of reconstruction must fall to get to work without 
further delay. We therefore urge you as the party leader 
of the Senate to use your utmost endeavors to secure 
the ratification of the treaty with such reservations as 
may have to be made to break the present deadlock.” 

The American Chamber of Commerce in London rep- 
resents the largest American enterprises in Great Britain 
and is therefore the voice of American business in that 
country. By reason of this position it is able to regard 
problems affecting American interests not only from the 
American view point, in which its directors are thorough- 
ly versed, but also from the foreign view point, the effect 
of which is often equally important. The Chamber, in 
common with all trade bodies, has watched with anxiety 
the progress—or rather the lack of progress—of the treaty 
in the United States. 


No More Unemployment Donations for British. 


The American Chamber of Commerce in London says 
that the cessation of the Government unemployment do- 
nation to civilians on November 24 has put a different 
aspect on the labor market. The Ministry of Labor an- 
ticipates a keen demand for work of any kind and a con- 
sequent decrease in unemployment. 

Ninety-five thousand civilian men and women must find 
work. As a matter of fact the dole was paid to 135,000 
people altogether, but of these 40,000 were engineers out 
of work because of the iron molders’ strike, then in its 
eleventh week. Apart from the engineers, 61,000 men and 
34,000 women received the civilian dole. It is anticipated 
that the women will again enter domestic service. 

The American Chamber in London points out that cer- 
tain trades already have their own insurance funds to 
which contributions are made by the state, by employers 
and by workers, and it is stated to be the intention of the 
government further to elaborate this scheme, making it 
universal and compulsory. 

Although no longer available for civilians, the govern- 
ment’s unemployment donation will continue until March 
31, 1920, for demobilized service men and women. For 
this period a maximum of nine weeks’ doles may be 
granted at the reduced rates of twenty shillings (nominally 
$4.86) per week for men and fifteen shillings (nominally 
$3.65) per week for women, without supplementary allow- 
ances. Since the date of the armistice, says the American 
Chamber, 3,000,000 demobilized soldiers and sailors and 
1,500,000 demobilized munition workers have been re-ab- 
sorbed in the peace industries. 


Amoy Imports of Stationery. 

Imports of stationery from all sources into Amoy, China, 
for the peried indicated are stated as follows: (1917), 
$10,399; (1918), $17,127. 

Stationery Imports Into Foochow. 

Stationery imports into Foochow, China, for the years 
reported are given as follows: (1917), $12,875; (1918), 
$13,226. 
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September 23, 


The Heinn Co., 
Milwaukee, Wis. 


Gentlemen: 


The Loose-Leaf Catalog and Price 
Book has accomplished many phases of saving; - 
It has enabled our salesmen to carry less 
baggage; has curtailed the use of samples; 
cut down the use of expensive cardboard and 
paper used in sampling, and also given quite a 
number of our road men the opportunity of 
using automobiles in place of traveling on 
the railroad. 


As the life of our Price Book on 
staple lines of merchandise is unlimited, 
the amount of paper used in printing is much 
less than in old-style bound catalogs that 
require several issues during the year. One 
permanent cover now serves the place of sev- 
eral covers formerly required on bound books. 


Our Loose-Leaf Price Book has made 
a great saving in time, labor, paper and card 
stock, trunks, samples and excess baggage, 80 
we consider this method of sampling superior 
to the old way of sending out complete sample 
lines in trunks. 


JOHN V. FARWELL COMPANY 
By Drrer v fPamnrLE_, 
President. 








Of Course— 


we make a complete line of practical, re- 
liable, high-quality loose-leaf devices: 


ALBUMS 
LEDGERS 

RING BOOKS 
POST BINDERS 
SHEET HOLDERS 
CATALOG COVERS 
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Good 


Business Investment 


Prices and items are changing so rapidly to- 
day that a bound catalog becomes obsolete 
soon after it is off the press. Bound catalogs 
are rendered inaccurate by even a few changes 
in the entire line. 

That is why many of the more progressive 
business houses have come to publish their 
catalogs in loose-leaf and section form. They 
realize that the purchase of 


Badger Loose-Leaf 
Catalog Binders 


is a common-sense business proposition and a 
profitable investment. 

Many of them have found that the saving in 
printing alone has paid for the investment. 
Others find that the investment eliminates the 
necessity of carrying samples and sample 
trunks—excess baggage is done away with— 
time and labor is saved. 

Your salesman will appreciate it, because it 
enables him to keep the most up-to-date in- 
formation neat and orderly. He has but one 
catalog to refer to when making a sale. It will 
save him time and labor and it will increase 
his value to you. 

Badger Catalog 14 illustrates and describes 
our catalog binders and other loose-leaf de- 
vices. 














THE HEINN CO.° 








“) MILWAUKEE 























ORIGINATORS—IN 1899—OF THE LOOSE-LEAF SYSTEM OF CATALOG BINDING 
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THE ELLIOTT CO. 
of CAMBRIDGE, MASS. 
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who already own 








You can stencil your addresses into Elliott Address Cards 
with any regular typewriter. You don’t have to buy an 
expensive address embossing machine and you don’t have 
to have your address plates made outside your office. 





A trayful of 250 Elliott Address Cards is only 13 inches 
long and weighs less than 2 pounds. ‘‘ Other’’ address 
plates are three times as bulky and seven times as heavy 





Why the Addresserpress is Bought by Business Men 


** other ”’ 


addressing equipment 





When you remove the addressed envelope from the 
Elliott Addressing Machine it is address side up,so you 
don’t zave to turn each envelope over to inspect the address, 
as is necessary with other addressing machines. 





The Elliott rubber printing roll flattens as it prints each 
address, thus putting an equal pressure on every letter in 
the address. ‘‘ Other’’ addressing machines use a hard, 
flat, unyielding printing head, which accounts for the 
unevenly impressed addresses which you so frequently see. 
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Since Elliott Address Cards are made of fiber you can 
print and write on their frames. We supply them in eight 
different colors, so you can use color classification. ANY 
Elliott Address Card becomes a tab card by simply invert- 
ing it in the filing tray. Any Elliott Address Card will 
print 10,000 addresses. Elliott Address Cards mever get 
stuck when going through the Addresserpress 


Let us send you our booklet on ‘‘Mechanical Addressing’’ 


THE ELLIOTT COMPANY, CAMBRIDGE, MASS. 
140 Albany Street 
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Promoting British Trade. 


The American Chamber of Commerce in London is 
informed that a new banking scheme of an international 
character is impending, with the object of extending bank- 
ing facilities to British trade in foreign countries. This 
new concern will bear the title of the Peninsular & Ori- 
ental Banking Corporation, Ltd., with Lord Inchcape, 
whose interests in the P. & O. shipping line are well 
known, as chairman. In addition, Lloyd’s Bank, the Lon- 
don County & Westminster, and the National & Provin- 
cial Bank of England will take a participating interest in 
the new venture, though, the American Chamber under- 
stands that applications from the stockholders of the P. 
& O. shipping company will be given preference. 

The authorized capital of the corporation is placed at 
£5,000,000 (£2,000,000 paid up), with the head office 
located in London. It is intended, says the Chamber, 
to open branches of the corporation at ail the ports 
where the P. & O. company and its allied steamship lines 
operate, which means that the influence of the new bank 
will practically extend all over the world. In order to 
avoid having an adverse influence on the new issues of 
the British Government bonds, it has been arranged to 
defer the formal flotation of the bank stock until April. 
The American Chamber understands that the proposed 
development is one of great importance and that the pos- 
sibilities for the new bank are very promising. 


Postal Addresses in London. 


Commerce Reports published helpful information on the 
scheme of postal addresses in London, which should be 
valuable to Americans who send correspondence to the 
British capital. 

For the purpose of facilitating prompt delivery of mail 
London has been divided in certain geographical postal 
divisions, and these divisions should be indicated on 
covers of communications, parcels, etc. The city proper 
is known as the “E. C.” (east central) district; west of 
that is the “W. C.” (west central) district; still farther 
west, the “W.” (west) district; east of “E. C.” is desig- 
nated by “E.” On the north there are two districts, in- 
dicated geographically by the letters “N. W.” and “N.” 
and on the south, the “S. E.” and “S. W.” districts. There 
is no “S.” division. 

In addition to the foregoing local divisions, there has 
been instituted a further “key” plan under which each 
of the above districts has been divided into numbered 
areas, such as W. 1.. W. 3., or E. C. 2. The splitting up 
of the geographically lettered districts into these small 
numbered areas has led to considerable improvement in 
quick sorting and delivery, and the postal authorities have 
issued warnings that the omission of such numbers may 
lead to otherwise avoidable delay. 

It is suggested that American business houses should 
instruct their mailing departments not to omit, after the 
word London, the geographical letters and numbers on 
the cover of communications in all cases where such 
particulars are known or can be ascertained. As a gen- 
eral rule London business houses indicate these details 
on their letterheads, but frequently in small type which 
is liable to be overlooked. Where the information does 
not there appear, and is not otherwise known, and where 
the circumstances render it important that even a few 
hours’ delay should be avoided, such particulars might 
be ascertained at public libraries possessing copies of 
Kelly’s London postal directory or of the official British 
postal guide. 

\s an example of what is desired by the British postal 
authorities communications for the American consulate 
general in London should show the following address: 
“18, Cavendish Square, London, W. 1., England.” 

The omission of “W. 1.” results in a delay of some 
hours before delivery. The same principle applies to all 
communications for London generally. 


Commercial Library at Sydney, N. S. W. 


The reference files of the Public Library, Sydney, New 
South Wales, contain over 2,000 trade catalogues from 
American manufacturers. These are consulted frequently 
by merchants desiring to compare American products 
with those of other lands. The United States consulate 
at Sydney forwards to the library the duplicate copies of 
the catalogues it receives. 














“One for Every 
Business Phone” 






One for Every 
~ Switchboard 


Hunting in the directory for 
frequently used telephone num- 
bers is now a needless waste of 
time. Dealers! You can cash 
in on the ingenious device 
which has brought this about. 
You can gain your busy cus- 
tomer’s good will by selling him 
the Meilicke Active Telephone 
List. Through its ready, rapid, 

fingertip action the Meilicke 

Desk style ° . 
Capacity 449 Names Phone List almost sells itself. 
On a customer’s desk or switch- 
board it builds more sales. Ev- 
ery wideawake business man 
who sees one wants one like it. 

These compact, attractive ne- 
cessities are built in two types, 
desk and detachable. Both 
types have flexible, self-closing 
indexes mounted on stout metal 
standards, tilted just right for 
ready reference. They are fin- 
ished in telephone black. 








Style F Desk Type a. . 
Capacity 1035 Names Desk types are mounted on 
For Switchboard solid bases with rubber feet to 
Operators prevent scratching or marring 
of desks. The detachable style 


eee 8 Clips instantaneously to trans- 
ES mitter post of instrument with- 


eee 6 Le 
ee ae 
wn tS ee out bolts or screws. 


Every progressive station- 





er will be interested in the 





Meilicke proposition to 





dealers. Write for it. 





Style R Desk Type 
Capacity 1400 Names 


Me ilicke. 
Calculator Company 


350 North Clark St. CHICAGO, ILL. 
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indispensable for binding 
any number, any size, and 
my kind of papers securely 

permanently or temporarily. 
It fits flat and is a perfect, in- 


expensive loose leaf transfer and 
takes up no room in files. 








Made «mn sizes to fit all 

standard guages of punching 

The Prong Shield Compressor or Washer 

is furnished only with the Acco Fastener. 

The Prong Shield Compressor or Washer 

makes the ‘‘ACCO”’ the only practical 

fastener of this type, because it allows 

the prongs to bend inwardly over the 

compressor or washer and to be fastened, 

which prevents fastener from being forced 

open. Its effectiveness, simplicity and 

neatness make it the only practical 
fastener for any kind of a file. 


Acco Fasteners are made with adjust- 
able prongs up to 6 inches in length, and 
can also be built up, one to another, 
which gives unlimited capacity. 








The ACCO FASTENER binds thin tissue pa- 
per as tightly as heavy bond or ledger, and a 
narrow sheet is held on one prong as securely 
as when two prongs are used. Sheets are easily 
added or removed from any part of the ACCO. 


Samples and Circular on request. 


American Clip Company 


NEW YORK, N. Y. 


-——with the Prong Shield Compressor ——; 














Beebe Ave. & William St. 
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eight. Months’ Tour. By W. R. Cummings, 

Foreign Sales Manager the Monroe Adding 

Machine Company. Reprinted from “Results,” 
the Companys Ss House Oragan. 


T IS not unusual for one returning home after eight 

months’ jostling about Europe under present condi- 

tions, to have a strange mixture of impressions. Fre- 
quently I have been asked, “What do you think of things 
over there?” and it is when attempting to answer such a 
question that the complexity of those impressions most 
asserts itseli. 

Yet an answer to that question is probably expected 
here. | shall not attempt to make the response complete 
at one writing; rather will I bring out only one or two 
thoughts, and possibly have something to say in later ar- 
ticles on European conditions. 

When I reached the other side last Spring, Europe was 
on a war basis; peace negotiations were not concluded 
until two months later. It was, therefore, my privilege 
to be thrown into the current of events which marked at 
once the end of the war struggle and the beginning of an- 
other and equally colossal strugg!ie, that of restoring things 
to the working order of Peace. 

Reconstruction an Enormous Task. 

To those who look lightly upon this work—or wonder 
why it is so slow in showing results—I want to emphasize 
the erormity and difficulty of the task. It is fraught with 
economic, financial and social problems which never be- 
fore confronted a group of nations; problems which I defy 
anyone to understand who has not made a close, on-the- 
spot, study of the situation as it actually exists. 

it is only then that the bewildering chaos of psychologi- 
cal and economic cross currents now running through the 
affairs of European nations becomes apparent and make the 
observer realize the true nature of the reconstruction prob- 
lem. It is a problem that knows no formula; nor is it sus- 
ceptible to any of the “short-cuts” that many superficial 
onlookers have advanced. There is no royal road; 
Europe will come into her own once more only by a 
process of evolution—and evolution, though hastened by 
skilful direction, takes time. 

Thoughtless Complaints. 

Thus it is easy for the unthinking traveler in Europe 
to find reasons for complaint—especially the American, 
who has been reared in that environment of efficiency, 
convenience and progress, which is peculiarly ours. Too 
often have I heard people make sharply-expressed com- 
parisons between things as they are in Europe and things 
as they are in “the States.” Too often have I done the 
same thing myself. 

And from many things that have come to my notice 
it appears to be easy also for the American manufacturer 
who until recently never extended his commercial hori- 
zon beyond the shores of our own country, to sit at his 
desk and wonder why he cannot handle business as 
smoothly with Europe as he does at home, “now that the 
war is over.” 

My dear man, the war is over, but the sequel to war is 
not. Nor will it be until the conditions brought about by 
war are replaced by normal conditions. If your factory 
burns out, the fact that the fire is extinguished does not 
leave you in a position to blow the whistle and start pro- 
duction in the same plant tomorrow morning. You must 
build a new plant or repair the old one. 

Europe a Vast Repair Shop. 

Economically, that is what Europe is doing. The war 
is over, but the whole fabric of living and working, of 
buying and selling, of transportation and traveling, or 
producing and consuming, of finance and credit, of man- 
power and horse-power, has to be mended and in parts 
totally replaced, before the distress of war is totally 
eradicated. 

In the battle fields of France, I saw them “plugging” 
shellholes and levelling gun positions, filling up trenches 
and weeding out rusted mazes of barbed wire. Then they 
plant the seed and soon the scars of war fade away. 

But the scars in the life of the nations are not so quick- 
ly or easily removed as those of the soil. Wait until they 
are before judging Europe. 

Each Country Making Progress. 

I have traveled in fifteen countries and everywhere I 
found the shoulder to the wheel. Just as each country 
differs in resources, or has a different set of obstacles to 
deal with, or a different type of people, temperamentally, 
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Errors in filing slow down and hamper executive action 


The ACCO Folder 


is a positive preventative against misplacement of all correspondence y 
and documents. 



















Every paper is chronologically Indispensable 

A time, bound in its place in the Acco to every 

temper Folder. Filing space is saved. office 

and that 

wants 

ae efficiency 
saver 

Acco Folders 

Always are 

accessible, equipped 

lies flat, with 

entire Acco 

Fasteners 

contents Prva 

transferred ae 

intact esuniite 

page 


Acco Folds rs 
nished with 


SSS 


THE AMERIC 






are made of heavy red pressboard in stock 


Each Acco Folder. is 


any cut of tab without extra charge. 





CIRCULAR UPON REQUEST 


Wp 
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Sane » 


Beebe Ave. and William St. LIC NEW YORK.NY. 


sizes to fit all standard filing cabinets; also fur- 
complete with one Acco Fastener. 
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No Chance of a Mistake 


When the Busy Executive Types his Memos and Instructions to 
the Staff. They will be Legible, and Quickly Understood. No loss 
of Time due to Misunderstandings; No Distressing Mistakes that 
cost Time and Money, and sometimes a Valued Customer. 


The Century 


is small enough to keep ever at 
hand on desk, or bracket; light 
enough to be easily moved 
wherever and whenever desired. 
Its use will increase the personal 
efficiency of the Busy Executive 
and that of his entire Staff. It 
economizes TIME, SPACE AND 
MONEY, for it is but HALF the 
SIZE, WEIGHT and COST of 


the ordinary office machine. 





The CENTURY is equipped with all essential devices for the use of the oper- 
ator, such as back spacer, margin release, automatic ribbon reverse, etc. 
Special keyboards have been arranged for special purposes, such as Medical, 
Chemical, Mining, Literary, etc., and for writing in all the principal lan- 
guages of the world. 


Retail Price, $ 


Metal Cover, $5.00 
Imitation Leather Case, $10. $ 


-00 














American Writing: Machine Company 


339 Broadway - - - New York 
ATTRACTIVE TERMS TO DEALERS 
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to worl ith. so do the degrees ol accomplishment Ty. 
ut nevertheless, progress is everywhere being made 

And when th ork is completed, Europe, | believe, will 
emerge far different Europe than she was before the war 

a greater Europe Progressiveness will be found where 
ultra-conservatism was before; young blood, vigorous and 
red with ideas, will be injected into the veins of politics 
and business \Vitness, for example, the result of the re 
ent election in France, when a fine group of progressive 
voung men were chosen for the Chamber of Deputies 
Evolution is at work—but again I say, evolution takes 


Speaking with more direct reference to the office equip 
ment industry, it is only logical that we should play an 
important part in facilitating the immense amount of work 
involved in the period of reconstruction. It is true that in 
Europe there is much—sadly, too much—of “the-way-ot 
our-forefathers-is-good-enough-for-us” spirit, but that 
will graually break down as the benefits of new methods, 

ew systems, new equipment, become better known 
Modern Methods Gaining Acceptance. 


Ss 


a plant in England, where they employ 4,000 
hands, yet up to a vear or so ago all the letters of this 
large business were written by long-hand. They finally 
idopted the typewriter and now are in line for calculating 
nachines and other modern devices for saving time and 
abor 

On the other hand, I saw a factory in Switzerland, not 
so large as the one just referred to, where they are using 
ibout fifty calculating and adding machines. Old meth 
ods giving place to new, only in the former case the 
change as slow in coming about. 


The Mission of the Office Appliance. 

And who can deny that five years from now, the pro 
prietor of the English concern will thank the office equip 
ment salesman for having persisted in pulling him out of 
the rut and starting him on the way to greater efficiency? 
It sounds “preachy-preachy” to say that the office equi 
ment man has a mission to perform in Europe, but if his 


heart is in the right place he will derive inspiration by 
thinking of his work in that way occasionally. 

I have spent much time among the representatives of 
the Monroe calculating machine in Europe, and feel that 
our company is to be congratulated on having the sale of 
its product tn the hands of men of such ability, progres 
siveness and high standing in their communities. They 
ire the kind of men whom it is a privilege to know pet 
sonally nd to deal with in business. 

There 's a mutualitv of interests among them that is 
highl commendable Almost without exception they 
have individually expressed an interest in what other Mon 
roe agents are doing. This is the sort of family spirit 
whicl e, aS a Company, wish to encourage in every way 
\s I have said to them many times, we want our repre 
sentatives to feel that they are a part of our own organiza 
tion, not a detached group who merely have the sales 
rights of our machine in their territory. 

ind w ¢ expect them to work in the interests of the 
Monroe machine with this thought in mind, just as we 


stand ready to reciprocate by all co-operation it is possible 
to render from the home office. 

Our business in Europe has shown a most gratifying 
increase during 1919. Yet the surface of Monroe possi 
bilities there has scarcely been scratched There is still 
big job to do—not big in difficulty, but big in size—and 
ig rewards come to men who do big jobs. 

One vear from now I want to write for Results an ar 
ticle entitled “Our Agent Who Made the Greatest Prog 
ress in Europe During 1920—and How He Did It.” Let 
us see who will be the hero of that story 


Parcel Post Service Via France and England. 


‘ostal Bulletin No. 12,156, dated January 7, published 
by the Postoffice Department, gives conditions under which 
parcel post matter intended for countries with which the 
United States has no parcel post relations may be fot 
warded through the French or English services. A “transit 
rate’ is required for such packages, in addition to the post- 
age 1 ssary to carry the package to France or England 


Catalogues Desired at Salina Cruz. 


\ new branch of the National Chamber of Commerce of 


Mexico has been established at Salina Cruz. Catalogues 
and trade magazines published in Spanish will be wel 
comed. They should be addressed to “Camara Nacional 
de Comercio, Apartado Num. 5, Salina Cruz, Oaxaca, 


Mexico.” 
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No. 7008-151 


Your Best Desks 


have their counterparts in 
Karpen Chairs. The kind 
of wood, the character; of 
the design, the quality; no 
matter what the type of desk 
there is a 


Karpen Chair 


to equal or excel it in every fea- 
ture. Dealers who aim to surpass 
in their facilities and the character 
of their office equipment find that 
carrying the Karpen Line adds to 
their standing. 


White for the Karpen catalog. 


S. Karpen & Bros. 


Chicago New York 
Michigan City 
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cLAR-O-TYPr 


THE WONDER TYPE CLEANER 


TYPE 


MR. DE ALE e You handle carbon 


* paper and type- 
writer ribbons, but you let the drug and 
paint stores make the profits on type clean- 
ing fluid. 

CLAR-O-TYPE gives you the opportunity to 
handle the most efficient type cleaner on 
the market. There is nothing to compare 
with its effectiveness. 


REPEAT BUSINESS attests its SUCCESS! 
Just Apply, Wipe Off and It’s Done! 


QUICKLY dissolves and removes all dirt 
and ink accumulations on the type. 


GUARANTEED not to injure or corrode 
the most delicate metal. 


ELIMINATES: Spattering, Brushing, 
Picking with Pins, Soiled Hands and 
Clothes, Time Waste. 


Retails at 50 cents a bottle, complete with 
dauber and wiping cloth. 


Sample and prices sent on request to respon- 
sible dealers. 


The Clarotype Company 
202-204 Franklin Street, NEW YORK 


Laboratories: Charleston, S. C. 
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Meetings and Dinners 








New York Stationers Hold Monthly Dinner. 

The February meeting of the Stationers’ Association of 
New York was held at the Drug and Chemical Club, 100 
William street, New York, on Monday evening, February 


16. The dinner was served at 6:30 o'clock, following 
which the evening was devoted to some interesting ad- 
dresses. The president announced that the meeting in 


March will be addressed by Fletcher B. Gibbs, general 
manager of the Nationa! Association, and William H. 
Greenleaf, field secretary. Thomas Stonehouse, New Eng 
land representative of the Sheaffer Pen Company, enter- 
tained the audience with a couple of songs. A. W. Wil- 
liams, sales manager of the house of Eberhard Faber, 
made an address on the manufacture of lead pencils, 
bringing out a number of interesting points. At the con- 
clusion of his speech Mr. Williams gave a few hints on 
selling lead pencils, emphasizing the fact that salesmen 
much be familiar with their merchandise, must know for 
what purpose the customer desires to use the pencil and 
so be sure of giving the right grade. The salesman should 
possess perseverance and should use the power of sug- 
gestion if he is not able to make a sale at once. 

One hundred and six people were present at the meet- 
ing. 

Before the regular business of the evening was taken 
up those present listened with profound and sympathetic 
interest to the relation of experiences of Melville Chaten 
who recently returned from the Near East where he rep- 
resented the Red Cross Magazine. He made a stirring 
plea for aid to the Committee for Relief of the Near East. 
He related a number of harrowing events which came 
under his own personal observation. He stated that from 
his observation of the country one million human beings 
would have lost their lives if it had not been for a small 
detachment of the British army and the workers on the 
committee in the Near East. Countries on the seaboard 
have stopped practically all the trains entering the inland 
countries, thereby cutting off food supplies. In the mas- 
sacres of 1915 six hundred thousand Armenian men, 
women and children were killed and two hundred sixty 
thousand were left without food or clothing. These had 
fled from the country and were refugees with no place 
to stay. He told of incredible scenes of starvation and 
misery. It is not uncommon for girls to sell themselves 
to the Tartars for half a bag of flour to keep their pa- 
rents alive. There were no drugs or disinfectants and 
have been none since 1914. Many of the scenes which 
Mr. Chaten passed through are almost beyond belief. 
Children of six and seven years old look like aged people 
Hunger drives them to devour even egg shells and candle 
grease. Many people have only rags to wear which are 
held togther by thorns. Death was so common that even 
the children failed to notice it. 


Meeting of Ohio Furniture Men. 


The convention of the Ohio Retail Furniture Dealers’ 
(Association met at the Hotel Gibson, Cincinnati, on Feb- 
ruary 10, and continued through the 12th. President H. V. 
Goetz, of Dayton, Ohio, called the convention to order, 
and introduced Mayor John Calvin, who in a neat talk 
welcomed the delegates to the Queen City. President Al 
Schirmer of the Cincinnati Furniture Exchange followed 
He was succeeded by Leo S. Mode, a Cincinnati furniture 
dealer. The welcome was responded to by B. F. Kerr of 
Columbus, Ohio. Addresses were made by numerous 
members of the association, and reports by the various 
officers. The entertainment committee of the manufac- 
turers of Cincinnati announced that the members and 
guests of the association would be entertained at a dinner 
at the Hotel Gibson ball-room, on Tuesday evening, Feb- 
ruary 10—an event which was much enjoyed. 

Two sessions were held Wednesday, both morning and 
afternoon, followed by a theater party in the evening 
Various plans for the betterment of the trade were dis- 
cussed at the sessions. Thursday was devoted to routine 
business and the reports of various committees at the 
morning session, and in the afternoon the furniture men 
enjoyed a sight-seeing trip in automobiles. The conven- 
tion then adjourned highly pleased with the business trans- 
acted, as well as their entertainment. 
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Loose Leaf Devices and Supplies 


For more than twenty years the entire energies of this organization have 
been devoted solely to the design, manufacture and sale of loose leaf devices 


and supplies. 


Founded on the idea of correct design, and high quality—backed by fair 
prices and progressive policies—De Luxe Line Loose Leaf Products have 
developed the largest sale in the world. 


The De Luxe Line is complete and includes every standard type of loose leaf 
device from the small pocket memorandum book to the complete outfit for 


machine bookkeeping. 


Growth of business has made necessary the erection of the large factory 
pictured below, which will be occupied within the next few months. This 
plant will provide for greatly increased production, assuring prompt service 
to all De Luxe Dealers, old and new. 


Our Trade Mark Your Guarantee 


WILSON-JONES LOOSE LEAF CO. 


CHICAGO NEW YORK 


Largest Manufacturers of Loose Leaf Products in the World 
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BERLOY 
Metal Products 








Bins and Shelving 
Sanitary Lockers 
Filing Cabinets 
Ribplex 
Metal Lath 
Metal Ceiling 
Eaves Trough 
Conductor Pipe 
Metal Lumber 
Floor Cores 
Metal Shingles 
Roofing 
Siding 


The Berger Manufacturing Co., 


BRANCHES: Boston New York 
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Steel Filing Cabinets 


Seventeen years ago we began manufacturing steel filing cabinets 
in a small factory and with rather limited facilities. 


Today, although we have an exceptionally large factory, we find 
it difficult to meet the demands for BERLOY Cabinets. 


Their increasing popularity is due to the fact that buyers and deal- 
ers are beginning to realize that the name BERLOY stands for 
more than a certain line of products. It is the symbol of quality,— 
fair dealing,—co-operation and service. 


Our seventeen years of manufacturing experience has enabled us 
to build Steel Filing Equipment that is durable, attractive, and 
adaptable to the needs of any office. 


All thru the years we have studied and worked out the problems of 
the dealer. We have also kept in close touch with the demands of 
the buyer. For these reasons we are able to offer a service to 
Berloy Dealers that is exceptionally good. The advice of our Sales 
Department and the help given by our large Advertising Depart- 
ment greatly assist Berloy Dealers to make sales. 


The BERLOY line is complete and is reasonably priced, both to 
the dealer and to the customer. It is a line that brings in the repeat 
orders. If you are interested in selling such a line of steel filing 
equipment then write to Dept. H-48 for complete information. 


Canton, Ohio 


Philadelphia Chicago St. Louis Kansas City Minneapolis San Francisco 
Export Dept.: Berger Bldg., New York City U.S.A 
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Connecticut Valley Stationers’ Dinner. 

The Conecticut Valley Stationers’ Association held its 
second annual dinner February 25 at Hotel Kimball, 
Springfield, Mass. More than one hundred guests were 
present, some of whom traveled considerable distances in 
order to participate. 

The secretary’s report showed a membership of 110; the 
treasurer’s report showed a healthy financial condition. 
The election of officers resulted as follows: John J. Mc- 
Donald, (Hartford, Conn.) president; D. D. McDonald, 
(New Haven) vice president; J. B. Tower, (New Haven) 
treasurer; E. D. Mitchell, (Springfield) secretary; F. L. 
Chamberlain, (Bridgeport) auditor. The executive com- 
mittee: Thomas A. Rowe, H. B. Van Dorn, Jr., Gustave 
Fisher, E. H. Tucker, J. E. Feeley, G. E. Nelson, Jr., H. 
Nye, J. F. Malloy. 

New Members. 

New members elected were: Wm. Ferris (Defiance 
Manufacturing Company), C. R. Dowd (American Lead 
Pencil Company), L. E. Williamson (John Underwood & 
Company), Sam’l S. Clayton (McMillan Company), Harry 
P. Behrman (Columbia Manufacturing Company), Harry 
T. Merkel (C. Howard Hunt Pen Company). 

The address of welcome following the dinner was ex- 
tended by Clifton D. Jackson, secretary of the Springfield 
Chamber of Commerce. A short address by Frank B. 
Towne, of the National Blank Book Company, congratu 
lated the association on its growth and accomplishments. 

National President Ralph S. Bauer, who was to have 
been the chief speaker, was snowbound, and expressed his 
good wishes in a telegram. 

There were musical and other entertainment features. 
Prof. Lewis B. Allyn, of Westfield, Mass., discussed food 
topics, demonstrating with samples and a_ laboratory 
outfit 

They Had “Red Ink.” 

\ novel feature of the dinner was placing a bottle 
labeled “Carter’s Fountain Pen Ink” at each set-up. The 
contents proved to be grape juice. Souvenirs were dis- 
tributed, among them being a box of assorted steel pens 
from the Esterbrook Steel Pen Manufacturing Company; 
rubber bands a la Faber; Dixon lead pencils; Davids’ foun- 
tain pen ink; a leather-bound desk memo pad from the 
National Blank Book Company. 


Stationers’ and Publishers’ Board of Trade Meets. 

The forty-fifth anniversary dinner of the Stationers’ & 
Publishers’ Board of Trade will be held at the Hotel 
Pennsylvania, New York, on Saturday evening, March 
13th. This will be, as usual, an interesting event. The 
ladies are invited to be present, and dancing will follow 
the dinner. The reception is to be at six o’clock and 
dinner at 6:30. The committee consists of the following: 
W. C. Horn, chairman; W. G. Whittemore, W. C. Barden- 
heuer, J. R. Brundage, C. C. Davis, J. H. Schermerhorn, 
E. J. Cullen, A. W. Williams, C. A. Burkhardt, and J. 
Howard Rhodes. 

Several speakers will address the meeting. Alexander 
Black, author and publisher of the “Great Desire.” is the 
principal speaker. He is also known as the originator of 
the moving picture. It is understood that a descendant 
of Robert Burns will accompany him, introducing some 
novel entertainment. James B. Herron, author and 
humorist, will also speak. Theater-goers will remember 
him as a principal in “When Bunty Pulls the String,” 
which had its vogue on the stage several seasons ago. 
During the war Mr. Herron was connected with a lecture 
bureau, and furnished the humorous features. Additional 
entertainment will comprise solos, chorus singing under 
a good leader, and a jazz band, which will also play for 
the dance. : 


Boston Mechanics Hold Concert and Dance. 


The Boston Branch No. 3 of the Typewriter and Adding 
Machine Mechanics’ Aid Association held it first dancing 
party on the evening of February 6 at the Strand, one of 
the largest and finest halls in Boston. Both socially and 
financially the event was a success, notwithstanding the 
fact that it was held during one of the worst storms of the 
year. Among the guests were many prominent typewriter 
men with their ladies, and the committee who had the 
affair in charge, headed by H. M. Saunders, are receiving 
hearty congratulations. A handsome program was given 
to all who attended, the expense of issuing which was 
greatly lessened through the co-operation of a number 
of the typewriter, adding machine and office equipment 
companies of Boston 
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Economize by buying 
the best 


N° intelligent business man 

will try to economize by buy- 
ing cheap office furniture. When 
a customer comes into your store 
and asks to see your best in office 
tables, show him St. Johns. They 
are sure to please the discerning 
buyer. Their massive, simple 
designs, their convenience and | | 
adaptability to modern business | | 
life, appeal to the practical busi- | | 
ness sense. These tables tell 
their story of quality and built-in- 
worthiness at a glance. 


we = 


St. Johns Table Company 


’ Cadillac, Michigan 
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Canadian Association Still Possible. 

While the stationers of Canada have never succeeded in 
organizing a national association of stationers and manu 
s s 7 as ose 

facturers similar to that which has made such remarkable 

ul a enograp 1c progress in this country, there are hopes among the more 
progressive stationers in Canada that this movement may 

ultimately succeed. J. S. Luckett, president of the Luckett 


Department Loose Leaf Company, Ltd., Toronto, Ontario, Canada, is a 


strong believer in association work. He has done a great 
ON THE — deal by himself in a quiet way, in conjunction with other 
progressive stationers in the trade, but success has not 


crowned their efforts. A local association has been formed 


T L in Toronto, and hopes are entertained that this may ulti 
HL E mately become the nucleus of a movement which will 


cover the entire dominion. Many of the leading stationers 
TYPEWRITER 
aDicC- 





of all parts of Canada are in favor of an association. Pro 


vincialism is responsible somewhat for the lack of prog 
a Ine ress in forming a national body. Some stationers take th 
stand that they are not directly interested in what is hap 










pening elsewhere. They may favor a local organization, 

It” affords every facility for effective work, but find it difficult to put themselves body and soul into 
and enables the efficient arrangement of the ae Sn Sone Se Sennen sererig She So 
’ “ : os ' minion. It seems that in some cases the retailer is a littl 

department. Each Uhl Steel Typewriter- bit distrustful of the wholesaler and the jobber and, wu 
Table Cabinet is a compact, se!f-contained fortunately, does not always have implicit confidence in 
unit. If affords comfort- the manufacturer. This is one way of expressing the 

able working quarters, and thought that the dealer is for an organization limited in 

: : membership and activity to the retailer Of course, as 

provides ample space for all has been proven in this country, the association should be 

stationery comprehensive enough te embody retailer, wholesaler and 

supplies. manufacturer. The interests of one are so closely merged 


with the other that a separate organization of any one of 
the elements of the trade is hardly to be thought of. 

It is to be hoped that the leading spirits in the stationery 
trade of Canada will persevere in their efforts to bring 
about an association which will cover the retailers, whole 
salers and manufacturers of the dominio1 


Stationers’ Club of Pittsburgh Election. 

The Stationers’ Club of Pittsburgh held its annual ele: 
tion in February. The officers chosen are Charles H 
Langbein, president; E. C. Herget, vice president; Robert 
Crawford, secretary; John A. Brown, corresponding secre 
tary. Mr. Langbein, of Kurtz, Langbein & Swartz, had 
held the executive office before. 

Charles H. Clough, of the William G. Johnston Com 
pany, presided during 1919. He was instrumental in the 
organization in 1889, and has been active in the affairs of 
the club ever since. 


Mounted on casters for convenient port- Toledo Stationers Rousing Up. 
ability—handy where two clerks share a single Plans are forming for a reorganization of the Sta 
typewriter. The turn of a lever rests the tioners’ Association of Toledo, Ohio. Che organization 


; - s : ee: ; has not been very active of late, but it is expected that it 
< +t on rigid legs, affording a positive sup- y,4 ate, DUS i A thi 
cabinet on rig BS, ¢ Ba] will shortly rank in accordance with Toledo’s importance 


port for the typewriter. among like organizations in the United States. Richard 
D. Logan is secretary of the club 
Baltimore Stationers Talk School. 
The Baltimore Stationers’ Association held its regular 


The Toledo Metal Furniture Company quarterly TY Ede in February at the Emerson oe 


President Edward Richardson was in the chair. 


Send for the Uhl Steel Catalog 


1222 Hastings Street TOLEDO, OHIO meeting was addressed by James W. Chapman, president 
of the Baltimore school board, who discussed school prob 
lems. 


Essex County Stationers’ Dinner. 

The February dinner of the Stationers’ Association of 
Essex County was held February 9. Routine business 
was transacted, following the luncheon. The annual din 
ner was discussed but the date has not yet been deter 
mined. 


Elimination of Specials Increases Output. 
The Y and E Idea for February states that the elimina 
tion of special cabinet orders, and new facilities, has in 
creased the ouput of the plant of the Yawman and Erbe 
Manufacturing Company fifty per cent. That should en 
courage salesmen hungry for deliveries in refusing 
specials. —_ 
The Uhl Steel Line Send Paraguay Catalogs in Ordinary Mail. 


includes Stands for All Office Devices, large refer- _—* a 2 ere. “aD 
ence books, letter and card files, catalogs; Type- Catalogs and other publications sent to | araguay by par 


writer Chairs; Desk Stools; Factory Stools; Port- cels post are subjected to a heavy tax which the recipient 
able Tool Trays; Factory Dining Room Chairs; must pay. Considerable time is involved in withdrawing 
Tables, etc. Pee her ~ I ; - , 

such parcels from the post office. The suggestion is made 
that all publications be sent as ordinary or registered mail. 
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TheN oiseles 





Sales Offices 
in America: 
Albany 
Baltimore 
Boston 
Buffalo 
Chicago 
Cleveland 
Columbus 
Dayton 
Denver 

Des Moines 
Detroit 
Indianapolis 
Los Angeles 
Minneapolis 
Montreal 
New Orleans 
Ottawa 
Philadelphia 
Pittsburgh 
Portland 
SanFrancisco 
Seattle 
Toronto 
Washington 
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trade it can now be said with conf- 
dence that The Noiseless Typewriter is 
no longer a theory or a dream but that it 
has become a fact. The proof of this 
statement is to be found in: 


|. An extraordinary expansion of busi- 
ness. 


2. The adoption of The Noiseless by 


many Companies which possess 
national and international standing. 


As regards to the establishment of agen- 
cies those interested should communicate 
with us before what is left of the more 
valuable territory has been allotted. 
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100% 
NOISELESS 








Sales Offices 
Abroad: 


Australia 

Brazil 

China 

Denmark 

Dutch East 
Indies 

France 

Great Britain 

Honolulu 

Holland 

Italy 

Japan 

Malay States & 
Strait Settle- 
ments 

New Zealand 

Norway 

Philippine 
Islands 

Panama and 
Central 
America 

Siam 

Spain 

Switzerland 

Sweden 





The Noiseless [ypewriter Company 


GENERAL SALES OFFICES: 
253 Broadway, New York, N. Y. 





FACTORY: 


Middletown, Conn. 
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dalam, Nework. , NewYork 
U-S-~A 


Maintaining a Standard 


Throughout the past thirty-four years it has been our 
aim to build the best steel office equipment. But more 
than that; we have aimed to build a reputation that will 
serve as a standard of value—a basis by which all prod- 
ucts in this field can be judged. Art Metal has attained 
such a reputation. 


; — 


a 

au 
we 

ths. 


Art Metal retail dealers have profited by this reputation 
and their franchise has become a definite financial asset. 


i = 
Teetteesth, (ae ere) 
(+) ach2g 


Sette 


a 
asset 


The temptations of a starved market are great. A slight 
lowering of standards—in materials or in workmanship 
—would mean greater and cheaper production, and 
greater profit. It could mean larger and quicker ship- 
ments. 


a 








But the ultimate cost of lower standards is the loss of 
priceless reputation. Those who sell Art Metal would 
suffer such loss equaily with those who build it. 


So we have maintained Art Metal quality under all condi- 
tions, and at all costs. We are steadily adding to our 
factory capacity in order to supply the demand for Art 
Metal. 























CONSTRUCTION COMPANY 
JAMESTOWN, N.Y. 
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New Home for Record Card Company. 

\ building at 382 Jefferson street, Brooklyn, N. Y., has 
been purchased by the Record Card Company, now lo- 
cated at 541-47 Pearl street, New York, N. \ [It is ex 
pected that the company can move its plant to the new 


location about June 1. In the new factory will be found 
room for the expansion which the business requires he 
building recently purchased is modern, of brick construc- 
tion, three stories and basement. In it are about 20,000 


square feet of floor space which the company will utilize 
for present equipment as well as additional machinery 
to be installed in the future. 


Locke Joins Federal Organization. 

P. C. Locke, formerly connected with the service depart 
ment of the Underwood Typewriter Company; Wall Stre et 
representative for the L. C. Smith & Brothe rs [Typewriter 
Company; general manager of the Secor Typewriter Com 
pany, and organizer, president and general manager of the 
Speed Key Company, has resigned the last named position 
to associate himself with the Federal Adding Machine 
Corporation of New York. It is stated that the exa 
scope of Mr. Locke’s activities will be defined later For 
the present, with John P. Hogan, sales manager for New 
York, he is giving his attention to certain details of organ 
ization. The company says that the character of his future 





C. LOCKE, NOW WITH THE FEDERAL ADDING 
MACHINE CORPORATION 
duties and responsibilities may be judged from his past 
record 

Mr. Locke was born in New Jersey, and even before he 
entered the typewriter field, he was an expert in precision 
mechanisms. When the first visible typewriter was being 
introduced, and while rivals were still resisting the visible 
idea, Mr. Locke was connected with the Underwood Type- 
writer Company \t this time it is rather interesting to 
note that E. J. Manning, now second vice-president and 
production manager of the Federal Adding Machine Cor- 
poration, was also with the Underwood Company For 
many years Mr. Locke had charge of the service depart- 
ment of the company, one of his duties being that of trav- 
eling instructor of repair-men and service men. By his 
industry and ability he steadily raised the efficiency of his 
men and heiped to establish the standards of service which 
have contributed so much to the remarkable success of the 
U nde rwood ore 11Z< ition. 

His ability atarheted the attention of the L. C. Smith & 
Brothers Typewriter Company, who appointed him their 
representative in Lower Manhattan—a post which he re- 
tained for a number of years. Here he made a fine sales 
record, scoring many large orders. It is said that on large 
installations Mr. Locke made a record which for several 
years was without an equal. About this*time the Secor 
Typewriter Company was meeting with difficulties and 
engaged Mr. Locke’s services for two years as general 
superintendent in charge of equipment, production and 
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Masterly Design 
and Execution 


are typical of our product. 
The Master’s Line embodies 
office chairs for every purpose— 
Furniture made for exacting 
taste and rigid requirements. 





Be | 


No. 2183 No. 2070 '4 


The Master’s Line 


merits representation on your 
floor. Our various grades suit 
any purse—we make designs 
and styles to harmonize with 
any style of desk. 


The possibilities of your furni- 
ture department are not fully 
developed until you have studied 


our catalog. Write for a copy. 


The Taylor Chair Company 
Bedford Ohio 


Export Department: 
Chipman, Limited, 10 Bridge St., New York 
Cable Address: Chipmunk 
Branches: Sydney, Australia; Melbourne, Australia; Perth, 


Australia; Wellington, New Zealand; London, England; 
Havana, Cuba; Buenos Aires, Argentina; Santiago, Chile 
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Ravenswood 


Glass Desk Pads 
Widen Your Sales Field 








Ravenswood Glass Desk Pad 


Highly-polished plate glass mounted on a base of 
heavy, well-seasoned board. The glass is retained in 
place by four ornamental, brushed brass corners. Look 
for the finger hole (patented) which makes it easy 
to insert or remove memos under the glass. Furnished 
with felt backs as an extra. 


You can sell them to practi- 
cally every user of office sup- 
plies. If you handle desks, 
you should be able to sell a 
glass desk pad with every 
desk. Thus you have a chance 
to sell an auxiliary that brings 
a good profit. 


Look for the 
Finger Hole 


Ravenswood Glass Desk Pads 
have a finger hole (patented) 
located in the front edge. The 
finger hole makes it easy to 
raise the glass without injury 
to finger nails, in order to slip 
memos under it—exclusive to 
our product. 


Get our printed matter, and 
prepare to carry these quick 
sellers. 


Ravenswood Office Specialties Co. 


Originators of Glass Desk Pads 
1800-2 Newport Avenue CHICAGO 


We also Manufacture Rosco Glass Desk Pads 
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details. Following this connection he organized the Speed 
Key Company, which at first was only a selling agency, but 
later went into the manufacturing business. With this 
company he achieved much success. 

It is said of Mr. Locke that his circle of friends 
as the office appliance field, and that there are not many 
large concerns in the United States with whom he has not 


at one time or another done business. 


is as big 


The Murphy Centenary. 


The celebration of the hundredth anniversary of the 
establishment of the Wm. F. Murphy’s Sons Company, 
Philadelphia, Penn., took place the week of February 21. 
The store on Chestnut street was specially decorated in 
honor of the event, and souvenirs were given to <¢ 
to commemorate the occasion. 


istomers 


A dinner was held in the Ritz-Carlton hotel, attended 
by the entire organization, from the president to the 
youngest office boy, numbering about 125. Special guests, 
besides members of the trade, and out-of-town friends, 
included Governor Sproule of Pennsylvania, the mayor of 
Philadelphia, J. Hampton Moore, Edward J. Cattell, city 
statistician and the presidents of the Philadelp! Cham 
ber of Commerce and the Board of Trade. 














MURPHY’S 
engraving 


WILLIAM F. MURPHY, FOUNDER OF WM. F 
SONS COMPANY, PHILADELPHIA.—From a ste¢ 


} 


The guests at the dinner included: Roland Altemus, of 
Altemus & Co.; Emil P. Albrech, representing The 
Bourse; Sydney J. Burgoyne, of Stephen Greene & Co.; 
Mortimer W. Byers, secretary of the National Association 
of Stationers; William J. Coane, “father” of the Philadel 
phia Association; Charles J. Cohen, of Charles J. Cohen 
& Son; John Conradi, of the D. L. Ward Company; 
Charles F. Dittmar, of the Dittmar Engraving Company 
Fletcher B. Gibbs, of the National Association; Francis 
B. Irwin, of the James Hogan Company; Dr. Philip 
Jaisohn, of the Jaisohn Company; Alba B. Johnson, presi 
dent of the Chamber of Commerce; N. B. Kelly, Cham 
ber of Commerce; Charles A. Lent, Charles H. Marshall 
William H. Hoskins Company; Leslie R. Palmer, The 
American Stationer and Office Outfitter; A. Pomerantz, 


\. Pomerantz & Co.; Harry A. Prizer, William Mant 
Company; John T. Sheehan, Charles J. Cohen & Son 
Charles Carroll Walden, Walden Sons & Mott, In 
Frank R. Wesh, William Mann Company Willian 
S Yeo, Yeo & Lukens 
Want Two-Year Passports. 

American business men abroad should have passports 

good for two years instead of six months, says writer 


in Anglo-American Trade. the monthly publication of the 
American Chamber of Commerce in Londor British 
passports, even during the war, were good for two years 
with the privilege of extension for subsequent periods of 


two years, whereas the two extensions permissible on 
American passports make its total life onl eighteet 
months. Since it takes about three months for an Ameri 
man abroad to get a new passport from Washington, it is 
claimed that the American business travels foreign 


titors 


fields is at a disadvantage with his British comps 
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Better Bookkeeping Equi t 
“JUST A LITTLE BETTER THAN OTHERS” 
LEFEBURE LEDGER COMPANY aes ) 
THE ZRAY LINE | » 
BETTER BOOKKEEPING EQUIPMENT . 4 
= eeetimennsiiieeniel 
GENFRAL OFFICES & FACTORIES 
CEDAR RAPIDS /OWA 
| 
' 
1 EXHIBIT OF LEFEBURE LEDGER COMPANY PRODUCTS AT NATIONAL BUSINESS SHOW 
1 Prominent in this display are the ADJUSTO Tray- Loose Leaf Ledger Binders of every description 
; Binder and the Hruska Rack Binder—equipment are displayed. Steel Back Binders to hold from 
; that is used in thousands of banks and large com- 200 sheets to 1,000 sheets. Sectional Post Binders 
s mercial houses in connection with the bookkeeping of the keyless type, and binders that lock with 
) machine. key. Spring Back Binders to hold a few sheets— 
7 : = = j — J, Be “ransfer ; Storage Binde ; 
The ADJUSTO Tray-Binder is furnished in four Transfer and Storage Binders of many kinds. 
standard models, ranging in capacity of from 1,000 Bound Book Ledgers with the X-Ray Index in 
p sheets to 3,300 sheets. It is the only large capacity a great variety of styles and sizes. Journals, Cash 
sheet-holding device that affords the advantages Books, Business Records, and special books for 
of both Tray and Binder—it has the capacity of a every purpose—all with the patented flat-opening 
large tray, with the locking features of a ledger feature—hand made books—built for service. 
oe ae ee ample Psst be Reg we _ Special items in the line include the X-Ray Post- 
, ee ee Poa mssck — a eee . ng Cabinet for the convenient handling of checks 
—— eer and deposit slips in posting. The Safeguard Speed 
Che Hruska Rack Binder is built thruout of heavy Sorter for sorting Checks and Deposit Siips as 
gauge steel. Made with a perfectly flat back, it received by the teller. Steel Filing Cabinets for 
rests securely on stand or table, and holds the surplus stationery and transferred account sheets 
Ss sheets in the best position for posting and for con -mounted on caster base for convenient handling. 
r venient reference to the accounts. The Hruska Wheel Truck Stands for use in connection with the 
e Folding Steel Rack is permanently attached to the posting machine. Everything you need for the suc- 
h ledger covers—ready for instant use. When not in cessful handling of your accounts and business rec- 
S. use, the rack is folded close to the ledger covers, ords are included in the X-RAY Line of Better 
rf entirely out of the way. Bookkeeping Equipment. 
n i 
pes YOU ARE INVITED TO WRITE FOR PARTICULARS 
LEFEBURE LEDGER COMPANY, Manufacturers, Cedar Rapids, Iowa, U. S. A. 
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TENSION 


Mail Containers 


are used in every line of business and 
they cover the mailing needs of any 
and all of your customers. 


"HE TENSION line includes open-end 


tension envelopes, double metal-clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document envel- 
opes, photo-mailing envelopes, filing en- 
velopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, in the Open-End 
Tension Envelope you've seen everywhere and the Metal- 
Clasp Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself an education in 
mailing containers. Send for the book. It’s yours for the 
asking. 


THE TENSION ENVELOPE CO., Inc. 


33 to 87 34th Street 
Bush Terminal Brooklyn, New York 
Telephone SUNSET 6000 
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N eager public awaits any sugges- 

tion by which it may attain suc- 
cess. Every person who attends the Na- 
tional Business Show at Philadelphia, 
vy, during the week of April 19th, is a voluntary 
| prospect for the manufacturers of office ap- 
pliances and equipment—a prospect who comes 
to see and buy. The great majority of these 
people have no idea of the many modern in- 
ventions to simplify office routine. This is the 
time to show them: 


At New York— 


The largest and most complete exposition of 





administrative methods and equipment, in the 
history of the business world, will be held at 
Grand Central Palace, New York City, October 
25-30. To be représented at this Show, in- 
stantly puts a seal of character and dignity on 
your business. 

As space is being reserved rapidly it would be 
advisable to wire for copies of floor plans. 


NATIONAL BUSINESS SHOW 





The Exposition of Administrative Methods and Equipment 











FRANK E. Tupper, President 150 Nassau St., N. Y. 
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Company Dinners and Conferences 


Greater Profits | _ 2:2 Dictspione Men Hota Pow-Wow. 


tion by the Dictaphone salesmen and dealers under the di 
rectorship of E. N. Brown, branch sales manager at Atlan 
ta,Ga. The big feature of the event was the Victory banquet 


If vou knew that the Interna- 





tional Rubber Speed Kevs were at the Ansley hotel at Atlanta. Here Sales Manager C. kK. 
‘ z p Sc eee Woodbridge was present, also F. H. Fechtig, Federal ge 
bringing dealers in the L nited eral director of the U. S. Railroad Administration; Guy 
States | H | een a * ) ; i Woolford, general manager of the Retail Credit Company 
be tates t 1¢ igeest pro its poOssi- R.S Van Norman, ceneral manager oO! th Weestinghous¢ 
" "4 . P martes oa oe Electric Company; and H. P. Futch, general sales managet 
ble with such a specialty, and of the White Hickory Motor Truck of Atlanta; also all th 
that the proven merits ot the \tlanta organization and Atlanta dealers of the Dictaphone 
rel] ¢ li _ eee aan s z —_ hese boys are known as the Southern Aces, and the cel 
mercnandise are opening new ebration was on account of their position in the aeroplan 
channels of distribution, you Domne, We See DOTS Wee shes contest was a 
F OP ae sales contest, the positions of the different racers being 
would be interested, wouldn t indicated by aeroplanes. The Southern boys beat all th 
> other offices in the country in sales units g more 
Vou: machines than any other district in the United States I 
7 the exception of New York and Chicago 11 19, putting 
their percentage well in the lead of all othe: tricts. Mr 
Woodbridge presented to Mr. Brown and to t Souther 
\ces the original drawing showing the winne: | positior 
of the aeroplanes in the aeroplane contest th the Dixie 
Flyer on top. In the sales conference vari t Ss wel 
discussed thoroughly by the following persons E. N 
Brown, Jack Lewis, Fred Norwood, Mrs. M. ¢ pson, 
C. J. Smith and J. S. Seawright, all of Atlanta d Frank 
lloyd of Birmingham, A. G. Manning of Met & 205 
Clark of Jacksonville, C. M. Yarborough of Savannah, Mr 
Knight of Wilmington, N. C., C. W. Manning of Chat 
tanooga, Mr. Caruthers, Mr. McPherson of 1 pa, Mr 
Greson of Memphis, and Mr. Patterson of K1 I] 
The motto of the Southern Aces for 1920 is “\Win,” and 
every ac left the meeting with the determi t | 
Wales Worcester Workers Dine. 
In appreciation of a banner month by his organizatio1 
Act Like a Dimmer on a Headlight Percy C. Decker, manager of the Wales Adding Machin« 
Company branch at Worcester, Mass., tendered a dinne1 
and theater party to his workers. Representatives fro 
That’s exactly what the offices at Fitchburg and Framingham were present 
the International 
: ee Wm. G. Johnston Employees Dine. 
Keys are doing tot 
- ; rhe annual dinner of the Wm. G. Johnston Company, 
big and little deal- Pittsburgh, Penna., was held recently. The ent caused 
; one of those in attendance to burst forth into poeti 
ers throughout the ecstacv about the dinner and the entertainment whicl 
ss Ey acconipanied it. 
country. 
7 ; ‘ Irwin Hodson Company Dinner. 
In the sur ival ol \ll the road men of the Irwin Hodson Company, Port 
the fittest’ the In- land, Oregon, were entertained early this year at a dinne1 

; at the Benson Hotel. During the course of the dinnet 
ternational has sur- various addresses were made and the policies and aims of 

‘ ? ‘ the firm outlined. A cash bonus was presented to eacl 
vived with peculiar employe. 

distinction — last- George Dunham, who has traveled for the Irwin Hos 
; ora ; z son Company for twenty-seven years, made terestil 
Ing Satistaction tor talk, being in a reminiscent mood. 
the user and _ in- 

7 y ' Hoskinsman Club Valentine Party. 
creased profits and Che Hoskinsman Club held a Valenti irty at 
new business for the New Century Club in Philadelphia. A card party was 

held a short time afterward. These 1 rved t 
dealer. complete a fund which will enable the Club to establisl 
a place where the employes of the Hosk Compan 
. — members of the Club, can spend their vacat 
Our special proposition to Dealers ends. 
tells how. Write for it. : 
National Blank Book Generai Dinner. 
The National Blank Book Company, Holyoke, Mass 
MUNSON SUPPLY CO has an annual event called “Love Feast : ntly tl 
e company dined its salesmen, the office force: 
° service men, and the oldest employes \ rtv of ove 
23 City Hall Place NEW YORK CITY, U.S.A. 200 was entertained at the Hotel Nonotucl \n addre 
was given by Mr. Frank B. Towne of the mpanv. Va 





rious entertainment features were also pro 
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The Sf cls General Catalog lists Filing 


Equipment, Supplies and Sectional Bookcases that 
will please and meet your customer’s requirements 


The line includes three styles solid and two types of Sectional Cabinets made to contain standard sizes of let- 
ters, legal documents folded or flat, various sizes of record cards, papers the size of checks, notes, drafts, etc., 
flat top filing desks, also card index and desk trays, fibre board cases for many purposes, scrap books, box files 
and other items that are necessary and saleable for the efficient conduct of business. 

Twenty years of consistent growth in this business has given us a valuable experience that we endeavor to pass 
along to our dealer friends and which will prove profitable to them. We invite you to send for catalog and 
dealers’ proposition. 


Le catalogue general #/& represente des equipments pour dossiers, des fournitures, et des 
bibliotheques en sections, tous des articles, qui auront la satisfaction entiere de vos clients, et 
qui serviront leurs besoins 


L’assortiment consiste de trois genres de bibliotheques, solides, et de trois en sections, arrangees pour accommoder et contenir des formats 
reguliers de lettre, des documents, plies et entiers, de diverses formats de carte-dossier, des papiers format de cheques, traites etc.; des pupi- 
tres d’archives a dessus plats, ainsi que des indicateurs-carte, des cabinets en carton de fibre pour usages diverses, des brouillards, boites a 
dossier et d'autres articles utils, necessairs, et vendable au commerce. 

Vingt annees de’ progres solide et continuel dans notre branche nous ont pourvues d’une experience valuable, dont les fruits nous tachons de 
participer a nos amis-clients, et qui pour eux seront sans doute une source bien profitable. 

Nous sollicitons votre correspondence pour notre catalogue, et nos offres speciales pour les merchands 


Sls Sectional Card Index Cabinets 


Are durably constructed of kiln dried plain or quartered oak in beautiful golden 
or natural and mahogany finishes. All drawers equipped with easily adjusted 
auto-locking steel follow blocks, to keep 





contents in vertical position 

These cabinets are especially adapted for 
use in offices where the card index system 
is likely to expand. Purchase a top sec- 
tion first, then add bottom sections as filing 
needs demand. Any number of bottom 
sections, of the same size, may be stacked 
under one top section. Made in 3x6, 4x6, 
5x8, 8x5 and 6x9 sizes. Illustration to the 
right shows a stack of sections composed 
of one 3x5 top and three 3x5 bottoms with 
leg base. 

Our General Catalog—which is yours for 
the asking—shows many other illustrations 
in which these sections may be practically 
used. 


The Y&* Manufacturing Co. 


162 Union Street 
New York Office 368 Broadway Monroe -- Michigan Chicago Display—si1-515 8. Wabash Ave. 
U.S. A. 
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2 Compact and Horizontal 
Filing Sections 


meet the demand for various filing necessities in the 
office of executives and department heads, where per- 
haps the floor space is limited. 


The Compact Filing Sections 

are made 18 inches wide and in 15 and 24 inch depths. Great 
est filing capacity in smallest space. Sections are interlocked 
by an ingenious and invisible device which is strong and ac 
curately fitted. Thirty kinds of sections enables one to arrange 
a stack that will provide filing space for almost any standard 
size business papers and record cards. They are inexpensive 
considering their excellent workmanship, durable construction 
and handsome finish. The large drawer fronts are 5-ply veneer. 
Sections align with the Horizontal Line but do not intermember 
with them. Made in solid, seasoned Quartered Oak and Birch 
Mahogany. An attractive line of files. 


The Horizontal Sections 

are the result of demand for filing sections to intermember with 
Sfze Receding Door Bookcases. Made in 28 styles, capacities 
and sizes to meet almost every business or professional office 
requirement. Thirty-four (34) inches wide and 15 and 24 inch 
depths. The "Compact Sections" align with these longer 
sections thus utilizing almost any available space. Beautifully 
figured Quartered Oak in eight stock finishes, also Mahog 
any Finish. Let us tell you more about them—Get Gen- 
eral Catalog. 


Receding Door Sectional 
2049 Bookcases 


Are ideal book storage equipment for school, office and home. The sectional construction provides a method for 
taking care of future requirements. You can start with one section, top and base and add other sections as 
needs demand. 

Made of very best grade of Plain and Quartered Oak and Birch 
Mahogany. Operation of the receding doors is controlled by a 
patented Equalizer which allows it to travel only straight forward 
and back in the recess above the book space. This equalizer also 
provides the method by which the doors can be instantly removed 
and replaced. The dust shield and the correctly fitted door com- 
bine to make these sections air cushioned without the use of felt 
strips. Raise the door as high as it will go—drop it. The glass 
will not break—the door will not slam. Only one hand necessary 
to operate the door. Both Plain and Quartered Oak furnished in 
any standard finish; the Birch in the beautiful Mahogany. One 
stack on your floor for display purposes will aid in securing orders. 








lilustration shows how #2@& Receding Door Book sections are 
shipped Knocked Down. Quickly and easily set up without tools 
of any kind. 


The ¥/& Manufacturing Co. 
162 Union St., Monroe, Michigan, U.S. A. 
New York—The #2 Manufacturing Co. 





A. H. DENNY, Mgr. 368 Broadway 
Chicago—Associated Stationers Supply Co. 
E. E. BLANKEMEYER, Gen’! Mgr. 201-215 North Franklin St. 
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ertical Filing Cabinets 





The 1220 Line 


Made in two, three and four drawer 
heights. Inside measurements of Letter 
width drawers are 124" wide; Cap width 
154" wide; both are 10" high, 24$" deep. 
Cabinet shown (No. 1220) is 52" high, leg 
base 4" high. Side panels are removable. 


The 421 Line 


Made in two, three and four drawer 
heights. Inside measurements of the Let- 
ter width drawers are 12" wide; Cap width 
154"; both are 10" high, 223"deep. Cabinet 
shown (No. 421) is 52" high. Invoice cab- 
- , ; “e : - inet made in two, three, four and five 
Invoice cabinet made five hrawers high, drawer heights, each drawer 7]" high b: 
each drawer 8" high by <2 wide. oe. T Vg" va Furnished in Golden teeueas 
nished in Golden or Natural Quartered Oak pods er eo j i 
wikgectinck Acdece pe YAQA Line —— iisieael Pith ’on tnd Maher 


index card, check and voucher filing. -ard, check and voucher filing 





Fait en hauteurs de deux, trois et quatre Is our highest grade file. Made in four drawer Fait en hauteurs de deux, trois et quatre 
tiroirs. Les mesures interieures des tiroir heights in Letter and Cap widths—drawers inside tiroirs. Les mesures interieures des tiroirs 
pour lettres sont 12 pouces 1-8 de large; 124" and 154" wide Square edge design, flush pour les lettres sont de 12 pouces 1-8 de 
papier ordinaire 15 pouces 1-8 de large; tope non-removable panels Drawers operate large; papier ordinaire 15 pouces 1-8 de 


largeur; les deux sont de 10 pouces de haut 


tous les deux sont de 10 pouces de haut sur 
sur 22 pouces 3-4 de profondeur. L’illus- 


easily on noiseless wood suspension slides. Fur 








24 puuces 3-4 de profondeur. L'illustra- : ~ NI 1 ¢ t i Oak i 
re . on Oo f ‘ artere¢ ak an 

tion numero 1220 est 52 pouces de haut, nished in Golde n or Natural Quartere aK ant tration numero 421 est 51 pouces de haut. 
hauteur des pieds 4 pouces. Les panneaux Mahogany finishes Cabinets pour factures sont en hauteurs 
de cote sont amov ibles Les Cabinets pour Est notre Cabinet de plus haute qualite. Fait en de deux, trois, quatre et cing tiroirs, 
factures sont fait en hauteurs de cing hauteurs de quatre tiroirs et de largeur necessaire chaque tiroir est 7 pouces 3-4 de haut sur 
tiroirs, chaque tiroir est de 8 pouces de pour lettres et papiers ordinaires, largeur inter- 10 pouces 1-8 de large. Fournis en chene 
haut sur 9 pouces 5-8 de large. Peuvent ‘eure des tiroirs 12 pouces 1-8 et 15 pouces 1-8 couleur or naturel, tempere ordinaire, ou 
etre fournis en chene couleur or ou chene : _ » etiitinn @ fini couleur acajou. Tiroirs assortis pour 
couleur naturelle, ou fini couleur acajou. Style bords carres, pops a = . s, cotes non cartes index, cheques et titres. 
Tiroirs assortis pour cartes index, cheques amovibles Les tiroirs glissent facilement et sans : : 
et titres bruit sur des coulisses de suspension en bois Hecho en tamanos de dos, tres y cuatro 

; E cai sah sak ale cai gaat gavetas. La medida interior de tamarode 

” jis @ -oulet . 1e -Ouleu ‘ ‘ 
Hechos en tamanos de dos, tres y cuatro ricninn Eagan rye . carta es 12 1-2 pulgadas ancho; ancho supe- 
yavetas. La medida interior de tamanode "#ture!le ou fini couleur acajou, rior 15 1-2 pulgadas; ambos tienen una al- 
carta es 12 1-2 pulgadas ancho; ancho supe- Es nuestro archivo de mas alto grado. Hecho en tura de 10 pulgadas y una profundidad de 
rior 151-2 pulgadas: ambos tienen una al altura de cuatro gavetas y anchos de tamano de 22 3-4 pulgadas. El gabinete ilustrado 
r J ‘ ane v 
tura de lt) pulgada una profundidad de carta-las gavetas en su interior tienen 12 1-2 y 15 1-2 (No 121) tiene una altura de 52 + 
24 pulygadas 3-4 kiki gabinete ilustrado pulgadas de ancho. Estilo de extremidades cuad Gabinetes para facturas hechos de alturas 
(No. 1220) tiene una altura de 52 pulgadas . de dos, tres, cuatro y cinco gavetas, cada 
vem ¥ radas, tapas niveladas. Los laos no son desmont : 2 

y la altura de las piernas es de 4 pulgadas ; : ani Snctenlin aes tande una de 7 3-4 pulgadas de alto por 101-8 de 
Las tablas de los lados son desmontables. ables. Las gavetas operan facilmente on basti- aneho. Se proporcionan en roble color de 
El gwabinete para facturas esta hecho de dores de suspension de madera que no producen oro, roble sencillo al natural y caoba. 
altura de cinco gavetas, cada una de & ruido Se proporcionan en roble color de oro o Gavetas surtidas para tarjetas de indices, 


pulgadas de alto y ¥5-8 de ancho. Se pro- aserrado’al natural y en caoba. cheques y notas. 


porcionan en acabados color de oro de roble 
o roble natural asserado o caoba. Gavetas 


surtidas para tarjetas dezjindice] y "para 7 h e y a M a n u f a Cc t u r i n g C Oo ‘ 


archivar cheques y notas 
162 Union Street, Monroe, Michigan, U.S. A. 


New York~ The i Manufacturing Co. Chicago— Associated Stationers Supply Co. 
A. H.'DENNY, Megr., E.E. BLANKEMEYER, Gen’! Mgr. 
201-215 North Franklin St. 


368, Broadway 
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Fibre Board Trays and Cases 


Embrace a line of filing and storage equipment made from heavy binders’ board 

admirably adapted for office uses and at prices less than wood filing equipment. 

There is good money in Y%#®* Fibre Board lines for you as a dealer. There are 
innumerable places where you will find sale for the same. 





Card Index Trays with Wood: Cabinet 


These Trays are same as our 35's but 





without covers. Cabinets are made to 
Fibre Board Card Index Trays — Pn four and six 8x6 trays or 
Made in 12 inch depths for 3x5, 4x6, 5x8, 6x9 and the 4x9 

check size. Equipped with follow blocks and covers. A 

big seller with every stationer stocking these trays. 





No. 194 Vertical Letter File 
Equipped with 25 division set of guides. 
Made in three depths in Letter size and 
one depth in Cap. Also furnished with- 
out Indexes for Transfers. 





No. 475 Document Transfer 
Designed to hold papers or en- 
velopes 94" high by 44" wide 
Back of Tray (which fits into 
case) tapers so contents can be 
referred to easily. 





Our Line of Box Letter Files 
Consists of nearly 40 different styles and sizes. The 
Wolverine file shown here is our most popular box file. 
Has flanged cover, is dust proof and made in both Let- 
ter and Cap sizes. Can be had with "A-Z", "Months" 
or "Daily" indexes. 





No. 225 Letter File 


Is 103 inches deep and equipped with 
set 25 division’ A-Z guides. 





Fibre Board Transfer Cases 
Nos. 920, 940, 930, 950 and 915 are made 
in 20 and 25 inch depths in Letter and 





No...81 aon, Stationery and Legal 


lank Case Cap widths and 20 inch in Invoice 

; Measuring 10" high, 10" wide, 153" deep. width. Are shipped knocked down in 

The illustration ‘shows the knock down feature of Each of the six drawers are 14" high, 83" compact form but are easily and 

the 920, 940, 930, 950 and 915 Fibre Board wide, 14}" deep inside. Rubber feet pre- quickly set up .for transfer storage 
Transfer.Cases vent marring. Furnished in Golden or purposes. 


Natural Oakjor Mahogany finish. 
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No. 140 Stationery 
Storage Cabinet 


With drop lid designed to 
hold letter, cap and note 
size papers, large and small 
envelopes and a drawer for 
carbon paper, erasers, etc. 
No. 150 has straight, open 
front. Golden or Natural 
Quartered Oak or Mahog- 
any Finish. 


The fs Manufacturing Co. 


126 Union Street Monroe, Mich. 


New York Office—368 Broadway 





This Swinging Desk 
Stand 

Is' one’of,the fastest selling 
office necessities listed in 
our General Catalog. The 
wood tops are 14" x18" and 
furnished in Golden, 
Natural and Weathered Oak 
and Mahogany finishes. 
Metal frames are black en- 
amel, oxidized copper and 
nickel plated. A quick 
money maker. 






Shipped Knocked 
Down in Fibre 
Carton 

24" x 15" x 21° 


Chicago Display—511-515 S. Wabash Ave. 
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IMPRESSIONS 


A Magazine for Progressive People 


HERE is no magazine in the 

world just like Impressions. 
It treats business as the most im- 
portant thing in material life and 
shows in a fascinating manner 
how easy it is to get pleasure and 
a living at the same time. There 
are no technical articles in 
Impressions. The great subject 
of business is handled in a way 
which provides inspiration for all, 
whatever their profession or 
trade or calling. Impressions 
stands for better business and 
better living in the highest sense 
of the term. It is the monthly 
mentor of our biggest business 
men, and in its own circle, carries 
an influence more powerful than 
outsiders can understand. It is 
edited by G. E. Whitehouse, who, 
in a remarkably short time, has 
earned for himself an interna- 
tional reputation for being the 
most interesting, yet fearless, 
writer on business subjects. He 
writes a large part of the maga- 
zine each month; says what he 
thinks, and thinks so nearly right 
that big men believe in him and 
applaud his views. Impressions 
is a big magazine, 11x9¥ in., with 
96 pages, full of sound editorials 
and high grade advertising. If 
you believe in progress, you will 
like this magazine, though you 
may not agree with everything 
it prints. 


FIVE DOLLARS A YEAR 


Send a five dollar bill—you will 
get it back right away if the 
first number fails to satisfy. 


IMPRESSIONS PUBLISHING CO., LTD. 


3% King St., Covent Garden, London, W. C. 2., England 
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[fo Typewriter DEALERS 
Let's Lor Better Business - 
What used to be and what IS 
are different propositions. 


Many used to know the old "Hammond" type— 
writer but do not know the MODERN one = 
the "Multiplex". There has been a world 
of progress made. 


Let's talk a bit-man to man: 
Are 
i 


you perfectly familiar with the pos- 
ilities of the "Multiplex"? Coyld you 
wer anybody's question about it? 


co 


> 
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ns 


4) 


6 


Are you aware that there is a vast amount 
of writing that canbe done ONLY on the 
"Multiplex "% 


Get the FACTS from us and you may wish to 
sell your clients what they need. 


—~ Hammond 


MULTIPLE? 






/ 
. 


Latest Models 
to meet 
every demand 


of the 


Dealer 





Regular Multiplex: For the special require- 
ments of executives, authors, clergymen, physi- 


cians, druggists, professors and students. 
Mathematical: Writes all the characters re- 
quired for Mathematics. All other type shuttles 


usable on this model. 

Reversible: For writing Oriental as well as 
Occidental languages; from right to left, or 
from left to right. 

Variable Type Spacings: The only typewriter 
made having variable type spacing. Condenses 
typewriting from to % space usually occu- 
pied for loose-leaf manual sheets, index cards, 
records, etc. 

Multiplex Copywriter: Variable spacing model 
for writing advertising copy. All sizes of type 
from 6 point to 24 point, “Display” type, with 
spacing to suit each. 

Portable— Condensed—Aluminum: 

For the traveler and home, weigh- 

ing but 11 pounds. Carrying case 

included Has full capacity of 

regular Multiplex. 

The WAGNER Mechano-Numeric Index opens 
up a field for condensed and economic indexing. 
Data will be furnished on demand. 


Let us send you free our interesting 
booklet fully describing the unique 
features of this extraordinary machine 


Hammond Typewriter Co. 
69th St. at East River New York, N. Y. 


REPRESENTATIVES FOR THE BRITISH ISLES 





The Hammond Typewriter Company, Ltd. 
75 Queen Victoria St., London, England 
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OUR! Light Weight Cabinet Safes are made 
right and are right, and we have all the 
Standard Horizontal, Wide and Half Section Units 
to build up the interior for them. The Canton 
Line is indeed complete and we are closing 
Exclusive Agency Contracts very rapidly. How 
about representing us in your territory? We will 
be glad to tell you about it. 











THE CANTON ART METAL CO. 
CANTON, OHIO, 
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Suggestions on Use of Ribbons and Carbons. 
From “Crown Jewels,” the First Number of the Crown 
Ribbon and Carbon Company’s New House Organ. 

It has of course been noted by dealers in, as well as 
users of, carbon papers that most manufacturers produce 
various weights of paper, these generally being classified 
as Standard (7 lb.), Medium (514 Ib.), and Light (4 Ib.), 
the latter being the lightest tissue made. In many cases, 
dealers, in ordering carbon paper for their trade, do not 
quite understand the various purposes for which these 
different weights of carbon paper are intended, and a word 
of explanation may not only assist them to place their 
orders more intelligently, but also enakle them to recom 
mend the proper weight to their customers and thus ensure 
their receiving something suited for their particular pur- 
poses. 

Standard weight carbon paper is intended for use in 
connection with work requiring only one, two or possibly 


three copies. For such work Standard weight is best as 
it is not only more durable, but is not so liable to “tree” 
as the lighter weights. The fact, also, that it is heavier 
enables it to carry a little more carbon coating than the 
other weights, this adding to the life of the sheet The 


Standard weight is also quite a little less in price than 
either the Medium or Light weights and this is an added 
argument for its use in from one to three copy work. 

For from three to five copies, depending on the weight 
and kind of typewriter paper used, the Medium weight of 
carbon is most desirable. The Medium is half way in 
weight between the Standard and the Light, and in cost is 
usually about the same as the latter. 

Where many copies are desired at one writing, the Light 
weight is recommended. Up to from fifteen to twenty 
legible copies may be obtained with its use at one writing, 
although this depends on the thickness of the typewriter 
paper and the style of machine used. As a rule, Light 
weight carbon paper should be used only where a number 
of copies at one writing are desired. 

The so-called “billing carbons,” usually of about ten 
pounds weight, are generally used in connection with cer 
tain types of heavy stroke machines intended especially 
for making out invoices and other listing work. The force 
with which the type strikes the paper requires a carbon of 
extra strength to resist the tendency to cut through. 
“Billing” carbons are not used abroad to the same extent 
that they are in the United States, where the prevalence 
of machines of the style above indicated provide an active 
demand for the special carbons needed for them. 


Many typists use a heavy sheet of paper or “backing 
sheet” when writing on the machine. This is placed 
between the paper which is being written on (or the 
carbon copy) and the roller. It serves as a sort of pad, 
and its use will be found of assistance in obtaining clean 
and more uniform typewritten work. It also softens the 
blow of the type and in that way helps to prolong the life 
of the typewriter ribbons. 

* Me * 
The Inking of Typewriter Ribbons. 

Occasionally complaints are received from customers that 
typewriter ribbons are too lightly or perhaps too heavily 
inked, and they desire to know if the manufacturer is able 
to remedy this difficulty. A word or explanation in this 
connection may be of assistance to the dealer handling 
such goods. 

Typewriter ribbons can be made in any desired degree 
of inking. As a rule, manufacturers classify these as 
“light,” “medium” and “heavy” inking. “Medium” means 
that degree of inking which experience has shown as being 
best adapted to the needs of the average typist. It is a 
ribbon which, when first put on the machine, will do nice, 
clean work, and yet is sufficiently inked to permit legible 
writing until the fabric is exhausted. In other words, the 
inking of the ribbon should be regulated to the durability 
of the fabric so that the wear in each goes hand in hand. 
Unless otherwise specified, it is the general rule of the 
manufacturers to fill all orders for ribbons with “medium” 
inking. 

“Light” inking of ribbons means that they will do sharp, 
clean work from the very beginning, and if durability is 
not required, such ribbons will give satisfaction. It is 
understood, of course, that “lightly” inked ribbons do not 
possess the lasting qualities of “medium” inking. 

“Heavy” inking of ribbons is the exact reverse of “light” 
inking. They are more heavily inked than “medium” ink- 
ing, and on this account will not always do clean work at 
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All that her 


Name Implies 


This is the pad with the patented an- 
chor, the only pad that is made scien- 
tifically so as to prevent the shine and 
save the wear—‘*‘Moves as you move, 
but never leaves the chair.”’ 

Use our Selling Helps—Silent Salesman, 

large Display cards and beautiful two- 

color circulars, exclusively furnished 
with the ‘‘Miss Comfort Widney’”’ line. 

Write for our latest proposition. It’sa 

money maker. 





(Nt 
TRADE 2X. MARK 
oY of oir 
(1 liss Lonford Vian 


Copyright 1918 by the Widney Co 


The Widney Company 


310E So. Jefferson St., Chicago 


We are the world’s largest manufacturers of felt seatpads 
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‘*Stands for Quality’’ 


CARD INDEX AND 
VERTICAL FILE SUPPLIES 
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Wake Up to the Value 


of purchasing supplies with your business card printed upon them. 
See cut above. 


This means any size order, large or small; it also means either 
guides or folders. 
That’s the way we help build up 
the business for our dealers. 


We make no charge for this privilege— 


Your business card tells your customer where to go for another 
quantity of supplies— 


You are not advertising the manufacturer’s trademark instead of 
your own business— 


No competitor can take your business from you should you make 
a change to some other source. You save the thousands of dollars 
and effort it may have cost you to build this business up— 


Investigate by writing us for further information as to how we 
can be of great help to you in building up your business. 


We manufacture a full line of cards, guides and folders. 
Patented November 6, 1917—No. 1,245,645 


All guides tabbed, printed, imprinted and assembled by patented 
process. 


WE ALSO MANUFACTURE A FULL LINE OF 


WOOD FILING CABINETS 


CONSISTING OF 

Check File Cabinets 
Mercantile Report Files 
Small Card Trays 


Vertical Letter Files 
Sectional Filing Devices 
Solid Card Index Cabinets 


| 





We will be pleased to send you Catalogues with 
prices and samples of our product upon request. 


Wagemaker Company 


GRAND RAPIDS, MICH., U. S. A. 
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the start. They, however, will last somewhat longer on 
account of the excess of ink they contain. 


- * 


As is no doubt generally known, a two-color ribbon will 
not give the same amount of wear as a single color ribbon, 
for the reason that the minor color (usually red) is, as a 
rule, used only to a very small extent. 

One way to obtain the same effect as a two-color ribbon, 
without actually using one, is to insert a small slip of red 
carbon paper between the ribbon and the typewriter paper, 
in cases where it is desired to write a few words or figures 
in red (or any other color). Inasmuch as copying carbon 
in various colors can be had, almost identically the same 
effect can be produced in the manner above described as 
in the case of a‘two-colored ribbon without the waste 
which usually attends the use of a bichrome ribbon. 


Babcox Vice-President of Akron Concern. 

Edward S. Babcox, formerly advertising manager for the 
Yawman & Erbe Manufacturing Company and later con- 
nected in other fields, has joined The Akron Advertising 
Agency Company, Akron, Ohio, as vice-president and 
member of the board of directors. Mr. Babcox’s mer 
chandising and advertising activities are well known. He 
has done remarkable work in extending the sale of goods 
made by the concerns with which he has been connected. 
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VIRGINIA, MINN., STORE OF RANGE 
COMPANY, VIRGINIA AND HIBBING, 


Brief History of Well Known Firm. 

“Selling Facts,” the house organ of the General 
proofing Company of Youngstown, O., in its last 
among other matters of interest presented the following 
brief sketch of the Gregory, Mayer & Thom Company of 
Detroit: 

“During their 20 years of business, this firm has devel- 
oped into the largest retail establishment, devoted exclu- 
sively to complete office outfitting, in the world. They 
have every branch of the office outfitting business under 
one roof which includes: Stationery, Printing, Engraving, 
Office Furniture, Supplies and Systems. Their sales are 
well over one-half million dollars in Office Furniture alone 
for the year ending January 31, 1920. 

“Outside of the Detroit organization, they operate a 
complete stationery and office furniture store in Lansing, 
Mich. In addition to the territory covered by this branch, 
they have three traveling salesmen who cover the entiré 
state of Michigan. Gregory, Mayer & Thom Company 
are planning to triple their business for 1920.” 


Fire- 
issue 


Personalized Form Letters Pull Best. 

One of the papers presented at the Cleveland conven- 
tion of the Direct Mail Advertising Association cove<ed 
the efficiency of form letters. A trial was made of sending 
identical letters to names on a list of prospects which were 


similar in line and approximate buying capacity. Half of 
the list had the names and addresses filled in; the other 
half went out without names and addresses. The letters 


with filled in names and addresses pulled “phenomenally.” 
Those without the personal touch were a dismal failure. 
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NATIONAL Loose Leaf Ledgers embody the most practical ideas in 
design and construction. They supply all the service that can possibly 
be put into an account book. The bindings are attractive and durable. 
The following ledgers are particularly featured in the National Loose 


leat Line: 


ROYAL HOLYOKE _ RIVERSIDE 


STATIONERS who feature National Ledgers find them a solid foun- 
dation upon which to build up a permanent Loose Leaf trade among 
big business houses. Send for a complete Loose Leaf Catalog and 
latest price list. 
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—pbookkeeping 
—hbilling 
correspondence 


LL the work of practically every business office 
can be handled with greatest efficiency, 


and interchangeably, by these two machines. 


Both the Federal! Visible Adding Machine and the Federal 
Visible Typewriter are built on the most advanced prin- 
ciples of sectionalized interchangeable construction. They 
embody many pronounced improvements which, we be- 
lieve, make them superior to all other machines of this type. 


EDERAL _— yscuine — 


251 FOURTH AVENUE, NEW YORK CITY, U.S. A. 
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Foreign Trade Delegates Named. 

Interest in the Seventh National Foreign Trade Con- 
vention to be held at San Francisco, May 12-15, is being 
expressed every day throughout the country, according to 
the National Foreign Trade Council, by the appointment 
of delegates on behalf of local Chambers of Commerce as 
well as various trade organizations. 

Among the appointments already made, are those of the 
National Institute of Inventors, the Washington Board 
of Trade, the American Association of Wholesale Opti- 
cians, the National Wholesale Lumber Dealers’ Associa- 
tion, the Lewiston, Idaho, Commercial Club, the South- 
eastern Millers’ Association, the Pennsylvania State 
Chamber of Commerce, the Electrical Manufacturers Club, 
the Akron Chamber of Commerce, the National Jewelers 
Board of Trade, the American Paper and Pulp Associa- 
tion, the National Association of Finishers of Cotton 
Fabrics. 

Steps are being taken by such national associations as 
the American Manufacturers’ Export Association, the Na- 
tional Automobile Chamber of Commerce, the Chamber of 
Commerce of U. S., as well as the Associated Advertising 
Clubs of the World, to provide for adequate representa- 
tion at San Francisco 

Great interest is being manifested by trade associations 
this year, according to Secretary O. K. Davis of the Na- 
tional Foreign Trade Council, on account of the promised 
attendance of trade advisors from thirty leading nations 
bordering on the Pacific Ocean. 

Special steamers will provide accommodations for dele- 
gates on the Pacific Ocean, while two or three trans- 
continental trains will furnish transportation for delegates 
in the East. 

Information regarding the Convention is being fur- 
nished by O. K. Davis, Secretary, National Foreign Trade 
Council, 1 Hanover Square, New York City. 


Big Exposition in Spain. 

September 22 to October 5, inclusive, 1920, is the time 
and Barcelona, Spain, is the place of the first International 
Exposition of Commercial Organization of Spain, which 
will be held in the Grand Palace des Beaux Arts, under 
the patronage of His Royal Highness, the King, the na- 
tional authorities and the foreign chambers of commerce. 
The exposition will include everything to do with office 
equipment and appliances; machines and devices in use 
in offices; books and commercial and industrial publica 
tions; advertising; etc., etc. 

Booths in the main hall cost $90.00 Spanish money; 
sign rights, $2.00 Spanish money (both figures based on 
normal exchange). Twelve lectures will be given on or 
ganization by Spanish and foreign professors. Further in- 
formation may be obtained from La Direction du I. S. I. 
d’O. C. Ass’n, Dependencia Mercantil, 21 rue Aribau, Bar 
celona, Spain. 


Gooch and Dodge Leave for Europe. 


C. W. Gooch and F. H. Dodge, vice-presidents of the 
Burroughs Adding Machine Company, sailed on March 6 


on the SS. Imperator for England. Accompanying the 
officials were Mrs. C. W. Gooch, Mrs F. H. Dodge, 
Master Frederic! Dodge, and Miss Carlotta Dodge 


Everitt Hawkins, sales manager for Great Britain, r« 
turned to England with the party. 

During the trip, which will last about three months, Mr. 
Gooch and Mr. Dodge will visit England, France, Ger- 
many, and Switzerland, making a survey of conditions and 
dealing with business problems. They will give special 
attention to the company’s relations and activities in 
Central Europe 


The Retort Explosive. 
he sugar shortage a stationer and news dealer 


down East was told by his grocer that he could have a 
pound of sugar if he would also buy a quantity of other 


goods of stated price The statiener needed the sugar. 
and had to subinit to the grocer’s extortion \ little later 
the grocer came to the store for a newspaper. The sta 


tioner was affable, but remarked that to get the daily 
paper the grocer would also have to take several maga 
zines, which would run up the purchase to over thirty 
cents. The grocer saw the point, and bought the com 
binatio1 But thereafter, the stationer was able to buy 
sugar without loading himself with unnecessary groceries 


gf 
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The Moistener 


De Luxe 


Bankers’ $1.00 


Sanitary Moistener Each 


Unbreakable with ordinary use, made 
entirely of metal, mostly brass. Guar- 
anteed rust proof. Extra wide moist- 
ening roll—three inches wide, of 
special composition that carries water 
in a thin film, adequate for all pur- 
poses ; yet will not flood small gummed 
labels and stamps, destroying their 
adhesive qualities before affixing. 

Our De Luxe finish is distinctive and 


makes an attractive addition to any 
office. Packed in individual cartons. E 





Act 


tual 


Size—314"x31_"x1%\” 


Our Distributors’ Discounts are 


worth while 





RY CO. soisrener 


ADDS TO PROFITS 


Made of pressed steel, 


FX, takes any standard 2 
)/ width roll, and is so 
é simple sales ___ talks, : 


demonstrations or “ap- 
proval” sales are un- 
necessary. Users 





them because in speed- 
ing wrapping and pack- = 
ing they moisten tape = 
ie oo perfectly. Put in a E 
“<a stock now and lose no = 
wholesale price sales when customers = 
.O.B. Be ae call. Orders shipped E 
Falls, Vt day received. E 
WRITE FOR PRICES 
AND SAMPLES OF 
SEALING TAPES = 
J.F.RYAN & CO. 
52 Vanderbilt Ave. New York 
Cable Address: Ryanco, New York P 
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South African Markets Worth Devoloping. 


White Population Buys Readily If Given Steady Supply 


What About Chairs? — 
a ou alrs e Few American manufacturers realize that | ita of 


white population South Africa has the greatest hasing 


power of any country in the world, says the National For 
eign Trade Council. With a population of only a million 


and a quarter whites, $3,056,821 worth of pleasure cars 





Do you offer “Just chairs’ to the Inion of S rica from tl 7 
7 Jus c : ic were sent to the Union of South Africa from the United 
ae & ae ces : States during eleven months ending November, 1919 
prospective buy er, with an apol- Without special effort we have increased our exports from 
oe ti » grec — 2 | : ] : $14,834,974 for the fiscal year ending June 30, 1914, to 
OL 1C gestul e, Or do you SNOW $40,349,624 in the eleven months ending November, 1919 
- - or _ e S ‘ The possibilities of developing American trade through 
him an established line, recog- out the Union are very great, as there is an insistent 
eS Se, Se 1: c demand for American goods in almost every part Per- 
nized ror its ster ling merit ? haps the best opportunities are to be found in the supply- 
ing of specialized machinery and labor-saving devices | 
factory and farm use. Under the stress of war condition 
a great increase in factory production has taken plac: 
throughout South Africa and manufacturers desir nfo 
mation about the latest and best machinery that will 
decrease cost and increase output. The trad rf the 
country districts, however, is of a very backward arac 
ter. The farmer does not take kindly to drast nnova 
tions or changes in design or character of the goods he 
uses or wears. Price to a certain extent is at mportant 


factor, but continuity of supply is of eve g 
portance than mere price. 


Reinstatement of .War Risk Insurance Still Good. 


To relieve any confusion that may exist in the minds 
of former service men on account of the special provision 
of lapsed war term insurance which authorize state 
ment up to December 31, 1919, regardless of dates of dis 
charge, announcement is made by Director R. G. Cholme- 
ley-Jones of the Bureau of War Risk Insura1 that the 
provisions for reinstatement of lapsed or canceled ins 
ance, within eighteen months from date of dischars upon 
payment of only two months’ premiums on tl 
insurance to be reinstated, provided the insures in as 
good health as at the date of discharge or expiration of 
the grace period whichever is the later date, and so states 
in his application, still hold good. 

The provision that discharged service men are ] tted 
to reinstate at any time within three calendar 1 ths fol 
lowing the month of discharge by merely paying t two 

Ixy months’ premiums, without making a formal application 


or a statement as to health is also still in force 
The provisions for reinstatement do not p1 

until he actually reinstates. If he waits hi 

as good health as he was at the time of discharg 

consequently may not be able to secure reinstat 
Don’t put off reinstatement. Do it now! 


: > The Bureau of War Risk Insurance has called attention 
Nichols & Stone Chairs to p aMbeg: ny Henclerbel aie se ade ~ Pree ment surance 





will not be good after five years. Emphasis is laid on the 
~ . fact that provision is made for the continuance of several 
command respect on first sight. forms of Government insurance, the pre ! st ol 
a 4 : : which does not increase as the insured grows ol Gov- 
Experience with their sturdy ernment insurance protection is permanent 
strength and lasting finish in The “Buy Tomorrow League.” 
] pg ee os “ ae = In an effort to reduce the volume of unnecessai pur- 
vard service prov es to the othce chases in domestic and personal management t editor 
. r* . of Commerce arid Finance, New York, is promoting the 
executive that Nichols & Stone formation of “Buy Tomorrow” groups. The plan is for 
C] astee are + liz | l er , 1] — an individual to get nine friends to join with The 
nNalrs af&re€ rellavpie as WE as membership lict is to be sent to the editor of Commerce 
a ae : and Finance, 63 Broadway, and the individuals will each 
comtot! table. receive a button, “B. T.” to wear. 
Members of the “Buy Tomorrow League” are expected 
to live up to the motto, “Never buy today what you can 
Write for the Nichols & Stone Catalogue put off buying until tomorrow.” A succession of tomor 
rows applied to the contemplated purchase of shoes, cloth- 
ing or other personal or household requirements will re 
move many “necessities” to the luxury class, and relieve 


Nichols & Stone Company | "=" °°" 


National Safety News. 

Gardner, Mass. The weekly news ‘etter of the National Safety Council 
‘ is now appearing as a weckly bulletin of four pages. It is 
Export Department: 25 Whitehall St., New York, N. Y. published by the National Safety Council. 168 North Mich 
igan avenue, Chicago, and contains much helpful informa 


{ 


tion regarding safety practices in factories and mills. 
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Announcing 


The GOURLAND 


The Only Combined Office 
and Portable Standard 


TYPEWRITER 


A Standard Typewriter satisfying with standard efficiency every requirement 
of the office; built the equal of any standard machine; fewer parts, lighter 
weight, making possible a lower price. A Portable Typewriter having many 
improvements and refinements which others lack; writes 84 characters, 42 keys, 
+ banks. Weight 95 pounds, the minimum, unless strength is sacrificed. The 
Evolution in Typewriters. 


Descriptive Literature Mailed to Dealers upon Request 


GOURLAND TYPEWRITER CORPORATION 


120 Broadway New York City 
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Cary Safe Co. 


i 


Buffato.N.¥. 











1 * Safe Thal Wilhslands Fire 


Soc ote aia It is not an idle boast. It is a fact—written large 
© ell perma in the history of the CARY SAFE COMPANY. 


aoe yon A Porn oe Never, since the first Cary Safe was built-—back in 1878-—has a Cary 


BOLT WORK AND LOC Safe failed--even in the test of fire. And Cary Safes have been 
i x facing this ordeal throughout the civilized world. Fire is the test 
of all tests. It challenges the very worth of a safe. 













The Cary Safe, with its two thicknesses of steel, sandwiching an 
insulated filling of superthickness, dares any fire to break its barriers 
of protection. Not in the walls alone is the Cary invulnerable. In 
the doors, where a safe is most apt to be weakest, the Cary is 
IN THE CARY SAFES specially built for strength, with insulation protecting the lock and 
f HEAT INSULATION IS bolt mechanism. Without such construction the Cary Safe could 
UNIFORM THROUGH: not fulfill the requirements of its makers — 

OUT. THICKNESS IN , 
DOOR EQUAL TO WALLS *‘Uniform Strength Throughout’’ 


3S ae oo “BUYING PROTECTION,” a folder telling the Cary story, 
SRN ScTT Comes WILL BE MAILED ON REQUEST. 


Stationers and Dealers in Safes: A profitable proposition is open 
in localities where we are not adequately represented. 


CARY SAFE CO., Buffalo, N. Y. 


CARY SAF ES "Me Salé Investment” 
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To Study German Dye and Chemical Industries. 


American Chamber of Commerce in London Sends In- 
vestigators into Germany and Austria. 


In the course of the next few months the American 
Chamber of Commerce in London should be in possession 
of some pretty good information as to conditions in Ger- 
many’s dye and chemical industries. Two investigators 
representing the Dye and Chemical Trade Group of the 
Chamber have left London for Paris whence, equipped 
with the necessary documents from the authorities there, 
they will proceed into Germany and Austria and possibly 
certain districts of Russia. 

Both men are American citizens, one being Irving A. 
Keene, of the Keene Company, manufacturing: chemists of 
London, who is chairman of the Chamber’s Chemical 
Group, and the other Dr. Jules Bebie, representing the 
Monsanto Chemical Works of St. Louis, Missouri. These 
men will make a particular study of German methods ot 
production and the possibilities of Germany’s import and 
export trade in dyes and chemicals with the United States 
and Great Britain. 

The question of future business will be studied also from 
the financial side, to see how Germany intends to support 
her end of any dealings. Precautionary measures against 
the dumping of German dyes or dye stuffs direct or 
through neutral intermediaries will be suggested if there 
seems to be need for further steps beyond those already 
taken by both the American and British governments to 
protect their native industries. 

According to the American Chamber of Commerce in 
London these representatives expect to be gone two 
months or more, and the Chamber awaits their return and 
their report with interest. 


How Uncle Sam Ships “Rags.” 


Since the Treasury Department abandoned the ship- 
ment of money by express it has saved thousands of 
dollars in operating costs. The present procedure is to 
ship by registered mail, the cheaper procedure. When 
it comes to returning “rags,” as old and worn paper 
money is known in banking circles, a double precaution 
is taken. In addition to using the post office registry 
service, the treasury cuts rags in two and ships the halves 
on different days. The rags are returned to Washington 
to be replaced by new bills. 

First the bills are numbered in rotation—both halves, 
as A-l, A-2, and so on. Then they are packed in neat 
packages held together by strips of pasted paper. <A 
power cutting machine slices them in two, and four little 
square holes are punched at the same time. Then the 
mail service delivers them at the treasury at Washington, 
where new bills are struck off to replace the worn or 
tattered bills. 





Rules Announced for $1,000 Name Contest. 


Rules for the award of one thousand dollars to the per- 
son first suggesting the best name denoting U. S. America 
and Britannia have just been announced by the World 
Trade Club of San Francisco. The contest is open to 
all humankind. Words to be considered must be received 
before May 1, 1920. One thousand dollars has been de- 
posited with the Wells Fargo-Nevada National Bank of 
San Francisco, and the amount will be paid in the cur- 
rency of the nation from which the best word is sug- 
gested, to the person first suggesting the best name. 

It is interesting to note that names have come from 
all quarters of the globe—particularly from U. S. America, 
Australia, New Zealand, Tasmania, British Isles, Canada, 
the Philippines, Eurasia, Africa, China, Japan, Oceania. 
Names are pouring in from all parts of the world, in- 
cluding France and the Scandinavian countries. “Uni- 
tania” is the best word received thus far. The question 
is, will someone devise a better name than Unitania 
before May 1, 1920, and thus earn World Trade Club's 
award of $1,000.00? 





Doesn’t Feaze the File, Either. 

The Skyscraper prints the following, saying that the 
clipping from The Kansas City Star was sent it by the 
Schooley Stationery & Printing Company, Kansas City: 

“We have practically given up hope that anything will 
ever happen to that man in the advertisement who keeps 
jumping into the open drawer of that steel filing cabinet.” 
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INCOME TAX WALLET 


A Special Container of i 
SECURITY DESIGN 
that fills an urgent need i) 


i 


E = | == 
eS EE 


DURABLE ! 
STRONG PRACTICAL i 
LEATHEROPE 


= | 
i 


ay x 
—  ————— 


rf An ingenious solution for the 


H fh 
|| problem of how to preserve each : 


|| year’s income tax data for ready 4 
WY I} 
ft reference from year to year iy 
i i 

! Hl 
| aN 
SIZE “A” Mi 


Individual incomes under $5,000 (Form 1040a) et 


ee SIZE “B” ; 








Individual incomes over $5,000 (Form 1040) 


l 
4 i Corp. income and excess profits (Form 1120) i | 
Hl il 
il 
We’ll gladly write you fully f 
about this wallet 
ii 
In Stock for Immediate Shipment 
i 
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F) Cecurit Envelope @mpany? 


Hi == C le ouse of ‘Specialties 












y MINNEAPOLIS, U.S. A. tH 
r 
BRANCH OFFICES: i } 
New York, 150 Broadway i i 

| Cleveland, 436-8 Schofield Bldg. i 

J Detroit, 407 Congress Building i 
A Chicago, 445 ist National Bank Building wy 


San Francisco, 204 Ist National Bank Building 
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ROTOSPEED 


STENCIL DUPLICATOR 


$38.50 


Completely 
Equipped 





A Big Money- Maker 


for Dealers 


We have an unusual offer to make 
to one dealer in every locality. 


The Rotospeed Stencil Duplicator is 
simple in construction, easy to operate, 
accurate and fast. It prints good, 
clean-cut copies of hand written or 
typewritten forms. It reproduces draw- 
ings. It saves 92% on form letters. 
Prevents delay. Saves time. Saves 
money and makes money. It is an 
easy and rapid seller. And every 
sale is followed with a continuous 
stream of profit on supplies. 


Uur national advertising in Collier’s, 
American Magazine, Literary Digest, 
Review of Reviews and other big na- 
tional publications is bringing inquiries 
and sales from every locality. 


We have a proposition whereby you 
can have the Rotospeed profits for 
your territory. 


Write or wire for the details of our 
exclusive agency proposition. 


The Rotospeed Co. 


Agency Dept. 
Dayton, Ohio 











Russia, the Trade Enigma. 


Who is going to command the trade of Russia? The 
country is a prodigious consumer of manufactured products 
not native to her industries. The last year for which 


records are available is 1913. That year the exports of 
the United States to Russia included typewriters valued 
at $871,000, and cash registers totaling $246,000, Other ex- 
ports of consequence were agricultural implements, $9,200,- 
000; raw cotton, $4,524,000; binder twine, $1,450,000; metal 
working machinery, $1,089,000; copper, $594,000; upper 
leather, $822,000; rosin, $784,000; sewing machines, $766,- 
000; automobiles, $519,000; builders’ hardware and tools, 
$483,000. 

Imports from Russia in 1913 included such items as 
hides and skins, $19,000,000; wool, $3,519,000; flax and 
hemp, $1,225,000; manganese oxide and ore, $694,000, and 
India rubber scrap or refuse, $620,000. 

European Traders Are at Work. 

England has already taken steps to assume a command- 
ing position in the Russian trade. Germany has the ad- 
vantage of being close to Russia; her exporters know the 
Russian demand. With her workmen keyed up to the 
maximum speed of production, she can be expected to sell 
at prices which will negative whatever hatred there may 
remain among the Russians for the strife caused by the 
imperial ambitions of the house of Hohenzollern. See 
how Germany stood in the Russian markets in 1913, con- 
trasted with other countries actively selling to Russia 

Forty-seven per cent of her imports in 1913 were from 
Germany; thirteen per cent from the United Kingdom, and 
six per cent from the United States. Thirty per cent of 
her exports were sold to Germany; seventeen per cent to 
the United Kingdom; eleven per cent to the Netherlands; 
seven per cent to France, and one per cent to the United 
States. 

How Russia has grown as a purveyor to foreign con 
sumers is summed up briefly. The year 1913 was a fairly 
representative trade year with Russia. Her exports, which 
amounted to $389,000,000 in 1890 and $369,000,000 in 1900, 
had crossed the $500,000,000 line in 1907 and averaged a 
little over that sum down in 1909, when they jumped to 
$710,000,000 and averaged nearly $800,000,000 a year in the 
three years 1911, 1912 and 1913. Her official figures of 
exports for 1913 were 1,520,000,000 rubles, equal to $783,- 
000,000 at the prewar value of the ruble. Her imports in 
that year were equal to $706,000,000, the largest in her his- 
tory. Withal, Russia has been thrifty. Almost invariably her 
exports have exceeded her imports. No “unfavorable 
balance of trade” for that people. 

What Russia Sold. 

Russia’s chief exports in 1913 were wheat, barley, wood 
in various forms, flax, eggs, butter and petroleum, stated 
in the relative order of their value. These seven articles 
formed considerably more than one-half her total exports 
in the year preceding the war. Wheat exported amounted 
to about 120,000,000 bushels, though in 1910 it exceeded 
200,000,000 bushels. 

Forty-seven per cent of her imports of her highest pur 
chases abroad were raw cotton, coal, manufactures of iron 
and steel, wool, rubber, agricultural machinery and mis 
cellaneous manufactures. Cotton amounted to over $50,- 
000,000; coal about $40,000,000; iron and steel manufac 
tures about $35,000,000, and agricultural machinery 
$25.000,000. 

Hail the Ruble. 

On the basis of a pre-war record the trade of Russia is 
a desirable thing. Can America regain the share she once 
held before Chaos? We are secure in the business which 
the office equipment field enjoyed, for competition in this 
line is not strong abroad. Our position is commanding 
But we must meet the competition that the keen traders 
of Europe will offer, nevertheless. It will resolve itself 
into a warfare of credits, especially in staples. Ursus, you 
need our products. Let us serve you. 


Valuable Features of Government Insurance. 


Ex-service men, your government insurance is protected 
frem the claims of creditors. Your insurance money can 
not be taken away from you (or later from your bene- 
ficiary) for the payment of your debts or those of your 
beneficiary. This is a most important provision, which in 
sures your insurance. 

Government insurance is non-assignable, which means 
that neither you nor your beneficiary can lose the fruits 
of your labor and sacrifice by pawning your insurance 


Neither you nor your beneficiary ever will have to pay 
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Your regular Supply Dealer will deliver ‘‘B-M”’ Cards and Guides in this original Bindery 
Package, sealed; the contents unsoiled, perfectly printed,in unbroken sets with none missing. 
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With Paper Prices in their present unsettled state, it is more 
important than ever that there be no element of waste 
in the Card Index and Vertical File Supplies you buy — 
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HETHER you buy one package at a time, or complete sets of Cards 
and Guides for your filzs—there will be no loss or dissatisfaction if 
what you order is delivered in the soil-proof package pictured above. 


—= * * * 
= To quote again from the well-known ‘‘B-M’’ Guarantee: “It is our under- 
= standing that you order and pay for perfect, unsoiled Cards and Guides, as 
a= well as for entire satisfaction and full count— 
= * * * 
= “If after breaking the seal and opening the dust-protecting wrapper of this 
= package, you find a soiled, imperfectly printed, damaged or inferior grade of 
= Card; or, if any Guide or Guides are missing— 
= * * * 
= “Return the entire package, with the Guarantee Certificate enclosed, to the 
= Dealer who sold it to you and receive another package without cost. We 
= guarantee satisfaction to every buyer of ‘‘B-M”’ Card Index and Vertical 
= File Supplies.”’ 
= Complete Catalog, describing and illustrating every size and character 
= of Card, Guide and Folder, mailed promptly upon request. Address: 

: Browne-Morse Company 


HUH 


Makers of Quality Filing Equipment 


i 


= 13 McKinney Avenue Muskegon, Michigan 
= BRANCHES: 

= 343 Broadway, New York City 109 N. Frederick St., Baltimore 
= 905 Liberty Avenue, Pittsburgh 193 E. Jefferson Avenue, Detroit 
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REGo us pat off emir 


EVERYWHERE 
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The Macey trademark has be- 
come such an accepted standard 
of quality in filing equipment that 
it alone is sufficient to sell the 
consumer. 


It is not strange that the office 
executive, after having used 
Macey products for years, thinks 
of Macey first when purchasing 
new filing equipment. In _ this 
good-will and prestige lie the rea- 
sons why Macey dealers come to 
dominate their market more and 
more the longer they handle the 
line. 


The MACEY COMPANY 


GRAND RAPIDS, MICHIGAN 


Manufactured in Canada by The Canada Furniture Manufacturers, Ltd., Woodstock , Ont. 
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a cent of taxes to the Government on the proceeds of your 


Government insurance. 

You may pay your premiums by the month without hav- 
ing to pay anything extra on account of the additional ex- 
pense to the Government of collecting monthly premiums. 
Or, if you prefer, you may pay quarterly, semi-annually, or 
annually. The Government pays all the expenses of run- 
ning the business 


Miss Elsie Hofelt Dies Suddenly. 

The Harry A. Smith Typewriter Company of Chicago 
lost one of their most valued employes recently in the 
death of Miss Elsie Hofelt, whose passing occurred but 
two days after her last appearance at the office. On 
Wednesday she was at her desk attending to her regular 
duties, and on Friday she died. 

At the time of her demise Miss Hofelt was confidential 
secretary to Mr. Jerrett, the general manager, and was 
also assistant treasurer of the company. She advanced to 
her position of trust and confidence through ability, loyal- 
ty and untiring efforts on behalf of the company. 

Miss Hofelt entered the employ of the Harry A. Smith 
Typewriter Company in 1914 as assistant entry clerk and 
rapidly advanced to cashier, then to collection manager 
and finally to the positions she held at the time of her 
death. Two days before she died she was advised of her 
advancement to the position of manager of the mail order 
department. 

Miss 


Although she was only twenty-seven years old, 
Hofelt had acquired through study and _ association a 
broad knowledge of practical affairs and an _ intimate 


touch with business conditions, and proved herself to be 
an executive of exceptional qualifications. She was well 
known among the typewriter people of Chicago and her 
loss is keenly felt by her company. 

She was active in social work as well as in business. 
She organized the Harry A. Smith Girls Club, consisting 
of girls employed by the Harry A. Smith Typewriter Com- 
pany, and helped to promote a feeling of good will and 
friendliness among all the members of the force. Her 
funeral was largely attended by former associates, and 
many floral pieces of exceptional beauty were sent in 
token of affection and respect. Among these it is said 
that the most beautiful was tendered by the girls who 
were her daily associates. 


Trade Delegates from China. 

Ten delegates have been named by the American Cham- 
ber of Commerce of China for the Seventh National 
Foreign Trade Convention, which will be held at San 
Francisco May 12-15, under the auspices of the National 
Foreign Trade Council, the chairman of which is James 
A. Farrell, president of the U. S. Steel Corporation. 

In announcing the appointment of these delegates, the 
National Foreign Trade Council points out that similar 
delegations will be appointed from the various American 
Chambers of Commerce abroad, in addition to the trade 
advisors to be appointed by the various commercial or- 
ganizations of the thirty leading nations bordering on the 
Pacific Ocean. These representatives from other nations 
are expected to serve as trade advisors at the San Fran- 
cisco convention, for the benefit of American merchants 
and manufacturers who are desirous of obtaining first- 
hand information in regard to conditions in various coun- 
tries. 

The names of the delegates from the American Chamber 
of Commerce of China include the following: J. P. Bab- 
cock, Standard Oil Co., Soochow; E. O. Baker, Connell 
Bros. Co., Shanghai; Frank A. Foster, Pactingfu; A. R. 
Hager, International Correspondence Schools, Shanghai; 
J. B. Powell, editor “Millard’s Review,” Shanghai; F. J. 
Raven, American-Oriental Banking Corp., Shanghai; W. 
E. Row, Forges Company, Shanghai; S. B. Treadwell, 
Chinese-American Publishing Co., Shanghai; J. Rosenfeld, 
A. B. Rosenfeld & Son, Shanghai. 

Information in regard to the program and other conven- 
tion arrangements is being furnished by O. K. Davis, Sec- 
retary, National Foreign Trade Council, 1 Hanover Square, 
New York City. 





Latsch Brothers, Inc., Lincoln, Nebr., publish “Wednes- 
day Morning Chats,” in the form of a super-mail card. 
The business has been operated in the past as the Office 
Equipment & Supply Company, but the name was changed 
because “we just sort o’ outgrew it.” The salutation of the 
message is a vigorous “good morning,” emphasized by the 
pleasant countenances of R. D. and J. E. Latsch. 
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MUCILAGE AND 
CREAM PASTE 


ONE COPY iF TAKEN SOON 
THIS Is 
A FLUID 
TRUE CHEMICAL + FADE. 


MANUFACTURED B®” 


DIAMOND Ink COMPAN’, 





Experienced users have the habit 
of coming back for more. A line 
that offers good returns to dealers. 


DIAMOND INK COMPANY 


MILWAUKEE, WIS., U.S. A. 
New York Office: 265 W. Broadway 
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“The World’s Best Writing Machine”’ 


Some Incontrovertible 
Reasons Why— 


Escapement—Speedy, simple, durable and easy 
of adjustment. 

Alignment—Perfect and permanent because of 
the inch wide type bar bearings. 

Carriage Rigidity—Never before attained. Se- 
cured by the octuple roller bearings which 
eliminate all lost motion. 

Ribbon Reverse—Automatic, reversing without 





strain. Accomplished by a simple cam con- 
struction without springs, dogs or ratchet 
wheels. 


Unit Paper Feed—Grips the paper early; holds 
it late. Alignment perfect at extreme bot- 
tom of sheet. 

Variable Line Spacer—Instantaneous and posi- 
tive, operated with one motion by either hand. 

Line Space Lever—On left front, giving greatest 
possible speed and efficiency. 

Back Space Bar Properly Placed—Operated by 
any finger of either hand, directly from key- 


board. 

Auxiliary Rolls—Oscillating, wonderfully effi- 
cient. 

Touch—The lightest, most pleasing and least 
tiresome. 


Decimal Tabulator—Inbuilt, simple and speedy. 

In Appearance—Easily the most artistically de- 
signed and beautiful of all typewriters. 

Stencil Cutting—A slight touch of lever in- 
stantly moves the ribbon from writing po- 
sition. 

No Attachments—Modern construction, no at- 
tachments—every improvement being built 
into the machine. 


VICTOR TYPEWRITER COMPANY 


General Offices and Factory 


On Poplar St. from Wyoming Ave. to Oakford 
Court to Penn. Ave., Scranton, Pa., U.S.A. 
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Direct Advertising Statistics. 

The Mailbag, edited by Tim Thrift, recently conducted 
a questionnaire covering the activities of various firms 
which were interested in direct advertising. Five thou- 
sand names were addressed. One question was: “How 
Much Do You Spend Per Year for Direct Mail Advertis- 
ing?” Replies were received from 685 concerns and in- 
dividuals. The total amount spent per year by those 
answering was $8,406,489. The average amount spent by 
those answering was $12,272. 

The same questionnaire inquired as to the amount spent 
per year on all forms of advertising. The total spent by 
the 687 who reported was $25,703,890. The average per 
concern was $37,414. Practically one-third of the ad- 
vertising appropriations reported went into direct mail 
advertising. Considering the large part which the devices 
of the office appliance field play in the preparation, ad- 
dressing and dispatch of direct mail advertising, the 
showing is very credible to the industry. 


Two Irving-Pitt Girls Wed. 


Miss Ruth Spangler, who is described by the Irving-Pitt 
weekly “Service” as “the winsome captain of the sheet 
and book inspection crews,” has given up her position to 
become the bride of Bowden Hughes of Emporia, Kansas. 

Miss Anna Burasco, who has been with the Irving-Pitt 
Manufacturing Company for eight years, recently resigned 
to prepare for her marriage to Victor Gergoli. In the 
course of her employment Miss Burasco became one of 
the most skillful workers in the bindery. It is said that 
there is little about machine forwarding of 1.-P. books 
that she does not know. 

30th young ladies have the hearty good wishes of their 
associates. 

Simplified Chinese. 

China is not as unprogressive as some people would 
have us believe. We have all been told of the Chinese 
alphabet—“thousands of characters, arbitrary symbols, 
perfectly impossible for Americans,” and so forth. It is 
not generally known, however, that the Chinese now have 
a simplified system of writing, which is phonetic, and 
which is taught in practically all the schools, government 
and private. The system, known as Chu Yin Tzu-Mu, has 
twenty-four initials, twelve finals, and three medial or con 
necting sounds, thirty-nine symbols in all. American type 
writer makers are already figuring on furnishing machines 
—Chicago Commerce. 


Brussels Commercial Fair. 


Exhibitors are invited from American manufacturers of 
various preducts at the Brussels Fair, to be held from 
April 4 to 21, 1920. Among the lines which it is believed 
will arouse special interest on the part of prospective 
Beigian purchasers are metal office equipment, 
machines, typewriters and other office equipment 


] 
adding 


Advertising Service for Stationers. 
Eaton, Crane & Pike Company has issued a new speci 
men sheet of advertising electros and lantern slides for 


the use of stationers in their local advertising. The ad 
vertising illustrations are modeled on the general publicity 
run by the company, and carry its dignified atmosphere 
to the stationer’s own publicity efforts. 


Pancoast Now With Russia Cement Company. 
T. H. Pancoast is now associated with the Russia 
Cement Company, of Worcester, Mass. He will work the 
southern territory, where he is well known in _ the 
stationery trade. For the past two years he was sales 
manager of the Thaddeus Davids Ink Company, In 


A $50,000 gymnasium, with an additional $50,000 as a 


maintenance fund, has been given by Henry S. Dennison, 
president of the Dennison Manufacturing Company, to 
the Framingham Civic League of Framingham, Mass. It 


is a memorial to Elias W. Dennison, who founded the 
Dennison Manufacturing Company a hundred years 


\ neat trick in multigraphing letters on which there 


is a coupon to he detached and returned is to place the 
leader line on the fold. The fold and the leaders will 
weaken the paper sufficiently so that the coupon can be 


detached almost as well as though a pinhole perforation 
was provided. 

















Ma 920 OFFIC! LPPLIANCES 151 














Records 


| Man’s progress began when he learned how to 
make records. He has continued to progress be- 
| cause he could make records. 
| ; 

| We cannot restore the records which have been 
| 


destroyed, but we can at least keep what we have 
and what we shall make in the future. 


Those who sell THE SAFE-CABINET, ‘The 
World's Safest Safe,”’ provide protection for this 
evidence of man’s progress. 


| Not only have they provided Protection but | 
they have provided a container that insures rec- 
ords being efficiently used and readily consulted. 


| A record misfiled is as useless as a record that 
has been destroyed. THE SAFE-CABINET is 
| making for efficiency in modern business offices by 
| providing Protection, Accessibility, Efficient Fil- | 
ing and Privacy for the irreplaceable records of | 


| 
| 
| business. 
| 
| 
| 











THE SAFE-CABINET COMPANY 


Originator and Sole Manufacturer of 


THE SAFE-CABINET 


‘‘The World’s 
Safest Safe’’ 


188 Greene Street, Marietta, Ohio 
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| ee clear comes 
the call to us and to you in the demand 
for DIXON’S ELDORADO, the master 
drawing pencil. 


Its volume, its increasing volume, 
makes unprecedented demands on your 
stock. 


This is the pencil the trade is really 
glad to sell. 


It speaks well for the judgment of the 
salesman who recommends it. And for 
the House that sells it. 


We take pride in its manufacture. 


NODAT 
PRADO 





the master earanie pencil” 


al 


Made in 17 Leads—one for 


every need or preference 





JOSEPH DIXON CRUCIBLE CO., Pencit Dept. 98-J, Jersey Ciry, N. J. 


Canadian Distributors:—A. R. MacDougall & Co., Ltd., Toronto 
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A Tragic Loss. 


How this story got clear down to Arkansas is more 
than we can say, but at any rate it came back from there 


at the hands of D. C. Baldwin, a well-known typewriter 
dealer and repairman at Fort Smith. Baldwin relates that 
a certain Western branch manager located in Chicago was 


promoted to the position of sales manager of his depart- 
ment, an event which made it necessary for him to remove 
to the East. Before his departure some kind friend, 
deciding to do the correct thing regardless of expense, 
presented him with a quart of a certain brand of liquor. 
Being called away suddenly before he had a chance to 
pack his goods he left the job to friend wife. When she 
came to the quart she took it to the packers and explained 
to them that it was a present, and also laid stress on the 
scarcity of the liquid, requesting them to pack it very 
carefully. It is believed that they did so, for at any rate, 
it never turned up. 

\t that our friend is better off than the Chicago bank 
president who was arrested in a cabaret after producing 
from his hip pocket a bottle of choice booze from which 
he mixed a high-ball for himself and three companions. 
The arresting officer maintains that the use of the hip 
pocket to carry liquor makes one’s trousers a vehicle 
within the meaning of the law and that the garment is 
therefore subject to seizure and sale. The courts have 
not yet decided this delicate point. We understand, how- 
ever, that the banker is still wearing ’em. 

House Organ Philosophy. 

The wise man makes the best of it when he gets the 
worst of it.—The Burroughs Bulletin. 

Many a white vest has only an empty pocket book and 
an unpaid laundry bill in it—I-P Service 

Tell your customers the truth. Deceit is the refuge of 
the weak. Don’t be a liar!—The “Y and E” Idea. 

An optimist anticipates; a peptimist participates——The 
Peptimist of The Columbia Graphophone Company. 

Listen to the other fellow—at least part of the time— 
if you want to do business with him.—Corona Bulletin. 

If you know any fellow who has no faults, send him 
to me. I have plenty for both of us.—“‘Y and E” Idea. 

A sale “almost” made is rent “almost” paid. Don’t be 
an “almoster’—be a “finisher”!—Globe-Wernicke Doings. 

The only objection we have to folks who borrow trouble 
is that they don’t keep it to themselves—Shaw-Walker 
Skyscraper. 

Orders are like measles—expose yourself to them, you 
will catch ’em.—The Peptimist of The Columbia Grapho- 
phone Company. 

Your competitor will do the looking out if you keep on 
the outlook.—The Peptimist of The Columbia Grapho- 
phone Company 


The Hero—Where is the che-i-ld, Oswald? 

The Villain—I have him in my custody. 

The Hero—And the papers, what have you done with 
them? 

The Villain—I have them at the blacksmtih shop 

The Hero—You are having them forged, then? 

The Villain—No, I am having them filed—Nebraska 
Awgwan. 


Where Do We Get the Roll? 

The Burroughs Clearing House suggests an unique use 
for a rubber band. A broad rubber band slipped around 
a roll or wad of bills in the pocket prevents its falling 
or working out. It also makes it difficult for pickpockets 
to slip the wad from a man’s pocket. 


What Constitutes Libel. 
If you write a letter containing defamatory matter about 
John Smith and send it to Tom Brown, you are guilty of 
libel, and Smith can sue you for damages. There 1s a pub- 
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This Parcel Post 
Stamp Machine 


is needed in EVERY OFFICE and 
STORE that mails packages—and a 
simple demonstration of it usually and 
quickly convinces the management of 
this fact. 

Keeps stamps under lock and key, in 
rolls, all in one place, protected against 
loss, spoilage, misuse and theft. 


Provides a quick, convenient way of 
selecting the exact amount of postage 
required and a quick, sanitary way of 
moistening and affixing stamps to 
packages. 

Models with counters provide an accu- 
rate and automatic way of accounting 
for all stamps used, each denomination 
separately, to check against stamps 
bought. 

Saves time, stamps and money. Elimi- 
nates confusion and temptation. 


MULTIPOST 


Postage Stamping Equipment 


includes combinations of ‘I'he Multipost 
stamp Afhxer and Recorder, Parcel 
Post Machine, etc., that 
will fill the require- 
ments of all kinds and 
sizes of offices at the 
lowest cost; and that 
will permit expansion 
ot equipment as needs 
dictate. 
Dealers Profit 
Without Risk 
and without a cent invested, 
because of our very attrac- 
tive Selling Planand Multi- 
post National Advertising. 
Write for the Multipost 
Dealer Proposition, as 
proved by many leading 
supply dealers. 


Multipost Company 
Rochester, N. Y. 
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Takes large Official No. 10 Envelope 
Light, Quick Action. It’s Easy to Operate 


Don’t Weigh the FOX 
Portable alone—weigh its 
sales possibilities aswell. 





Fox Portable Type BarAction 


g Areal typewriter, built throughout on 
the most approved typewriter principles. 


@ The most complete, practica! and 
durable portable machine ever built. 


G Some excellent territory still open. 
Write for complete information. 


G Built by the makers of the famous 
“Licut RUNNING Fox’ the Stand- 
ard Office Machine which has been 


known the world over for twenty years. 


TYPEWRITER Co. 


NY. Offices Factory &Genl. Offices 
2East 23d. St. Grahd Rapids.Mich. 
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lication. But if you wrote the same letter to Smith and 
sent it to him and to no one else, you could not be sued 
no matter how angry it might have made Smith. There 
is, however, one point in this connection that is easily 
overlooked. In these days of dictaphones, typewriters, 
and stenographers, you may be guilty of publishing a libel 
without intending it. If you dictate to the dictaphone 
your letter containing defamatory matter about Smith 
and the operator types it, or you dictate it to your stenog- 
rapher and she types it and you sign it and mail it to 
Smith, you have at least published the libel to the oper- 
ator or to the stenographer, and consequently Smith may 
sue; whereas, if you had written it yourself there would 
have been no publication.—Personal Efficiency. 


Visiting Cards for Dogs. 


Pull-Together, of the Eaton, Crane & Pike Company 
says that some Fifth avenue shops report that they have 
made visiting cards for dogs. Perhaps the return call 
should be made with a dog biscuit as a visiting card. 


New Official Duties. 

Pretty Stenographer- -And what will my duties be 

Boss—You will file all the recipes for brew that I receive 
from my traveling salesmen.—Detroit News. 

Keeping Him Busy. 

The Mechanical Engineer—I’ve finished the improved 
computing machine. It will now perform all kinds of 
mathematical calculations. 

The Boss—Good! Now, I want you to go right to work 
on a typewriter attachment that will spell automatically 
Columbia State. 





How We Need One! 
“T’ve an invention at last that will mean a fortune.” 
What is it this time?” 

“Why, it’s an extra key for the typewriter. When you 
don’t know how to spell a word, you hit that key, and it 
makes a blur that might be an “a” an “e,” or most anything 
else.”—Evening Post. 


Fully Authorized. 


Honolulu’s smallest auction sale will take place soon 

Formal authorization recently came from the Treasury 
Department to L. Tenney Peck, director of the Second 
Liberty Loan, to prepare for the auction. 

Here is what is to be auctioned: 

One card index box, cost, $1.25. 

The date will be announced.—Pacific Commercial Ad 
vertiser. 


“The ‘Wias’ Are Down.” 

The Protectograph Bulletin tells a story of a general 
store in the cracker country where the check writer is 
placed near the telephone. The ’phone is one of the old 
fashioned manual-ring instruments, and sometimes the 
crank of the check writer and the telephone ringer are 
close together. Now comes the story: 

“Mistah Hawkins, kin I please use youah tellaphon: 

“Thanks.” 

Slouches over to the corner, sees the handle of check 
writer projecting, grasps it in one hand, receiver of the 
phone in the other, and cranks the handle vigorously 

“Hello.” 

“Hello.” 

Twists the handle rapidly—Z-z-z-z-z-z-z-z 

“Hello.” 

Z-Z-Z-Z-Z-Z-Z-Z-. 

“Mistah Hawkins, do you’all reckin these yere batteries 
is were out, or is the wiahs down somewhehs?” 

This Is Not a Joke. 

Loose Leaf Notes, of the Wilson-Jones Loose Leat 
Company, is authority for the statement that the provi 
sions of the income tax law have required the Government 


to open ledger accounts with nearly five million American 
citizens. This is said to be the largest bookkeeping job 
on record, and is handled as a machine bookkeeping sys- 
tem. 

Not long ago the Protectograph Weekly presented 
facts to show that the value of an hour in 1920 to the man 
earning $5,000 a year is “exactly” $3.71. The figures are 
based on the earning power of “Protectographers who are 
able to put in five effective working hours each business 


day. 


March, 1920. 
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“Built Likea [ ; 
Skyscraper 

































































' 
ee, Which of 
Shock: ee 
: Are You: 
; Ly 
¥ 
(? = N practically every locality, there are 
t A 
ne oro 00 | TF pte It three kinds of dealers. The big  fel- 
Ny on a Ir low, who is coasting along on past per- 
an aa formances; the little fellow who is strug- 
i io 100 gling to pay his rent and earn a living; 
neem || [1] and the dealer who is gradually, but sure- 
f} ~ ‘ a 
mh pn Unt ly, forging ahead. 

ghoa ag ih a rT . éé 9 
CS lhis dealer, the “comer,” is the type you 
usually find handling Shaw-Walker 
<y Filing Equipment. He is alive to the 

i splendid possibilities it offers him as agen 
Hil = plendid | bilit t offers h gent, 
| the opportunity to associate himself with 
the prestige and good will of the Shaw- 
Walker name. 

This type of dealer selects Shaw-Walker 
Hi} 7 because of the three big salient features: 
Mk Shaw-Walker High Quality— 

Shaw-Walker Completeness of Line— 
Shaw-Walker Continuous Publicity. 
—= We want more dealers who know how to 
~—= sell—who are as anxious to select the 
wii ] proper manufacturer to represent, as we 
yr - ° 
ih are to find the right agents, dealers to 
whom we can offer a permanent, long- 
time arrangement to handle Shaw- Walker 


a y Filing Equipment and receive full Shaw- 
<= Walker co- operation. 


SHAW-WALKER 


Complete Lines of Filing Equipment in Steel and Wood, 
and Indexes for All Files 














New York Chicago Philadelphia 
St. Louis Detroit Washington 
Pittsburgh Minneapolis New Orleans 


Home Office and Factory, Muskegon, Michigan. 
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MAKE THIS 
A MARCH* PROGRESS 


ROM the very beginning the 
Cesco Line has’ symbolized 


progress. It was the first to de- 
velop and exploit a complete assort- 
ment of commercial forms—Ready 
Made Accounting Systems for every 
line of business. And we are con- 
stantly adding to and improving our 
already extensive line of binders. 
The dealer handling the Cesco Line 
has every possible advantage. 
Catalog and discounts on request. 


THE C.E.SHEPPARD CO. 
311 Hudson St., 
NEW YORK 
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Cutting Down Distribution Costs. 
The Corona Bulletin Printed a Constructive 
Article by J. E. Bullard, Suggesting a Means 
of Cutting Down the High Cost of Living 
It Proposes a Means of Service as Well as 
an Avenue for Sales by the Office Equip- 
ment Industry 
HE END of the Civil War witnessed an enormous in- 
crease in the use of machinery in all manufacturing 
processes. In fact, machine methods were adopted 
so extensively that it was not long before the United States 
was leading all the rest of the world in manufacturing by 
machinery. The demand for goods had been so great that 
it had become necessary to up production to a 
degree to which it could be speeded only by the universal 
adoption of machinery. 

Machinery not only enabled this country to 
quickly from the effects of the war, but it placed it in a 
strong position industrially. From an agricultural country 
it soon grew into an industrial one, strong enough to stand 
alone against all the world. In fact, American products 
were in considerable demand in all parts of the world be 
fore Germany set the world ablaze. 

Today’s Problem Is Distribution. 

We are now facing another condition, similar in many 
respects to that existing just after the Civil War. The 
demand for goods is greater than the supply. But we can 
not solve the problem by simply using more machinery 
in the process of manufacture. Already development along 
that line has gone very close to the limit. 

Today it is the human element that must be dealt with. 
We must find ways of selling goods, of moving them from 
the factory to the consumer, that do not require as much 
money and labor as the present methods, and we must 
bring about a greater concentration of human energy upon 
production and distribution at a higher rate of speed 

It is in reality a case of education. Every one all along 
the line, from the man at the head of the business to the 
new office boy, must be taught to make each effort count 
for more than those efforts have counted in the past. This 
means an immense amount of written instructions. 


speed 


recover 


Verbal vs. Written Instructions. 

One reason why it costs the grocer, the butcher and the 
baker so much to do business, so much in fact that though 
they may not be much more than making ends meet, they 
are charged with profiteering, is that they make little or 
no use of written instructions. Giving each clerk carefully 
written instructions about the business and giving to all 
the people in the neighborhood or the territory served 
written instructions, in regard to what the store can do for 
them, would mean a very considerable increase in sales 
volume at very little increase in operating expense. Which 
would mean that the dealer could make more money and 
that he could sell goods cheaper 

However, in order to do this the dealer must have ma- 
chinery in his store, by means of which he can make the 
desired number of duplicate copies of these instructions 
in the shortest possible length of time and at the lowest 
possible cost. He has such equipment when he has a type- 
writer and a duplicating machine. 

Large retail establishments have found it immensely 
profitabie to give written instructions to all members of 
the sales force. In fact, these concerns usually go so far 
as to have these instructions printed and bound in book 
form. The same idea would pay every dealer. Simply 
telling clerks what to do and how to do it is not nearly 
as effective as backing up oral instructions with a printed 
or typed “manual” to which they can refer at any time 

Small Dealer Needs Economical Methods. 

The small dealer does not make a practice of doing this 
for two reasons. He does not see the need of it and it 
would be too expensive to have printed the very small 
number of copies that he would use. But the cost of mim- 
eographed instructions is within his reach and he can pass 
on to each of his clerks all the information that he desires 
them to have. 

But where the retailer will secure the greatest benefit 
is in mailing frequent letters to everyone in his territory. 
These letters should be sent out at least once a week. It 
costs far less to use letters than to send clerks around to 
make the sales, and a well written letter will usually result 
in many sales; in fact, it may produce more than the clerk 
and at considerably less expense. A good letter is better 
than a poor salesman. The letter stops when it is through 
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JUST TO GET AN IDEA 
CATALOG No. 25-A 
WILL TELL THE REST 

Nets 


AUTOMATIC ‘isterin 
FILING APPLIANCES <2. fssz. Se 


thing for temporary fil- 
ing and distributing. 
In sets two to six 
trays high, letter and 
cap size. 

Auvo Desk 

No. 1 size for moder- 
ate requirements and 
No. 2 of larger size, Very 
practical for follow-up 
purposes and daily at- 
tention filing matter. 









Auto Desk Tray Set The automatic expan- 
sion an essential fea- 
ture to speed up the 


work. Suitable for 
standard letter and cap 
size equipment or Auto 
Follow-Up Systems. 
Auto Upright Cabinets. 

A high grade line in 
quartered oak and ma- 
hogany and fitted with 
steel Automatically Ex- 
panding File Drawers. 
Guaranteed superior to 
anything similar on the 
market. Made in three 
and four drawer cabi- 
nets, letter and cap 
sizes. A beautiful wood 
cabinet with all the ad- 
vantages of steel files. 
Wood-steel construction. 
Aute Desk Companion. 
A cabinet that has 
more friends than any 
on the market and one 
should be at every desk 
to facilitate the han- 
dling of daily routine 
matter, as a handy file 
for quotations, pur- 
chases follow-up, special 
and private correspond- 
ence. Letter and cap 
sizes. Thousands of them 
in use working overtime. 
Wood-steel. 

0. K. Sectional Baok 
Cases 
Originally a house- 
hold article but indis- 
pensable in modern of- 


1 Auto Desk File 







No. 2 Auto 
Desk File 





Auto Upright 
Cabinet 






Auto Desk 
Companion 


fices for books and 
storage purposes, sub- 
stantially made, with 
many exclusive im- 


provements, 
Auto Sectional Cabinets 

Five distinct lines 
from one to three let- 
ter drawers in width, 
intermembering with a 
large variety of other 
filing and card index 
sections. Arrangements 
suitable for any line of 
business, Wood-steel 
construction. 

Auto Filing Desks 

A very substantial 
high grade desk adapt- 
ed for Automatic le 
Drawers and other Fil- 
ing Devices. In an Auto 
Utility Desk wasteful, 
useless junk drawers 
are replaced with use- 
ful filing devices se- 
lected for a useful pur- 
pose. A handsome 
and the pride of the 
office wherever you see 
it. Wood-steel. 


AUTOMATIC 
Wood-Steel File Drawers 
The only file drawer 
ever made with drop 
front and automati- 
cally expanding feature. 
It opens and closes like 
a book, adds 25% to 
capacity and renders 
100% better service 
than is possible with 
any rigia front file. 
Cut shows a 23-inch 
Automatic Drawer ex- 
measured at the _ top. Body of steel 
10-roller progressive extension slides. 






OK Sectional 
Book Case 





Auto Sectional 
Cabinet 








Auto Utility Desk 





Auto 





File Drawer 


inches 
improved 


panded to 30 
running on 





Once Used Automatic Filing Equipment Sets an Efficiency 
Standard That Continuance Alone Can Satisfy. 


reneunseenanate, 





GUARANTEED SUPERIOR—SHIPED ON 30 DAYS’ TRIAL 
Anywhere in the U. S. A. at our risk of all expense. We ask the 
opportunity to SHOW YOU by actual comparison with any other 
their guaranteed superiority in efficiency and operation and their 
high quality at EVEN LESS COST than the ordinary. 


The Automatic File & Index Co. 


143-159 Pearl Street - - GREEN BAY, WIS, 
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Put Efficiency 


Into Your 
Equipment 
Sales 


You have the average chance with 
your fellow dealers in the sale of office 
equipment in your city. Does that 
satisfy you? You can increase your 
selling efficiency by selling from the 











Line of 


Steel Office Equipment 


Its superiority is evident to 
the user—convince him that 
he needs steel furniture, and 
he will accept “Efficiency” 
Products as typifying the high- 
est protection and greatest 
convenience in use. 


The “Efficiency” Line includes 
Steel Furniture and Filing 
Equipment, Metal Waste 
Baskets, Wardrobes, Desk 
Trays and Bond Boxes. 


Write for Catalog No. 106, and 
see the “Efficiency” Line in 
all its completeness. 


Watson Manufacturing Company 


Jamestown N. Y. 
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and does not go on taking until the prospective purchaser 
is talked out of making a purchase. 
Circular Letters Increase Business. 

By means of letters, old stock can be cleaned out, the 
sale of new stock increased and information brought before 
the customer that will be very greatly appreciated. For ex- 
ample: the average housewife of today has more or less diffi 
culty in planning out the meals for the week. The weekly 
letter may well suggest a menu for each day. The dealer 
can then go still farther by making up baskets containing 
the products needed for carrying out this menu. This will 
save the time of the clerks, and the customer. All the 
customer will have to do it to call for the menu by name, 
for example, “a Wednesday dinner,” and the whole thing 
is delivered to her at once. 

There are a thousand and one ways in which the grocer, 
the butcher and the baker can use letters very effectively. 
Very often, however, to make them effective, it must be 
possible to turn them out, as quickly after their contents 
has been decided upon, as a newspaper is printed. A little 
delay, the delay that would be necessary to have the work 
done outside, may mean that the value of the letters is 
very greatly reduced. In addition, it is not always wise to 
have the work done outside. In some communities it 
would be too much like playing cards with your hand face 
up on the table. 

Office Appliance Field Expanding. 

The time is at hand when the dealer is going to see the 
necessity of letters. There has never been a time before 
when direct advertising matter was in greater demand than 
it is today and it will be considered just as necessary for 
the little fellow, in the near future, as it is for the big one 
\ll storekeepers now realize the importance of having a 
cash register for keeping track of their cash by machinery 
Soon they will realize the importance of having a type 
writer and duplicating machine for selling their goods and 
instructing their clerks by machinery. 


Redfield Heads Commerce Body. 
William C. Redfield, formerly secretary of commerce, 
was elected president of the American-Russian Chamber 
of Commerce in February. 


Federal Budget Proposed in Congress. 

\ bill has been introduced in Congress by Senator King, 
of Utah, providing that the President shall appoint the 
controller of the treasury as the authority to compile 
annual budgets. 

Corporations Allowed Respite on Tax. 

\n extension has been granted corporations for the 
filing of income tax returns; May 15 is now the final date 
Good and sufficient reasons must be given and a tentative 
return must be filed by March 15. At least one-fourth of 
the estimated amount of the corporation’s tax must 
company the tentative return. 


Reduced Drop Letter Rate Approved. 


Congress favors the plan to adopt a rate of one cent for 
drop letters in all parts of the country. These )1 
munications for delivery in the writer’s own city Che 
privilege was extended during the war, when city 
first class letters traveled for three cents, and drop letters 
took the two-cent rate. The institution is old, and has 


een in vogue in post offices of the fourth class 
Kept Waiting. 
“Better not keep that man waiting any longs 


“Why not?” demanded the magnate 
“He’s been waiting so long that he has become a 


quainted with your stenographer Their acquaintance 
has ripened into friendship; love is a natural sequence 
marriage follows, and then you'll be shy a good stet 


Kansas City Journal 


What Could Be Simpler? 

“Why do you always type your letters, old top?” 

“Saves brain fag, dear boy. I just type ‘My Darling’ and 
then tap away at the jolly old ‘X,’ and—er—well, there you 
are!”’—Passing Show, London 

How True! 

“The pen is mightier than the sword.” 

“Ves,” replied Senator Sorghum, “but a good typewriting 
machine properly managed may be mighter than either.”— 
Washington Star. 
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at these and scores of 
other equally modern 
stationery stores thru- 
out New York City. 





Retail 


WILLIAM ALLEN & CO. 
L. H. BIGLOW & CO. 


Because Davids’ H.K. BREWER & CO. 

Quality Products EDWARD V. BROKAW & BRO. 
J. J. CURTIN CO. 

Are the Standard W. REID GOULD 

of the Country. A. LANGSTADTER, Inc. 


TOWER BROS. STATIONERY CO. 
EUGENE H. TOWER, Inc. 

UNION STATIONERY CO. 

E. H. WALSH 

WILBURY HASTINGS 


Wholesale 


ATLAS STATIONERY CORP. 
HENRY BAINBRIDGE & CO. 
FRANK & TICHENOR 
KIMPTON, HAUPT & CO. 
UNION STATIONERY CO. 


Thaddeus Davids’ Ink Co., Inc., New York, N. Y. 


DAVIDS’ 
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Ledger Outfits 


Keep your Loose Leat Department 
on the solid foundation of Quality 





THE JUNIOR 
In Duraflex and 
Corduroy Binding 


IRVING-PITT MANUFACTURING CO. 


CHICAGO KANSAS CITY NEW YORK 
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The Office Doctor. 


The Skyscraper offers the following, by M1 
Clark, of the Clark Paper Company, Kalama 
soo, Mich., under the caption, “An Office 
Appliance Salesman Should be an Office 


Doctor.” 


R. CLARK of the Clark Paper Company, Kalamazoo, 
M Mich., has an idea and policy that are bringing him 
in orders, It is this: “An Office Appliance Sales- 

man should be an Office Doctor.” 
lo further demonstrate his idea he says, “Whenever | 
go into a customer’s office | look around and see what can 
be improved, a pencil sharpener put here, that desk moved 
SO as to get better light. Files assembled in one place to 


prevent confusion, etc. I try to know as much about 
correct office arrangement and routine as possible, and 
it is on this that I build business.” 

Here is a copy of a typewritten recommendation made 


in his own way to a large concern in Kalamazoo 


“You have the lay-out of a good office, but everything 


in office is hurley, burley, scurley. All think the faster 
they work, the faster they are producing. The office is 
full of junk—odds and ends, pieces that do not belong 
there It is not laid out in a practical manner for office 
business. Some are backing light, some facing sam« 


“Everybody chases and races to see who can make the 
most confusion, thinking that is getting somewher: 

“The writer, while there for only one and one-half hours, 
had opportunity to see fifteen or twenty different calls to 
the vault for references, each person helping himself to 
what files he needed without any reference to the filing 
clerk, on two different occasions contents of folders being 
spilled over floor in the mad, unprofitable rush. 

“In the vault are also kept the supplies for the office, some 
of which cost considerable money, which are in very bad 
condition, on account of all helping themselves regardless 
of how they leave surplus. Expensive ledger sheets were 
in very bad condition where someone had apparently 
pulled a few sheets for use out of the middle of bundle 

“The whole vault is crowded and is cluttered up, which 
could be very easily remedied by getting rid of. dead and 
non-essential vault material. 

he file girl should have help in getting the files and 
supplies in proper condition. She should have her table 
in front of or opposite the vault door so that all requests 


for files or materials would be filled by her and her only, 
without anv one else coming into the vault farther than 
her table. Her table should be large enough to do any 


or all of her work conveniently. Being situated in this 
location, she will be in the place of greatest convenience 
to the supplies, having the supplies at both hands and the 
files at her back 

‘In order to help get things in proper shape more quick- 
ly and to better advantage, we would recommend that steel 
transfers you now have on hand be the 1918 files, that the 
steel letter files you now have on hand without disturbing 
same be the 1919 files, that new modern files be secured 
for the 1920 files, thereby not moving at this time any of 
the past business, but commencing new and up-to-date 
with files that can be added to as the yearly business 
grows. All other old correspondence to be removed from 
the vault as wasting valuable space 

“Your mailing department and cloak room should be 
removed from the room to a room of its own. The go 
between the office and other departments should be nearer 
the entrance of the department which he or she has to 
visit with the desks in the main office all to face one way 
in a double row down the room. 

‘I neglected to say that enough of shelving space should 
be left absolutely clear, and apportioned off for each 
clerk's use for any and all work at closing time, and that 
nothing else should appear on those shelves or their desks 
but what is absolutely necessary for the business of the 
day.” 

Light Fare. 

“Your stenographer looks anemic.’ 

“T don’t believe she eats enough.” 

“What do you suppose she has for lunch every day?” 

“Probably a glass of milk, a cream puff and a movie.” 
Birmingham Age-Herald. 


The Fair Stenog. 
“How’s your new stenog?” 
“Fair. She'd be better if she’d consult the dictionary as 
often as she does the mirror.”—Louisville Courier-Journal. 





A Single Pass Licks It 





“THE LICKER” 
A desk machine for moistening envelopes so 
constructed that a perfect film of water is dis- 
tributed semi-automatically over the mucilage 
as the envelope flap is passed between the 
rollers 


Moistens only the mucilage. Takes up small desk space. 
Does not wipe mucilage off flap. Ornamental! in its appearance. 
No pressing or hoiding required. Practically unbreakable. 
Needs no cieaning. Will not wear out. 
Absolutely guaranteed. 

MAROON ENAMEL $2.50 

NICKEL-PLATED 3.50 

SILVER-PLATED 6.50 


MANUFACTURED BY 


THE G. J. CONLIN CQ. 


FORD BUILDING, DETROIT 











Out on March 25th Next 
THE 


MODERN STATIONER 
AND BOOKSELLER 


A new constructive and progressive semi- 
monthly. Artistically printed for those 
who buy and sell stationery, books, 
art publications, distinctive gift 
merchandise and engraving. 


Not a trade paper but rather a magazine 
of intimate knowledge that will help. Its 
columns will not be commercialized, yet 
filled with just that information that a 
live retail dealer wants. 


One dollar and fifty cents for 24 issues. 
Produced by men who know their field— 


David Manley, Editor 

Albert B. Abrams, Advertising. 
William S. Donnelly, Advertising. 
James B. Ennis, Circulation. 


Send check or money order payable to 


THE ADOMA PUBLISHING COMPANY 
Room 821 225 Fifth Avenue New York City 
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Put Pep Into Cushion Sales 


All cushions !ook alike to the desk man until he sees the 


Kamrass 
Komfy 


(MFY) Kushion 


\\is if Ny 





cally kept at resilient pressure by patented air valves 


day's work without fatigue 


amine the proposition without cost or risk 


agents and sole agent dealers wanted in some territories. 


PRICE LIST 


H. Kamrass & Sons 


348 Eighth Avenue 





SIT ON AIR 





‘Then he Knows that is what he really wants, and wonders 
why you did not offer it before. He floats on air, automati- 


Kamrass Komfy Kushions are neatly covered with desirable 


upholstery patterns, in keeping with dignified offices. And 
they save the clothes the shine inflicted by wooden or cane 
chair seats They are puncture proof, Komfy in the full 


sense of the word, light, flexible and make possible a long 


Kamrass Komfy Kushions will win quickly with your trade. 
Our sales plan gives responsible dealers a chance to ex 


“Never mind about the old way of doing things if you have 
discovered or learned of a better way.” Chas. M. Schwab 
Send vyvour name and address for full particulars. Sales 


Shape Round Square Square Crown 
Size 15” dia, 14” x16” 16x18” 16” x18” 
Per Doz, $18.00 $21.00 $24.00 $30.00 


New York City 
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UsPGNe,, YOUR STOCK OF 
a —— TYPEWRITER PAPER 
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Are you acquainted 


with our lines? 
Index{Cards in three grades and 
all rulings and colors 
Filing Folders in all weights 
Index Guides all sizes and styles 









Cc TALOGVE / AND DISCOVNTS ON REQVEST 
PaPER COMPANY, Inc. 


———==es MANVFACTVRERS 


131 West 24 StrREET NEWYORK NY. 
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“Chas.” Wood Resigns. 


Charles H. Wood, for four years Chicago branch man 
ager for the Crown Ribbon & Carbon Manufacturing 
Company, Rochester, N. Y., resigned his position March 
3. Mr. Wood is well known to the trade, having spent 
twenty-five years as a manufacturer and as branch man- 
ager for several prominent ribbon and carbon manufac- 
turers. His plans for the future have not yet been defi- 
nitely settled. 


Special Library Census. 


\t a time when the government is counting up its in- 
habitants, the Special Libraries Association is enumerating 
the special library collections of the country, because there 
does not exist at present an adequate directory of special 
libraries. 

During the World War, when army camps and military 
centers were furnished with libraries for research and edu- 
cational work, the men detailed to look up information for 
the government were hampered by the lack of a satisfac 
tory list of information centers which they might call upon 
for emergency assistance. Time and again army men 
could have used a directory of institutions or corporations 
having special information which they would permit them 
to consult, had such a publication been in existenc« 

Mr. Business Man, do you realize what it means NO 
to have a directory of manufacturers at a time when you 
wish to purchase a particular machine—and have no other 
way to go about it? Your librarian is in just such a posi 
tion when he or she is investigating a particular subject 
Would it not be simpler if he or she knew of another 
library that had specialized on subjects of that type, and 
which had probably gone over the same ground? 

In the spirit of co-operation, and in order to list the 
special information sources of the country, the Special Li 
braries Association—the national body of special librarians 
—submits the following questions and respectfully asks 
you to take the trouble to answer them. When compiled, 
directory will not be used as a mailing list for adver- 
tisers, but merely for the purpose stated, viz., to have in a 
central place a record of the special information sources 
of the country. 

A special library has been defined as: 

“A good working collection of information either 
upon a specific subject or field of activity; it may con- 
sist of general or even limited material serving the 
interests of a special clientele; and preferably in charge 
of a specialist trained in the use and application of the 
particular material.” 

If your library comes within the above qualifications 
the S. L. A. will appreciate the following information from 
you: 

(1) Name of institution or company. 

(2) Name by which library is known. 

(3) Name of librarian or custodian. 

(4) Can it be classified as any of the following: Finan- 
cial; business; legal; engineering or technical; 
institutional; municipal; reference; agricultural. 

(5) If not, how can it be classified? 

(6) Does it serve a special clientele? 

(7) Would your librarian be willing to assist other spe- 
cial libraries to a reasonable extent? 

The above data should be sent to Wm. F. Jacob, Chair- 
man Library Census Committee, care of General Electric 
Company, Schenectady, N. Y., who will be glad to answer 
any questions relating thereto. 





Weis Fibre Container Corporation Makes Annual 
Report. 


The report of the Weis Fibre Container Corporation of 
Monroe, Mich., for the year 1919 is an interesting docu- 
ment which should carry much satisfaction to stockholders. 
The report was given by President Andrew L. Weis and 
Treasurer H. A, Consor at the annual meeting of stock- 
holders at the company’s office on February 3, where E. 
C. Gordon was unanimously elected to the Board of Di- 
rectors to fill a vacancy, the remaining directors being re- 
elected by unanimous vote. The president stated that 
beginning on April 1 the company will start to pay quar- 
terly dividends at the rate of four per cent per annum. A 
feature of the report was the statement submitted by the 
sales manager, E. C. Gordon, now a director of the com- 
pany. The statement of the treasurer showed net profits 
for the year of $32,004.75. 
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DORNETTE DESKS 


Extremely 
Popular 
With 
Office 
Furniture 
Dealers 





Made as fine as 
the best kiln- 
dried hardwoods 
and skilled work- 
manship can make 
them. 


Write for 
Catalog 





Our Latest Sanitary 


_THE J. DORNETTE & BRO. CO. Cincinnati, Ohio 
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“We Never 


Lose 


or Misfile 


Papers Now 


for Nuway Filing Interiors 
keep our folders upright in 
files so that they never buckle 
or sag. Indexes are always in 
plain sight. File contents are 
always in perfect condition, 
and less expensive folders are 
used. 
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I can do my work in half the time formerly required. Nu- 

way Filing Interiors pay for themselves in a day—and last 

foreve! They'll fit any make of cabinet—or size.” 
DEALERS! 

Wherever there’s a filing cabinet, there’s a prospect for 

Nuway Filing Interiors. Endorsed by all users—large and 4 , mr 

small. Commissions are liberal—every sales aid is provided. ~|- A set of Nuway Filing 











; ; - : “~ Partitions consists of 
Inquire for terms and territory immediately. Rights are ufficient slotted sides and bor- 
being rapidly reserved. tom strips, movable and adjustable 
ES aati: - = ; ‘ partitions, and attaching clips to 

Our booklet “Filing or Finding” will be gladly mailed you equip a four drawer cabinet. 


upon request. 


Naaay Devices, Inc.302 Ellicott 4, Buffalo, NY 
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HAVE YOU SEEN IT? ™* CRAYWOOD 
| ENVELOPE 
SEALER 


For speed of operation and 
simplicity of construction it 
cannot be approached. No 
\ office complete without it. 





} One model seals all sizes of 

' envelopes. The Graywood 

| Envelope Sealer is the fast- 

; est and simplest machine 
for sealing envelopes. Posi- 
tive in action, nothing to 
wear or get out of order, no 
belts or springs to stretch or 
break. Nothing to gum up. 
Cleanly in operation. Every 
Machine fully guaranteed 
for One Year. 


GRAYWOOD MFG. CO., Lynn, Mass., U. S. A. 


Price $35.00 " . | 
ac 


Write for particulars regarding agency arrangements. Some very desirable terrilory is open. 























Announcing the 


HYPERGRAPH 


(Patented) 


The New Non-Gelatine 
DUPLICATOR 











At the Price You Cannot 
DUPLICATE Its Outstanding 


Features: 





Not susceptible to climatic changes; will not disintegrate, peel or crumble away; imperfections occurring in the surface are 
easily removed without a replenishment of material; ink removed from copying surface with damp sponge; not necessary 
to use hot or warm water; copies do not curl; gives more legible copies than the gelatine-process duplicators; surface 
improves with use and lasts longer; does not stain operator’s fingers. In handsome hardwood cabinets, priced: 


No. 1—4"x6"....... .$3.50 No. 3—9"x13"......$15.00 
No. 2—6”"x9" (in tin) 5.00 No. 4—14"x17"..... 26.00 
No. 2—67°x9" ........ 7.50 Larger sizes to order. 
SEND FOR CIRCULAR. HIGH-CLASS REPRESENTATIVES WANTED. 


LANDAU’S INSTANTANEOUS DUPLICATOR COMPANY, Inc. 


123 Winston Street, Los Angeles, California, U.S. A. 
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Freer on the League of Nations. 

In response to a letter from George H. Payne, secre- 
tary of the Committee of American Business Men, New 
York, enclosing a copy of Otto H. Kahn’s letter to Senator 
Poindexter, presenting the case against the acceptance of 
the League of Nations Covenant without due resetvation, 
Cyril C. Freer, advertising manager of Roneo, Limited, ot 
London, England, sent the following reply under date of 
January 20 : 

“T have read with interest the letter from Otto H. Kahn 
to Senator Poindexter, which lays bare the fundamentals 
of American opinion regarding the proposed League of 
Nations. 

“As an Englishman who has studied International poli- 
tics for many years, I can readily understand the state of 
mind of those in your country who regard America as 
something far removed from the tortuous maneuverings 
of European and Asiatic diplomacy. 

“I am also inclined to agree with Mr. Kahn that the 
League of Nations is littke more than a visionary ideal 
almost beyond the reach of realization in this practical 
world of ours, but the sacrifices of America and the Allies 
are likely to go for naught if the red peril is allowed to 
take root and spread beyond the plague-stricken confines 
of eastern Europe and middle Asia. 

“Something must be done to ease the world of this ter- 
hible epidemic of anarchy, or the collapse of civilization 
will result. 

“The enlightened nations will need to divest themselves 
of all selfish considerations—drop all bickerings, all pride, 
all self-righteousness, and say not ‘How little,’ but ‘How 
much can I do to help cleanse civilization.’ 

“There are signs here, in France, in Italy, and in America 
which those responsible for government should note; there 
are murmurings on every side—a subtle and sinister influ- 
ence is at work to sow dissension, discord and hate, and 
the only remedy is (1) a perfect understanding among the 
nations; (2) perfect good will; (3) a well-defined policy for 
the commonweal; (4) enthusiastic co-operation, and finally 
(5) a thoroughly efficient organization for disseminating 
propaganda. 

“Shall we continue to fiddle while Rome is burning, or 
shall we, united and steadfast, make a bid for a new world 
fit for good and true people to live in? 

“Messrs. the Committee of American Business Men, ] 
ask you to use your great influence to place the facts be- 
fore the American people.” 


An Error of Names. 

On page 58 of the February issue of Office Appliances 
we made some comment on a German periodical called 
“The World of Trade,” stating that it was sent to us 
by Arthur Wachtel of Frankfort-on-the-Main, Germany, 
now temporarily in the United States. Mr. Wachtel states 
that he did not send the journal, and says that no doubt 
it was sent by his brother, Oscar, as a matter of news. 
This we find to be the fact. 

Commenting on one of the articles we took issue with 
the editorial policy of the journal named. Our sugges- 
tion, we believe, was sound and could be followed with 
advantage by “The World of Trade” and other Teutonic 
periodicals which feel tempted to express a sense of bit- 
terness 

Nothing said was intended as any reflection whatever 
upon Mr. Wachtel. We simply took the opportunity to 
disagree with the attitude of the periodical named. 


Congressman’s Chirographic Crusade. 

Congressman William B. McKinley of Illinois has sena- 
torial ambitions. He cannot meet all his “constits,” nuin- 
bering 1,500,000. Far be it from him to “insult” the voters 
of his district with a processed letter. He is going to write 
each voter a personal letter, in his own handwriting. Oh, 
well, all is not lost He will wear out a number of pens 
in the task, so the stationery field will get a little busi 
ness, although it will come through the supply room of 
the House of Representatives. 

It will be interesting to note the outcome of his ef 
forts. One might wager the price of a (former) nickel 
cigar that some opponent, satisfied with modern methods, 
will send processed letters to his voters—and win the 
nomination. If worse comes to worse, he will at least 
spare himself writer’s cramp. 





Many persons might have attained to wisdom had they 
not assumed that they already posssessed it.—Shaw- 
Walker Skyscraper. 
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Typewriter Men 


can add substantially to their 
profits by selling 


AZORA AIR CUSHIONS 


TYPEWRITER SUP- 
PLY AND REPAIR 
MEN, in their calls 
upon the trade or 
waiting upon custom- 
ers have many oppor- 
tunities of showing 
these cushions to 
men who are real 
prospects. 

You can attach Azoras in a few seconds, while 
asking the customer whether he has ever used 
them. The beneficial effect is so immediately evi- 
dent that the rest is simple. 

Azora Air Cushions are built on the same success- 
ful principle as the automobile tire, a combination 
of air chamber and rubber—of the _ greatest 
resiliency. 

Azora Air Cushions would work in with your busi- 
ness excellently. We'll be glad to tell you more 
about their sales possibilities—their nerve-saving, 
typewriter-saving, sanitary features. 


Let Us Hear from You 


AZORA RUBBER COMPANY 
1945 South 54th Ave. CICERO, ILL. 





PAT. DECEMBER 21, 1915 
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~T 
Old Town 


Standards Assure 
Satisfactory Quality 


whatever the requirements 
for service or cost. The 
basic materials are selected 
as the result of extended 
experience in the develop- 
ment and manufacture of 
Typewriter Ribbons and 
and Carbon Papers under 
our formula. 


Old Town Carbon Paper 
is made in twelve brands 
for typewriter, peti and pencil, in various weights, 
finishes, in the usual colors. 


Old Town Typewriter Ribbons are marketed un- 
der two brands and each is inked for light, mee 
dium or heavy duty. 


Performance and permanence guaranteed. Our 
Brands are packed in handsome lithographed boxes. 


Mannufacturers of Carbon Paper and Typewriter Ribboayy 
Old Town and “Crowfoot" brands. 


Old Town Ribbon & Carbon 


Co., Inc. 
245-47-49 Centre Street 
NEW YORK CITY .°.. U.S.A, 
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Two Prominent Stationers Pass Away. 

Two well known stationers—one of New York City and 
the other of Wilmington, N. C.—passed away last month 
H. Langstadter of A. Langstandter, Inc., 513 Sixth avenue, 
New York, died at his home as the result of an operation 
He is survived by three sisters and a brother. He started 





in the stationery business in 1884 and was one of the best 
known men in the trade, and left many friends to mourn 
his taking away. The business will be continued by the 


remaining members of the corporation 
Joseph Northam, head of the Northam Book & Station 
ery Store at Wilmington, N. C., died on February 22 of 


influenza-pneumonia. His widow survives He was a 
man of rare integrity, who had done much to keep high 
standards ot business ethics before the people | is daily 


example. 


Some Additional Comment Concerning the House 
Organs. 





The Baker Printing Company, Newark, N 


a bi-monthly house organ called Office Topics 
The Grasshopper, of the Skinner & Kennedy Statione 
Company, is true to its name. The editorial makeup hops 


MULTICOLOR PRESS 


Form letters—letterhead, letter and signature at one 
impression, each in different color if desired. 


trom grave to gay, from miscellany to business, that as 
sures every page of a reading. 


age: “et : : : Business, for March, contains among several interest 
Business printing —folders, envelopes, letterheads, . ECT I Sg ae ates Jes 
cone Setele ote ing articles an illustrated description of a traveling show 
ag ain ’ = : ; window used by a Boston retailer. A moving van was 
_ ar tarc’ +, . , wWts 4 bs — . . s . ~ ‘ . 
Uses standard printers’ type, flat cuts, half-tones and equipped with glass display windows. The cuttit is kept 


all regular equipment. 
Automatic or hand feed—speeds 1,500 to 5,000 per hour 


moving on the business streets. 


TT 





Ward's Service for February made a pertinent remar] 

SAVES 40% TO 60% ON YOUR PRINTING BILLS of interest. The name, Cedar street, on which the Joh1 

LISENBY MANUFACTURING Co. W ard & Son Store is located in New York, was aid out 

in 1692. The section of Manhattan Island was heavily 

General Sales Offices, Plymouth Building wooded at that time. Ward’s remarks, “Now we have to 
CHICAGO, ILL. look at our pencil stock to be reminded of cedar t 

PUTT Che Dameron-Pierson Company, Ltd a CtUring 

stationers and office outfitters, New Orleans, | has 

issued a very complete catalogue of office requisites, equiy 

ment and supplies. The company lists a large number ot! 

lines of furniture, loose leaf devices, stationery sundries 


and office equipment that are widely know: 


A graphic method of showing sales progres 
years is the “protodometer,” which is a new feature of 


the Protectograph Bulletin, issued by the Todd Prot 
graph Company. Two thermometer tubes are shown, cali 
brated by hundred-thousands of sales, showing bus 
ness of 1919 contrasted with corresponding periods in 1920 
One of the most constructive articles that has appeared 
in house organs recently was printed in Pull-Together, of 
the Eaton, Crane & Pike Company. It told so1 of the 
technical points of paper manufacture, and was _ illus 
trated by a Fourdrinier machine. The publication has 


devoted space recently to authoritative st 
engraving 





One of the many interesting features of the February 

issue of The Burroughs Clearing House was an article, 

n “Sidelights on Some Bank Losses.” It covered the pro 

es er es S tective measures necessary to eliminate losses due to “bills 

deceivable.” Another article advocated that bank tellers 

; = and others in charge of cash practice with the use of 

A line that satisfies that large pro- revolvers, so that a possible hold up might not be the 
portion of desk buyers who hold cut-and-dried affair such events generally prove to be 

good looking, serviceable desks at The Western Bank Supply Company, Oklahoma City 

; oe . and Tulsa, Okla., has issued a catalogue describing and 

fair prices. The convenience and illustrating the lines of steel business equipment handled 

> — eT... ae The catalogue makes twenty-four pages and cover, and 

ease ot operation ot W estern Desks shows lines of lightweight safes. hea. y steel reproof 

facilitate the desk work of the user. safes, bank burglar proof safes, steel filing devi es, safety 


deposit boxes, steel bank caging, lockers and wardroves, 
check files, brass railing, signs, etc. 


Western Furniture Company In perforating sheets of postage stamps, the Bureau of 


. Printing and Engraving, Washington, D. C., produces 
Blair Ave. and Palm St. g I 

° four barrels a day of the paper discs punched out by the 

St. Louis, Mo. needles. Some statistician took a day off and figured that 


the day’s output is over 40,000,000 discs. They form a 
part of the paper salvage. 
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|M PE 


Built for service, with due regard 
appearance and 
the comfort of the individuals 
using them. You will find that 
Imperial Desks gain the favor of 
You 


for business-like 


ARIAL DESKS 





can buy cheaper—you can pay 
more. But nothing satisfies the 
average buyer like Imperial Desks. 
He appreciates that they are above 
the average. 

Particulars in Catalogue No. 18. 











the majority of desk buyers. 














Main Office and Factory 
Florida and Devon Streets 
Evansville, Ind. 


Export Office 
25 Whitehall Street 


New York City 


Imperial Desk Company 
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: Secure Your Share of Security Safe | 
Deposit Box Business | 


What makes this business worth while is that you can supply the insistent demand of 
banks, trust companies and investment houses for safe deposit boxes with Security 


Boxes, as we guarantee shipment within 30 days. 





















Security Safe Deposit Boxes are made in 
standardized units of 9, 30, 48, 60, and 78 
hoxes. Standardizing construction effects 
increased volume. This enables you to sup- 
ply your reguiar customers among this 
class at low first cost. 






Standard units of Security Boxes nest uni- 


formly either horizontally or vertically. 
They permit unlimited expansion. In this 
there are repeat orders for you. You 


grow as you sell and as the banks, broker 
and trust companies grow your volume ex 


j 
4 


pands. 
You may cash in right now on our ability to 
shipment in 30 days. Some 
open and 


Quarantee 
choice territory still 
widely advertised 


Security 


Write or 


Boxes are 





wire for full information. 
Besides ‘Se rity’’ Boxes the Bars 
Built-to-Order Metal Furniture, Ste« ing 
nent namental Iron and Bronz 

7 ——- 900) a Oh) 6 OB T | 

LJ MUTT HTT Ta 





CLEVELAND 
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The Singer & Co. had a fire 
that destroyed their plant, 
including the office. The safe 
fell down in the basement 
and in the fall its walls col- 
lapsed and the records were 
destroyed by fire and water. 
That safe was built by a firm 
that has been making safes 
for the last 50 years from 
the same “successful and 
tried” model. BUT——do 
you buy the same office fur- 
niture that was made 50 


















id lh y 4 





tc ter de by be / ‘ VM ke years ago? Do you buy the / 


OLD TYPE SAFE AFTER FALL IN FIRE Same typewriters, carbon NEW TYPE SAFE AFTER FALL IN FIRE 
Wall distorted and heat insulation broken. . ‘ Corrugated walls retaining shape and sup- 
paper and other supplies porting the heat insulation. 


and equipment that were up to standard 50 years ago? Of course you don’t! As the up-to-date 

twentieth-century business man, you are looking for QUALITY and SAFETY first. You get th 
latest and best your money will buy, because you know that it is the most economical in the 
end. Let this rule apply more to your safe than to anything else in your office because it means 
absolute protection for valuable records and documents. 


A safe will be on the market in the near future that has more structural strength and better heat 
insulation than any other safe that was ever made. The corrugated walls are more that 
twenty times stronger than the common flat ones, and the cellular heat insulation gives over 100 
more protection than the ordinary insulation used, insuring the maximum protection in fire and 
falls of the safe in a collapsing building. 

To fill the demand for this safe, we desire to get in touch with manufac- 

turers and dealers who would be interested in a proposition of this kind. 


Address Box KT-17, care OFFICE APPLIANCES, 417 S. Dearborn Street, CHICAGO, ILL. 
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, UR trade-mark which we 
() have adopted for SAM 

SON TABLES has a spe 

cial significance. It is the trade 





mark of greater strength and s 
perior construction methods 
the manufacture of office and di 
rectors’ tables. It is our aim to 


OFFICE TABLES 


TRADE MARK BIC ,.] REGISTERED 
MUTSCHLER BROTHERS CO.NAPPANEE.IND., U.S.A. 


make this trade-mark still bette: 








known thru our National Adver 
tising to the Consumer, as the 
brand under which dependable 
tables can be bought. It is also 
our intention to maintain the 
quality of our product to the 
point of superiority that wil! 
make dealers just as proud to sell 
SAMSON TABLES, and buyers 
as proud to own them, 
as we are to make 


them. 
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Our Guest Book. 


R. M. PONTEY, of Sydney, Australia, with MRS. PON As strong and rigid 
as a heavy table, 


TEY, recently visited the United States. While in Chicago 
Mr. Pontey paid a visit to the office of this journal. Mr yet fully and easily 
: portable. 


Pontey does business in rebuilt typewriters, and has the 
agency for a well-known American adding machine Dur 
ing the course of his journey through the United States 
he made a careful examination of conditions and prospects, 
with special reference to matters of production, and with 
a view, also, to obtaining some new machines for the Aus 
traliaii market, where he expects to deve lop a demand for 
a portable typewriter. With the agencies he already has 
and those which he will take back with him, he expects 
materially to extend his business, and will open branch 
stores in several cities. Mr. Pontey heartily approves of 
American institutions, but he is, nevertheless, an Austra 
lian through and through, believing that British and Aus 
traiian institutions come first. He is a bit of a stickler in 






the matter of language, and is quite positive that the No. 3 
American language should be Anglicized \ reminder ot a 
ge > i in Co ation 

the fact that a language is a living organism, susceptible mbin: 

to change and growth, and that he, as well as we, would Typewriter 

encounter some difficulty in reading Chaucer in the orig Stand 


inal, or even in determining the precise meaning of all the 
writings of Beaumont and Fletcher, did somewhat modify 
his views, but he still adheres to the opinion that the 


American language is no proper substitute for English 


Ss 


THOMAS E. IRVINE, president of the McNeil Com 
pany, stationers and office equipment dealers at Phoenix, IDEAL TUBULAR 


Arizona, called at the oftice of this journal on March 3 on 


his first visit to Chicago in two years. Mr. Irvine says Made in a wide variety of styles, for sup- 
that immediately after the signing of the armistice busi porting practically any kind of office ma- 

-ked — ‘lv in his territor Perna 1017 id chine. A crank raises the castors off the 
BESS PICKS Up SApeay ee Serr mery. uring Seve floor, and permits the rigid legs to take 
1918 conditions were not satisfactory. His section of the the load. Mount a typewriter, a duplicating machine, a 
. tr i prot by . s ac ic roller copier, an envelope sealer, an adding machine or & 
repo pore cont Bam ies Byes sages yor wage anton a _— - card index cabinet on an Ideal Tubular Stand, and it can be 
brought prosperity to many parts of the country. Borde: rolled to any position, lowered to operating position and used. 


conditions are unsatisfactory, and no one seems to be abk 
to prophesy the outcome of the turmoil in Mexico In FOWLER - MANSON - SHERMAN CYCLE MFG, co. 
the beginning President Carranza seemed to be favorable 1445-1455 W. AUSTIN AVE., CHICAGO 

to Americans, but later he was subjected to pro-German 
influences. Business has been excellent of late, and prom 
ises to hold up well. In 1919 Mr. Irvine says he paid mort - 
for express on shipments of merchandise to give service 
to customers than in five years previous. It became cus 

tomary to have about neotiaterere ba per cent of each order EVERAL HUNDRED thoroughly re- | 
dispatched by express, on account of the uncertainty of built first-class DALTON ADDING | 
ordinary freight service. Mr. Irvine has two sons, one of ‘ 
whom was in the aviation service during the war and is AND LISTING MACHINES available at 


now completing his college course. \ younger son, se\ half American list price. Cable or write 
enteen years old, having finished his preliminary school f f } 
training, is now making a fine record as an expert adding or particulars. 


machine operator in a Phoenix bank, but will enter Leland 
Stanford University next year. 


+ 








CLYDE B. SMITH, president of the Smith Printing 
Company, Pine Bluff, Arkansas, called on Office Appli 
ances February 21. Mr. Smith was visiting the market 
centers in quest of office furniture and regarded himself 
as fortunate, under present conditions, in being able to 
achieve the object of his trip and to obtain the goods 
urgently demanded by his trade. Conditions in Arkansas, 
he says, are very prosperous and dealers are experiencing 
difhculty in securing sufficient stock to supply the demand 
Cotton. the staple crop of the state, commands enormous 
prices and the planters are therefore at the peak of pros 
perity. This condition ts. of course, reflected in all other 
industries. There are indications that oil exists in the 
state, and should a promising field be tapped the land 
f the famous Arkansas Traveler will doubtless achieve 
fabulous riches. Mr. Smith is making plans to increas 
the size of his stcre in the spring and hopes to have the 
matter well in hand by the first of May 


<7 
\. H. DENNY, who represents the Weis Manufacturing 


Company in the East, with headquarters in New York 


City, paid a visit to Office Appliances the latter part of KORB & DWYER 





last month. He came to this section of the country on a 

pe Nn the factory at Monroe, _ and Len ag gees REBUILT TYPEWRITERS & ADDING MACHINES 
ot the opportunity to come to 1icago during Nis stay, . 

with a view to looking into general business conditions in 31 Walker St., New York City, U.S.A. 

the Middle West, which he finds, he says, substantially 











the same as they are in the East. 
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ZELLER-STEVENS 


INCORPORATED 
52 Broadway, New York, U. S.A. 


Cable Address: Zellsteven, New York 
Depository: Atlantic National Bank 


Foreign Trade Representatives for Manufac- 
turers of Office Equipment and Supplies 


EXPORTERS OF 


Adding Machines Inks, Writing and 
Addressing Machines Printing, Ink Tablets 
ae aot , Metal Office Furniture 
ard Index Systems F tain P d 
Desks and Chairs yee ere 
Duplicating Machines 
Duplicator Supplies 
Filing Cabinets 


Filing Envelopes and 
Supplies 


Time Recorders 
Typewriters (new and 


rebuilt) 
Typewriter Ribbons 
Writing and Printing Papers 
Quotations cheerfully furnished on 
any goods obtainable 


Also act as Purchasing Agents for 
Dealers Abroad. 


CORRESPONDENCE INVITED. 
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A, Great Campaign te Push American Office Appliances in India 
“INDIAN BUSINESS" is a magazine that is read throughout every office 
inIndia. A great campaign is about to be started to popularize American 
Labor Saving Devices by publishing aspecial Office Appliance number about 
ptember or October next This will be in conjunction with the opening 
ofaa Exhibition of Labor Saving Machines. American manufacturers can 
etf ull particulars of the scheme from The Britizh and Colonial Press, 140 
orth Dearborn Street, Chicago, or from the Editor of *‘Office Appliances."" 
We want photographs from every manufacturer or illustrating a special 
article dealing with thissubject. Photograpbsshould be forwarded to The 
British and Colon‘al Press The future for this business in India, Burma 
and Ceylon is tremendous and ““BUSINESS” is out to secure the business 
for you. *‘BUSINESS” COSTS FIVE DOLLARS A YEAR. This com- 
pes have been , Sole Representatives in India. Burma and Cey- 
ontfor “Thomas’ Register." 


T. H. CAMPBELL-HOWES PUB. CO., 167-8 Grand Hotel Bldg., CALCUTTA 
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ORLANDO BAXTER of Marshalltown, Iowa, visited 
Office Appliances on February 25. Mr. Baxter formerly 
headed the Baxter Typewriter Company of Marshalltown, 
but recently sold out his business to F. M. Swann, who 
was formerly connected with the Des Moines office of the 
3urroughs Adding Machine Company. Mr. Swann has 
changed the name of the business to the Swann Type- 
writer Exchange. Mr. Baxter has had much experience 
in the typewriter business. His plans for the future are 
not yet matured. For the present, his address will be at 
Marshalltown, where he will be happy to receive cor- 
respondence. 

9 


FRANK M. HUGHES, manager of the Standard Office 
Supply Company, a new concern at Oklahoma City, Okla- 
homa, dealing in office furniture and supplies, favored 
Office Appliances with a visit last month. The company 
opened for business on December 20th. Mr. Hughes has 
had considerable experience in business. Prior to the 
organization of the new company he was with the Schiff- 
Meyer Company of Oklahoma City, with which organiza- 
tion he was connected for a number of years. Before that 
time he was in the newspaper business in the Southwest. 
The Standard Office Supply Company has among its off- 
cers some of the most prominent men in Oklahoma City. 
The object of Mr. Hughes’ visit was to secure additional 


goods. 
<y 


J. B. HURSTON, manager of the General Typewriter 
Repair Company, 64-66 Broadway, Detroit, Mich., called 
on Office Appliances last month. The company, which 
was established a year ago and has done well, recently 
moved to new premises. It maintains an inspection and 
repair service to which there are a large number of sub- 
scribers. The business was originally founded to repair 
and rebuild typewriters, but new machines, as well as 
rebuilts, are now sold, and office specialty lines are being 
added. Accompanying Mr. Hurston was A. L. LE GEAR, 
who is associated with him in the sales department and 
has been a factor in the up-building of the business 

sy 

ROBERT J. LECKY, proprietor of the Regina Blue- 
printing Concern, 1809 Cornwall street, Regina, Saskatche- 
wan, Canada, called on Office Appliances last month. Mr. 
Lecky was in the United States arranging for some 
agencies in addition to those which he already holds. His 
concern is the Regina representative of the Canadian 
Office Appliance & Supply Company of Toronto; the 
Paasche Air Brush Company of Chicago; the Hughes- 
Owens Company, and the Canadian Duplexalite Company, 
and also handles a line of office equipment machines and 
devices, draughting materials and kindred articles. 


sy 


L. B. UNLAND of Aurora, IIl., until recently with the 
Aurora Metal Cabinet Company, visited our office on the 
25th. Mr. Unland is now connected with the bond and 
investment securities house of H. W. Dubiske & Company 
of Chicago. He severed his connections with the Aurora 
company on February 1. 

* 


W. G. DREW of the Johnsonburg School and Office 
Supply Company, Inc., with main office at Bradford, Pa., 
and factory and warehouse at Johnsonburg, Pa., called on 
Office Appliances last month. Mr. Drew was visiting the 
Central West on business. 

Ra 

A. J. WALKER, vice-president of the Farnham Printing 
and Stationery Company, Minneapolis, Minnesota, called 
at the office of this journal on February 12. He called on 
the trade while in Chicago. Mr. Walker says that busi- 
ness is excellent in the Twin Cities, but that merchants can- 
not obtain all their requirements. 

% 


J. G. FLEENOR of the Office Furniture and Equipment 
Company, Minneapolis, Minnesota, visited Office Appli 
ances on February 12. Mr. Fleenor, here on business, 
echoed the statements of others with regard to the busi 
ness situation in the Northwest. The outlook in this se« 
tion is excellent, but production lags behind the demand 
for merchandise. 

1% 

G. B. SHERMAN, president of the National Typewriter 
Company, Fond du Lac, Wisconsin, called on the 17th of 
last month and spent a few minutes with members of the 
staff of this journal. 
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THE BENTSON STEEL LINE 


STEEL CARD CABINETS 
Made in One and Two Drawer 
Sections, to Accommodate 
3x5, 4x6 and 5x8 Cards 









A 
TRANSFER CASE WITH 
FULL STEEL SIDES 


Write for prices and discounts 
GENERAL OFFICES 


THE BENTSON MFG. CO. 
AURORA ILLINOIS 







Chicago Representatives and Display Rooms : 
ECONOMY VERTICAL FILES ASSOCIATED STATIONERS’ SUPPLY CO. 


Made in One, Two, Three and Z. &. Stenbeencpen, Cell Sten, 
Four Drawer Solid Sections 201-215 North Franklin St. 











Jasper Manufacturing Company 
“Every Inch Sanitary’’ Office Desks 





A560 


manufacture desks equal in quality and dura- 
bility to higher-priced lines, at smaller cost to the 
consumer. 

The Jasper Manufacturing Company builds Roll Top, 
Flat Top, Typewriter and Full Pedestal Desks, as well 
as Tables for the office. 


Built for a discriminating trade that gives 
exceptional values to customers. Jasper 
Manufacturing Company Desks are properly 
designed, thoroughly constructed and assure 
satisfactory service. 


We finish in both Oak and Mahogany, and 


JASPER MANUFACTURING COMPANY 
JASPER, INDIANA 


























_ 


bo 
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UAW LUNAR DORON AC IRIN RON NAO NOONE 


Manufacturers 
Attention! 


Have you a ready outlet for your products? 
Are you seeking an Export Market? 


Have you satisfactory domestic representation? 


Let’s get together. We can put your goods in market 
channels in double quick time. 


BEAVER INDUSTRIAL CORPORATION 


90 West Street New York, N. Y. 
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Zeiss ULB UUOOUUUOUOOUOUOUoO ooo 0 
CJ L_| 
0 THERE IS A DIFFERENCE D 
LJ a 
‘a ] 
LJ J 
> “MAST ER “GRADE” | 
LJ L] 
‘a 66 a 
- “Remanufactured Typewriters” ; 
0 offer the best proof. All popular makes 
= UNDERWOOD, REMINGTON, ROYAL, L. C. SMITH, 
2 OLIVER, MONARCH, SMITH PREMIER : 
0 Special keyboards as ordered | 4 
LJ J 
4 WHOLESALE TYPEWRITER COMPANY |; 
0 326-330 Broadway New York, U. S. A. 7 
= Cable ‘Saletype’’ New York . 
OOOOOODOOOOOOOOODOODOOOOOODUOUODUOOUO0OU 











JOHN W. MESSIMORE, sales manager of the Canton 
Art Metal Company, Canton, Ohio, called on February 20. 
Mr. Messimore is an optimist as well as a sales manager, 
and believes that business is going to hold its pace for 
some time. In his hours of relaxation, Colonel Messi- 
more is a poet of no little renown. Some of his work in 
this line appears on another page. 


Economy Inks 





J. N. KIMBALI eteran cammercial educator and man- i ‘ost { ess 
iger of international and other typewriting contests, spent 
a few minutes in this office on March 2 on his way to San ce ” 
Francisco, where he had charge of the typewriter contests An Ink for Every Purpose 
at the business show in that city on the 8th of the month. ,; : , 
Professor Kimball has undertaken an important program of Will not corrode on the pen, nor deposit sedi- 
school contests which should be a considerable factor in ment in the ink well. Never fade. 

1, nei ) ' f e . ] WT i) ¢ in - 
dadva ig the cause of speed and ack acy im typing Put up in convenient size containers. from one 

; : ; os ; ounce bottles to hifty gal- 

HI NRY L. GUTH, sales manager of the Mutschler lon kegs 
Brothers Company, Nappanee, Indiana, called a few days 
igo He was in Chicago on business connected with his 

O1 ny 
. Send for our 

Now Westcott Rule Company, Inc. latest catalog 

The Westcott Rule Company, Inc., is the new name of ddi 
the Westcott-Jewel Company, Seneca Falls, N. ¥ Che and discounts 
change does not affect the organization, but merely makes te the trade. 
the name more specific. and relates it to the product —_ aS GE 


Factory Educational Course for Salesmen. DO IT TODAY ! 
Printers’ Ink of February 5 contained an article by Roland 
Cole, entitled “A Selling Course That Cuts Down Factory 
Returns,” descriptive of the operations of the educational 
department of the Yawman and Erbe Manufacturing Com 


‘ao. 


BLUE BLACK 


TheEconomy Coonomy 


pany The article shows how the company prepares re I k Co LoOMOMY mK COM 
cruits to render service to customers by instructing the n . ewmemma 
new salesmen in methods of analyzing the customers’ r¢ 


; ty ¢ ; Manufacturers 
juirements for systems, and enabling them to recommend 


the forms and cabinets which will best meet the needs of 
each individual business 

The plan of the school is to teach the prospective sales 
men to look at prospects from the customer’s standpoint 


Cincinnati, O. 








The course trains the men in the details of manufacture 
of the goods they handle, but emphasis is laid on the study 
of record systems. The salesmen get intimate contact 
with the various producing departments, their executives 
and others competent to instruct them. They are taught 


to study the various departments of the business which 
they propose equipping, so as to handle their record keep 
ing problems in rotation, and co-ordinate departmental 
records so that data accumulated is available to the diffe 


ent departments interchangeably. 


Direct Advertising Conference in Chicago. 


The advertising council “ot the Chicago Association of 
Commerce held a conference and exhibit March 3, 4 and 5 
at Hotel La Salle. The sessions were public, and a wid 


variety of direct mail advertising matter was displayed on 
panels in the Red Room of the hotel, where the confe1 
ences were held. Several speakers from out of the city made 
addresses, as well as local advertising men George W. 
Wiggington, president and sales manager the Kalamazoo 
Loose Leaf Company, spoke March 4 on “Backing Up 
the Sales Manager with Direct Advertising.” R. N. Fel 


lows, advertising and sales manager of the Addressograph 













Perfect pins — that 
perform as they 


Company, was chairman of the day. should—bank pins, 
, rramid pins—and 
Wages Skyrocketed in 1919. ine id P oe 
rhe Bureau of Labor Statistics has published figures a service behin 
covering eleven of the thirteen principal industries of the them such as only 
countr Wage increases f fro twenty-five to 125 per . 
yrs ry t ncrea Oo rom wel 1 pert good intent can 





have been paid in January, 1920, as contrasted with 
1919. In ten of the thirteen industries the volume of em 
ployment increased from four to fifty per cent. 


make possible. 


Big Gain in Wahl Sales. 

Gross sales of the Wahl Company for January were 
$336,000, as compared with $60,000 for the same month of 
last vear. Net profits, before taxes, were $118,000, which 
is at the annual rate of approximately $7 a share on the 
160,000 shares of common after providing for dividends 


on the $2,500,000 preferred.—Chicago Examiner 


a Paper Company Joins Paris Chamber. Crescetit Brass & Pin Company- 








American Writing Paper Company. Holyoke, 
Mass., has joined thi American Chamber of Commerce DETROIT, MICHIGAN 
in Paris The company is represented in Paris by the ‘ seek: 
American Paper Exports, Inc., 97 Boulevard Maleshebres, aT ie. oud ores 


in charge of George Funnebresque. 444 Market St. .San Francisco 
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Localized Advertising 


is effective and economical. You apply 
it to the office furniture and equipment 
which you sell. It advertises your busi- 
ness to visitors, and shows the owner 
where to reorder and to buy supplies. 


Stanley Metal Name Plates 


afford this desirable advertising at 
practically no cost. We make sketches 
of attractive designs, and get your O. K. 
before making up. Stanley metal name 
plates are embossed on two gauges of 
metal—one thin, gummed, to stick on 
any metal or wood surface. The other 
is thicker, and held in place by tacks or 
screws. 





Get in touch with Stanley ideas. 


The Stanley Mfg. Company 


Dept. O. D. Dayton, Ohio 


APPLIANCES 














Sell Glassware of Merit 


Opportunities for selling Stationers’ Glassware are not 


limited by actual need. Display 


New Martinsville 
Stationers’ Glassware 


and make the additional sales inspired by handsome glass- 
ware. Men and women alike are susceptible to the luster 
and color of cut class desk ware. (We also make pressed 
glass desk ware.) The New Martinsville Line includes Ink 
Wells, Sponge Cups, Pen Trays, Ash Receivers and Novel- 
ties. 


Want the New Martinsville Catalogue of Designs? Write 


The New Martinsville Glass Manufacturing Co. 
New Martinsville, W. Va. 
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A brief record of men from the field who 
have given Life or Time—which is the stuff 
Life is made of—to the glorious cause which 


Old Glory has ever typified 




















Alex. Landsberg has returned from military service. 
Recently he has been doing some special 
Holy Land. He resigned the presidency of the Elbe File 
& Binder Company to serve his country. 


work in the 


George Rafferty, who was among the first of the em 
ployees of the Sunstrand Adding Machine Company to 
enlist, has returned from overseas service. He is now in 
the Sunstrand service department, Rockford, Il. 

* 

Herman S. Essex was with the National Cash Register 
Company, Dayton, Ohio, before joining the artillery for 
two years’ action in France. He is now on the adver- 
tising staff of Fire and Water Engineering, a trade paper 


published in New York. 


A bronze memorial tablet, recording the names of em- 
ployees who served in the great war. has been established 
by the William Mann Company, Philadelphia, Penna. It 
was given place in the center of the balcony directly 
over the Market street entrance. 


\. Wittey, who was recently discharged from the mili 
tary service, has joined the service department of the 
Sunstrand Adding Machine Company. He became inter- 


ested in the werk while in training at Camp Grant, which 
is at the factory town of the Sundstrand company. 
During the convention of the Hundred Point Club of 


The National Cash Register Company at Dayton, Ohio, 
last month, a bronze tablet was unveiled to commemorate 
the sacrifices of 1069 employees of the company who saw 
Nine of the N. C. R. men made the 


service. supreme 
sacrifice. The tablet was unveiled by President Patter- 
son. An eloquent tribute to the services of the men 


T 
whose names grace the tablet was made by A. ©. Mac- 


Mahon. 


Red Cross to Help Soldier-Students. 


Home service sections of the Red Cross are to be in 
a position to help soldiers and sailors receiving voca- 
tional training who are in need of money due elays 
in receiving their training pay from the Government. 
The Red Cross will be in a position to make loans from 
a fund of $75,000 which has been created. This sum will 
be supplementary to the fund established by the Elk 
Order for the same purpose, and is to be used only 


when funds from the Elks are not availabl 
dent’s locality. 


Soldiers, Hold Your Government Insurance. 


Your Government insurance can be converted into other 
forms of Federal insurance. Take advantage of the liberal 
options which are open to you. You can convert your 


present policy into ordinary (straight) life, 20-payment 
life, 30-payment life, 20-year endowment, 30-year endow- 
ment, old age (62) endowment. If your policy has lapsed, 
the Bureau of Wark Risk Insurance offers opportunity of 
reinstating under conditions which you cannot duplicate 
in ordinary fields of life insurance. 











March, 1920 OFFICE APPLIANCES 


175 








Chicago Glass Desk Pads 


are the most effective means of pro- 








tecting the writing bed of a desk, and 
afford a convenient and secure place 
for active memos. The pad is an orna- 
ment to any office, and thoroughly 


ade, in keeping with the best desks. 


\Ve make two sizes of Chicago Glass 


Desk Pads—18x24 and 20x36 inches. 


The standard pad is made of green memos in position. A felt back protects 
leatherette, with two leather corners at the desk surface against scratching or 
the back to retain it in place. These marring. Write today for particulars 
make it easy to raise the glass to place on Chicago Glass Desk Pads. 


Chicago Mirror & Art Glass Co. 


217 North Clinton St. Established 1890 
Chicago, III. 
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Orpin Desk Company 


121 MEDFORD STREET, CHARLESTOWN, MASS. 














Office 


Desks Tables 
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EEX 
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Manufacturers Catalogue Upon Request 
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HE same specialized experience which makes 

Art Metal Products a eee Metal Waste Baskets, both the 
round and square styles, the very best waste 

baskets possible of manufacture—and consequently 






















— eee Septem the very best and easiest to sell—is incorporated 
|DAN-OEE ~ . in all other DAN-DEE Metal Products—Lette: 
an IEF" Trays, Strong Boxes, Cash Boxes, Security Boxes, 
Ticker Baskets, Towel Baskets, Hampers and Book 
Racks. Beyond that statement of superiority they 


need no other endorsement. 


Retail prices at which they sell combine economy 
to the purchaser with a liberal margin of dealer 


profit. 


If you're not handling the 
pel te DA N-DEE line,ask 
fordescriptive circulars, 
price lists and discounts. 


ERIE ART METAL CO. 
ERIE, PA. 














Brings to the office equipment stock the elements 
that complete the furniture of the modern, well 


equipped office. 
In design, finish and construction they are made 


to withstand the hard knocks of a long time ser- 
vice. 








THE comprises Accounting Machine 
[FURNAS Desks, Stationery Supply Cab‘nets, 
= Telephone Tables, Umbrella Stands 

Waste Baskets, Costumers. Send for catalog. 





Indianapolis, the distribution center of North America, invites 
you June 6-10 to the great “brass tacks’ convention of the 
Associated Advertising Clubs of the World. 


Furnas Office Furniture Company 
Indianapolis, Indiana 
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D AWAY 
——=— 


Arthur M. Page. 
Arthur M 








The many friends of Page, who was em 
ployed during the last four or five years by Edward H. 
Quimby, proprietor of the Typewriter Store on Wash 
ington street at Dover, N. H., will learn with regret of his 
death on Tuesday afternoon, February 17, following an 
atack of influenza. Mr. Page was ill only four days. He 
passed away at the residence of Mr. and Mrs. Joseph 
Neal of South Berwick, with whom he had made his home, 
Mr. Page was 44 years of age. He is survived by two 
brothers who are supposed to be in the West, and two 


married sisters, either in Massachusetts or Vermont, 
none of whose addresses are known 

Owing to transportation inconveniences, he had been 
stopping at the home of Mr. Quimby for about three 


veeks prior to his death. When he felt his illness coming 
on, having a vivid recollection of a previous severe attack 
of the influenza, he rcturned to the Neal hoine. He was 
heard to remark that should he have another attack of 
the “flu” he feared he would never recover. 

Mr. Page was born in Lebanon, Me., where he spent his 
boyhood on his father’s farm. He was a man of genial 
manners, pleasing disposition, industrious, faithful and 
painstaking in all his work, and leaves many friends 
throughout the section where he lived. 

~- - + 
Elmer Ellsworth Dick. 


In the death of Elmer Ellsworth Dick, vice-president of 
the A. B. Dick Company of Chicago, the industry has lost 
1 worthy and able man, whose character and integrity 
will live long in the affectionate memory of his associates. 
Mr. Dick passed away on Friday, March 5, at the Hen- 
rotin Memorial Hospital, following an operation for ap- 
pendicitis. He survived by his widow, Mrs. Maude 


Jewell Dick, and son, Elmer J. Dick. 
Funeral services were held at the Dick residence, 6214 
Kenmore avenue, on March 8. Burial was at Rose Hill. 


- - & 
Richard Brown. 


Pneumonia caused the death of Richard 
seven days’ illness, at Toronto, Ont., Canada. He was 
his eighty-sixth year. Mr. Brown was the head of 
Brown Brothers, rated as the largest stationery and ac 
count book manufacturing firm in Canada. The business 
was founded in 1856 by Mr. Brown, and his two brothers. 
-' & -& 
Robert E. Altemus. 


\ltemus, secretary of Altemus & Company, 
Philadelphia, Penna., died in mid-February at Atlantic 
City He was fifty-six years old, and is survived by a 
ister and three brothers. He was not active in the sta- 
nery business, his field being in financial lines 
Ra 
W. J. Berkowitz. 


Brown, after 


Robert | ° 


\fter a prolonged illness W. J. Berkowitz passed away 
at LaJolla, Calif., February 4. He had gone to California 
on a vacation with his wife. Mr. Berkowitz was president 
of the Berkowitz Envelope Company, Kansas City, Mo. 

Mrs. L. Guether. 
Mrs. L. Guether passed away January 24. Pneumonia 


Guether, man- 
department of the Marshall-Jackson 


caused her demise. She was the wife of L. 
ager of the furniture 
Company, Chicago. 


- - + 
Charles F. Dreher. 


Charles F. Dreher, a veteran stationer of 


succumbed to an attack of pneumonia 
had 


Philadelphia, 
February 17. He 
been engaged in the stationery business over twenty- 
Ninth street and Girard avenue. 
+k 
Charles E. Gibbs. 
Gibbs, a veteran of the Civil War, died at 
Home in Chelsea, Mass., January 12, aged 
He was known as the inventor of the Gibbs 


live years at 


Charles E. 
the Soldiers’ 
seventy-five 


bill file. 
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SANFORD MFG. CO., Chicago 
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When Business Outgrows 
Office Equipment 





here are many chances of selling 
Diemer Cloth Covered Boxes to the 
growing concern. Business expands 
faster than the equipment, and these 
Diemer Boxes are used for filing records 
and storing supplies. They are readily 
arranged to meet any plan of filing or 
storing. 





. 

Diemer Press Board Boxes 
are well made, to give long service. The con- 
tents are easily accessible and are kept free 
from dust. 

There are quick profits and speedy turnover 
in Diemer products. Write for booklet cov- 
ering our complete line of Boxes, Envelopes, 
Vertical Files and Pocket Folders, etc. 


JOHN F. DIEMER COMPANY 


107-109 Lafayette St. NEW YORK 


Sai AMAIA AN' 
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The “SATELLITE” 


Typewriter Stand 
In Demand Wherever Typewriters Are Used 


Every business man 
who has a typewriter 
in his office is a pros- 
pective buyer of the 
“Satellite”. Every 
large corporation of- 
fers an opportunity 
for the sale of these 


stands bythedozen. 

One secret of the growing pop- 
ularity of the ‘Satellite’ is its 
preference by typewriter oper- 
ators. It saves them fatigue and 
increases their efficiency. The 



















“Satellite” can be quickly ele- ——. 
vated or lowered, it eliminates and 
vibration, has a jointless wood — 


top, and can easily be moved from 

lace to place on noiseless casters. 

t is all metal except the top and is, 
therefore, a fireproof stand. 

EASY TO SELL 

Here is a piece of office 
equipment that moves fast. 
Its outstanding features 
sell it. The price is reason- 
able and the dealer’s margin 
of profit warrants his best 
sales efforts. 


Write for Dealer's Proposition. 


ADJUSTABLE TABLE COMPANY 
GRAND RAPIDS, MICHIGAN 


Condon & Co., Inc., Fifth Ave. at 23rd St., New York, N.Y. 
Eastern Representatives 







is Model 2X 
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or OF METAL | 
FURNITURE 
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| Consisting of | 
Fi Costumers 

| Hall Trees | 

Wall Racks 

Umbrella Stands | 

Mirrors | 

: | 





Made in the following 
finishes | 
| 











Oxidized Copper 
Statuary Bronze 
Gun Metal 
Brass and 
Nickel Plate 














Send for Catalog A 


DETROIT RACK CO. 


407 Elmwood Avenue 
DETROIT, MICHIGAN 


CITEXITITINTICITILEAI TINIE 











No. 212 
Hall Tree 
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A. C. MacDonald. 


On Monday, February 2, A. C. MacDonald, secretary 
and treasurer of the Neuner Corporation of Los Angeles, 
Calif., passed away in that city. Mr. MacDonald was 
prominent in the office equipment trade on the Pacific 
Coast and his death is a loss to the industry. 

Mr. MacDonald was thirty-three years of age when he 
died. He was a native of Canada, but came to this coun- 
try about ten years ago. He had been with the Neuner 
Corporation about five years, commencing as cost ac- 
countant and being advanced successively to the positions 
of purchasing agent, credit man and office manager and 
finally secretary and treasurer. Previous to his associa- 
tion with the Neuner Corporation he had been connected 
with the banking business. 

Mr. MacDonald left a wife, Mrs. Constance MacDonald, 
and one son, James Gordon MacDonald, six years of age 
He was ill only a week with influenza-pneumonia, passing 


away on February 2. 
- - + 
M. L. Davidson. 

M. L. Davidson, who died suddenly while at the Spring 
field Union Station January 11, was president and gen 
eral manager of the Boston Sales Book Company, 32 
Oliver street, Boston, Mass. Mr. Davidson had com- 
plained shortly before his demise of not feeling well and 
passed away before medical aid could reach him. He 
was fifty-two years old. A widow and four children sur- 
vive; his brother, R. L. Davidson, resides in Brookline. 

+ + 
James H. McNutt. 

James H. McNutt, senior partner in the former San 
Francisco stationery firm of McNutt, Kahn & Company, 
and more recently connected with the Isaac Upham Com- 
pany, of San Francisco, passed away at his home in Ala- 
meda, Calif., February 2. Mr. McNutt was sixty-four 
years old at the time of his death and is survived by his 
widow, Mrs. S. L. McNutt and four sons, Frank L., Bax- 
ter, Russell and Herndon McNutt. 

’ + +£ 


Luther B. Weissbrod. 


Luther B. Weissbrod died in February at his home in 
Greenfield, Mass. He is survived by the widow, his son, 
Kenneth B., his mother, two sisters and three brothers. 
He was associated with his brothers in the firm of Emil 
Weissbrod & Sons, manufacturers of stationery novelties 
in leather. 

+t F + 
James Andrews Northam. 


Pneumonia carried away James Andrews Northam, a 
stationer of Wilmington, N. C., in late February. He was 
in his thirty-ninth year. The widow and three sisters sur 
vive. Mr. Northam was proprietor of the Northam Book 
& Stationery Company. He was connected for 
years with the late Robert DeRosset; following the lat 
ter’s demise Mr. Northam established himself in business 


M. E. Wilcox. 

Morrison E. Wilcox, known in the trade as a New 
York solicitor of the W. H. Hill division of the United 
States Envelope Company, died January 7 at Closter, 
N. Y. Mr. Wilcox had suffered from ill health for some 
time, and had resorted to an operation for relief. He was 
fifty years old. The widow and two sons survive 


Lewis S. Iliff. 

Lewis S. Iliff passed away at his home in Indianapolis 
recently, aged sixty-five. He was for many years a road 
salesman for a stationery house and subsequently estab- 
lished himself in the stationery business in Indianapolis. 
He continued until about ten years ago when his interests 
were taken over by the Kautz Stationery Company 


some 


George D. Schwarz. 

George D. Schwarz, who died in Chicago February 
had a long record with the National Cash Register Com 
pany. He was Chicago sales agent at the time of his 
demise. Mr. Schwarz was a thirty-second degree Mason, 
and a member of the os? QO. Elks. 


+ + 
John S. Lockwood. 

Colonel John S. Lockwood died January 31 at the Peter 
Bent Brigham Hospital, Boston, Mass. He was eighty 
years old and had lived in Boston sixty-five years. He 
was one of the founders of the Library Bureau. 


25 
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PITT EEE ULLAL Lb Ob oho 


Chairs of Quality 


A complete line of chairs suitable for Office, 
Bank and Courthouse with a wide range in prices 
The distinctive fea- 
ture of our “Chairs of Quality” and one which 
has met with universal approval is the iron. 


to suit every requirement. 


Simple and durable in construction, it represents 
the first real innovation in office chair irons in 
many years. It is the only iron in practical use 
that is adjustable to any desired height by a sim- 
ple pressure on the foot lever which raises or low- 
ers the seat without the least inconvenience. If 
quality would not, this iron would commend 
“Chairs of Quality” to the most discriminating 
buyer. 


id Pa CHAIR COMPANY 
~———— SHEBOYGAN,” WISCONSIN 


BRANCHES 
Chicago Minneapolis Oakland 








New York 





No. 5698-5. Code word, Alum. 
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Bentley & Gerwig Desks 














UILD TRADE 


by affording the pur- 

chaser a convenience 

and efficiency of of- 
fice operation that gives full 
satisfaction and makes the 
customer an active member 
of your advertising depart- 
ment. Bentley & Gerwig 
desks are a step in that direc- 
tion. 


























OUR GROWTH 


depends largely on re- 

peat orders. Satisfied 

users of Bentley & 
Gerwig desks go back to the 
place where their desks were 
purchased when in the mar- 
ket for more. That means 
permanence and prosperity 
for the dealer who expects 
to stay in business. 




















BENTLEY & GERWIG FURNITURE CO., Parkersburg, W. Va. 
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THE TUP-NOTCH PAPER 
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IN THE THUMB-NOTCHED BOX 
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THE STENOGRAPHER.-— 
The Court of Last Resort 


A verdict from her in favor of your article means buying 
that article—and then it is only a question of the size of 
the order. 


SOUTH W ORTH 
Typewriter PAPERS 


find favor with stenographers because of their quality, 
look and feel, their even strength, and the ease with 
which erasures can be made on them. 


Then, too, they come in the handy notched boxes which keep the paper 
neat and orderly, eliminating all waste from soiling or crumpling 


SOUTHWORTH COMPANY 


Established 1859 
MITTINEAGUE, MASSACHUSETTS, U. S. A. 
PACIFIC COAST REPRESENTATIVE: Charles R. Barry, 444 Market Street, San Francisco, Cal. 
The Oldest Manufacturers of Typewriter Papers in the World 
































Afty Years Od 


Hf) t is with a great deal of pride and satisfaction that we 
88! look back over the past fifty years knowing that dur 
ing that time Wwe have maintained the same high standard 
of goods that C.R.Gibson & Company are noted for all over 
this country and Canada, even though during the past four 
years it has been very difficult to secure the same grade of 
raw materials. for the next fifty years we will endeavor 
to reach a higher standard if such a thing is possible. 
May We take this opportunity of thanking our host of 
friends for the hearty support Which they have given us. 


C.R.GIBSON & COMPANY 
Broadway and 8th Street- New York @ity 
Manufacturers of Notes, Drafts, Receipts, Bill Heads, ete 
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(New Machines—Continued from Page 29.) 

New Telephone Directory Holder. 
lhe Ideal” is the name given to a new telephone di- 
rectory holder manufactured by the MacDonald-Jensen 
Company, Inc., 105 Saratoga avenue, Brooklyn, N. Y. 





IDEAL DIRECTORY HOLDER OPEN FOR USE 


This is a swinging holder which is attached to the corner 
of the desk and is adjustable at any convenient angle. 
When the book is opened it will remain so and may be 
raised or lowered at will. When one has finished with it, 





ek eee 
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DIRECTORY HOLDER CLOSED. 


IDEAL 


ressure on a button lets the book down, closing it auto 
natically, when the book may be swung out of the way 
The device is made in different tvypes—for the home as 
vell as for the of and in wal! and desk types 
A New Chair Cushion. 
slogan of H. Kamrass & Sons, 348 
a ork, 


Kushien,” a new 


Sit on air.” is the 
} 


ith avenue, New who manufacture the “Kam 


rass Komfy patented air cushion for 
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DETAIL DRAWINGS OF KOMFY KUSHION 


automobiles, etc.. light and durable. and 
upholstered materials 

clever ymbination of cushion auto 
inflates itself, thus keeping full of air and re- 

ntilated at all times 


es hospitals, 
neatly finished in 
By a valves the 
iatically 

uning well vi 

Compact Account File. 

The Kitzmiller account file has been devised 
miller & Company, Unityville, Penna., for the accounting 
systems of merchants who do not wish to run petty ac- 
counts through their books. The hle 1s made oT wood 
and metal, with a single post, which is passed through a 
hole punched in the sheets. The file is nine inches long, 
five inches high, and the same in width 


by Kitz- 
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THAT TELL 
THE STORY 


Photographs ‘forladvertising purposes and 
for sale Office installations 
quipment photographed. Specialists 
in office appliance photography. 


PEYSER & PATZIG eucrocrarners 
37 E. 28th Street, New York Mad. Sq. 8354 
Official Photographers National Business Show 


smen aiDums. 





If you THINK you are using a good pen. 
scnd for samples of these and try them 











BLISS 


yp : 


GLUCINUM PENS 


THE SLICKEST 
most PEN EVER MADE erst 
SERVICCABLE AND CHCAPEST 


ig 


Smooth as a Soft Lead Pencil. 
Most Durable Pen Ever Made. 
Always of Uniform Quality. 













Imitated ? - Certainly! 


All Modern Stationers and Jobbers 
can furnish these Standard Goods 
without delay. If you have any 
trouble or meet with excuses, send 
your order direct to the factory. 








SAMPLES AND CATALOGUE 
ON APPLICATION TO 
THE MANUFACTURERS 


THE TURNER AND HARRISON 
PEN MANUFACTURING CO, INC. 






































Falcon Pen Works. Philadelphia. 






ET 
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Sold under the broadest possible guar- 
antee of quality by the manufacturers. 
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CraneLadies’ Stationery 


Sold by all Stationers and Booksellers 
These goods are sited to the tastes 
of the most select trade. Their mer- 
its are known the world over, and 
they yield a profit to the dealer. 
Once tried, the purchaser becomes 
a regular customer. 


Presented in the following 

Styles and qualities: 
SUPERFINE QUALITY: In Light Blue 
Boxes, containing 4 ream of Note paper 
each, and in separate boxes 34 thousand 
Envelopes corresponding. 
EXTRA SUPERFINE QUALITY: In 
Lavender Colored Boxes, containing % 
ream of Extra Fine Paper each; in like 
boxes are Envelopes to match. 
Our papers are supplied in 
Bordered Goods and other 
specialties by EATON, 
CRANE & PIKE CO., Pitts- 
field, Mass., and 225 Fifth 
Ave., New York. whose 
boxes bear the word 
“CRANES” containing our 
goods. 


All this stationery can be re- ' This mae aaa 
lied on as represented every box 
MANUFACTURED BY 


Z. & W. M. CRANE wmixss° 
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The name of “CROWN”, as applied to Typewriter 
Ribbons and Carbon Papers, stands for the best and 
highest grade of goods made. 

The material used in their manufacture is the finest 
obtainable; the colors strong and brilliant; both ribbons 
and carbon paper are non-drying and non-fading, and 
capable of sharp, clean work from beginning to end. 

“CROWN” ribbons and carbon papers are made in a completely 
equipped and up-to-date factory, by men whose experience cover- 
ing many years ensures a product of perfect and uniform quality. 
Neat and attractive boxes and packing assist in the ready sale of 
Crown goods by the dealer. : ; 

Dealers wishing a line of Typewriter Ribbons and Carbon P 
that is COMPLETE and of irreproachable quality are invited to 
write for samples, prices and terms. Correspondence and catalogues 
in English, Spanish. French and Portuguese. 


CROWN RIBBON & CARBON MFG. CO. 
782-790 ST. PAUL STREET ROCHESTER, N. Y., U.S. A. 
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A New Copyholder. 

The Adapto Line Guide is a new copyholder which will 
soon be placed on the market by the Fiske-Marshall Man- 
ufacturing Company, Cedar Rapids, Iowa. 

The manufacturers state that the chief characteristic of 
the copyholder is its simplicity of construction and opera- 
tiou. The copyholder may readily be used in such classes 
of work as billing, the writing of orders, the copying of 
abstracts, figure work, and in addition may be used with 
bound or loose leaf books in their covers by simply re- 
moving the indicator mechanism from its holder and in- 
serting it between the leaves, while the stand, which has 
an adjustable brace in the rear, holds up the book. By 





ADAPTO LINE GUIDE AND COPYHOLDER. 


loosening the wing nut which holds the indicator bar to 
the suspended band, one can tilt the indicator bar to any 
angle so that the work of copying material which is not 
written horizontally may be facilitated. 

One feature of the copyholder is that work may be han- 
dled with equal facility no matter what the distance 
between the lines of the copy may be. 

The Adapto is made almost entirely of stamped metal 

The Fiske-Marshall Manufacturing Company is now 
making arrangements for the manufacture and sale of the 
Adapto Line Guide and will be ready to place the copy- 
holder on the market as soon as these arrangements are 
completed. 


New Method of Handling Petty Cash. 


The illustration shows a method of dealing with petty 
cash which was designed by an expert accountant of many 
vears’ experience in the development of practical modern 





UNIVERSAL PETTY CASH REGISTER = 
_— | 
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FORM FOR PETTY CASH. 


business forms and has just been placed on the market by 
the Universal System, Inc, Department 15, 608 South 
Dearborn street, Chicago, III. 

The simpticity of the method is intended to obviate 
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UNDER WAY- TWO MORE LARGE 
ADDITIONS TO THE WABASH FACTORIES 


One of these additions will be added to 
Plant No. 2 and will be used exclusively 
for increasing the production of our 
“Better Grade” supplies for filing cab- 


Ws a a Inets. 


a 


r 





The other addition will be added to 
Plant No. 1 and will be used to increase 
the production of our “Better Grade” 
line of filing cabinets. 





Investigate Wabash Products for exclusive agency. Our references 
are the “Better Class’’ dealers. 


There are still a few desirable The Wabash Cabinet Co. Manufa turers of highest 


locations in this and foreign quality filing cabinets, 


pr tae pe as Ae Main Salesroom, Executive Offices and Factories: systems and supplies for 
. sive sale C ° TT 
goods toresponsible dealers. Established 1883 Wabash, Indiana filiag cabinets. 




















Ov Life of Your Business 
Depends on the Satisfac- 
tion You Give :: :: :: os: 8 








Desk Reminders 

Felt Typewriter Pads _ P 
Glass Paper Weights and Trays he equipment and staples that you 
Felt Cushions y 


Desk D Trays 7: "re res six; "2 > Co ro fe . 
nok ae Reng sell are readily obtained from reliable 


Letter T ae , 
ot. sources. You can be certain they will 
Paper Wallets - F ‘ 

Felt Dises pertorm to expectations. 


Non-Shine Chair Pads 
Signature Blotter Books 
Combination Desk Trays . e 
Display Cards P ] S ] 
Penknife and Ink Eraser Oo ar pecia ties 
Paper Weight and Memo Pad 
+ ech we A Handy are made to Stay sold —your one transac- 
Inventory Book 
Insurance Expiration Books 
Commercial Stationery Racks : . coe , = 
Combined Tablet Holder with the most insignificant item in our 
Paper Weight Blotter 





tion is selling. We take as much pains 


line as you would were you to make it 











yourself and sell under your own name. 
So you can be sure that Polar Specialties 
will bring satisfaction to your customers 
that will redound to the credit of your 


store. 





Do you know the Polar Line? Note the list. 


Write for the new Polar Catalogue. 


Polar Manufacturing Company 
101-107 North Marshall St., Philadelphia, Penna. 
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MAKE NO MISTAKE—Your good salesmen 


can sell any sort of machine posting equipment 
you tell them to, but you owe it to them and to 
yourself and your customer to let-them sell out- 
fits that will STAY SOLD. SALES of The 
FAULTLESS TURNING POST LEDGER 


IF YOU HAVE HAD A COSTLY EXPERIENCE 


device without a “comeback.” 





Stick! 


Every advantage of a box tray 
is afforded by the F AULTLESS, 
used with rachet stands. 


The reference facilities of an 
ordinary ledger are provided, 
when a checking bracket is 
used on one side. 





with bookkeeping equipment which would not function 
properly, take the word of other dealers and install the 





THE FAULTLESS TURNING} POST LEDGER 
THE STATIONERS LOOSE LEAF Co. 


New York MILWAUKEE Chicago 














B.1 C CO 


[eaten DUPPLIES 


CAN ALWAYS BE DEPENDED UPON AS 


AMERICA’S BEST 


QUALITY ALWAYS THE BEST 
PRICES ALWAYS THE LOWEST 
WORKMANSHIP UNEQUALLED 
SERVICE ALWAYS DEPENDABLE 


BOSTON INDEX CARD COMPANY 


BICCO BUILDING 
113-115 PURCHASE ST. 50 HARTFORD ST. 


BOSTON i ee oe, rn MASSACHUSETTS 
































\/ 


. 
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many of the difficulties which are ordinarily experienced in 
handling petty cash items. It consists of a letter sized 
manila envelope on one side of which is printed a torm 
providing for entry of all petty cash items and the signa 
ture of the pavee In the envelope may be filed documents 
pertaining to the petty cash items entered on that particu- 
lar envelope. Various spaces on the envelope provide for 
yroper record of the various details required in the han- 
dling of petty sn 

The manufacturers state that the Universal petty cash 
register is already used in some sixty lines of business 


Effective Display Easel. 
Che Rivet-O Manufacturing Company, Dept. P, Orange, 
N. j., has an attractive display easel to offer dealers. The 
illustration shows the design. The easel enables dealers 
to keep the punches before the public in a distinctive man 


dag OF hes PUNCHES 





THE RIVET-O DISPLAY EASEL 


ner, without showing the actual device and subjecting it 
to promiscuous handling, with the attendant possibility of 
rusting the metal by the moisture of the hand Rivet-O 
punches are distributed through jobbers. An attractive 
discount from the list is extended to dealers. 


Business Data System. 

The text of over a hundred business papers is epito- 
mized by the Business Data Bureau and provides busy 
executives in card form. In this manner the business man 
can survey the month's business papers and select those 
which are of interest. A complete subject filing system 
is included in the service, so that the data in time becomes 

valuable adjunct to any business library. 


A New Mail Distributor. 
George E. Fox & Company, 33 West Kinzie street, 
Chicago, Ill., has developed a new mail distributor. It is 
made of extra heavy brown photo sheeting, the leaves 





“U-NEED-ME” 


MAIL DISTRIBUTOR. 


being made of flexible long fibre paper. Suitable index 
tabs are provided The device is shown in a new 


recently issued by the company. 


catak og 


Royal - a New Brand. 


The Royal Ink Company has been established at 108 
Smithfield street, Pittsburgh, Penna., to manufacture 


writing fluids and ink eradicators. The products will 
reach the consumer through the stationery trade and 
igents. The president of the new company is H. E. Mc- 
Coy, who was formerly at the head of a chemical manu- 
facturing company bearing his name in New York. Jo 
seph E. Jackman, secretary-treasurer, is safety director 


of the National Tube Company, Pittsburgh. The sales 
manager is Henry A. Kronberg, associated in the past 
with the Farbenfaguken of Elberfeld Company 
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ULTIMATE 
Ribbons and Carbons 


As the name implies Ultimate Rib- 
bons and Carbons represent the very 
highest possible product in their 
field. If you want to practically 
eliminate complaints in this line 
Ultimate brands will do it. 


RIBBON ECARBON 
PRODUCTS? CO. 





Ribbon & Carbon Products Co. 


Manufacturers of 


ULTIMATE and AEROPLANE Brands 


35 Warren Street NEW YORK 


























W hat do you look for— 


When you buy thin paper for Invoice Blanks 
and other printed manifold forms, Lists and 
Records; or for copies of Letters, Reports 
and other business papers? 


Quality, Economy or Service? 


You will find them all— 
HIGH QUALITY 
TRUE ECONOMY 
GOOD SERVICE 


ESLEECK’S THIN PAPERS 


They are sold by leading jobbers. 
Ask Dept. O for Samples. 


ESLEECK MFG. CO. 
Turners Falls, Mass. 
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Individualized Office Equipment 


gives character to an office which cannot 
be secured from ordinary commercial de- 
signs. To individualize an office, equip it 
with 


Stow-Davis Matched Suites 








No. 1860F 











The designs are distinctive, and harmony 
can be carried through the entire equip- 
ment of desks and tables, even to the ac- 
cessory pieces, such as costumers and waste 
baskets. 

Our standard designs and lines of manufac- 
ture provide a harmonious entity for the 
modern office. 


Write for the catalogue of hand- 
some Stow-Davis Office Furniture 


Stow & Davis Furniture Company 
Grand Rapids, Michigan 
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NEW 
PRICES 


ON 


CUSPIDORS 


Effective 
December ], 1919 


The Ireland & Matthews Mfg. Co. 


DETROIT 
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Auto Sharp Pencil. 

The Auto Sharp pencil is a recent claimant for consid 
eration in the metal pencil field. It is made in several 
finishes by the New Diamond Point Pen Company, 129 
La Fayette street, New York, N. Y. The makers claim 
that refilling is readily accomplished. The Auto Sharp 
pencil is made in three lengths—long, with permanently- 
attached clip; short, with or without clip; chatelaine o1 
Waldemar size with ring. 


Irvin Automatic Paper Fastener. 

The Alex H. Irvin Company, Curwensville, Penna., has 
produced a new automatic paper fastener made of pressed 
steel, finished in nickel. The designer has paid particular 
attention to the revolving cutting die. By removing three 
screws the side can be lifted off and any part removed o1 
replaced. The machine uses prepared staples in gangs 


New Ink for Stamp-Pads. 


A non-blurring, non-smearing stamp-pad ink is one of 
the recent products of the Economy Ink Company of Cin 
cinnati, O. The drying of the ink inthe pad is reduced 
to a minimum and-—most important of all—a special pat 
ented pour-out stopper is fitted on the bottles, which elim 
inates waste in re-inking the pad from the bottle. With 





ONE OF THE NEW “ECONOMY” INK CONTAINERS 


the new pour-out stopper, the ink is poured direct from 
the bottle upon the pad. No more is taken out than is 
actually needed, consequently there can be no waste 
Cleanliness is an important feature, too—no ink gets on 
the hands or clothing when this new device is used. 

The new stamp pad ink is put up in the new bottle 
with the patented pour-out stopper in various sized con 
tainers, ranging from one-ounce bottles to those of gailon 
size. The ink is also put up in fifty-gallon kegs. The 
quality of the fluid is guaranteed The product is priced 
at a figure said to. be lower than that of most other prod- 
ucts of like character. 

The perfection of this stamp pad ink and patented stop- 
per is the result of years of constant study and experi 
ment. Already shipments of the product and container 
have been made to points in the United States and foreign 
countries, 

The Economy Ink Company manufacture writing 
fluids, chemical writing fluids, copying and writing fluids 
and French copying inks, as well as concentrated ink 
(powdered) and ink tablets. The last named products 
are much in demand abroad. 


Eaton, Crane & Pike Company have inaugurated a peri 
cdical list of “manufactured goods carried in stock.” The 
company lists an extensive array of wedding sheets, en 
velopes and cards; mourning stationery, including visiting 
cards and envelopes, with stationery in papeteries, and 
sympathy acknowledgments; tablets; papeteries; visiting 
cards and card envelopes; pound paper and envelopes. 
The papeterie lines include such special features as chil- 
dren’s writing paper and birth announcements. The lat 
ter are also made up in bulk packages. 
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The New Amfil 
Non=-Blooming Platen 


| Ragersieke years ago we offered the dealers a 
platen material which we guaranteed not 


TICE APPLIABCES 


to harden. 


; 


a ee Cele LOLOLeLe LeeLee Olea et ele eee! 





Sere epepererays a 


















o 
We are now ready to furnish not only a non-hardening re 
platen, but also the AMFIL Non-Blooming Platen, pS) 
which will go a long ways toward eliminating paper = 
; feed difficulties. It grips the paper. 2 
= 
There is a glazing feature in phur has also been the cause Py 
: platens which causes much of glazing and consequent = 
Ce trouble. Sulphur is the in- paper slipping on many = 
E gredient in all rubber com- makes of typewriters. The = 
13 pounds that blooms and newest AMFIL platen posi- - 
: sparkles and will turn the tively does not bloom. Deal- > 
s blackest and cheapest com-_ ers have been quick to recog- 
=f pound into a new white rub- nize the new feature as a i. 
ZF ber. This bloom of the sul- valuable improvement. * 
: Nickel Plating and Enameling = 
An important feature of service is -to-dat = 
45 . : ae I a ature of our service is an up-to date = 
< A Little Bit nickel plating and enameling plant in Chicago. It = 
a Added to enables the dealer to buy machines in the rough and >. 
x4) ae a ‘ eee ° . = 
€ Our Tale have them thoroughly refinished before being shipped. 5 
=e = 
S| Ames Supply Company - 
io 607 So. Dearborn St., Chicago 82 Duane St.. New York pe 
- 507 Mission St., San Francisco 1627 Champe St. Denver — 
Ss we 
eat TT Lk 





k Street Brooklyn, N.Y. 
Ona 3 Factory Rebuilding exclusively > 
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The AJAX EYELET FASTENER is recognized 
now by leading concerns as remarkably efficient 
in binding correspondence, contracts, legal docu- 
ments, reports, etc., etc. 

The AJAX works with one stroke of the lever— 
does the whole job perfectly the first time. The 
hole is punched, and the eyelet inserted and 
clinched in ONE QUICK OPERATION. 

There are three sizes of eyelets (rustproof) which 
may be used in the AJAX—long, medium, and 
short. This is a real fastening advantage, as 
different sizes may be used without adjustment 
of the machine. 


MR. DEALER: 


“The Ajax Eyelet 
Fastener’’ assures you of 
Repeat Orders for Ajax 
Eyelets. 


Leng Medium Short 
BH f a2 
at = *3 


““THE SAMSON 
NO. 1 HAND 
PUNCH ” 


Handles 7 sizes of 
punches and dies 
1/16 to 1/4 inch 
in diameter, easily 
interchanged. 


Will punch thru 


PAPER FASTENERS ann PUNCHES 


““THE SAMSON 
EYELET TOOL”’ 


A Combination 
Punch and Eyelet 
Set. 


Only device on the 
market that has 
the patent spring 
collet feature for 





Write for Catalogue and Price List at once 


MACHINE APPLIANCE CORPORATION, 351-353 Jay Street, BROOKLYN, N. Y. 


1/4 inch of paper holding the eyelet 


or cardboard or in place. 
thru soft metal up Strong and 
to 20 gauge. Handsomely 
Nickeled. 





Samson 
No. 1 


Punch 
For Hole Sizes 
1/16 in. to % in. 
in Sheet Metal, Paper 
or Leather 










Samsean 
elet 
ool 












THE CLIMAX LINE DATER and 
NAME PLATE DATER can also be fur- 
nished with Wheels for all languages. 
THE TRAUT & HINE M’F’G CO. also 
make thumb tacks, pencil clips and the 
well-known “Kon Kave Kut” Pencil 
Sharpener. 


CLIMAX NUMBERING MACHINE 
Patented, other Patents Pendins 





Six Wheels 

1 to 999,999 
Three 
Movements: 


Repeat, 


CLIMAX NAME PLATE DATER 
Patented. ether P: 





Consecutive, ANSW ERED one. Write for our 


i A SERIES of CLIMAXES 
atentsPending = ‘The Greatest TIME SAVERS on the MARKET 


These Machines are ALL METAL (with the ex- 
ception of the Rosewood handle) with metal 
type and figures, giving neat, clear-cut impres- 
sions. They are self-inking, dust’ and rust 
proof, absolutely accurate, compact, neat and 
of exceptional appearance. The Climax ma- 
chines do identically the same work and in 
just as satisfactory a manner as the highest 
priced. Our guarantee is given with every 
machine. Prompt deliveries. 


CLIMAX LINE DATER 
Patented, other Patents Pending 








Our proposition for 
dealers and agents in 
all countries of the 


world is an attractive 


Duplicate. JUL 1 5 20 


=— Facsimile of /mprint 


THE TRAUT & HINE M’F’G. CO. 


1 UNION SQUARE, NEW YORK CITY, U.S.A. 
FACTORY, NEW BRITAN, CONN., U.S.A. 


Expert Department fer Eurepe and the British Empire, 9 and 10 Cheapside, London, E. C. 


illustrated catalog. 











JUL 15°20 


Facsimile of Imprint 


123456 


Facsimile of Imprint 
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Underwood Typewriter Company Makes Fine 
Annual Showing. 
The annual report of the Underwood Typewriter Com- 


pany, Inc., for 1919 presents a number of interesting fea 
tures. The total assets of the company are listed as $25,- 
841,551.77, which is something under a million dollars more 
than that on December 31, 1918. The balance in the sur 
plus account as on January 1, together with transfer from 
profit and loss account amounts to $8,633,090.73, which is 
more than $700,000 greater than last year at the corre 
sponding date. The company’s net earnings for the year 
1919 were $4,121,913.87, as against 


$4,020,435.22 for 1918. 
Other net incomes brought this total up to $4,502,335.43, 


which, after deducting items of depreciation reserved for 
employees on the profit sharing plans reserved for federal 
income and excess profits tax and dividends declared or 
paid, left a surplus to be transferred to the surplus ount 


of $706,952.05. 
The report of John T. 


to the stockholders was as follows 


Underwood, president ot the com 


pany, 

The annual report, including the financial result of the 
operation of your company for the fiscal year ending De 
cember 31, 1919, together with the general balance sheet, 


is presented herewith 

The net earnings for the fiscal year amounted to $4,502, 
335.43, and after setting aside the sum of $1,250,000 for 
federal income and excess profits tax, and after providing 
for dividends of seven per cent on the 
ind 8 per cent, together with two extra dividends of five 


preferred shares 


per cent each, paid on the common shares, created an 
idditional surplus of $706,952.05. 
At the time the annual report for the year 1918 was 


sent to stockholders, Congress had not passed the new 
federal income tax law, and an estimated amount of $1, 
250,000 was set aside for the federal income and 
profits tax for that year. When that law was finally passed 
in February, 1919, this amount was found to | 
cient, and the company actually paid a tax on the net 
profits for the year 1918 amounting to $1,589,443.30, the 
excess amount of $339,443.30 being taken from the accumu 
lated surplus. 

No change in the amount of outstanding capital stock 
either of preferred or common shares, occurred during the 
year 1919; and as the amount of preferred shares of the 
‘ompany previously cancelied was still in 
requirements of the company’s charter, no preferred shares 
were purchased or cancelled during the year. 

The profit sharing plan which the company inaugurated 
for the bencfit of its employees in 1916 was again con 
tinued with very satisfactory results. The distribution for 
the year among the employees entitled to participate will 
amount to $421,738.01, which sum has been set aside for 
that purpose 

The production of 


excess 


ye insuft 


excess of the 


finished machines for the year has 
been the largest in the history of the company, notwith 
standing the temporary curtailment of the product due to 
labor disturbances at the factory in Hartford during the 
sumimer. This was the first labor difficulty the company 
had experienced in over eighteen years, and was satisfac 
torily adjusted, as is shown by the fact that at the closs« 
of the year the total number of employees reached the 
highest figure since the company was organized. 

\s the policy of the company has always been and will 
continue to be to treat with its employees in a spirit of 
utmost fairness and equity in the matter of rates of pay as 
well as conditions of work, it is hoped that such misundet 
standings are now permanently set at rest 

Your company has brought out a new product during 
the year 1919 known as the “Underwood Standard Portable 
Typewriter.” The output of this machine is as yet lim 
ited, owing to the unprecedented demand for the com 
pany’s standard machines; but the reception met by th 
portable machine from all parts of the world indicates 
that these machines will be absorbed as fast as they can be 
produce d. 

The financial report herewith submitted indicates that 
your company has enjoyed another good year; and as the 
demand for the company’s product from every part of th¢ 
world still continues unabated, it is gratifying to report 
that the outlook for good business in the year before us is 
very promising. 

The directors gratefully acknowledge 
on the part of its officers and employees during the year, 
which has aided in no unsubstantial way in producing the 
excellent results shown in the accompany report. 

Respectfully submitted, 
JOHN T. UNDERWOOD, 


By order of the Board of Directors President 


the co-operation 
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THE SEALER THAT ASSURES 
AND SECURES RESULTS 





Three models—hand power—electric, and automatic 
feed electric. Built for use. 

Double sealing rolls give double efficiency in seal- 
ing, and place the SEALOGRAPH in a class by 
itself—ALL PARTS GEAR-DRIVEN—no chains to 
work loose—no racking or reciprocating movements 
to get out of order. 


A perfect moistening device comprising a non- 
rustable metal disc, positively gear driven, puts 
exactly the right amount of water on every flap— 
no pads or wicks to get “gummy” or require chang- 
ing; made throughout of the best materials pro- 
curable. 

Write us for our proposition, and send for printed 
matter and dealers’ terms. 


SEALOGRAPH COMPANY 


1700 Brooklyn Avenue Kansas City, Mo. 











MCcM RING BOARDS 


Heavy Tar Board, covered with Artificial 
Leather, Black Cloth Back, Rings set 2? inches 
Centre ‘o Centre, to fit Arch File Punching. 











Special sizes 
to order 


Discount to 
the trade 





McMillan Book Co. | 


509-511-513-515 E. Water St., Syracuse, N. Y., U.S.A 
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O. K. Single Space Underscore 








HIS device soon repays its cost in 
stationery saved. Letters which re- 
quired two pages for proper emphasis 
are by its aid put on a single page. 
Your own experience —like that of any other 
Multigraph user—has doubtless proved conclu- 


sively that the most effective form of letter is 
single space within the paragraphs and double 


space between paragraphs. You cannot use 
letters in this most effective form and get in 
underlines, except with the 


O. K. Single Space Underscore 


Standard Set $3.00 each 
Strips 7} inches long : -75 each 
Lots of 10 strips 7} inches long -60 each 


A set consists of one each of sizes 1 to 17, cor- 
responding to width of letters in words, also 
two strips width of drum included in sets. Scrips 
can be cut in any desired length. 


When ordering state whether PICA or ELITE 
TYPE is used. For printing attachment we 
furnish lock keys at no extra cost. 


O. K. Multigraphing Co. 


Lincoln Building - - Philadelphia, Pa. 














THE BEST QUALITY 
COSTS THE LEAST 


In all lines of merchandise you 
usually find economy, not in cheap- 
ness but in true worth. In adding 
machine rolls you can be sure of 
full value in 


UWALIFI 
eADDING MACHINE PAPER 
‘‘The Guaranteed Roll’’ 













Standard sized rolls to fit regular 
adding machines. 50 roll and 100 


roll cases. 


WHITE AND BUFF COLORS 
Sold by Good Stationers 











Manufactured by 


GEORGE BANTA PAPER CO. 


MENASHA, WISCONSIN 
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Recent Changes in Elliott-Fisher Organization. 

R. R. Steele’s resignation as manager of the publicity 
division of the Elliott-Fisher Company became effective 
March 1. Mr. Steele is organizing a company in Phila 
delphia to keep books for small concerns on Elliott-Fisher 
bookkeeping machines. R. Trego, who recently resigned 
is local manager of the Philadelphia Elliott-Fisher office, 
is associated with Mr. Steele in his new venture. 

lt is a coincidence that Mr. Steele left the Elliott-Fisher 
Company on the same day of the year that he joined the 
company after exactly four years of service. 

His first position was as salesman. On account of his 


nine years of court reporting and newspaper work, he 
was later offered a position as house organ editor and 
sales promotion correspondent at the company’s home 
office at Harrisburg. He soon became assistant adver- 


tising manager and when the sales department was re- 
organized and divided into several sales divisions under 
Sales Manager G. W. Spahr, who is now general manager 
of the Computing Scale Company of America, Mr. Steele 
was made manager of the publicity division. 


F. T. Dunlap, assistant manager of the publicity divis- 
ion for the past nine months, is Mr. Steele’s successor, 
and K. A. Patterson of the sales promotion department 


has been appointed assistant manager. 


Typewriter Field Through Wall Street Eyes. 

Che Noiseless Typewriter Company has increased prices 
m all its models $10.00 a machine. This makes the price 
of its 10-inch model $135. Noiseless is now making a ma 
chine with 30-inch carriage, twenty-six inches having been 
the greatest width heretofore. This increase in price 
leaves Underwood the only one among the important type- 
writer companies that has not increased its price since 
September 1, 1919. The greatest output in any year for 
Underwood was that of 1918, when, with the government 
lemanding the entire output of its factory, the company 
turned out approximately 150,000 machines. In 1920 the 
company hopes to increase this to $200,000. At present 
the company is four months behind in deliveries. Present 
selling prices of the more important models of typewriters 
are: Underwood, $102.50; Roval, $107.50; Remington and 
L. C. Smith, $110; Hammond, $112.50, and Noiseless, $135. 
—Business Digest and Investment Weekly, February 19. 


Chicago Stationers’ Post Meeting. 
Stationers’ Post No. 390 of the 


at the 


American Legion met 
Khaki and Blue Club, Chicago, Ill, March 3. A 
dinner was served, following which business was dis 
patched. There are now fifty-three paid-up members en 
rolled in No. 390, and a campaign for increasing this num 
ber is under way. Employers in the stationery, printing 
and engraving field are being circularized to determine if 
any of their men are eligible for membership. 


[t is planned to hold a dinner downtown, probably 
March 24. at which Fletcher B. Gibbs, general manager 
of the National Association of Stationers and Manufac- 
turers, will address the meeting. The location and exact 


date cannot be announced now. Members of No. 390 
and those eligible are advised to call up Harry J. Coon, at 
S. D. Childs & Company. The date and place will be 


determined before this issue is in the hands of its readers 


N. C. R. Shares Profits. 


John H. Patterson, president of the National Cash Reg- 
ister Company, announced in late February that a profit 
sharing plan had been devised, to apply to the employees 
of the factory at Dayton, Ohio. About 7,000 participate 
in the plan. 

Certified accountants will audit the books and determine 
the net profits of the business. After deducting six per 
cent of the net for the stockholders in the company, the 
remaining profits will be divided fifty-fifty. Profits to be 
disiributed among the employees will be divided into two 
parts: half to the executives and foremen; and half to 
other emplovees. 


Fountain Pen Conceals Diamonds. 


A salesman was apprehended by customs officials in 
New York on the suspicion that he was smuggling dia 
monds. Uncut stones valued at $10,000 were concealed in 
the barrels of two fountain pens, and in a tube of tooth 
paste, according to the customs inspectors 

It takes the hammer of practice to drive the nail of 
success.—Irving-Pitt Service. 
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Wherever Good Pencils Are Shown 


GALZ Gil ng 


The Ultimate Pencil , Consontomes 





Write’ today for literature and profit- 
making prices. 


SALZ BROS. Fountsin'Pens and’ Pencils 


71 WEST 35th STREET, NEW YORK 


























&é IM 
THE DOCTOR ! 


FIRST AID 
TO THE INJURED |! 





STAMP PADS 
USE MY PRESCRIPTION R RUBBER STAMP INKS 


FOR OFFICE ILLS!” DATERS AND NUMBERERS 
BUSINESS PRINTING QUTFITS 


SIGN AND PRICE MARKERS 


aa RUBBER TYPE 
FOR ae CHART MARKERS 
OVW/ICE K LINEN MARKING OUTFITS 


(TO BE TAKEN AS NEEDED.) 


ENWVICIENCY Fulton Specialty Company 


E. R. Underwood, Pres. Elizabeth, N. J. 














> 








BRASS CUSPIDGSs 


OF EVERY DESCRIPTION 
BACKED BY 


FIFTY YEARS OF 
KNOWING HOW 


ADDRESS 


8 ALDRICH MEG. CO., Inc. 
BUFFALO, N. Y. 
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Acquaint Yourself 








With Our Line of 
“ADVANCE” 

FILING CASES Every 
and SPECIALTIES Drop 
In order to know Between 

what our line is 
order our sample Cork 
assortment of good sellers specially se- d 
lected so that you may have one each of an 
many numbers and also a small stock to Bottom 
sellfrom. Write us about this assortment. ‘ 

1s 


Catalogue sent on request 





Good 








o A 
PLAIN AND FANCY Tl 
PAPER BOXES . 
FILING CASES 
Ry 








a 

. “PENART" is the one combined Writing Fluid and Fountain Pen Ink 

: : | that satisfies every requirement for a blue-black fluid. It has a gallo- 

, ferric base; writes blue and quickly turns te an intense, permanent 

~~ — WwW rn wetg: ony and smoothly, with steady flow. “PENART"’ 
. . does not corrode the pen 

2719 Franklin Ave., St. Louis, U. S. A. Write for our new catalog which will acquaint you with our superior 

line of Inks and Adhesives 
In replying kindly mention this ad. The Commercial Paste Company 


Columbus, Ohio, U. S. A. 
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STOCK CERTIFICATES 

























y 
v 
MORTGAGE NOTES, DIPLOMAS, % a 
— : RIBBONS 
STOCK CERTIFICATE BINDERS v 
i ‘% 
: them? If 
PERFECT ATTENDANCE CERTS. . Do you — 
INSURANCE POLICIES ! not, write us and we 
CERTIFICATES OF AWARD a» ° ° f 
om Y will give you proo 
BOUND AND LOOSE-LEAF 4 should. 
CORPORATION RECORD BOOKS Y that _— 
’ 
% 
QUALITY ART BLOTTERS % 
CALENDAR CARDS Yj 










MAILING CARDS 


o< 








DU-RA-BUL CARBON & RIBBON CO 


Douglas Street and Third Avenue 
BROOKLYN - NEW YORK 
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Women as Advertising Managers. 


Gentler Sex Tried and Not Found Wanting in Publicity 
Field. 


Printers’ Ink Monthly for February, 1920, contains an 
interesting article on why women succeed as advertising 
managers. The article was written by a woman advertis 
ing manager, and accompanying it are the likenesses of 
five of the best known women advertising managers in 
the country. Those whose pictures are included are Mrs 
Chas. B. Knox, director of advertising for the Chas. B. 
Knox Gelatine Company; Mrs. Jas. J. Martin, manager of 
advertising for the Sperry & Hutchinson Company; Miss 
Ida Sharpe, manager of advertising for Scott & Bowne; 
Miss M. G. Webber, advertising manager of the Fisk Rub 
ber Company; and Miss Dora Miller, advertising managet 
of the American Lead Pencil Company, whose likeness 
occupies the center of the page. 

The author of the article points out in an interesting 
way the experiences of several women who have been suc 
cessful as advertising managers. In her introduction she 
refers to one woman who, on the death of her husband, 


took the helm and because she had always been interested 





MISS DORA MILLER, ADVERTISING MANAGER OF THE 
AMERICAN LEAD PENCIL COMPANY 


in the advertising of the product which her husband man 
ufactured, succeeded in increasing the sales by 20 per cent, 
since making it the leader in its line. She then refers to 
the five women who have made good despite great respon- 
sibilities, having assimilated the requisite knowledge of 
their profession from becoming familiar with all the dif- 
ferent processes, including engraving, lithographing, print- 
ing, etc. 

The author states that one of the common trials of a 
woman's office 1s to meet quietly and with dignity the type 
of solicitor or salesman who wants to see the man higher 
up, on the assumption that no firm will entrust a woman 
with such matters. Then, again, others persist in contend- 
ing that women are fussy, too particular, too exacting and 
finnicky Advertising, however, is largely a matter of 
detail and very important detail at that. It is the little 
things in an advertisement that count 

The author believes that women advertising managers 
can be of the greatest help in a constructive way where 
products sold to women are advertised However, this 
does not necessarily hold true of products which are not 
exclusively used by women. The lady whose portrait 
adorns this review is the advertising manager of one of 
the largest lead pencil companies in the United States. 

ler work has been characterized by rare judgment and 
ability. The writer of the article in Printers’ Ink Monthly 
says that her experience teaches that the real big, im 
portant men in business hold no prejudice against women. 
She makes it 2 point to try to have dealings with this type 
of man. When internal problems arise, she makes it a 
rule te see the big men of her organization. She holds 
one rule to be infallible—that in her department when some 
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Walbut Stationers’ Staples 


—made with the care and excellence generally reserved 

lo by others for specialties of high price. 

We selljto_the trade only 

all tn guaranteed un- 
conditionally 


Mm ste. 


The Walbut Line 


Striped Boards 
Striped Board Clips 


(RO aos 


; 


el Tar Board Clips 
« ; Arches 
4 ¥ Perforators 


Stamp Pads 
Indexes and Compressor Covers 


for Arch Files 
Transfer Binding Cases, with 
Arch or Post 


Brass Spiral Pen Racks 


Always right on prices— 
Ee § Prompt! on{Shipments. 
Write for catalcg, which tells the whole Walbut 


Story. 


Walbut Manufacturing Company, Inc. 


100 Fifth Avenue, New York Factory : Brooklyn, N.Y. 











SUPERIOR 
WRITING FLUID 


The Standard 
Blue- Black 
Writing Fluid— 
Unsurpassed for 
General Office 
and Household 
Use. 


Permanent and 
everlasting. 


Will not fade. 


Excellent for 
Fountain Pens. 


Any Dealer 
will supply you. 


MANUFACTURED BY 


The Robert Keller Ink Co. 


Detroit, Michigan 
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No. 3 Riveto No.3 Punch 
Machines Black Enamel Finish 
F shed with 200 Eyelets 23” gauge only 
with each Machine 





Defiance A 
Six sizes, 1}" to 6” 


Clips No Miss Stapling Machines 
Made of Stamped Steel 
Handsome in appearance 


Defiance Manufacturing Co. 
384 Broadway 
New York 


Manufacturers of 


Stationery Specialties 


one does a creditable thing, it is invariably reported to 
the chief, in order that he may know precisely where the 
credit belongs. Praise is a vital force for good—blame 
and complaint are the most destructive forces. 


An Interesting Booklet. 

The Underwood Typewriter Company, we believe, is 
the first organization to issue a textbook on the subject 
of Callitypy. This booklet contains twenty pages, exclu- 
sive of the cover. It is reproduced throughout from plates 
originally typed on an Underwood machine and afterwards 
reduced by the usual process. The first page is printed 
in red and black. The booklet teaches the art of type- 
writing the perfect page with the Underwood typewriter, 
and constitutes a complete self-instructor in Callitypy. It 
is prepared for typewriter operators, publishers, printers 
and others, and is copyrighted in 1920 by the Underwood 
Typewriter Company, Inc. 

The original typing for the twenty pages of this self- 
instructor was done by an operator using an Underwood 
machine having but one size and style of type, the standard 
pica, in a facsimile of which the title page is printed. Ten 
different sizes are shown, corresponding exactly with the 
typographic point gradations. An interesting feature of 
the booklet is the justification of the lines at the right- 
hand margin. This feat is accomplished by first writing 
the copy in the regular way, then counting the spaces in 
the short lines and equalizing the lines by putting more 
spaces between the words when re-copying. Directions 
are given as to how to gain a space. Suppose one wishes 
to put fifty-one spaces into what would ordinarily be fifty 
spaces. This is accomplished by holding the back spacer 
half way down and striking the comma closer than ordi 
narily to the letter, thus inserting the comma and follow 
ing space in one space. A half space can be used on each 
side of a short word by holding down the back spacer 
while striking the letters, thereby gaining one space. One 
space or two or three may be struck after a semi-colon 
or colon, or after a period which ends a sentence, to facili- 
tate the even-margining of lines. 

The book contains an introductory which explains the 
art of Callitypy and gives general directions. A detailed 
explanation of Callitypy is given on page 4, with an inter 





esting explanation of the method of inserting initial letters 





Cutters 


For cutting Paper, Card 
Board, Veneer, Cloth, 
Rubber and Thin Leather 
etc., to a thickness up to 
3 inches. Witha 


Golding Cutter 
—Zip it is done in an in- 
stant and the edge is 
clean and straight. 





The Pearl Cutter 
Made of iron with steel knives. Very durable— 


easy to operate. Sizes 
are varied, 13 in. up to 
42 inches. 

These cutters in large 
use by printers, multi- 
graph users, bankers 
and offices of all kinds. 


We make also a line of 
Power Cutters, Smal! Table 
Card Cutters, Printing 
Presses, Tableting Presses 
and Printers’ Tools. 


Dealers Wanted 


Golding Mfg. Co. 
Franklin, M:ss. The Golding Cutter 








and of running matter around cuts. 

In its reproduction Callitypy is a photo-engraving proc- 
ess, for after the copy is properly written and placed, zinc 
plates are made, reduced to the required dimensions. The 
booklet contains a number of cartoons and ornamental 
inserts, all arranged in an artistic and pleasing manner, 
every line perfectly margined no matter what its length, 
with the exception, of course, of lines at the ends of 
paragraphs. 

This booklet is sure to increase interest in Callitypy, and 
is an admirable exposition of what can be done by means 
of the typewriter. 


The Future of British Trade. 


What British industry is prepared to do in world trade 
within the next few years is of vital interest to American 
business. ‘Therefore, the Bureau of Foreign & Domestic 
Commerce sent Trade Commissioner Fred W. Powell 
over to make a thorough investigation of “British Indus 
trial Reconstruction and Commercial Policies.” Under 
this title the results of six months’ research are offered to 
the public in a new monograph just issued. 

This report discusses the permanent industrial changes 
effected since 1914, the present fuel situation, British plans 
to obtain cheaper and more abundant power, new trade 
combinations, recent and pending trade legislation, stand 
ardization of products, and the movement for the nation 
alization of industry. The principal industries are also 
treated separately. And all this, from the standpoint of 
foreign trade. 

This report is one of a series of economic studies o 
conditions during the war, published by the Department 
of Commerce. Others are: 

“The Economic Position of Switzerland During th 
War,” and “Economic Aspects of the Commerce and [1 
dustry of the Netherlands.” 

Copies of these publications may be obtained at the 
Chicago district office of the Bureau of Foreign & Do 


ing 


mestic Commerce, 1424 First National Bank Building 


The February issue of The Mailbag is the largest issue 
ever published. Editor Tim Thrift has managed to n 
tain quality in addition to increasing volume. 
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ters, and little else. 


on 2-in. centers. 
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Where 
Else Can 
You Find 
Such 
Utility? 








Note that the adjust- 
able shelves are load- 
ed with miscellaneous 
articles. 


Here is a steel cabinet of unmatched storage facilities. 
and its price is no more than a four drawer filing case. 


Most cabinets and vertical filing cases accommodate let- 


The adjustable shelving of the 


Hilton Street 


steel cabinet shown here, enables it to care for stationery, 
books, catalogs, transfer files and articles of miscellane- 
ous sizes. You can “build” its interior to suit yourself. 
Shelf adjustment based on 1-in. centers. Shelves can 
be divided into pigeon holes by vertical partitions spaced 


TERRELL’S EQUIPMENT CO. 


GRAND RAPIDS, MICH. 


REPEAT ORDERS 


You just can’t keep Work-Organizers if they are 
where your customers can see them; they’re gone 
before you know it; make good in use; repeat 
great. The whole office wants Work-Organizers 
and the Big Boss is glad to buy them. 













Work-Organizers 


make any desk more 
efficient; they chase 
away the littered desk 
problem; organize the 
day’s work; keep pa- 
pers out of the way— 
neat, flat and in order 
—until wanted. 


Thousands 


including a apis 83:80: 
ce. Wiles 0 330, 6 pita. 
Loose W ile $2.50. Lettersisze, 


Biscuit, 


seal n. 
American Fabrikoid cover. 


All flat, open in 











Cash Register, Bissell Carpe phew) ot ee 
Sweeper etc 7 t-? 4 
Every ae or eee ; In Drawer, No. 734; hand- 
Every customer on your books some paper, 15 po. 
is a prospect for Work-( Irganiz- No. 732, 10 Ps . si 25 
ers; your s k isn’t c te No. 730, 6 pkts. one 
iy J voces complete Letter Size. Ten other 

without them. styles. 

Calculator Machine Co.. Baltimore Sun 

Nationai lead Yale University 

Pi isbury Flour Mills Buick Motor 


And more than 2,000 banks 


Work-Organizer Specialties Co. 


87 Jefferson Ave. Detroit, Mich. 

















pansion, and 


Philadelphia Office: 
939 Drexel Building 











Okerx Filing Folders 


For transfer time business. Carried in four 
weights and all stock sizes. 
Made of strong, sturdy manila, scored for ex- 


put up in boxes and 
trated. Send for samples and prices. 


Reearrd-(B2e-Co. 


541 Pearl St., New York, N. Y. 
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cartons as illus- 


Hartford Office: 
720 Main Street 
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Wright Desks are carefully 
and thoroughly built for 
that long term of useful- 
ness which steady conser- 
vative American Business 
is likely to need. 


Wright Desk Company 


Rockford, Illinois 
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Protect Your Health 


WITH 


SANITARY MOUTHPIECES 


Any menace to health and cleanliness soon evident. 






Germproof 
Clear 
Glass 

Mouthpiece 
$ .25 


Dealers—Give your trade the protection of these 
sanitary mouthpieces. Secure a stock supply now 
to fill the demands. Be a help to your community 
by preventing the telephone being a source of in- 
fection. 

Liberal Trade Prices and Sale Helps 


Imerican Glectic (3 


State and 64th Sts., CHICAGO, U. S. A. 


WASTE 
PAPER 
BASKETS 


Wire or Tin Bottoms 
1, 2, 3, 4, Sand 6 
SPACE BASKETS 
ee ey 9," BUILD-UP TRAYS 
fee . MAIL and TAPE 
“aha BASKETS, etc. 


Special Baskets 
Made to Order 


UNIFORM MESHES, FULL GAUGE WIRE 
ON ALL BASKETS 





PEERLESS SANITARY LINE 


PEERLESS WIRE GOODS CO. 


20 East Jackson Blvd., Chicago, Ill. 


Write for Catalogue O 


























The Tenacity Line 


Represents Known Values 


You can sell our loose leaf devices with full 
assurance that they will please the bookkeeper, 
and make the manager happy. The bookkeeper 
finds Tenacity Accounting Devices easy to 
handle through his day’s work. The manager 
takes satisfaction in knowing that his books are 
in good physical shape. 
One item in the Tenacity Line is 


THE C. L. 
STEEL BACK LEDGER 





Service durability is assured by electrically welding the metal 
parte. Makes solid construction that stands up under severe 
The C. L. is made in five capacities. Each is capable of 
100 per cent expansion. — ’ . , 
Use our large capacity binder in connection with a ledger rack and 
obtain an combination for machine-posting. . 
| prospects into sales, and assure yourself of the supply busi- 
nese in ae Our catalogue demonstrates Tenacity Quality. 


Write 
The TENACITY MFG. CO., Inc. 
Reading CINCINNATI, OHIO 


i 














EFFICIENCY = $$$55S5 





Do you wish to save time, money, annoy- 
ance without effort? 


Then suspend your desk telephone in front of 
you with The Sturdy Sperry Telephone Arm. 


With a Sperry Arm holding your desk phone 


in easy reach 
always out of the way. 


You will save telephone time, lost papers, spilled ink. 
With a Sturdy Sperry Arm you can give telephone talk the 
concentration it should have. 
It will bring you better business, increased earnings. 
“It must be a Sperry to be the best’’. 
Write today for dealers’ discounts. 


Address Dept. 37 


Kellogg Switchboard & Supply Co. 


EXCLUSIVE GENERAL DISTRIBUTORS 
CHICAGO, ILL. 
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Interesting Series. 

The first volume of the Shaw Selling Series, “Handling 
Salesmen at Lower Cost,” edited by the Shaw Bureau of 
Business Standards, has just been published by the A. W. 
Shaw Company, of Chicago. Other volumes of the series 
are: “More Sales Through Advertising,” “Organizing for 
Increased Sales,” “Good Will, Trade Marks, and Unfair 
lrading,” and, “Graphic and Statistical Sales Helps.” 

“Handling Salesmen at Lower Cost” contains up-to-the- 


minute information on every phase of sales management. 
Part I, “Building Up a Sales Force,” suggests first of all 
methods of hiring—where to look for salesmen—is it best 


to advertise whether to look for trained or untrained 
workers—what qualifications to go after—how to decide 
whether the applicant has the desired qualifications. There 
addition application blanks that can be adapted 

without difficulty to almost any business 

Other sections offer valuable tips on placing salesmen in 
the right territories, on wise supervision, sales reports, 
letters, personal contact, talks, contests, and so on 

But perhaps the most valuable material in the volume 
is that on selling costs, which is an outgrowth of a coun- 
try-wide investigation made by the Bureau of Business 
Standards of the Shaw publications. Whatever line of 
business a man is in, he is sure to find these cost figures 
illuminating. Sales managers can check up their selling 
costs with these cost figures and establish a basis for judg- 
ing whether theirs are extravagant or economical. If a 
sales manager has no adequate method of determining 
what it is costing him to sell, Chapter VII, “How to Fig- 
ure Costs More Accurately,” will tell him how other suc- 
-essful business men are meeting the problem and enable 
him tc profit by their experience. Some of the very forms 
they are using for this purpose are reproduced here—and a 
few slight changes will suit them to the individual needs of 
almost any business. Numerous charts and photographs 
reinforce the reading matter. The volume contains 186 

es and is bound in blue vellum 


An Annoying Error. 

In the February issue of Office Appliances in an item 
under the San Francisco caption it was stated that the 
Duplicator Manufacturing Company of Chicago had ap- 
pointed Wilbur & McKenzie, 17 Second street, as dealers 
in San Francisco and vicinity. The Duplicator Manufac- 
turing Company informs us that the “Ditto” duplicator is 
not sold through the trade, but is represented in San Fran- 
cisco by the very efficient manager of the company’s San 
Francisco’s office—Walter Traud of 478 Monadnock build- 
ing—who has been with the company for a number of 
vear®rs 


(our apologie s for the error are tendered 


New Typewriter to Be Described. 

The new portable typewriter made by the Gourland 
Typewriter Company will be described and illustrated 
next month if our present plans carry through. Readers 
interested in typewriting machines will no doubt look for- 

ard to a better acquaintance with this newcomer in the 
held 


New York Concern Takes Larger Quarters. 
The Walbut Manufacturing Company, formerly at 230 
Fifth avenue, New York, have removed to 100 Fifth ave- 
nue, where they recently took larger quarters and now 
have the advantage of spacious display rooms for the 
showing of their lines of stationers’ specialties. The com- 
pany has a factory at 51-73 Jamaica avenue, Brooklyn, 
New York. 
Lines to a Pencil. 
I know not where thou art 
I only know 
That thou wert on my desk, 
Peaceful and contented, 
\ moment back, 
And as I turned my head 
To light a pill, 
Some heartless wretch 
Went south with thee 
I know not who he was, 
Nor shall I investigate 
Perchance 
It may have been 
The guy J stole thee from 
From Dixon’s Graphite 





















Put the Punch into Your Sales 


RIVEF 


Unusual Profit for You 


OFFICE 
PUNCHES 











Attractive counter 
easel sent with each 
order. 

Punches put up in 
factory sealed boxes. 
A clean and easily 
handled, quick sell- 
ing shelf stock. 





DOUBLE Hole Binder Punch is only one made punctin 

two standard (3/16 in. and 4 in.) holes for loose leat 
binder sheets. Eyelet Punch punches and fastens heavy or light 
thicknesses of paper with neat, maroon, easy-squeeze eyelets; 
permanent fastening, or instantly removable with same punch. 
Cutter Punch pierces heavy thicknesses of paper for 
Prong Fasteners. 


Deep throats, long handles, easy leverage. Retail for $2.50 
each in factory sealed packages, dust and rust proof. 
Supply of fasteners goes with Eyelet and Cutter ocue. 
Dealers write today for 
special offer. 


RIVET-O 


MANUFACTURING CO. 
Dept. P 
ORANGE, MASS. 
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“MASTERGAUSE” 


The 
Dominant Carbon Paper 


Dealers who sell the PEERLESS 
BRANDS of Carbon Papers and 
Typewriter Ribbons are not sub- 
ject to cares or worries. 


‘Thoroughly satisfied” is the Con- 
sumer’s verdict. 


MASTERGAUSE is the Domi- 
nant Carbon Paper, absolutely so. 


Peerless Carbon & Ribbon 
Mfg. Co., Ltd. 


UNITED STATES 
113 West Broadway, New York, N. Y. 


EUROPE TORONTO, CANADA 
39-40 Shoe Lane, London, England 176 Richmond St., West 
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she RUSH-FRASER tyme 


De Luxe 

is the best ink and typewriter eraser. It is a delight 
to any good bookkeeper or stenographer. The Rush 
Eraser promotes neatness, and cuts the time needed 
for correcting errors. 

Used just like a pencil—a stroke and the error is 
instantly and completely removed—a single stroke, 
and 10,000 tiny paper shavings curl off for this flex- 
ible diamond brush has over 10,000 diamond points. 
Sells at Sight—Made in 14k gold plated. Sample pre- 
paid, insured for 50c, money order or stamps. 


Rush Eraser Company 
820) Rush Building Syracuse, N. Y. 


Holland Representatives: Blikman & Sartorius, Amsterdam 
Australian and New Zealand Representatives: F. R. Barlow & Sons, 
328 Flinders Street, Melbourne 


APPLIANCES Varch 


Wilson-Jones Baseball Club. 


Plans are under way for the organization of the “De 
Luxe Line Baseball Club,” to be formed of employees of 
the Chicago plant of the Wilson-Jones Loose Leaf Com- 
pany. An invitation has been extended to have a Wilson 
Jones representation in the Commercial Baseball League, 
of Chicago, and Mr. Wilson has offered to defray all ex 
penses. Players competing in the league games must be 
bona fide employees of the company, and of amateut 
standing. 


Typewriter Man Writes Useful Book. 

H. G. Pearce of Bridgeport, Connecticut, has prepared a 
useful book, entitled, “How to Prepare and Properly Ad 
just Underwood Typewriters.” The book has an appendix 
which teaches the student how to locate trouble quickly 

The book is illustrated with ten plates showing adjust 
ing detail. It is stated that nothing in the book has ev 
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RIBBONS AND CARBONS 


“Symbols of Quality’’ 


The kind of quality that demonstrates itself 
in immediately increasing distribution is in 
these products, as proved by the continued 
and immense stimulus to their sales. We 
have more dealers today than ever before, and 
by our larger and better facilities are able to 
care for them more adequately. Careful pro- 
ductive methods assure satisfaction at all 
stages of the transaction. 


The call for BUCKI Ribbons 
and Carbons is unending. In 
a majority of heavy- 
buying territories 
all over America 
today our dealers 
are profiting by 
this demand. Write 
us now for the op- 
portunity in your 
field. 


The Buckeye 

Ribbon & Carbon Co. 
Manufacturers 

1466-68 E. 55th St., Cleveland, Ohio 
















been published before with regard to the Underwood or 
any other typewriter. 

The book is issued by the Typewriter Mechanics Pub 
lishing Company, 29 Sims street, Bridgeport, Connecticut 
Mr. Pearce is connected with the mechanical department 
of the Underwood Typewriter Company 


GF Men to Hold Pow-Wow. 
The General Fireproofing Company’s men ar 
this month. Here is the rather original announceme 
the event, printed below a group of Indians about a 
fire, with a slab of picture writing in the lower left-hand 
corner 


e to meet 


nt ot 


Let’s Counsel. 

Smoke signals have warned you, scouts have spoken of 
the coming gatherings and feasts, under the shelter of 
big Totem at Youngstown. Our Big Chief promises mor¢ 
surprises this moon than ever in the traditions of our tribe 
He stands ready to lead you on to victory this hunti1 


season. Come—ye warriors, answer the hoot of the owl 
He asks for more wisdom with your counselings. M 
big pow-wows must be had together. Without 


Sagacity and cunning our talkings are futile as the 
zing of the buffalo flies. New members of tl 
should smoke with us and learn the traditions of ou: 
The season of Harvest is before us. Come, sit in ¢ 
cil. Get prepared for the hunt. Come ye Allsteel 
riors with tomahawks, scalping knives and let 
whoop. 

We have spoken 

A council is called of the GF Tribe to be hel 
Youngstown, March 15, 16, 17 and 18. This year will sut 
pass all other years, and you are urgently requested to b: 
present at the council. Many surprises await you. Col 
one—come all. Sign the enclosed card—return it to us 
and we will do the rest. 

If you are a real Indian read the sign-writing, if not 
the translation. It all means the same thing. We 














you to come 
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A Pencu. Sturpenep Crrcruuy On 
one of our pencil sharpeners wil outlast any other 
and will readily convince you of the superiority 
of the 
éé 9? 

euteted Line of Pencil Sharpeners 
Compris ing eleven different mode ranging in 
price to suit everybody’s purse. 
REMEMBER THAT 
“Less Than the Best” is not economical and that 





a dependable pencil sharpener insures increased 


efficiency on the part of the user. 


You can serve your customers best by displaying 
the entire line, in order that you may aid him in 
making a selection. Point out to him that, while 
both the Chicago and Giant are dependable Ma- 
chines, they have, like most of us, their superi rs. 
Demonstrate the additional advantages of the 
Dexter, the finest hand feed pencil sharpener made 
or possible to make. Draw his attention to the 
automatic point adjuster, to be found on _ each 
model excepting the two lowest priced ones re- 
ferred to above, and which permits any point to 


be produced, be it blunt, medium or fine. Show him 
the advantag the automatic feed pencil sharp- 
ener, which positively eliminates pencil waste. Also 
be sure and tell him that with the exception of 
the Chicago, all models will accommodate all sizes 
of pencils and crayons. 

We a catalogue fuily describing each machine 
and which also contains other interesting station- 
ery specialties. It Is Yours for the Asking 


res ot 


issue 


Automatic Pencil Sharpener Co. 


Dept. A, 58 E. Washington Street, Chicago, IIl. 
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THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office 
boy to bind into book form “in a jiffy” any kind 
of loose leaf records. 


The “F-B” Loose Leaf Holder 

















Pat. May 13, 1913 


is adjustable to any distances between funch 
holes and to any size of paper. 
Advantages acknowledged in numerous testimonials. 
The retail price is $3.00 a dozen with liberal 
discounts to dealers. 


F. B. MANUFACTURING CO. 


1228 Intervale Avenue NEW YORK, N. Y. 


(Chicago Office, Frank Z. Woods, Mer.. 











180 ) No. Market St.) 
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“Lincoln Rebuilt” 


Is Really Rebuilt 


that is really rebuilt— 
a machine you should be sell- 
assure your customer that he 
maximum of service. 


S 
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A rebuilt typewriter 
that’s the kind of 
ing, in order to 
will receive the 


The sells 


Lincoln Rebuilt Typewriters 
of All Makes 


Because he knows that they are backed by a 
broadgauged business policy which guarantees 
absolute satisfaction to dealer as well as user. 
He knows that the “Lincoln” seal on a type- 
writer means greater satisfaction and a higher 
resale value. 

A large stock o 
machines of 
Tell us your 
Ask 


our 


dealer who discriminates, 


f “Lincoln Rebuilt” and “rough” 
all sizes and makes always on hand. 
needs. 

Dealers’ Bulletin No. 21 
Price-list No. 84. 


Lincoln Typewriter Company 
298 Broadway, Dept. T, New York, U.S. A. 


Cable Address: ‘‘Lintypco, N. Y.”’ 


Lincoln Rebuilt Typewriters—Of Ali Makes— 
Guarantee Satisfaction. 


“Linty pco” 
special Export 


or 


for 


) 
LL MAKES 
! 
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“BUMP” 


If one machine does 
the work, why two? 


The New Stand 
Model Bump 
Paper Fastener 
and Punch is a 
paper ‘fastener 
at one end—a 
punch at the 
other, taking a 

in. binder. 

rvice — Efh- 
ciency —Econ- 
omy. Can you 
beat it? 


Write Now 


Then there’s 
the Hand 
Model “BUMP’”’ 


that dealers call “Old 
Reliable.” 


A paper fastener 

that'll never cause 

you a moment's worry. A steady producer for 

a trade. Display these models. They will do 
e rest. 


BUMP PAPER FASTENER COMPANY 
La Crosse, Wis. 


SEYMOUR CONOVER, Eastern R 
350 Broadway, New Yor! 
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Esterbrook 
Jackson Stub No, 442 


The Reputation of 
Esterbrook Pens 1s 
based on Excellence 


of Performance 
When you, Mr. Dealer, show 


a customer a comprehensive 
assortment of Esterbrook 
Pens, in one of the Esterbrook 
Counter Display Cases, he is 
sure to be satistied with the 
service. And, he’s sure to be 
satisfied with the pen he se- 
lects. <A satished customer 
is a strong asset for you. 


























Write us about the new counter dis- 
play cases and signs—Esterbrook Pens. 


ESTERBROOK PEN MFG. CO. 
80-100 DELAWARE AVE. 
CAMDEN, N. J 


Brown Bros,, Ltd., Toronto, Canada 


THE 


Canadian Agents: 


VAG; terDrook 


Pens “Easiest to sell!” 





You will be well repaid 
in extra sales if you will 
display 





It is a valuable book for 
every man with a reasonable 
income; not particularly for 
the wealthy man. Many men 
are careless about keeping a 
record of their personal af- 
fairs. My Finances makes it 
easy to do so. A few fig- 
ures and a few words of ex- 
planation in spaces provided 
for the purpose—that’s all. 


A larger size of My 
Finances has been published 
to meet many requests— 
wider columns and more 
writing space. 

My Finances is already an 
established, steady selling 
stock item in most good sta- 
tionery stores; it is advertised; and profitable to sell. 





Quality Quality 

JF KF 

Size 6%x3%—No. 308 ..........+- $2.75 $3.50 
Size 8%x5%—No, 311 .......+++- 3.50 4.50 


Both JF and KF are made with Trussell one-piece Covers; 
all leather, no lining, levant grain outside and fine grain 
inside. These covers are handsome and long lasting. 


Send for samples on approval. 
and dealers’ discount. Window 
cards and mail enclosures supplied. 


TRUSSELL MFG. CO., Publisher 


3 No. Cherry Street Poughkeepsie, N. Y. 
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The only graduated steel ruler on the market 





= 
Standard a 
or Metric 
Measurements 
ik MY ll ue : y 


Non-Slip 
Unexcelled 





STEEL RULERS EXCEL 


IN ACCURACY, RELIABILITY 
AND CONVENIENCE 


Bookkeepers, draftsmen and artists all agree on the accu- 
racy, reliability and convenience of National Rulers, once they 
have tried them. The rubber base, preventing slip, is a popu- 
lar feature with draftsmen; the flexible body is a great con- 
venience to bookkeepers who must draw their lines over 
curved surfaces of bookleaves. The steel edge does not take 
ink from the pen and cannot smear the paper. National 
Rulers are graduated in both English standard and metric 
measurements and are thus useful all over the world. 

DEALERS: You should stock this item and display it for 
sales. We'll send catalog and price list by return mail if 
you write today. 


THE NATIONAL RULE COMPANY 
ROCHESTER NEW YORK 
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Abr reast tof the Times 


TH interval through which American 
industries have passed, featured by strain 
and stress of filling large war orders on record 
time and the problems of high prices and 
raw materials, is being succeeded by a period of 
advancement. Progressive manufacturers are lay- 
ing plans for better methods, more efficient equip- 
ment and a higher grade product. 

In accordance with cur established policy, the 
UNION organization is adjusting itself to after 
the war conditions. New equipment and machinery 
have been installed, sources of supply for raw ma- 
terial are being extended and the opportunity of 
making connections with a well established, pro- 
gressive factory is now afforded to dealers in several 
new territories. Typewriter supplies will be pro- 
duced in grades to fill every need; the service will be 
the best that modern methods and reliable equip- 
ment can give. More than at any time in its his- 
tory, the UNION factory will be abreast of the times 


and in line with Progress 
FEATURE THESE BRANDS: 


XTRAGOOD SUMMIT APEX 


Union Ribbon and Carbon Company 


Main Office and Factory: 
Front and Laurel Streets Philadelphia, Pa. 


PTH eee | | HHMI 


TOTAL EL EADU DUA I! TUULETUD AAEM) = 














March, 


IQ2C0 














Astoria, L. IL, N. Y. 
The Queensboro Stationery Company has established 
itself at 3 Astoria square. 
Baltimore, Md. 
The Ford-Gelvar Company, 507 East Baltimore street, 
has been changed to Ford, Gelvar & Medairy Mr. Me 
dairy, who has been taken in as a partner, was formerly 


citv salesman for Kohn & Pollack, Inc 


street, are making 
ipany celebrated its 


Jaltimore 


The 


221 East 
plant. 


Lucas Brothers, 
mprovements to the 


con 


116th anniversary January 1. 
Bismarck, N. Dak. 

The office supply department of The Bismarck Tribune 

Company was burned out in a February fire. 
Boston, Mass. 

The James T. Towhill Company has been incorporated 
with capital stock of $50,000, to conduct a stationery and 
printing business. Incorporators: James T. Towhill, Rose 
M. Towhill and Albert F. Rebban. 

Brooklyn, N. Y. 

The Myrtle Stationery Company has been tncorporated 
by F. Schaffer, W Weiss and S. Berkowitz, 510 Hins 
dale street. 

Buffalo, N. Y. 

The Buffalo Office & Law Supply Company will con 

duct a stationery and printing business; capital stock, 


$10,000. 


Robinson and S. V. 


J. M. Stephen, R. H. ©’Gorman have 
incorporated two new companies—the Open Book Rest 
Company of America, capital, $50,000; the Telephone Book 


New York, 
Butte, Mont. 
was recently married at 
Calkins & Company. 
Camden, N. J. 
Company has incorporated to con 
capital stock, $125,000. 
Charlotte, N. C. 


‘aper Company has 


Holder Company of capital, $35,000. 


\. Gundorf, who Spokane, is 


stationery buyer for 


The F. A. Star: duct 


stationery business; 


lhe Dawson |! been chartered with 


$50,00C capital stock—$1,500 paid in. The authorization 
covers a mercantile business in stationery, paper and paper 
yags, etc. The incorporators: P. F. Dawson, Charlotte; 
T. M. McClellan, ated Ala.; P. H. Rogers, 3x; 
ind J. L. Coker, Hartsville, S c 

Chicago, IIl. 

E. Y. Horder is spending a few months in the South 
accompanied by his wife. 

Ray Caruthers is taking his first vacation in some years, 
4 ending his ti: Florida and Cuba. He is president of 
( oihars Ronen 

Ed. A. Garvey & Company, stationers, 437 South Dear 
born street, have taken additional space for store pur 
poses Ware house room across the street has also been 
( ged. 

Detroit, Mich. 

\. Laurence Smith is organizing an envelope factory 
and expects to operate a model plant in the near future 
His retirement as treasurer and general manager of the 
Union-Paper & Twine Company was announced in our 
January issue. 

Lincoln, Nebr. 

Latsch Brothers, Inc., have succeeded to the Office 
Equipment & Supply Company. The change is one of 
name only, as the organization continues as before, with 
more comprehensive aims. 

Manchester, N. H. 

Goodman’s Book Store suffered a severe loss in a fire 
which practically destroyed the business block in which 
it is situated. 

Holyoke, Mass. 

John B. Aikman, who was for eight years office manager 

of the White & Wykoff Company, has — general 


and assistant treasurer of the Vermont Tale 


Chester, Vt 


manager 
Company, 


wake 
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HIS TRADEMARK on a Typewriter 
Chair stands for something. It is 
more than a mark of indentification: 
ic is the symbol of long years of pains- 
taking care to devise and build chairs 

as substantially constructed andas perfectly adapted 
to the purposes fer which they are intended as human 
effort can make them, cf a policy of keer alertness 
in the adoption and adaptation of all things new 
which seemed to hold promise cf improvement, and 
of the retention of only those factors which bept faith 
with that promise. 

It is the identifying mark of the Line of Type- 
writer Chairs, the actual and substantial merit of 
which has earned, established and maintained for 
itself a mighty prestige in the open markets of the 
entire world. Thus it has become an authenticator 
of ealues—scmething to think of and to remember— 
something well worth looking for when you buy, sell, 
or use Spring Back Chairs, 


C. A. Cook COMPANY 


16-28 OSBORNE STREET 
CAMBRIDGE, MIASs. 





















U.S.A. 






DEXTERS <= 
STAR PN! 


MANIFOLD \5, 


LINENS 


MINUS WEIGHT 
PLUS STRENGTH 





Dexter's Star Manifold Linen is an ideal paper for 
foreign correspondence or carbon copy work. It 
has the tissue weight that means a saving in bulk 
and postage. Its pleasing appearance, combined 
with a crisp “‘feel,’’ suggests quality and service. 


Star Manifold is made in various finishes, seven 
different colors and white. This allows the user 
to effect a color scheme fer the work of various 
departments. 





C. H. DEXTER & SONS, Inc. 


Windsor Locks, Connecticut 
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S North Western Fe nded _ Co.€ 


ItWon’t BendorRust 


HE NEMCO is an all-steel—not a 

wire basket, made in one piece of 
expanded metal, so strong that it will 
support a 190 lb. man. And it is hand- 
somely enameled in rich maroon, olive 
green or white. Just the waste basket 
your better trade is looking for, yet 
moderate in proce. 





Get prices and 
descriptive 
circular quick. 
















MFGR'S 
REPRESENTATIVES 
Mr. H. E. Hooker 

186 N. La Salle St. 

Chicago 

Mr. Ernest Wallace 


444 Market St. 
San Francisco, Cal. 


CHICAGO 


983 Old Colony B8uilding 
































$2.50 








BUXTON 


KEY KASE 


advertised in 


LITERARY DIGEST, AMERICAN 
INDEPENDENT, SYSTEM, LESLIE’S 


and thru other effective channels. 


Flat, smooth, neat—fits vest or 
hip pocket or ladies’ handbag 
without bulging. Saves clothes. 
Keys easy on, easy off, easy to 
locate even in the dark. Each 
hook holds two. 


A RED HOT SELLER! 


Whoever carries keys 
needs a Key Kase 























and our advertising, reach- 
ing hundreds of thousands 
of men and women pros- 
pects, sends them to your 
store. 


RETAIL PRICES 
Genuine Cowhide 


J 6 bia Ae 06 veda’ 50c 
sey Ga esin ade se 65c 
H CO Ee ee 85c 
Real Pig — 
2 SG 66666000 eo 
Pe eee 80c 
(Rs Weaee cdeeuces $1.10 
Goat Morocco Lined 
eh . ha Ses» a4 ecm 85¢ 
ES Sa 
ie ie a niga $1.25 


Write for Dealer Offer 
L. A. W. NOVELTY CO., 
Dept. P, Springfield, Mass. 
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Morristown, N. J. 


The Morris Bindery has been chartered here to conduct 
a bindery, stationery and printing business. It will also 


deal in parchment, inks, books and periodicals. Capital 
stock, $10,000; incorporators: Robert S. Dennison, Mont- 
clair, N. J.; James A. Bogart, epee 2 _N. J.; Walter A 


Van Ness and E. F. Hesse, New York, N. Y. 
New York, N. Y. 
Carol & Averick have moved from 18 East 


101 West 4lst street, near Sixth avenue. 


* * > 


3lst street to 


A stationery and printing business has been established 

at 166 Greenwich street by Frank P. L. Keeney. 
* ok ok 

Edward W. Brokaw & Company, stationers, will move 

from New street to new quarters leased at 8 Cedar street. 
x * * 

The Clasp Envelope Company has been authorized to do 
business here with a capital stock ranging from $10,000 to 
$30,000. 

x * 

Dremmer & Cohen, manufacturing stationery, have pur- 
chased the building at 927 Broadway and will operate a 
commercial stationery and office fixture store. 

x * * 

Fred E. Barker has opened at 69 Fulton street, where he 
carries a line of office stationery and printed forms. His 
business was formerly located at 47 West 42nd street 

The Bay State Envelope Company of New York has 
been incorporated with capital of $10,000. The incor- 
porators, J. J. Kling, S. Chard and B. S. 
street. 


Jones, 2 Rector 
* * x 

Albert Henderson has joined the selling forces of the 

Clarotype Company, and will do some aggressive sales 

work on the road. He was with S. S. Stafford, Inc., for 

hiteen years. 

* * ; 

who represents the Weldon Roberts 

suffered a sprained ankle in February, 

with which the metropolis was 


John A. Riedell, 
Rubber Company, 
due to a fall on the ice, 
abundantly supplied. 

* ‘ * 

The National Decalcomania Company has been given a 
charter to manufacture and sell decalomanias and lith- 
ographic and transfer products. The incorporators are 
Walter J. Snyder, George C. Greenawald and Maye Row 
land Snyder 

* * * 

The Johnson Envelope Corporation will manufacture 
envelopes and paper drinking cups. The active capital will 
be $5,000; 1,000 shares of common stock of no par value 
are authorized. The incorporators: R. Smythe, M. A. and 
P. L. Johnson, 150 Greene street. 

Norwood, Mass. 

The Norwood Art & Stationery Store has been opened 
at 662 Washington street. 

Omaha, Nebr. 

The Megeath Stationery Company, which has been 
located at 1421 Farnum street for seventeen years, has 
moved to new quarters at 1403 Douglas street. The busi- 
ness was established forty years ago, and is said to be 
the oldest in the line in Omaha. 

Passaic, N. J. 

A stationery and leather goods store has been opened 

by Rosenberg & Bearman, 50 Lexington avenue. 
Philadelphia, Penna. 

Frank Walsh, of the William Mann Company, will soon 
enjoy the thrills of moving into a new home, now nearing 
completion. 


* * + 


The Wm. H. Hoskins Company recently held its annual 
election. The new officers are: Charles H. Marshall, pres- 
ident; Robert O. Drake, vice-president; Arthur B. Eaton, 
secretary-treasurer; Charles R. Hoskins, assistant secre- 
tarv-treasurer. Messrs. Drake and Eaton are new to the 
board: the former is manager of the business furniture 
department and Mr. Eaton is an attorney. 
Pittsburgh, Penna. 

J. B. Rodgers, the new advertising manager of James 
H. Matthews & Company, was formerly manager of the 
mail order department of Joseph De Roy & Sons, jewelers. 

Richmond, Va. 

The Baughman Stationery Company has added 
presses to its printing plant. 

(Continued on Page 221.) 
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P. & M. Metal Tip Vertical File Guides 


Better Guides for Less Money Means for You 
More Profit and Better Satisfied Customers 








The most important development ever made in guides for vertical 
filing. Practically indestructible, they are easily the cheapest guides in 
the end. 

Metal Tip Guides are practically as rigid and durable as all-metal 
guides, without their weight and clumsiness, and folders or papers are 
supported perfectly in file, erect, compact and in perfect alignment. 


The Metal Tips will not rust or tarnish and are strong and firmly 
riveted so that they cannot break or come off. These metal tips are 
provided with celluloid faced inserts having the advantages of a celluloid 
tab but of greater durability Guides are extra heavy, made from 26- 
point Genuine Red or Gray Pressboard and have bottom projection 
through which rod passes, reinforced by a brass eyelet. 


These guides are made complete in our own plant, from the best raw 
materials available, and are manufactured under the supervision of men 
of long experience 





Write for latest Price List and Samples. 


THE PLEW & MOTTER DEPARTMENT 


of THE WORKMAN MANUFACTURING CO. 


Capital and Surplus, $250,000.00 Racine Ave. and Monroe Street, CHICAGO, ILLINOIS 








Quality Tells 


We know how to 
make Quality stand 
out in furniture— 
that is why you 
can always tell a 
“Tell” Desk. 


Selected kiln dried 


Mr. Dealer, you ought 
to have our catalog— 
May we send it to you? 


lumber and skilled 
workmanship set a 
quality standard in 





Tell City Desks. 


Tell City Desk Co. 
Tell City, Indiana 

















IUYINT 'S 


TRANSFER CASES, INDEXES, ARCHES AND FILES 


MANUFACTURED BY 


J. F. HUNT, Successor to VETTER DESK & MFG. CO. 
ROCHESTER, N. Y. 





WE OPERATE 
NO RETAIL 
STORES 


WHOLESALE ONLY 
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“The Trade Mark of Satisfaction” 


AUTOLOGY is 
useless repeti- 
tion, sameness. 


This being true, it 
is needless for us 
to reiterate the ser- 
vice-giving qualities 
of our Carbon Pa- 
pers and Inked Rib- 
bons for all purposes 


It is sufficient that we 
impress the fact that 
we back up our product 
with an ironclad guar- 
antee: Service  satis- 
faction or money re- 
funded. 


Dealers’ realize the 
fairness of our sales 
policy and are glad to 
push our line. They 
feel justified in taking 
it up because they 
know that “Columbia 
DH & D” stands for 


More impressions 
from the sheet of 
carbon paper; bet- 
ter results from 
the typewriter rib- 
bon. 


Samples, prices, and 
“Making a Good Impres- 
sion”’—the story of our 


plant—free on request. 


Columbia Ribbon and 


Carbon Manufacturing 


Company 


Executive Office and Factory 


69-71 Wr-oster Street 
New York, N. Y. 


Branches: Philadelphia, Chicago, 


Minneapolis, Detroit, London 
Kansas City, Mo 
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Here is 
an efficient 
ruler 


Strong, durable, accurate; 


ideal for bookkee pers 


A flexible steel ruler that 


will bring you business ; one 
that you can recommend 
and feel sure it will fill the 
bill. So flexible that it will 
rule perfectly on the most 
uneven or curved surfaces. 
So thin that ink will not 
stick to the ruling edge. 


There are two 15-inch plates 
of nickeled watch spring 
steel, highly polished, be- 
tween which are_ placed 
sheets of blotting paper. 
Ruling edge is formed by 
the upper plate being wider 
than the lower. Seven small 
round-headed studs, which 
cannot pull out, hold the 
plates together. High grade 
material makes this ruler 
unbreakab!e as well as 
proof against cuts and 
dents. 


Write for new catalog. Order 
from your jobber, or direct from 


us if he cannot supply you. 


Double steel ruling edges or one steel 
and one transparent celluloid. 
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DVERTISE yourself 
with every sale. If 
you will supply your cus- 
tomers typewriter ribbon 
and carbon paper demand 
by furnishing high class 
goods under your own 
name and brand, you will 
find that every sale of 
these goods is a distinct 
boost for your business. 
This, of course, will have 
an excellent effect on 
your profit. Your cus- 
tomers will come back be- 
cause your name on the 
container will show them 
where more goods of the 
same style and quality can 
be secured. 

Send for samples of our 
typewriter ribbons and 
carbon paper. Try them 
out thoroughly. Put them 
to the most difficult tests. 
You will decide that they 
are the kind you would be 
glad to have associated 
with your name. 


Write today for samples 


USB: 


e Mfg. Co., 


Sansom & 8tb Sts. 
eee, PO. 
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TYPEWRITERS 





Chicago, IIl. 


R. D. Aldrich, a salesman of the Noiseless Typewriter 
Company, spent the worst part of the Winter in Florida. 
er 
The Chicago office of the Blickensderfet Ty] ewriter 


Company has had one of the new Blick Nineties on dem 


onstration. 


John M. Lund, Chicago manager of the Remington 
[Typewriter Company, reports a record business for Jan 
uary. All that is necessary to complete his happiness is 
record deliv« Tries, 

Clarence H. Brown, of the Chicago bookkeeping ma 
chine department of the Underwood Typewriter Company, 
won first prize in the first month’s showing of a six months’ 
sales contest in which all Underwood bookkeeping ma 
chine salesmen are competing. The prize was for the 
January sales, and meant $150 to Mr. Brown 


1 


L. C. Kent, in charge of the sales of the Woodstock 
[Typewriter Company in Arkansas and southern Missouri, 
was a visitor at the factory, Woodstock, IIL, in February 
He also spent some time at the general sales office in 
Chicago. Mr. Kent will be recalled by many, as he has 
been connected with the typewriter field for a long while 


* 


The Victor Typewriter Sales & Supply Company has 
been incorporated with capital stock of $20,000. Edward 
W. Beran is president, and his brother, Elmer J. Beran, is 
vice-president. Victor typewriters are handled. An exten 
sive repair business is done in all makes. The company 
recently joined the Chicago Association of Commerce 

* * 

Two members of the Corona official staff passed through 
Chicago February 24, on their way to San Francisco, to 
attend the Business Show there. L. J. G. Conger, sales 
manager, and Harold McD. Brown tarried in Chicago long 
enough to get in touch with the local conditions. Various 
ities on the way will be visited before the Corona men 
return to the factory. 


Jos. E. Schubert, who was foreman of the mechanical 
department of the Underwood Typewriter Company for 
five years, has been promoted to be traveling inspector. 
He will cover the Chicago territory, which extends as far 
West as Kansas City. Lee H. Works succeeds Mr. Schu 


bert in the mechanical department at Chicago 


An interview with Vorley Wright, sales manager, and 
Frank Blake, assistant sales manager, of the Woodstock 
Typewriter Company justifies the assumption that recent 
increases in the production capacity of the factory have 
not met the situation. Sales are increasing steadily in 
various parts of the country to such an extent as to absorb 
the capacity of the recent additions to the plant 


* 


Daniel A. McArthur, who was connected with the Chi- 
cago office of the Royal Typewriter Company, Inc., for 
the last five years, has been made manager of the Royal 
office at Seattle, Wash. He has been in the typewriter 
business twenty-five years in Chicago and vicinity His 
experience includes service with the Smith-Premier Type 
writer Company and the L. C. Smith & Bros. Typewriter 
Company. 

Davenport, Iowa. 


of Rockford, Ill., has been appointed man 
Smith & Bros. Type 


Perry Morse, 
ager of the sub-branch of the L. C 
writer Company here. 

*” cal aa 

Glenn Lawless, formerly manager of the Royal office at 
Rockford, Ill., has been made manager here of the Royal 
Typewriter Company, Inc. He succeeds A. B. Hansen, 
who resigned to enter another line. 

* * * 

The Corona Typewriter Service Company of the Tri 

Cities, not Incorporated, has taken on the distribution of 
(Continued on Page 213.) 
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The 


Weight 


Portable Plus 


Height, 
4Inches 





“Just Lift the Cover— 
It’s Ready When YOU Are” 


Lightest, smoothest running, type bar machine 


ever built. ‘‘Compact as a watch.” 


Retail Price, $40.00 
Exclusive Agencies Now Being Alloted 


Garbell Typewriter Co., Inc. 
1812-14 Ellen Street Chicago, U. S. A. 
All inquiries for European and British Colonial Agencies, 


address to our Sales Agency, GARBELL TYPEWRITER SA 
CO., 26 Pall Mall, Manchester, England. 











Here is a simple office device—the only Self-Feed- 
ing Duplicator on the market—which will 


Reduce Office Work 
Save Office Salaries 


AND PUT BIG MONEY INTO THE POCKETS OF 
LIVE-WIRE AGENTS. 
With the Self Feeding Ironclad you get as many as 
60 clear, clean copies of anything typewritten or hand- 
written in 3 to 5 minutes. 
No stencil sheets—no printing ink—no complicated 
mechanism. So simple to operate, a child can run off 
the copies. 

Note these prices: 9x15 inches $50, 14x15 inches $60 

14x18 inches $75 

Leaflet giving full description and prices, as well as 
Agency proposition, on request. 


THE BECK DUPLICATOR CO. 


Department OA 
476 Broadway New York 
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Comptometer 
Brunsviga 
Triumphator 
Millionaire 


323 S. LaSalle Street 


Rebuilt Adding 
and Calculating Machines 


Burroughs 
Wales 
Dalton 
American 





We buy, sell and exchange all makes and guar- 
antee all our machines to give satisfaction. 
When your adding machine equipment needs 
repairing or overhauling, write us for estimates. 


Write for catalogue 


Adding Machine Corporation 


Chicago, IIl. 


ADDING MACHINES 


Boston, Mass. 

Harry Mannear, of the Boston office of the Wales 
Adding Machine Company, has welcomed a winsome miss 
to his home circle. 

Charlotte, N. C. 

F. H. Sisk has recently joined the local office of the 

Wales Adding Machine Company. 
Chicago, Ill. 

S. D R. Smith has been appointed district advertising 
manager of the Burroughs Adding Machine Company here. 
He succeeds C. D. MacGregor, who has entered anothe: 
line. 








Los Angeles, Calif. 

Jacob Berkowitz has been promoted from service man 
in the office of the Sunstrand Adding Machine Company 
at Newark, N. J., to the sales force of the same company 
here. 

Lynn, Mass. 

The Burroughs Adding Machine Company has estab- 
lished an agency here at 7 Willow street. It is in charge 
of C. A. Oehm, who has been with the company for a num 
ber of years. He spent five years in Maryland, and for 
past five years has been connected with the Boston office. 
The branch office is maintained in the Haverhill National 
Bank building, Haverhill, Mass. Mr. Oehm states that all 
of his salesmen are using automobiles to cover the ground 

Minot, N. D. 

A. B. Stewart has been appointed manager of the Minot 
agency of the Burroughs Adding Machine company. Be- 
fore coming here he was a salesman connected with the 
St. Paul office. 

Providence, R. I. 

George D. Colvin has joined the local office of the Sun 

strand Adding Machine Company. He was formerly with 





the Office Appliance Company. 


Raleigh, N. C. 








The Economo 
Time Stamp 


Made for continuous duty— 
stands hard usage—nothing 
delicate to get out of order, 
or wear out. 

Used in offices to stamp 
mail, telegrams, invoices, 
showing the hour of receipt. 
Useful in shops to show the 
starting and finishing 
time on jobs. 


A perfect impression 
is assured at all times, 
as the die is mounted 
on a thick rubber 
cushion, and a flexi- 
ble connection  be- 


Sample Impression of ECONOMO 


CLIV 








NOV 30 1920 












Practical 
Durable 
Reliable 


Pat.Ap- 
plied for 


tween handle and die assures a square impression. 
Low in cost, so that every department and every 


foreman can use 
them. Can’t get out 
of order. Price with 
No. 42 dates, die like 
sample, $4.00. 


Louis Melind Co. 


Designers and 
Manufacturers 
362-364 West Chicago Ave 
CHICAGO, ILL. 

We carry in stock com- 
plete line of Numbering 
Machines and Hand 
Stamps. 


R. Parrott has taken a course in the service department 
of the Sundstrand Adding Machine Company at Rockford, 
[l1. He will associate himself with his father, R. M 
Parrott, who is the Sunstrand sales representative at 
Raleigh. 

St. Louis, Mo. 

C. D. MacGregor, the new advertising manager of the 
Watters Corporation, was formerly a district advertising 
manager of an adding machine manufacturer. He will 
handle the publicity of the indexograph, a new office 
appliance for sorting and locating ledger and other cards 

Wilkes-Barre, Penna. 

The basket ball team of the Wales Adding Machine 
Company has been making a fine showing in the contests 
of the industrial league. 

Worcester, Mass. 

R. E. Wood, formerly of the Boston office of the Sun- 
strand Adding Machine Company, has been transferred 
to the office recently opened here. 








Golden Appreciation for Wales Manager. 

The Boston district organization of the Wales Adding 
Machine Company won leadership of the organization in 
sales work recently. As a token of appreciation G. L. 
Rogers, district manager, was presented with a gold foun- 
tain pen and a gold knife by the members of his staff. 
The letter of presentation concluded: “There is only one 
condition under which you are to accept this gift, and 
that is the knife is never to be used in cutting salaries 
or territories.” 








New Manufacturers’ Agents at Yakima. 

The G. Ed. Ross Company, manufacturers’ agents and 
brokers, has opened an office at Yakima, Wash. The tem 
porary address is 10 South Seventh street. The territory 
from Roslyn to the Columbia River on the Northern Pa- 
cific Railroad is to be covered regularly with a line of 
office equipment, supplies, furniture and fixtures. G. Ed. 
Ross, the manager, has been an office manager for a large 
corporation for a number of years and was previously 
assistant sales manager for a large building material manu 








facturer in St. Paul, Minn. 
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SOLVE THIS PROBLEM 


10 Executives 
30 Minutes Wait for Mail 


300 Minutes--5 Hours--Wasted 


Not exaggerated. The time lost by busy executives, department heads, and correspondents waiting for the mail 
to be opened is appalling, when you stop to figure it up. And time is not the only element, for that thirty 
minutes may be just long enough to delay action on some important communication. With the 


—_— LIGHTNING Letter Opener 


mail is opened thirty minutes sooner than it can be opened with a knife. It 

" naturally follows that mail distributed thirty minutes earlier means thirty 

, minutes earlier start in takirg care of it. Multiply that time saved by the 

number of persons in your office that take action on the mail and you 

have the time you're ahead—or, as in the case of the example above, the 
time youre out. 









~ 


The illustration shows the motor driven Lightning Letter Opener for heavy 
mails. Opens more than 200 letters a minute. Hand operated model for lighter 
mails almost as speedy. In installing either you are fully protected by our sales 
slogan: ‘The Lightning Letter Opener must pay for itself in six months.” 


THE BIRCHER CO., INC., ROCHESTER, N.Y. 


Model H—Opens two hundred letters per minute Some very desirable territory open for experienced office appliance salesmen 








WANT THIS AGENCY? 


Can you swing agency arrangement for your territory on line that has proven its right to be called 
a big success? 

Last year we exceeded total for previous four years combined; a regular increase each year so far. 
January was our smallest month last year; this January has exceeded biggest month last year; this 
year should double total for previous five years. 

" -Line is meeded at every desk in every office—$4 to $25 per desk worker. Tens of thousands of execu- 
tives know it—just waiting for you. Thousands of offices now are equipped clear through, but surface 
of market only scratched enough to uncover possibilities. 

Line now on sale everywhere. Agency must be equipped to take care of and hold confidence of 
trade, besides going after business through its own salesmen. Dealers in office equipment are a bit 
touchy about outside salesmen pushing any line, but we know that such salesmen build business for the 
dealer faster than the dealer will build it for himself, and that their pushing the line makes it easier 
for salesmen. 

Don’t waste time (and let someone else get ahead of you) “writing for information.” Tell us 
straight from the shoulder what organization you have, what ljnes you have handled or are handling, 
what you have accomplished, how far you can finance own sales and salesmen, how you have worked 
with office equipment trade, and such other information as you think may help. “Sell” us your ability 
and equipment as if we were your biggest prospect; then we'll try to sell you our proposition as if you 
were our biggest prospect. Your letter will be strictly confidential, but will be ignored unless you show 
us you are the goods. 


Address W-18, care Office Appliances, 


The STANDARD ENVELOPE SEALER 


MODEL H 
$50 


417 S. Dearborn Street, Chicago 











Because of their simplicity and efficiency STAND- 
ARD ENVELOPE SEALERS have been selected 
as standard equipment by the U. S., British and 
other Governments, Bank of England, Standard 
Oil Company, Bell Telephone System, Grand Trunk 
Railroad, National Biscuit Co., General Electric 
Co., and many other equally prominent users, 
whose only consideration 1s efficiency. 


STANDARD ENVELOPE SEALERS are made in 
several hand and electric models ranging in price 
from $35 to $120. 


IMPORTANT TO STATIONERS AND 
OFFICE SPECIALTY SALESMEN 


If you are desirous of bending the most efficient 
and widely distributed line mailing machines, 
we have a very interesting proposition to make you, 
if we are not already represented in your District. 
Write for details stating territory covered and 
other lines you are handling. 


STANDARD ENVELOPE SEALER MANUFACTURING CO. 
EVERETT, MASS., U. S. A. 
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ARE YOU BUYING CARDS TO THE BEST ADVANTAGE? 
Imperial Ruled Record Cards 


ARE GIVING THE TRADE A HAPPY SURPRISE! THERE’S A REASON. 


This card is an unbeatable combination of quality and price and will help you to meet competition 


successfully. 
Horizontal Ruled—Light Weight—White 











-———_—— - STOCK No. SIZE IN QUANTITIES PRICE 
6135 3x5 300,000 .75 per 1000 
6135 3x5 100,000 .80 per 1000 
6146 4x6 100,000 1.20 per 1000 
: May we send you a sample box and prove it? 











Ascertment Can ‘Imperiol [Methods SC 3 LESS THAN 100,000 


Include Both Sizes to get FILING = FILING 4 PRICE 10% 
Quantity Price CABINETS SUPPLIES { ADDITIONAL 

















The “Cado” Brand “L. E. B.” BINDER CLIP 


The Simp!est, Cheapest and Most Handy Filing System Ever Devised. 
(PAT. MAY 18, 1915) 

Selling L. E. B. Binder Clips is not only easy, because of the wide ad- 
vertising and the big demand, but selling them is a profitable business, 
because their satisfaction is insured by the makers, whose reputation 
stands back of each one. 

With the L. E. B. Binder Clip, every conceivable kind of loose papers 
can be easily bound into a book, with its title on its back. It also 
adapts itself perfectly as a valuable auxiliary to present filing systems. 


No. 2 (} in. capacity) 8c. each *No. 506 (} in. capacity, Binding 


. No. 5 (} in. capacity) 10c. each edge 5 in.) 20c. each 
Prices: {*No. 6 (} im. capacity) 10c.each | No. 511 (13 in. capacity, Binding 
No. 10 (1} in. capacity) 15c. each edge, 7 in.) 25c. each 


*No. 11 (14 in. capacity) 15c. each 
*With tabs on back for INDEX. See illustration. 


Immediate delivery on Nos, 2, 5, 6, 10, 511. 


CUSHMAN & DENISON MFG. CO., - 240-242 West 23rd Street, New York, U. S. A. 




















No. 1733 Isa Really Beautiful Ruler 


Made of hard maple and stained a rich mahogany color, finely rubbed and polished. 

One inserted edge is of green and the other trans- 
parent celluloid, making in all a ruler as useful 
as it is good to look at. 




















This is a quick moving article 











when displayed 


Westcott Rule Company, Inc. 


Formerly Westcott-Jewell Co. 


Seneca Falls, N. Y., U. S. A. 
SCHOOL AND OFFICE RULERS FINE ADVERTISING RULERS 
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Belleville, Ill 
J. W. Marsh, manager of the Ideal Stencil Machine 
Company, spent a few days in early March at San Fran 


cisco, where he assisted in conducting the company’s ex 
hibit at the National Business Show. 

Chicago, IIl. 
Le i has joined the selling staff of the National 
Highway Advertising Company. He was formerly located 
at Rochester, N. Y., as division manager for the American 
Multigraph Sales Company 


E F, Nail 


William R. Manierre has leased a three-story brick 
warehouse at 18-22 East Twenty-fourth street for eleven 
years for a total rental of $98,555. The property may be 
purchased within five years for $171,500. The lessor is 


Dorothy Moor Field, Boston, Mass 
Cleveland, Ohio. 

Tim Thrift, advertising manager of The American Mul 
tigraph Sales Company, was in charge of the company’s 
exhibit at the National Business Show, San Francisco, 
Calif., in early March. 

Detroit, Mich. 

H. Q. Duble, who has been district manager of the Dic 
taphone here, has resigned to become sales manager of the 
Century Advertising Service Company, 244 Fifth avenue, 
New York, N. Y. Vaugn Scott, formerly in the Dicta 
phone office at St. Louis, succeeds Mr. Duble here 

New York, N. Y. 

Edwin (¢ Barnes & Brothers, representing the Edi- 
phone, have joined the Merchants’ Association of New 
York. 

x * 

Herman S. Essex, who was with the National Cash 
Register Company at Dayton, Ohio, before entering the 
military service, has joined the advertising staff of Fire 
and Water Engineering, a trade paper. He spent two 
years with the artillery in France 

. * 

Arthur J. Palmer, who for two years past was adver- 
tising manager of Thomas A. Edison, Inc., Orange, N. J., 
is now connected with the advertising agency of Sherman 
& Bryan. Mr. Palmer was tormerly connected with the 
Montague Mailing Machinery Company. 

Rochester, N. Y. 

George W. Lee, sales manager of the Todd Protecto- 
graph Company, showed his independence during the influ- 
enza epidemic by sliding through an attack of diphtheria. 

*K + 

Daniel Payne, general manager of educational service 
for the Line-a-Time Manufacturing Company, spent the 
week of March 8 at San Francisco, assisting at the com- 
pany’s booth at the National Business Show. 

x * * 
San Francisco, Calif. 

W. B. Ackerman, who handles dictating machines and 
envelope sealers, has moved to larger quarters at Room 
235, 35 Montgomery street. 

* x 

The newly established office equipment firm of Wilber 
& McKenzie is busy with preparations for the business 
show. This company will display the Beck self-feeding 
duplicator, and Mail-O-Meter, and perhaps several other 
lines. 

* * * 

The convention of the Hundred Point Club of the Na 
tional Cash Register Company, which was held at fac- 
tory headquarters jan. 26, was attended by Pacific Coast 
Manager James I. East, and a representative gathering 
of about fifty of his salesmen who qualified this year for 
the organization. Among the members of the local sales 
force who attended the gathering were C. S. Fortune and 
E. N. Weston, while the Oakland territory was repre- 
sented by E. A. Peiser, F. E. Porter and P. R. Mysing. 


Direct Mail Convention at Detroit. 
The next national convention of the Direct Mail Adver 
tising Association will take place at Detroit, Mich., Octo- 
ber 27, 28 and 29. 
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The Machine With a Future 


ICTOR 
Adding and Calculating Machine 


PRICE 













Offers bet- 
ter value for 
the price than 
any machine ever 
built. It is light, 

portable and compact, 
and is every inch an adding and calculating 
machine. Ask any user what they think of the 
Victor Adding and Calculating Machine 


We offer unusual opportunities 
to high class representatives. 


Victor Adding Machine Company 


817-825 W. Washington Blvd., Chicago, U.S. A. 






















rae Standard Stamp Affixer 


MODEL E The STANDARD STAMP 
Without Register $20 AFFIXER is the lightest, speed- 
With Register $25 jest and most efficient device 
of its kind. Like all “STAND- 
ARD” products it is “simplicity 
itself,” having only two moving 
parts. The use of the STAND- 
ARD makes a pleasure of work 
which is otherwise laborious, 
disagreeable and unsanitary. 

It is constructed to hold a 
coil of U. S. postage 
stamps, coiled sidewise, which 
can be obtained at any Post 
Office in lc to 5c denominations. 

It was built for service, gives 
thousands of others good serv- 
ice, and will give you good 
service. The STANDARD is 
used and endorsed by thousands of prominent con- 
cerns in the U. S., Canada and Europe. Used ex- 
tensively by State and Municipal Departments. In 
use by corporations of international repute, such as; 


Standard Oil Co. Western Electric Co. 
General Electric Co. Bell Telephone System 
Stone & Webster United Shoe Machinery Co. 
N. K. Fairbank Co. American Szuff Co. 
Singer Sewing Machine Co. American Lady Corset Co. 
Waltham Watch Co. Neostyle Company 
Simmons Hardware Co. Pacific Coast Borax Co. 
Worthington Pump Co. Anglo-South American Bank 
Etc., Ete., Etc. 

We have a very interesting proposition to make to 
tioners and experienced office specialties salesmen in a few 
territories where not already represented. 

Write for details, stating territory covered and other lines 
you are handling. 


STANDARD STAMP AFFIXER Co. 
EVERETT, MASS. 





—J 
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Read 
About it 
in the 


Digest . 
American OO atte 























Independent 
McClure’s 
~— aoner 
ationa P 
Magazines — gg 


ROBINSON REMINDER 


Tear Out When Attended to 


FACH memo separate; when attended to it is torn out, 
leaving everything ready for instant reference; hence 

no excuse for forgetting. Handy pocket in cover. 

Every man and woman who has things to remember is a 

Reminder prospect. A million sold and business gets 

better every day. Retail prices below. 


With each Reminder ts an extra filler 
ay PALE Size A 34 in. x 7in, 
- $: 


" andsome Black Leather $1.2 - 2.00 
° n Cross Grain (Asst.Colors) 1.75 - - 2.75 
Write In India Cal/ 250 - «= 3.650 
In Cowhide 2.75 - - 3.75 

fora In Genuine Morocco 3.00 - = 4.00 
In Imitation Leather 75 - - 1.00 

50 


. In Cloth(without extra Filler) .25 4 
Profitable Ladies’ Shopping Reminder, Size L 23- 4in x33-4 in. 
with pencil and extra filler, $1 _ in patent leather, 


Dealer $1.75, in Genuine Morocco, $2.2 
Extra Fillers 
Offer Per dozen: Size B, 75c, Size A, $1 00, Size L, 70c 


Name in gold leaf on cover—-25c extra 
These prices subject to change without notice 


ROBINSON MFG. CO., 73 Elm St., Westfield, Mass. 











These Three Graces Anock out Three 
Disgraces~-Pins, Dirty Erasers and 
Auntves winch mutilate your mail. 


wh Mr. OKAY says —- Use 


9 WASHBURNES PATENT 


OK ces 


"The Clip with Bulldog 
3 quse-aunee nie on NICKEL KEL FIM 











r - (Hand and Electric) 
i Saves time.cant cut enclosures. 
never out of order. 
3 Sizes-3 Models 
&MIsk Your Stationer 


These wonderful time-saving Office Necessities are well-known Stan- 
dards of the best type in office equipment, not because we say so but 
because they are recognized as such by constant users, as well as deal- 
ers, in all parts of the world. 

by Write for| Illustrated and Descriptive Literature with Prices. 





THE OK. MANUF C0. 
1K MANUFACTURING 
SYRACUSE, N.Y., U.S.A. 


PENS AND PENCILS 





Cleveland, Ohio. 

P. T. Gaynor and M. Faut have incorporated the Gold- 

man Pen Company; capital, stock, $10,000. 
Evansville, Ind. 

The Standard Pen Company has filed a certificate of 
dissolution. 

Fort Madison, Iowa. 

The W. A. Shaefer Fountain Pen Company is arranging 
an advertising campaign of considerable magnitude to 
reach consumers of its sharp-point pencil. 

Jersey City, N. J. 

John Leckie has been made manager of the sales pro- 
motion bureau of the Joseph Dixon Crucible Company. 
His jurisdiction includes the school bureau and the pencil 
department. Mr. Leckie has been with the company 
eighteen years. 

Memphis, Tenn. 

S. D. Connally is district manager of the Abbott Inde- 
structible Ink Company, Akron, Ohio, which has just 
opened in this territory. The office is in the Lyceum 
building. Mr. Connally’s territory covers the entire south 
ern states. 

New York, N. Y. 

Carrol C. Cobb, sales manager of The Conkiin Pen Com 
pany, Toledo, Ohio, was a February visitor in New York 
o oK * 

The Gordon Brown Manufacturing Corporation has 
announced an increase in the prices to the trade on its 

paper pencils. 
k *« * 

Harry C. Sharp, of the Esterbrook Pen Manufacturing 
Conipany, had a siege of illness which included both pneu 
monia and neuritis. 

x * x 

Paul Fera, who formerly called on the stationery trade 
in the interests of pencil lines, has entered a different lin« 
—dry goods and groceries 

E. Huber, of Eberhard Faber, New York, is spending 
an extended vacation with Mrs. Huber in the West. He 
plans to extend his visit into the summer, contemplating 
a tour of the famous California resorts. 

OK a 

John M. Ready, the veteran salesman of the Joseph 
Dixon Crucible Company, abandoned New York to its 
blizzards and ice in February, and went to the genial cli 
mates of New Orleans and Los Angeles. He will defer 
his return until kindly Spring gets going good. 


Philadelphia, Penna. 

Plans are under way by Turner & Harrison, pen manu 
facturers, to increase the capacity of the factory 100 pet 
cent. The company has acquired the property at 1215-17 
Spring Garden street, adjoining the plant. 

San Francisco, Calif. 

Joe. D. Finn, who is known to the trade as former asso 
ciate of the Pioneer Bindery & Printing Company, Taco 
ma, Wash., has accepted a post with the American Lead 
Pencil Company as Pacific Coast representative. He takes 
the place of John A. Farrar, who has severed connections 
with the organization in order to engage in business fot 
himself. 


Dauphin County Stationery Awards. 


Dauphin County, Pennsylvania, recently awarded print 
ing and stationery contracts for the coming year. Type 
writer ribbons were awarded to the Elliott-Fisher Com- 
pany, Harrisburg. All stationery went to the Cottrel 
Ebner Company. Other awards were: bound ledgers and 
cther books, John A. Thompson & Company; bound 
books, tax duplicates and other supplies, the Telegraph 
Printing Company; printing letterheads and bill heads, 
H. E. Hocker (Pembroke); envelopes, Henry A. Zeiters 
tax receipt books, some bill heads and envelopes, Charles 
M. Cole (Lykens). 

“Gray Print” is the name of the house organ issued by 
the Gray Printing Company of Fostoria, Ohio. 
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UUTUAVEVONDAVUCUOCOEUUCOECAOUOUUCEEOOOSOODEEOEOOEOEOCDEEOEO ECO EO EEUU EEE EEO ED 2 
In Stock for Immediate Shipment 


INVENTORY 
BLANKS 


12x94—Ruled Both Sides — Punched and 
Padded in 100s—@$3.20 per M. 


ORDER BLANKS 


11x84—Ruled Both Sides — Punched and 
Padded in 100s—@$2.60 per M. 


INDEX CARDS 


Ruled, Banded & Boxed—In 1000s. 


BS 2. ess TM 
4x6. . . . +120 M 
ae a 2 


Note These Low Prices 


Lots of Other Items 


Seventy Cents a Quart 
For Ordinary Water 


Are Your Customers Paying It? 


FOLKS that buy bottled ink pay dearly 
for the water in it and must pay for the 
container, too. This is needless, for 


Trade Mark 








Reg. U. 8S. Pat. Off. 


tablets of pure, concentrated ink, make 
bottled ink unnecessary. You simply add 
the water yourself and save the big dif- 
ference in cost. The ink produced is real, 
lasting, free-flowing, non-corrosive, and 
without sediment—is, in fact, ideal ink. 
One tablet makes a generous supply. 








INKLETS come in handy, vest- 
pocket-size tin boxes, 32 in each, 
in blue, black, red, green or violet. 





Eclipse Catalog free on request. 


GENERAL ECLIPSE CO. 


Dept. A DANIELSON, CONN. 


HANO-WEINKRANTZ CO., INC, 
133-37 Mulberry St. New York, N. Y, 


STATIONERS SPECIALTIES 
POPEEUEEOEOROQEOOUECEGEOCECRESOUEDEDEODEDEDEGREOUEDEGEOEEREEEEEOREREEEOEES 

















PO 





Let This Expert Show You 
How to Improve Your | | YourStockroom|sHere 


Direct Advertising 


Adding Machine Rolls Our line of specialties 
Alexander M. Candee, Advertising Manager of the National Carbon Copy Binders f Ss i 
Enameling & Stamping Company, Lecturer on Business Cor- pre — or Stationers represents 
respondence in the Extension Division of the University of pce Seaton many of the staples that 
Wisconsin, has recently completed for us an entirely new book Figuring Tabs : . 
Impression Books enter into regular daily 


BUSINESS LETTER Sactal File Boxes consumption in office 


Paper Clips and Fasteners 


tee and store. Note the 
WRITING ee Brass oF Steel list of Hochened igi 


Papers— 

In the 23 chapters of this unusual book Mr. Candee de- nee Products and check it 
velops your ability to write letters that get business by first ose A P 
laying a sure foundation in the fundamentals He then Manifol< agains rour wants 
builds on this foundation a structure of letter-writing ability Mimeograph ass t y ts. 
which is in no way mechanical yet is positive in its results. Penmanship—Ruled 

Mr. Candee does not stop with the “business getting” ele- and Unruled Pin f 
ment of letter-writing. He also lays down definite principles Railroad Manilas W rite us for quotations 
for retaining business. Chapters XVII and XIX deal oy Maflesad Ticenes 
this phase of your correspondence in a way which will satisfy. . - W : 

Read Mr. Candee’s chapter on “The Four C’s of Business Ruled Journal Papers and samples. e will 
Letter-Writing”’ and see if you don’t get some very definite Ruled Record Papers oj , : 
help. Securing conciseness without sacrificing completeness Typewriter give you 
has been the stumbling-block of more than one letter-writer —Boxed 
Here this is cleared up so that it almost becomes a matter —Wrapped 
of routine. Writings Panc : 

Mr. Candee’s experience of many years has been placed at Performed Memo Pais Reasonable Prices 
your disposal within the pages of this book They were Rail » — o E ie 1] WwW k ° 
originally prepared as lectures for presentation to the ailroad Special Books xcellient or manship 
students of the University of Wisconsin To meet the popu- and Papers > je 
lar demand for the material in permanent form this book Records Prompt Service 
has been prepared Ruled Papers and Books 

Because it is so difficult to adequately describe Business Seratch Pads 
Letter-writing in the limited space available we are willing Stamp Pads 


te send the book to you for examination without any money Stenographers’ Note - 
Books 


Stenotype Rolls 
Tally Books 
pe ol Rockwell-Barnes Co. 


Ohe Biddle Publishing Co. Typewriter Oil sanseteseinenies saan 


Typewriter Ribben 
BUSINESS BOOKS Vertical File Holders Specialties 
19 W. 44th St. (Dept. 21) New York City a 700 Munn Building 


Chicago, III. 


in advance. If the book doesn’t measure up to the standard 
which you have set for it return it within the specified 
period—otherwise remit the price, $4.00. 
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INK ‘*Men are pretty much alike only some MERIT POINTS OF CONPO: 
have more vision than others’”’ 2 Low Cost 
Nwon-corrosive 


Th accepted interpretation of this word im- 
plies a permanent record, yet most inks wi!! 
instantly fade away upon the acid test Try 
an ordinary eradicator and see about the qual- 
ity of ink you are using. It will likely prove t ‘ 
be but colored water 7 No Storage 

8 Concentrated 


The drawing of Checks, making of Wtlis an 9 No Packing 

Contracts, keeping of Book Records —ali are a ese 
19 Fountain Pen 
No Sediment 


Vital. 11 
Conpo Ink will stick it is sure The color (} Y, wees) 12 Non-gum 
OF 13 Mailable 


is beautiful. The quality -upreme 3 
4 Instantly Made 


1 
Its cost is half, based on sure ground: o.- econ- 15 Always Fresh 
omics. The equal of & liquid quart weighs 16 Moisture Proof 
but half an ounce. 17 Water Proof 
18 Non-freezing 


SPECIAL OFFER CONPO Manufacturing Co. EXCEPTIONAL 


or SHIPPING and EXPORT 


The next important move in merchandising will be the con- 3 Acid Proof 
centra.ion, in powder form, of many of the necessities 4 Indelible 
5 Easy Distribution 
No Bottles 


We will send, absolutely free, to established = p » —"we ow 2 > 
concerns, a liberal sample (for avera.e inkwell) 500a E. 8ith St. NEW YORK, N. ¥Y., U. S. A. Prices and terms gladly furnished. NOW 
for analysis and trial. Exclusive territorial allotments made is the time ; 


We invite corre;pondence 























BRISTOW RADIAL DISTRIBUTOR 


An indispensable feature of every well-equipped office 
DEALERS 


A personal note to the many dealers 
with whom I have had mutually profit- 
able dealings:— 

During the war period my personal 
services were being used by Uncle Sam 
and the bulk of the production of our 
factory was shipped at the call of the 
Government. The result wags necessarily 
a curtailment of the services which could 
be given our dealers 

We have moved to larger quarters, 
greatly increased production, and are 
again in a position to give you good serv- 
ice. Try us out. 


rious Models of Desk and Portable Dis- 
; MODEL 8 . STANLEY R. BRISTOW 
tributors PREC: 06.08 171 Washington St., Newark, N. J. 


Dispatching papers quickly is great 
economy. Clear your desk of the bas- 
kets and trays which litter it up, and in- 
stall a distributor which eliminates waste 
thought and motion. You can make the 
Distributor just as adaptable as you 
like; leave out partitions you do not 
need. It is all metal; will not wear out, 
is finely finished and looks well on the 
desk. 


Write for Our Circular describing va- 

















MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, nor 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 

Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf boeks; and all loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 
in fact for any classified matter in loose leaf form. 

Loose leaf sheets need not be held in expensive binders. Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 

Supplied in ten sizes: % in. to 2 in. Liberal discount to the trade Samples free. Cuts for 


catalogs furnished. 


THE MORDEN MANUFACTURING CORPORATION 
WATERBURY, CONNECTICUT 























. The Filing Folder Corporation 
NIAGARA FALLS, N. Y. 
Specialists in the Manufacture of Filing Folders 
FOLDERS FOR ALL FILES 


We manufacture nothing but Folders and Guides and Sell to 
Jobbers and Dealers only. Write for Price List and Samples. 


OUR QUALITY + OUR SERVICE = YOUR SATISFACTION 





























RIBBONS & CARBONS 
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New York, N. Y. 

The Mutual Ribbon & Carbon Company has taken a 

location in the building at 6 Reade street. 
Penang, Straits Settlements. 

Albert C. Davis, who makes headquarters here, has been 
appointed representative in the Federated Malay States, 
Straits Settlements, Siam and Sumatra, for the Crown 
Ribbon & Carbon Manufacturing Company, Roches- 
ter, N. Y. 

San Francisco, Calif. 

The Coast Typewriter Supply Company, Inc., 417 Mont 
gomery street, San Francisco, has been appointed distrib- 
utor tor the products of the Buckeye Ribbon & Carbon 
Company of Cleveland, Ohio, on the Pacific Coast, South 
America, the Hawaiian Islands and the Orient. 

Zurich, Switzerland. 

The Buckeye Ribbon & Carbon Company of Cleveland, 
Ohio, has recently appointed Henry Michel & Company of 
Zurich as their agent for the sale of ribbons and carbons 
in Switzerland and Italy. 


Woodstock typewriters in Davenport. The company also 
represents the Dictaphone in twenty-six counties of Illinois 
and lowa. 

Denver, Colo. 

T. J. Webb, formerly in charge of the Denver office of 
the Noiseless Typewriter Company, has been transferred 
to the Portland office and will assume the management 
there. 

Flushing, N. Y. 


The Remington Typewriter Company has purchased the 


plant of the Nathan Manufacturing Company here. It 
covers thirteen acres of ground. The consideration is 


stated to have been about $1,000,000. 
Grand Rapids, Mich. 


\. W. Mulligan is the new manager of the Grand Rapids 
office of the Royal Typewriter Company, Inc. He suc- 
ceeds L. C. Genford, who resigned. 

Groton, N. Y. 

L. J. G. Conger and Harold McD. Brown, sales manager 
and publicity manager respectively of the Corona Type- 
writer Company, Inc., have journeyed westward. The 
San Francisco business show was the principal objective, 
but various cities will be visited en route, including Chi- 
cago, St. Louis, Kansas City. Portland, Seattle, Salt Lake 
City, Denver, Spokane and Boise. 

Harrisburg, Penna. 

Extensive additions are being made to the plant of the 
Elliott-Fisher Company. 

Helena, Mont. 

The state distribution for the Noiseless in Montana has 
been taken over by Albert J. Galen, former attorney-gen- 
eral for the state. Mr. Galen has established offices and 
retail sales rooms at 14 North Jackson street.—The dis- 
tribution for northern Idaho and eastern Washington has 
been given to Hugh Stewart, who maintains headquarters 
at 107 South Wall street, Spokane, Wash. 

Memphis, Tenn. 
Huffman, who has charge of sales in this vicinity 
for the Woodstock Typewriter Company, visited in Chi- 
cago in February He discussed selling plans at the gen- 
eral sales office in Chicago, and spent several.days at the 
factory in Woodstock, Ill. Mr. Kent has a wide acquaint- 
anceship in the typewriter field, and is numbered among 
the veterans in the business. 
New York, N. Y. 

J. E. Neahr, general sales manager of the Underwood 

Typewriter Company, journeyed across the continent to 


be present at the National Business Show in San Francisco. 
oh * * 


Bas 


The National Business Show at San Francisco called 
several New York members of the Remington Typewriter 
Company’s organization to the West Coast. Messrs. Mc- 
Kerracher and Hessey were in charge of the Remington 
booth in the Civic Auditorium, San Francisco. 

(Continued on page 226.) 











noe 
ered 


HOW TO REPAIR 


and properly adjust 


UNDERWOOD TYPEWRITERS 


With Appendix for Quickly Locating Trouble 


1 


Illustrated with 10 plates showing adjusting detail. 
Nothing like this book has ever been published 
before on this or any other typewriter. 
Price, $2.00 postpaid. 


‘* More Knowledge, More Wealth”’ 


TYPEWRITER MECHANICS PUBLISHING COMPANY 
29 Sims Street Bridgeport, Conn. 














Stop That Waste! 
a ‘Ne 








{ 
("GET IN| (Gaus) }b°CIRCLE 
ee 
of CARRIB USERS 


Carbon paper is more than a mere repro- 
duction sheet 


IT IS A FIXED EXPENSE 


You quickly reduce this expense when using 


Carrib Brand 
Carbon Papers 


Clean, clear, color-full copies—maximum 
of wear. 


A PAPER FOR EVERY PURPOSE 


Shipped direct from our factory—at a sub- 
stantial saving. Samples and prices upon 
request. Multigraph and Match Ribbons 
that satisfy the most critical. 

















Immediate delivery—any quantity. 


Carrib Mfg. Corporation 
46 Stone St., ROCHESTER, N. Y. 


‘“‘Carrib means quality’’ 











The Aigner Way 


Saves Half the Time 


Aigner’s Patent Cut Index Tabs come in strips 
or gangs. One-half turn separates the tabs— 
no mixing of tabs, as they come in alpha- 
betical order; the next letter is always at 
the top of the strip. Tabs are muslin lined 
on inside, gummed and ready for use. 
Stationers and manufacturers come to us for 

Index Tabs of all kinds 

Index Shields for reinforcing 

Name, Law and Lumber Labels for Law Work 

Gold Stamping and Embossing 

Special Die Cutting 

Cloth for reinforcing Index Sheets 

Index Sheets with Tabs attached te Sheets 
Write for information and catalogue. It’s free. 


G. J. Aigner & Co. 


Sele Manufacturers of Patent Cut Index Tabs 
Dept. B, 552 W. Adams St. CHICAGO ILL. 








Jeat'd Aug. 8, 1916: Mar. 27, 1917. Re-tssued Nov. 19, 1918 
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THE STANDARD 
POST OFFICE SCALE 


\~ |SYMBOLIZES SPEED 


Dial and platform conveniently 
in front of operator. Indicator 
does not oscillate. 

96,000 Triner All-Steel Parcel 
Post Scales used by 
Government. 


* Write for Booklet No. 8 


Triner Sales Co. 


190 N. State St. 
CHICAGO, ILL. 

















PROTECTS YOUR FINGER. 


“ARGUS” Paper Fasteners /~ 
New patent—finger guard absolutely «@ 

iS 

SZ 






prevents point pricking. Made oi steel 
and always stays in place. Cost no 
more than others and sell readily. 
Write for FREE sample. 


You Can’t Lose Pen or Pencil 


This wonderful UP-TO- 
DATE combination clas 
$ and yearly calendar will 
@#@ more than pay for itself 
by saving pencils and 
3 time. At all good station- 
ers or from us ps 
State for Pen or Pencil or coins. 
Dept. 12G 





ARGUS MFG. CO. 
402-406 N. Paulina St., CHICAGO, ILL. 















of resources and opportuni- 
ties results in more than or- 
dinary success. In many 
cases it proves to be the 


Intensive 


Development difference between a truly 


successful man and one 
whose achievements are mediocre. A careful reading of trade litera- 
ture, of advertisements, sales plans, and other subjects which are 
met every day by menin positions very similar to your own, 


will increase your power to earn. OFFICE APPLIANCES prints 
each month such material as we have just referred to. And if 
you will read it monthly, you will find that in some way it will in- 
crease your capacity for work and your earning power. 


Subecription price ts $2.00 a year 


THE OFFICE APPLIANCE COMPANY 


417 S. Dearborn Street, Chicago 














UNIVERSAL PETTY CASH REGISTER Pe-o= _ 
=a = 





UNIVERSAL 
Petty Cash 
Register 


A Ready Seller ' | i 
Fits Any Business ++ 
Time and Labor Saver i= 


F This unique REGISTER 
printed in envelope form, | 
was designed and perfected ttt} 
by anexpert accountant who tri 
has devoted years to the 
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developing of practical mod- 
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ern business forms. Now +— _ +f 4 
being used in sixiy different tL = - . a 
lines of business, and adopt- pee 

ed by some of the largest ’ 
manufacturers and mercantile houses in the United States and Canada. Write for 
sample and dealer's quotations today. Foreign correspondence invited. 


UNIVERSAL SYSTEM, Inc. 
Dept. 15, 608 So. Dearborn St. Chicago, III. 
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Chicago, Ill. 

Ralph B. Wilson, president of the Wilson-Jones Loose 
Leaf Company, has purchased a dwelling at 3221 Wash- 
ington boulevard. When the residence is ready for his 
occupancy, Mr. Wilson will move from his present home 
in Oak Park. 

* ® x 

A striking ad to help sell loose leaf devices was inserted 
by the Marshall-Jackson Company in a morning news- 
paper last month. It was double column, full depth and 
listed the various activities which could use loose leaf 
systems to advantage, quoting prices on the various books 
and sheets in stock which fit each individual. An appre- 
ciation of the advertising done by loose leaf manufac- 
turers was shown by the identification of many of the 
items advertised with the trade names by which the 
devices are known to users. 


Holyoke, Mass. 

The Baker-Vawter Company has increased its mechan- 
ical equipment to handle increased business. A new fac- 
tory is being built at Kansas City, Mo., and another at 
San Francisco, Calif. 

Kansas City, Mo. 

F. D. Pitt, superintendent of the Irving-Pitt Manufac- 
turing Company, devoted most of his time recently to jury 
service in the circuit court. 


x * * 
William Pitt, of the Irving-Pitt Manufacturing Com- 
pany, submitted to an operation in February, necessitated 


by a slight cut on the right leg, which became infected. 
He made a good recovery. 
New York, N. Y. 

The Gresham Blank Book Company, 310 Hudson street, 

has joined the Merchants’ Association of New York. 
* * x 

The whole family of O. J. Timberman, of the Boorum & 

Pease Company, were victims of influenza in February. 
San Francisco, Calif. 

Geo. H. Wolcott, who represents the Irving-Pitt Manu- 
facturing Company, is traveling the Northwest at present. 
Mr. Wolcott made the rounds of the California dealers 
immediately after the first of the year. 

aK * ok 

W. Hart Paimer, well-known representative for the 
Boorum & Pease Company, is now on the rounds of the 
Salt Lake City district. Mr. Palmer recently completed 
a successful tour of the southern part of the state. 

Seattle, Wash. 


H. B. Baird has come from Portland, Ore., to join Trick 
& Murray, as city salesman. For the past six months Mr. 
Baird has been in the loose leaf department of the A. B. 
Gill Company at Portland. 


The Irving-Pitt Dance. 

A dance was held at Kansas City, Mo., February 12, 
under the auspices of the Board of Appeals of the Irving- 
Pitt Manufacturing Company. Every department of the 
big plant was represented by its workers, and all made 
merry with great enthusiasm. The evening was not wholly 
given over to dancing. A program of songs and recita- 
tions was given by members of the Irving-Pitt organiza- 
tion, and some genuine talent was revealed. A _ neat 
profit was realized on the evening’s pleasure, which was 
placed in the treasury of the Board of Appeals to provide 
future entertainment. 





Retailers Ask Standard Order Form. 


The Retail Lumber Dealers of Indiana, at their recent 
convention went on record recommending that the mills 
and wholesalers in that field adopt a standard form of 
order blank. The objection to the present individual 
forms is that they are of varying sizes, and that the copy 
which the dealer retains is not always the same color. 
One point made is that the diversity of sizes is such that 
not all will fit a standard file. Some are so small that 
they are easily lost, or overlooker in the standard file. 
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quality insists upon having a WELDON ROBERTS’ eraser? The 
best explanation is a comparative test of WR and other erasers. 
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Mention 
Office 
Appliances 


and show it to all your friends 
who are connected with the 
office equipment industry. 
Perhaps some of them are not 
subscribers. To show them 
OFFICE APPLIANCES will 
be to do a good turn which 
will be appreciated by them 


and by us. 

Read each number of OFFICE 
APPLIANCES carefully—read 
the advertising pages —read 
the special articles—take time 
to look thru ‘‘New Machines 
and Devices.” By doing this 
you will be enabled to secure a 
full measure of the service the 
magazine offers. 


Subscription rate is $2.00 a 
year, United States; $2.50 
Canada; $3.00 Foreign. 


THE OFFICE 
APPLIANCE COMPANY 
417 S. Dearborn St. 











CORPORATE SEALS POCKET NOTARY 


ee Aceeemet 


STEEL STAMPS 





RUBBER STAMPS 


Manufacture 


SEALS, 
STENCILS, 
BADGES, KEY CHECKS 


aoe Fubber = Steel 
@ STAMPS, 


=e CHECKS BASGAGE CHECKS 
\ POCKET COINS (ira 
BRASS SIGNS fetta: 


CHICAS 














BADGES 


[FOR SALE | 
(MEYER & WENTHE 
L tou L OcARBORE st 


MEYER & WENTHE 


STENCILS TRADE CHECKS 








Through many 
years of leadership in 
the Typewriter Parts 
and Supply field, 


Thorp & Martin, the House 
of ‘Quality, Courtesy, and 
Service,” has enjoyed the 
confidence of both Domestic 
and Foreign Typewriter Deal- 
ers and Repair Houses. 


Our SERVICE to any part 
of the world in supplying 


PARTS 
PLATENS 
TYPE 
TOOLS 
and 
SUPPLIES 


is unexcelled, even in these un- 
usual and difficult times. 


WE KNOW THE BUSINESS THOROUGHLY 
PLACE YOUR ORDERS with the PIONEERS 


JworP & Marry, 























Chi Ill. : 1 ; 79 Queen St., BOSTON 
_— ae ae ARON ST CHIGAGO | =| coXDSR Tc. Mane."0"S.a. 
A NEW STYLO OF REAL MERIT 
Pat. April 8, 1919. No. 1,299,576 
nd only Lever Stylo made and a valuable 


The Lever Self Filling PARAMOUNT GRAVITY STYLO. The first ; 


development in§this type of pen. 


PARAMOUNT GRAVITY STYLO PENS are made in three styles 


Every pen ak 


Slip Cap, Safety and the Lever type. 


We also manufacture the PARAMOUNT SELF-FILLING FOUNTAIN PEN, an excellent pen, splendidly made and 


allowing a liberal margin of profit. 
If your dealer does not handle t 


L. J. FARRELL 


Western Union Code “‘Paramount’”’ 


the above style, send $1.50 for sample. 


FARRELL & HOSINGER CO. 


PROMPT DELIVERIES ASSURED 


G. N. HOSINGER 


63-65 Irving St., Jersey City, N. J., U.S. A. 
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> MEHM BROTHERS BANK NOTE ENCRAWERS 
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PELOUZE “STANDARD” POSTAL SCALE 


WITH ADJUSTABLE BEAM and INTERCHANGEABLE DIAL 


FINE wire on the sliding poise indicates the cost 
in cents on the different classes of mail matter 
The beam can be instantly turned by the hand 


to any angle, so that the dial can be easily read 
from any position. 




















In case the postal iaws should change at any 
time, a new enameled dial can be inserted. This 
insures a perpetual scale Beautifully enameled 


in Gold Bronze. 


PELOUZE MANUFACTURING COMPANY 
MADE IN TWO SIZES 




























No. 2 “Standard.” Capacity 2 pounds 232-242 East Ohio Street CHICAGO 
No 4 “Standard.” Capacity 4 pounds SEND FOR POSTAL SCALE CATALOG 
| SALES Q 
Se PvVice WV avin 
SIMBOLO DE EQUIDAD 
EXPORT DOMESTIC 


We desire to make a permanent connection for an exclusive sales agency for the 
Metropolitan District and for Export with a concern manufacturing a product for 
the stationery trade. 

With an efficient sales organization now selling the Jobbing, Department Store, 
Retail and Export trades, and agents in several foreign countries, we can assure 
adequate and satisfactory representatio n. 


J.WARREN WILEY New yorw ciny 

















constitute a perfect sanitary system of letter “ 
press copies. The impregnated stone composi- : , £ 
tion bath affords an absolutely even distribu- 
tion of moisture to the cloth, at the same time 
precluding bad odor, mustiness or mildew. The 
wire net in the composition makes the bath 
practically unbreakable. They are furnished in 

sizes from correspondence to waybill. 

The patent chemical surface cloth which we 
furnish with non-raveling edge, insures clean 
cut copies. 


There are more Eureka baths in use than 


all others combined. 
Sold Exclusively Through Dealers 
ce Kia a Write for the Eureka Booklet 
PAs Srrsa ee 4 


; +: In ts ea Sa 
THE EUREKA BLOTTER BATH COMPANY, 6215-17-19 Wentworth Ave., CHICAGO, ILL., U. 8. A 





THE EUREKA BLOTTER BATH and THE EUREKA SANITARY COPYING CLOTH 
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Chicago, III. 
Carl A. Weiser. of the Chicago brance of the Yawman 
and Erbe Manufacturing Company, was married in Buffalo 


to Miss Ross 


The show rooms of the Shaw-Walker Company on East 
Monroe street are being remodeled. The display window 
has been enlarged 

Fire in the vacant building at 168-72 West Monroe street 
lid some damage to the structure, which is being remod 
eled for the occupancy of the Globe-Wernicke Company 
In handling the fire the city firemen smashed about $2,000 
worth of plate glass. The incident will not delay the 

ynpletion of alterations. It is planned to occupy the 

building May 1. Stationers who are also printers will 

recall the building as that formerly occupied by the Barn- 
hart Brothers & Spindler type foundry 
Cincinnati, Ohio. 


\. T. Baylis, of the Baylis Office Equipment Company, 
visited with the Globe-Wernicke Company in Cincinnati 
recently. 

Framingham, Mass. 

Ira A. Lewis & Son Company has been incorporated 

with capital of $100,000 to deal in all lines of furniture. 


Helena, Ark. 

Che local representation of line of office equipment made 
in Rabies.” N. Y., has been awarded to the Nicholls 
Printing Company. 

Idaho Falls, Idaho. 

George M. Scott has been appointed exclusive agent 
here for a line of wood and steel equipment manufactured 
in Rochester, N. Y. 

Indianapolis, Ind. 

Marion E. Springer, a recent graduate of the educa 
tional course of the Yawman and Erbe Manufacturing 
Company, has been assigned to Territory No. 2 of the 
Indianapolis branch. 

Jamestown, N. Y. 

E. J. Card, who has been chief draftsman of the Art 
Metal Construction Company, was recently advanced to 
chief engineer He succeeds R. G. Bullock, who has 
entered another line of business. 

The basket ball team of the Art Metal Construction 
Company is fourth in the local league, having won three 
games and lost four. Competition in the league is spirited, 
and the Art Metal team has to compete with some very 
speedy talent. 


New York, N. Y. 


The Equipment & Supply Company, Inc., 346 Broad- 


way, has been organized by W. W. LeBrun. He was 
formerly vice president and general manager of the O. 
M. Edwards Company, Syracuse, N. Y. The new enter- 


prise will handle the line of the Watson Manufacturing 
Company, Jamestown, N. Y., in the metropolitan district 
and the export field. 

Pensacola, Fla. 

The Pensacola Office Supply Company has opened with 
a complete stock of office supplies and equipment. The 
company is local agent for a line of steel office furniture 
nianuiactured at Youngstown, Ohio. 

San Francisco, Calif. 

William Poil, sales manager of the Phoenix Desk & 
Chair Company, returned this month from a trip to the 
factories in the East. Mr. Poil’s journey was quite ex- 
tensive, for he left San Francisco shortly after the holi- 
days. 

ok 

The Export ¢ ompany Mercury was recently organized 
in Oakland, Calif., by B. W. Hornberg, who has been en- 
gaged in business in the Dutch East Indies for a num- 
ber of years. Mr. Hornberg’s Oakland address is 468-470 
Thirteenth street, and he is interested in manufacturers 
who are making arrangements for distribution of their 
products in the East Indies. Mr. Hornberg states that 
he will take on typewriters, adding machines, filing cab- 
inets, stationery, etc 
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_ Emphasize This 


your trade—that for sturdy 
service, neat appearrance and 
convenience in use 


The Handy Portfolio 


is without a peer. You can push 
‘ts sale with every assurance that 
it will prove a so0o0d “buy” to 


the man who uses it 


Write for the Handy catalog. 


The 
Cleveland Leather Goods Co. 


26-28 Noble Court, N. W. 
Cleveland, Ohio, U. S. A. 











TRADE MARK 


PERFECTION 


REG. U. S. PATENT OFFICE 


Desk Memorandum Calendars 
MEMO RECORD AND DATE COMBINATION 


Perfection bases made of Cast 
Iron, Steel and Wood 


Order 1921 stock now 


Write for Cataleg showing completeline, 
nglish or Spanish. 





Ne. 50 Hale Specialty Co., Inc. 
3 designs of bases Sole Manufacturers 
; finishes 128 N. Jefferson St., Chicago, Ill. 








RELIABLE TYPEWRITERS 


Thoroughly Rebuilt Type- 
writers of all standard 
makes at as low prices as are 
consistent with honest work 
and good quality. 

All machines guaranteed 
against defect. 

Courteous and prom 

tention to correspon eng 
Special terms and in- 
ducements to reliable 
merchants and agents. 
We respectiully solicit your inquiry. 


HARRY A. SMITH TYPEWRITER CO. 


MANUFACTURERS—REBUILDERS 
Special Export Dept., 231 N. Fifth Avenue, Chicago, Ill., U. S. A. 











Byron Typewriter Cabinets 
Concentrate Efficiency 


They save floor space, and thus cut down 
departmental rentals. 
They are ny arranged ont 
compact — the 

or typist finds all Toor 
Plies whine reach, without 
arising from her chair. The 
Byron Typewriter 


Cabinet is ray yes 
to give space for at 
least thirty different 
working requisites. 


Write for booklet. 
Byron Typewriter 
Cabinet Co. 











Comfortable and Convenient 33 Washingten Ave. 


Mt. Clemens, Mich., U. S. A. 
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PEET’S 


Patent Improved 


TRIANGLE PAPER CLIP 


aN aa 


WOLDS PAPERS SECURELY 
Patented May 22, 1917 

Only after trying this new paper clip can you appreci- 
ate its superiority. It is so easy to slip on, and it holds 
the papers, etc., absolutely firm. The patented crimp 
does the work. It will be worth your while to send for 
samples and prices. 

If your stationer does not carry them, write us direct. 








PEET BROS. 
618-20 Cherry St. Philadelphia, Pa. 
GISAWE Classifies the incoming 
ie e mail so that papers 













_ can be located at 
once. Separates 
urgent from 
routine work, and 
insures the orderly 
dispatch of the day’s 
mail. Keeps confidential 
letters under cover, and 
disappoints ‘‘snoopers.”’ 


The Elsane Work Distributor 
is made in two grades, with six 

and twelve pockets. Will not bulge 
—has plenty of expansion — pockets are reinforced at 
the hinges. Label holders are of metal, covered with 
transparent celluloid. 


L. SAINBERG, 65-67 W. Houston Street, NEW YORK 


Work 
Distributor 








“*U NIQ”’ VULCANIZED FIBRE 
WASTE BASKETS 


THE BEST BASKET BUY 
IN THE WORLD 


Guaranteed for five years and will 
last twenty-five. 


Made with solid wood bottoms which 
prevent them from tipping over easily 
as do fibre-bottom baskets. 


Always neat in appearance. 
Made in round or square shapes. 


Our large output enables us to quote 
low prices. 
Write for particulars. 


The C. Spiro Mfg. Co. 


68-72 East 131st St. New York City 


Manufacturers of ‘‘UNIQ” 
Improved Office Accessories 

















EXTRA QUALITY 


TYPEWRITER RIBBONS 


Manufactured in a Modern Factory devoted 
exclusively to Inked Ribbons 


Concentrated—Brilliant—Non-Drying—Inks 


combined with the finest of fabrics by our special 
process, produce the extra quality so much in 
demand since the war, together with attractive 
boxes and packing should prompt you to write 
for our prices and samples. 


PHILLIPS RIBBON & CARBON CO. 
Rochester, N. Y., U. S. A. 




















One of the exhibitors at the Business Show will be the 
California Desk Company. This concern will occupy a 
large space in the Civic Auditorium, and special sets are 
to be shipped from the factory in the East for exhibition 
purposes. T. F. Peirce of the Los Angeles office is back 
from his Eastern trip and is expected in San Francisco 
in time for the show. It is expected that Mr. Peirce will 
remain in the north for about a month. 

* * x 

C. H. Victor, manager of the “Y and E” interests on 
the coast, states that business is of greater volume than 
ever before, with deliveries still short and production sold 
up to the limit. R. H. Curtis, formerly connected with 
the San Francisco office, is now installed as manager of 
the Los Angeles branch. Paul Dietrich, former southern 
manager, is traveling in the East and will arrive in Cleve 
land in time to assume management of the Yawman and 
Erbe office in that city on the first of March. 

* * x 

A branch store of the Edward Barry Company will be 
opened in Fresno, Calif., about March 1, it is stated at 
the local office. W. D. Bates, who has been connected 
with the organization for a number of months, will be 
in charge of the San Joaquin Valley branch. In speaking 
of. deliveries, the local office reports that several carloads 
of goods are on the way from the Eastern factories— 
some from the Steel Equipment Corporation and some 
from the Automatic File & Index Company, both com- 
panies being represented in California and Nevada by the 
Edward Barry Company. A number of additions have 
been made to the Barry force since the beginning of the 
year. Among the newcomers are Louis T. Larsen; John 
Brintell, bank equipment specialist; S. E. Behnemann and 
T. M. Rafter. 

* ok * 

The Jenkins-Hall Index Card Company was recently 
established for the purpose of taking over the business 
of the Jenkins Bros. Company, 148 First street, San Fran 
cisco. Until the present time, the last-mentioned firm has 
been operated as a branch of the Los Angeles firm known 
as the Jenkins Bros. Company, but the growth of North- 
ern and Central California business has been so rapid 
that it became necessary to expand the business here. 
The Mr. Jenkins who has been in charge of this ter- 
ritory under the old organization has become part owner 
of the new company, together with Norman F. Hall, 
who is proprietor of a printing business also located at 
148 First street. The Jenkins-Hall Index Card Company 
is now in possession of a completely equipped manufac 
turing plant and is able to turn out the various products 
marketed by the firm, including index and ledger cards; 
check files, vertical guides and folders, celluloid and metal 
tip guides, etc. 

Seattle, Wash. 

Wentworth & Company, 539 Market street, San Fran 

cisco, Calif., have opened a branch here in charge of Wm 


J. Mullin. The company will distribute Library Bureau 


products and systems in the Northwest. Mr. Mullin was 
iormerly connected with the home office of the Library 
Bureau in Chicago. 
Stockton, Calif. 
Tredwav Brothers are located in their new store in the 
Gummer Building. 


An Itinerant Steel File. 

The Skyscraper showed a vertical steel file built into a 
trunk, devised for a man who does considerable traveling, 
and required a safe place for his papers. The original 
thought was to make some slides to fit in a trunk, but the 
idea was worked out to build a trunk around a standard 
steel letter file. Incidentally that trunk must have put the 
baggage smashers of the country on edge. Naturally, it 
would come in the excess baggage class, and be heavy to 
handle. Qn top of that, the steel filing cabinet has ele 
ments of strength that will cause the baggage smasher 
to gnash his teeth, and exert himself to the utmost to spill 
the trunk and its contents. 





Government Sells Surplus Field Desks. 
Several thousand field desks of various sizes were 
offered by the Surplus Property Division, Washington, 
D. C., early in March. Bids for single desks were en 
tertained. Field desks are made up in the form of trunks, 
equipped with pigeon holes. The top and one side are 
hinged, the side forming the writing bed, when opened. 
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PREST=-QO-INK 


TABLETS 
For Permanent Records 


give complete and lasting satisfaction. They 
make at very low cost a clear, intense ink that 
never fades and is ideal for all permanent records. 
Used by U. S. Government 
Dealers: Here’s another live Graffco Product 
atop-notcher. Ask for details. 


GEORGE B. GRAFF COMPANY 


Manufacturers of Graffco Clips and Signals 
294 Washington Street BOSTON, MASS. 


SIMONSON 
ADJUSTABLE METAL TIP 


for Cards, Folders, Card Indexes, 
Filing Systems, Follow-up, Check 
Files, Note Ticklers and all other 
purposes requiring an Adjustable Tip. 
Slips easily oa and off 
but holds with firm grip. 
Has removable name 
slip, lasts indefinitely 
and does not mar card 
or folder. 
Liberal Quantity Terms to Dealers. 
Roger A. Simonson & Co. 
122 South Michigan Ave., CHICAGO 





































Every Typewriter Dealer 


ts earnestly urged to learn just what our service means to 
his business Our representatives are constantly combing 
the country for used machines to supply dealers. 
We furnish “select rough” typewriters which can be put in 
salable condition with very little adjusting, or which may 
be used for rentals without adjustments. 
We also supply guaranteed “rebuilt” machines—the kind 
that look like new and ACT like new. 
You can depend upon UTECO typewriters for 
satisfaction and UTECO prices for big profits. 
Every time! Send for price list. 


UNITED TYPEWRITER EXCHANGE CO. 


(Wholesalers) 
Sign of Quatity 137 High St., Boston, Mass. 








YOU CAN END LOAFING 
by keeping a definite, indisputable record 
of time spent by your employees. 


a sie, THE AUTOMATIC 
ei" TIME STAMP 


Started “ 

Finished by showing exactly when 
Shipped work ig started, stopped, 
completed; orders received, filled, 
shipped; telegrams sent, etc., en- 
ables you to keep close tabs on all your 
work, makes a good cost system possible, 
and helps to increase production. 


Handsome, absolutely accurate, dustproof. 
Very durable and lasts a business lifetime. 
In use many years. 


The Automatic Time Stamp Co. 
159 Congress St. Boston, Mass. 
“Originators of the Art of Printing Time Automatically.” 





























“BUILT TO ENDURE” 


The Eveready is not a machine today and a useless piece of junk tomorrow. 
It is made from the highest grade steel by skilled mechanics, and will, with 


ordinary care, serve you indefinitely. : i 
Like a faithful ally, you will find it 


**ONE ON EVERY DESK’ ‘‘Eveready” to do its part of your work 
—securely clip together your letters, 
bills, specifications or other papers with 
a neat, strong staple made from its 
seemingly inexhaustible roll of staple 
tape housed in its tape box. 

Each roll of tape makes 5,000 staples 
—thus eliminating frequent reloadings. 
Eveready staples cost less than pins, 
clips or other ‘asteners 

Let us tell you more about this effi- 
cient little machine, or arrange for a 


PRICE, $7.50 demonstration at your office. 
Inc!uding One Roll of Eveready 
~ Sep EVEREADY MbG. CO. 


Additionai rolls, $1.00 each. of Boston 
5,000 STAPLES PER ROLL 80 Boylston St, Boston, Mass. 








ESSCO CARD CARRIER 


Carries more cards— Costs less 
Holds all sizes without scoring or binding. 


No bulky metal parts—always neat. aay Tie ay oF mops in lop cover. 
Adapted to every card and every business. Fine black leather - - + += = 75e. 


Discount to the trade 


A. A. Schramm & Co., 1112 Sansom Street, Philadelphia, Pa. 





























The “SCATTERGOOD” 
Mucilage Pot 




















Can be used with any liquid adhesive. 
It is made with a purpose; to insure 
non-evaporation, cleanliness, conven- 
ience and economy. We also manu- 


facture moisteners and ink wells made 
on the same principles. 


Write for particulars, prices and dealers discounts 


H. W. SCATTERGOOD CO. 


1722-28 W. Venango St. Philadelphia, Pa. 


>i  ] yy 








MARKING YOUR SHIPMENTS 4 


One stenci! cut in 30 seconds— 
ten cases marked in less than a 
minute. Every address neat,easy to 
read. Every shipment goes straight 
home to the customer. That is 
Ideal Stencil Machine Service. 

Write for sample stencils and 
booklet on how to mark goods for 
shipment. 


IDEAL STENCIL MACHINE COMPANY 


oe = 15 i ides! Block, BELLEVILLE, ILL.USA. | 
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C. Recerd Hant Pen Co. 


CAMDEN, N. J. 
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In the first week of August I will open an 
American Exhibition of OFFICE APPLI- 
ANCES of every description in 


COPENHAGEN, DENMARK 


for the purpose of establishing connections for 
American Manufacturers, and to act as their 
direct representative in placing goods in Den- 
mark, Norway, Sweden and Finland. 


Manufacturers who wish their goods exhibited 
are invited to correspond with 


CHR. A. DAMM 


649 66th Street BROOKLYN, N. Y. 








NEVER LOSE 


Typewriter Eraser 


An Improved Rubber Disc 
Eraser. Fits the Frame of 
any machine. 





Sample and dealers’ 


\reeoss 


prices on application ' 
: 7 @ < S 
Smith & Stearns Co. ~ =) O_=" 
ee) 


202 S. State St., Chicago, III. j= 









- Why Is the 
S>PEERLESS the 
BEST moistener? 


Ask any user—Marshall Field & Co., 
John M. Smyth & Co. and thousands 
of others—and they will tell you that 
we have the BEST article of $]- 25 
its kind on the market to day. 

be _—o oes a tospe moistener suit- 
Pat , _ 22, 19) able for large offices and shipping 
Patou = 16. i304 rooms. Pride, $2.75 each. 





Simple, Useful and Economical 


Used for moistening stamps, envelopes, labels and fingers in handling 
currency. Foreign business given careful attention. Advertising matter 
sent in Spanish if desired. 


Write for particulars. Samples sent on approval. 


PEERLESS MOISTENER COMPANY 
826 S. Claremont Avenue Chicago, Hl. 











The 
Banker’s 
Clasp 


Just a clasp but 
so different 
—so superior 








Neat 
Strong 
Efficient 





Banker's Clasp 


ry | y, The Banker's Clasp will 
bod 4 | do all that other cli 

| aie. i and clasps sold will 

‘ it ; and yet its simplicity 
and design wil' create 
other functions which 
other clasps will not do. 
FOREMOST amongst 
these is its ability to 
hold the stub of a check book without annoyance to the writer. 
A DISPLAY CARD of one dozen hung here or there in your store willsell 
itself rapidly. No stationer’s stock is now complete without the BANKER’S 
CLASP. Order a gross from your jobber now for prompt delivery. 
Special trial dozens carded for display ready for direct shipment if your jobber can- 
notsupply you. When ordering direct please indicate the name of your principal 
jobber. 














The Banker’s Clasp Co., 1 Shaw Place St. Louis, Mo. 


ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and samples 


L. H. BIGLOW & COMPANY, Inc. 
24 BEAVER STREET  WEW YORK 














A Private Secretary and 
Office Tickler 
Made from 
Cold Rolled Steel, 
Enameled Black 


Note these important features: 





1. A phone directory alphabeti- 4. Spindle in back to file "phone 
cally arranged with celluloid calls. 
tips, closed by an invisible § pen or pencil holder for quic 
spring. service. 


3. Card calendar in two colors 
for two years. 6. Rubber feet, 
3. Daily memo, calendar pad. 7. Message and memo. pad. 


Made 10 inches long and 4 inches wide, weight 1 Ib. Put up in 
separate cartons suitable for mailing. Sample sent postpaid on 
receipt of $2 in U. S. A. Attractive prices in quantities to agents 


and dealers. 


TELEFO-DESK CO., 219 So. Dearborn St., Chicago 


Also Manufacturers of the “ Peerless’’ Datly Reminder 





HUNT'S No. 24 Ledger Pen 


Famous for its Round Point, its Large Ink-holding 
Capacity, its Durability, its Grace and Beauty, its 
Fine Point and Easy Action. 








> = ee 
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(Stationery—Continued from Page 202.) 
Rocky Mount, N. C. 

The Thomas Book & Stationery Company, an old-es 
tablished business, has been sold by Luther R. Thomas 
to C. W. Mangum 

San Francisco, Calif. 

E. E. McLaughlin, representative for the J 

Company, 1s now in the bay region. 


Hanson 


C. E. Davis, who headquarters in Seattle, Wash., as 
western representative for a number of eastern lines, is 
expected in this city shortly. 


Bert M. Morris is back in town after an eastern trip 
during which he was accompanied by Mrs. Morris. Both 
Al Jones and Al Anderson are in the Northwest in the 
interest of the Bert M. Morris Company 

tae 

Ernest Wallace, popular manufacturers’ representative, 
is again in San Francisco after finishing up a successful 
trip in Southern California. Mr. Waliace’s next pilgrim 
age takes him into the Northwest. 


ok 


Albert E. 7 horp, well known to the trade as the Keat- 
ing Company representative, has established his perma 
nent residence in California. From now on Mr. Thorp 
will devote his entire attention to the Western territory. 

ok * * 


\. E. Gresham is now covering the southern territory 
for Eaton, Crane & Pike Company, with headquarters 
in Los Angeles. Mr. Gresham’s activities were formerly 
centered in the Northwest. This section has been given 
to Mr. Zeigler. 

tk * * 

H. Edwards, of the H. Edwards Manufacturing Com 
pany, is back at his desk after an illness of several weeks’ 
duration. Mr. Edwards states that a recent test made 
by the state chemist showed the Edwards writing fluids 
took ninety-eight points out of a possible 100. 

* * * 


The Stewart School Supply Company of Stockton, Calif., 
has announced the purchase of the stock cof stationery 
and art goods of Harold J. Gage. The lease held up to 
date by Mr. Gage has expired and the Stewart organiza 
tion is making preparations to move to his old location. 


* cK 


W. G. Houston, former managing director for the 
Sacramento store of the H. S. Crocker Company, has 
established offices in San Francisco, headquarters for his 
representation of a number of eastern manufacturers 
Mr. Houston is agent for the Orgain line of greeting 
cards and for the Winne Paper Company 


* + sk 


Chas. P. Christiansen, western representative for a num- 
ber of eastern manufacturing concerns, including the 
Roaring Springs Blank Book Co., the Elam Paper Com- 
pany and the Rosenthal Company, has returned to his 
headquarters in the Phelan building. San Francisco, after 
a trip through the Northwest. Mr. Christiansen expects 
to leave shortly for Southern Califernia. 


* 


The $35.00 prize recently offered by Geo. H. Wolcott, 
western agent for the Irving-Pitt Manufacturing Com 
pany, for the winner of a bowling contest to which mem- 
pers of San Francisco and Oakland stationery establish 
ments are eligible, is creating much interest among the 
bowling fans. The prize is expected to put plenty of 
enthusiasm into the contest, which will be under way 
shortly. 


Shanghai, China. 


The Chinese-American Publishing Company has added 


a wholesale and retail stationery department. Some 
twenty exclusive agencies for American products have 
been acquired, covering the China field. The store is 


located at 25 Naking Road, where a three-story building 
houses a modern establishment. 
‘Toronto, Ont., Canada. 

Allied Pubhshers, Ltd., has been chartered to do a 
stationery, printing, publishing and bookbinding business; 
capital stock, $40,000. The incorporators are D. T. Me- 
Anish, Bruce T. Ripley, R. B. Howe, Roy Hickingbottom 
and V. McConnell. 
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Poor Man! He Didn’t Know That 





his valuable pare-s could be held securely without 
slipping or mutilation if he would fasten them with 


Graffco CLIPS 


so he purched a hole right through them and 
‘fastened’ them with their own loose ends. 
Graffco Clips grip from 2 to 60 papers with 
unshakable firmness, yet permit instant removal in 
perfect condition. Give tone to papers and will No. 2 
not rust them. Three handy sizes. 
Tell your Customers about the Clip with the Safely Grip. 











Samples Free. 


GEORGE B. GRAFF COMPANY 


Mfrs. of Time-Saving Office Devices 
294 Washington St. BOSTON, MASS. 








List of those Typewriters 
and Adding Machines you 
cannot move. 


We pay Highest CASH 
Prices for all makes. Get 
the cash and buy GOOD 
sellers, we have THEM 








" REGISTERED too. Prices Right. 
National Typewriter Exchange Co. 
110 Broad Street Bosten, Mass. 








INKO 


ACTUAL INK SOLIDS 


Manufacture ink under your own label and make more 
money. 

We can supply you solids which are contained in the 
standard high priced writing fluids. 

It is only after years of careful analysis and experimen- 
tation that we are now able to furnish you with this 
product. 





SEND FOR SAMPLE AND PRICE LIST 


HOWARD CHEMICAL & MFG. COMPANY 


54 S. Third St., Minneapolis, Minn. 














KIPCO BRAND 


DUPLICATOR INK 

FOR ROTARY STENCIL MACHINES 
The quality of this inkis 
guaranteed by nearly half 


a century of practical ink 
manufacturing experience. 








Samples and Prices Sent on Request, 


KRUSE PRINTING INK COMPANY 
437 Pearl Street, - - - NEW YORK 
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Why You Should Carry 


CENTURY 
PORTFOLIOS 


Never before has there been 
such a great demand for 
GOOD Portfolios. 
Accountants, Lawyers, Salesmen— 
all persons who carry papers, 
books, catalogs, samples, etc., are 
prospective customers. 
CENTURY PORTFOLIOS, because 
035 of their well-arranged interiors, 
No.1 richness of leather and fine work- 
manship, will produce quick turn- 
Overs, net you substantial profits and add to your repu- 
tation for carrying high-grade goods. 
The CENTURY Line of Portfolios, Brief Cases, Secretary 
Cases, etc., is worth your investigation. Write for “Cata- 
log D” and Dealers’ proposition. 
CENTURY LEATHER CRAFTS COMPANY 


350 Broadway New York City 








LONG SERVICE WITHOUT COST 


No supplies needed, and practically no repairs 


REYNOLDS ENVELOPE SEALER 


Thousands of users have testified to the reliability of the 
REYNOLDS 
during the 
past nine 
years. Some 
of the first 
machines are 
still in use. 
What it has 
done for 
others it 
will do 
for YOU. 
Simple 


Sure to 
Seal 














Reynolds Envelope Sealer Co. 
111 N. Market Street, Chicago 











CULOQUUUGOOUROGRESQUQURGQERGGRARGG0CUCCQRCRERRUCRGOGEEROOCOOERRRORORREEESERS 


PAPER CLIPS 


“Superior” “Cyclone” 


Nos. 1,2 and 3 \ 


Write us for samples and quotations 


Midland Steel Products Company 
3132-36 South Canal Street, Chicago, I. 


Western Representatives: Reid & Gilmartin, 444 Market St., San Francisco 


SECHQEREGEGEQEGESERGRREERGEREGRRRGRRGRORSSRRRRRERERORREER 
PITTI 


Adding Machine Rolls 


yb: ) Always in Stock 915ff 
146 in Two Grades 32 


Special Rolls for all Automatic Machines 








Write for Prices and Samples 


H. P. O'Neill, srooxiyn, n'y. 


MILL AGENT 
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CATALOGUES 





A revised list of prices, No. 37, has been issued by the 
Stow & Davis Furniture Company, Grand Rapids, Mich. 
It covers Catalogue No. 9, and became effective March 1. 

x * x 

A circular issued by Henry T. Adams Manufacturing 
Company, Inc., 6796 South Chicago avenue, Chicago, is 
devoted to the Adams post and ring binders for accounting 
and similar work. 

x x * 

The National Blank Book Company, Holyoke, Mass., 
has issued Retail Price List No. 5, dated February 20. It 
covers the comprehensive line of National blank books, 
desk pads, columnar pads and manifold bills of lading 

ok * ok 

The Detroit Rack Company, Detroit, Mich., has pub- 
lished an attractive catalogue devoted to its lines of cos- 
tumers and hall trees, wall racks, umbrella stands, coat and 
hat hooks, curtain and screen extensions, bedside tables, 
etc. 

x * * 

What users say about National cash registers has been 
worked up into a series of booklets, issued by The National 
Cash Register Company, Dayton, Ohio. There are several 
booklets in the series, each devoted to some specific line 
of business. 

2 a 

The Shaw-Walker Company is distributing through 
dealers three attractive “stuffers,” titled “Make Your Own 
Card Guides.” “Where’s That Letter Q-u-i-c-k!” and 
“Show These Shaw-Walker Filing Department Acces- 
sories.” 

x * * 

A booklet issued by the American Writing Machine 
Company, New York, N. Y., is devoted to the Century 
No. 10 typewriter. The scope of the machine, and its 
distinctive features are clearly brought out. The booklet 
stresses the wide field of utility open to the No. 10 model. 

* * * 

A new catalog of “U-Need-Me” office specialties has 
been issued by George E. Fox & Company, 35 West Kinzie 
street, Chicago, Ill. The book contains a number of new 
features which have been added to the line since the last 
booklet was issued. The new catalog is effectively printed, 
with the cover in two colors. 

* * + 

Dealers’ Catalogue No.. 34, issued February 1, 1920, 
has been circulated by the Plew & Motter Department 
of The Workman Manufacturing Company, Chicago. It 
lists the complete P. & M. loose leaf line, and is fully illus- 
trated with engravings of the complete loose leaf binders, 
and reproductions of the various stock forms carried. 

* * * 


One of the most complete catalogues designed for the 
export trade which has come to our attention is that issued 
by the Easterbrook Steel Pen Manufacturing Company, 
Camden, N. J. The Esterbrook line is fully illustrated, 
and the accompanying text is given in English, French and 
Spanish. Supplementing it are an export price list, and a 
schedule of weights and dimensions, enabling the stationer 
at home and abroad to estimate the weights and cubical 
dimensions of any order he might place. Everything has 
been done to make it easy for the overseas buyer to select 
his requirements, and arrange the shipping details. Typo- 
graphically the catalogue will enhance the reputation of 
American printers in foreign lands. 

x * x 


The National Typewriter Company, Fond du Lac, Wis., 
has issued an instruction book on its new No. 5 model 
typewriter. This is of the portable type, non-folding, and 
possesses a number of features exclusive to this new 
model. A distinctive feature of the booklet is a very 
comprehensive illustration showing the typewriter, both 
front and rear views, with the various parts numbered and 
indicated by arrows for convenient reference. This illus- 
tration is so arranged in the binding of the book that it 
is available for reference no matter which one of the 
printed pages is open. This feature makes it easy for 
the recipient of the machine to study its operation and 
adjustment, contributing to a quick anderstanding of the 
mechanism and its operation. 
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Try the New Paper Fastener Stauder Card Case 
“SURELOC” FRICTION SNAP 
CLIP NO. 4 THE ONLY CARD.CASE THAT HOLDS 
ibe , CARDS PERFECTLY 
The peer of all prong-protected clips, patented. “sure woc’FRICTION SNAP HOLDS ONE mi 
Write for samples and price or ask your jobber. “4% CARD AS ee 6 ae 
Snaps like a Glove Fastener and opens easy. prov. R.A WELL AS ae I RM 
Will not tear papers, no matter how often used. ated TWENTY kind or number of cards 


—folded or detached— 
scoring or perforating 
unnecessary. Keeps 
cards clean. 


The prices are right and 
the profits are right. 
Send for full particulars. 


STAUDER ENGRAVING CO. 
233 N. Wells Street 
CHICAGO, ILL, 


| SIGN PRINTING OUTFITS 
Y PEWRITERS 


EXPORT DOMESTIC 


REBUILT—Our supply and equip- 
ment enables us to handle a large 
volume of business. The grade we 
put out at the price is the best 
money can buy. 


FAVOR US WITH YOUR INQUIRIES 


GUARANTEE TYPEWRITER CoO.., Inc. 
39 South 10th Street 


PHILADELPHIA, PENNA., U.S. A. 
Cable Code: BOYERTYPE, A. B. C., Sth Edition For printing signs, show cards, price tickets, etc. 


| HANS H. HELLESOE Ghiccco* iutinois 


Price right; large margin to jobbers and dealers. 


PAT. PEND 


Deliveries on contracts may be made to suit, (direct to your 
customer if desired). 





Write us today—we want your trade and you want the Clip 


“Sureloc” Paper Clip Co. 


i Providence, R. I. 












































(UURUUUEONEOUOCCULOMEUGUOOGUCCEOUOCNEUOOCSOOUOCCOOOOUCOEOOOCGSUOOEODOOOOOEODONELL 
Attractive Leather Covered Metal Paper Weights 











The best paper weight no 
the market—neat and unbreak- 
able, just the thing your customer 
wants. They last forever. 

1-lb. weight, $3.60 per doz. 

1}-lb. weight, $4.25 per doz. 

2-lb. weight, $4.90 per doz. 


The Daisy Wire Basket 


—made to outlast the spills 
and bumps of everyday office 
life. Note the wide flaring 
top, that is easy to strike 
from a distance. 








Put Daisy Wire Baskets up 
to your trade, and show 
yourself a real live seller in 
the waste basket trade. 


Write for prices on special orders for advertising purposes im- 
printed with your name and address—a perpetual reminder to | 
/ your customers 

ALL PRICES ARE F. O. B. NEW YORK 





ACCURATE OFFICE SUPPLY CO. pelle fix pains 
Manufacturing Stationers ° > 
Ss ENE tan New ork, nv. v. || The Massillon Wire Basket Company |) 





COOQQUUGECQRCLREGCEUULOCAEEECRCEEEGEECEOAEEEUOEEROEOEEEEERCEEEREREEROGEROR EEO ED 




















Barrett Paper Fasteners 


Superior to the ordinary fastener; 
polished brass, heads stay on. You 
can have immediate delivery on 
any quantity, sizes 4 in. to 4in., 
in either round or flat head style. 


Packed in bulk boxes of 1000. 


Washers, too. Write today for complete 
descriptive circular and our Current 
Price List of LOOSE LEAF and 
STATIONERY SPECIALTIES. 


me BARRETT BINDERY . 


Stationery and Loose Leaf Mfrs. 


725 Federal St. CHICAGO 





Write for Catalogue 
of 


DESK PADS | 


(Over 60 styles and sizes) 
and 


| | Cloth Covered Cabinets 





; 














(Boxes, Binders, Etc.) 


Manufactured by 


L. HOFFMAN 


i 
45 Lafayette Street NEW YORK 
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That 
Magic Tip 


Goodline “Metal 
Tip” Guides outlast 
any other Press Board 
Guides on the mar- 
ket. The Metal Tip 
reinforces the guide 
immediately below 
the printed tabs. All 
liability to crack and 
tear is removed. 
Nothing like it! 





Prices and full information on request. 
Goodline Manufacturing Company 


KENT, OHIO 


API 
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TO THE TYPEWRITER TRADE 


Have You Any Typewriters for Sale? 


We will buy for cash any sur- 
plus stock of machines you 
have on hand. 


Now is the time to turn your 
machines into money. 





Mail us today list of what you have on hand 


Morse Typewriter Exchange Co., 
407 Broadway, New York 
Corn Exchange Bank, Washington Branch, New York City 


Reference: 


VOUEAEAPOVEGENOAA OETA EGEALAEOGUAL EATEN ETAL | . 
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Forty thousand dealers are 
finding it profitable to feature 


Moore 
Push-Pins 


asastapleline. Are you sharing 
in the profit? The Style L cabines 
shown here makes every office 
and every home a prospeet. A 
special assortment of quick sel- 
lers in an attractive display that 
will double your sales. Get one. 


Costs $10 
Sells 15 


It puts the 





Let us tell you about our complete ine. 
right “‘push" in your business. Write. 


Moore Push-Pin Co. 
113 Berkley St., Philadelphia, Penna. 








% CARBON & 
% PAPER < 


¢ 
>) oY 


Standard Carbon & Ribbon Co. 


Incorporated 
114 Liberty Street 2 


& NEW YORK, N.Y. Ks 


RS 
TYPEWRITER %_ 
Ss RIBBONS > 














Adding Machine 
Paper 


and other small roll specialties. All goods guaranteed. 
Write for prices giving specifications. 


ANCHOR PAPER SPECIALTY CO. 


921-927 E. Ave. Kalamazoo, Mich. 

















CABINETS 


Here isa neatly designed stationery holder with features of con 

venience and efficiency which give it a good sale. It is a memt rer of 
the money making line of stationery articles listed in our catalog 
Write for the catalog and dealers’ terms today. Our prices save 
you money. 


KNICKERBOCKER INKSTAND CO., Inc. 
230-234 Fifth St. Lyndhurst, N. J. 

















Drawing !nks, Blacks and Colors 
Eternal Writing ink 

Engrossing Ink 

Taurine Mucilage 

Photo Mounter Paste 

Drawing Board and Library 
Office Paste Mucilage 
Liquid Paste 


Vegetable Glue, etc., etc. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 
Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
adopt the Higgins’ Inks and Adhesives. They will 
be a revelation to you. 


We protect the trade by referring 
all orders and inquiries thereto, 


CHAS. M. HIGGINS & CO., 27ging*ogs 204 7 poufacturers 


Main Office and Factory, Brooklyn, N. Y., U. S. A. New York-Chicago-Loncen 
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“Faultless” 
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“Holyoke’B 
| Jewal’ Pioneer” —y “Holyoke” 
L. D. VAN VALKENBURG 
} MANUFACTURER 


Holyoke, Massachusetts, U. S. A. 
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H O U be rR. O R G A N 5 Typewriter Ribbons and Carbon Paper 


For the Typewriter, Addi g Machines, 
Time Clocks. Put up for the trade. 
Official and Empire Brands, or in plain bexes with imprint if desired 


M , 
“Walk with Your Head” in the January issue of the SNELLING & SON anUEROORLYN, NY 


Webster Way contains some helpful information for sales- Exclusive Territory Rights Not Entertained 
men, contributed by G. B. Albright, Chicago 

















\ new form of roll of honor is published by the Wales 


Visible, issued by the Wales Adding Machine Company, The manufacturer with an article to be exploited 
Wilkes-Barre, Penna It lists the factory workers who 


among the office equipment trade finds 
1 


ate nor absent during the previous month. | “OFFICE APPLIANCES” 


The Bocrum & Pease Company Standard was issued in a publication which brings satisfactory results. 


were neither 


new form in February The size has been enlarged to Advertising rates furnished upon request. 
8 by 12 inches, which permits of the more effective ar- THE OFFICE APPLIANCE COMPANY 
rangement of the matter. A page of National Association 417 So. Dearborn Street, Chicago 





News is printed, following the custom of the old, and 
smaller size, of the Standard. 














* * 
a , . ' , , ‘ “ “ 
; Phe February issue of the National, published by tl e Retails TTI Chanatl J. PPOs 7F 
National Blank Bool . ompR, Holyoke, es printed 25¢ qgiiccrrrpedascepyie 
a page of comments by its readers on the house organ Each Tete FB b 
Leading stationers throughout the country commented 
briefly upon the character of the house organ and the care- | Ths.only brush thet will clean al! parts of machines. Gmail end cleans type 
ful selection of its contents get-at place otal length l4inches. All bristles. : 


Adopted by Business and Public Schools, Public Institutions, Hospitals, U. §. 
Government and City Departments and the Largest Concerns in the Country 


he Sunstrand Keyboard is a recent new-co ‘r to the 
sot igh 3 Pig pM, Bote pepe og CLEANALL TYPEWRITER BRUSH CO., Mfr, of Wire Twisted Brushes, 7 DOMINICK $T., NEW YORK 


house organ field, the initial issue being dated January 
It is 9x12 inches in size, somewhat larger than the usual 
house organ It is issued in behalf of the sales and set 


vice departments, and edited by P. J. Bailey, advertising ADDING MACHINE ROLLS 








manager of the Surstrand \dding Machine Company For all makes of machines 
. THE PERFECT ROLL—guaranteed to con- 
\n interesting story of barter is given in the February tain 250 linear feet. Edges free from lint or dust. 
issue of The Roval Standard, “Milady’s Sables and Roval Stock white wove, hard-sized Writing 18 pound 
Tk ” ; “c : : folio basis. 
[ypewriters. It narrates how the Siberian representa We make all size rolls. 
tives of the Roy al Typewriter Company . Inc.. bartered Write for prices, giving detailed specifications. 





merchandise for ble furs and other valuable native GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO, N. Y. 





products, shipped the furs to market, and created a credit 
to apply on the typewriter purchases. 


+ 








DEALERS & SALESMEN 


The January issue of Demonstration, published by th 


L. C. Smith & Bros. Typewriter Company, has as a lead ; ee . 

nttole a a ; eS ( . " i 5 , Nielson’s Typewr ter cushion 
article a contribution by | O. Boe, manager of the Kan foot is the finest on the market. 
sas City branch. The repair department 1 _manned by This shock absorber really cuts 
ex-Armvyv men. and was organized on a military basis out the noise and increases 
The repair department bec; > a hospital. at 1e ) operator $ speed. We make 
The repa department became a hospita d the type ‘*‘Stayon” rubber platen twirlers 


an@ felt typewriter pads. 
NIELSONSUPPLY UO. centraia23 
810 First Nat. Bank Bidg., Chicago 


writers were called patients. 


Che Skyscraper illustrated a recent issue with a pictur 
of the delivery car of the Schooley Stationery & Printing 
Company, Kansas City, Mo. The familiar trade mark of 











the Skyscraper file adorns the sides of the motor car, 7 
thus appropriating to the company all the national adver Gold Pens for Fountain Pens 
tising of the Shaw-Walker Company which circulates it 


on Gold Pens and Fountain 


Kansas City Repairs 
; <> Pens Attended to Promptly. 
General Fireproofing, issued by the Genera! Fireproof os 
ing, Company \ ounestown, Ohio. has abandoned ‘ts 6x¥ EXP¢ IRT TRADE SOLICITED 











form, and now appears 8!4x11 inches. This affords a 

more attractive make-up, and permits the use of larger | Heme Geld Pen Co. 17-21 Vander ea 

illustrations in illustratine details. Intrinsically there is Manufacturers of Fine Gold Pens Established 1884 

no change, for a high standard of matter has alwavs . 

characterized the publication. ie? 
An interesting feature of the February issue of the ALSO MAKERS OF inxs * 

Guide Post, published by the J. C. Hubb Company, is FOR OFFICE DUPLICAT- 

a page on the subject of machine ruling This subject is ING AND PRINTING 

not as widelv understood as seems to be the general im 


pression and the article in the Guide Post gave a brief : * : if WL PAY You To 
sketch of the method employed and illustrated the machine [BRBBMAMARSD ISI G lelc-T\ 0 latL Cae BUY DIRECT FROM Us. 
used. Incidentally the J. C. Hubb Company has some ; newAS : 

modern ruling equipment, judging from the illustratio1 
printed 








For Any Ear in Any Place! 


The Roneo Salesman, issued from the Roneo Building 
; oa 7 =the : ae L - o5 
Holborn, London, England, is distinctive in the character “<“THERAPHOWNE 
of its contents. It has a constructive aim. and hits the Powerful Osteopathic Receiver —— is tuned 
1 , rc . . 1 . to the Ear. It can’t confuse nor fatigue. Im- 
se > ] \ Ot Ss aT -le 4 

bull eve \ pla oes e no 1 4 sounded An the le ad artic le, proves the hearing. Prevents excitement and 
One Ounce of Real Help Worth a Ton of Bouquets bewildering aggravation. For noises, nervous, 


jeaf and busy. Guaranteed to suit. Only $2. 

Worth more. Export $2.20. Checks or C.O.D. 
The Evolution Phone Company, Inc. 

48A Greenwich Avenue, New York, U.S. A 


Yes, you American house organ editors, your English 
brother has the same difficulties as you experience in get- 
ting the salesmen to put their experiences and recommen 
dations on paper for the company’s house organ. 
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£-E-3 FIFTY GONE BOLLARS 1X CENTS 
(Denominations in : Bl: ack; Amounts in Red) 
PROTOD Chemical-Fiber Checks 
and Drafts— Registered like 
Bank Notes—Forgery-Proof. 


TODD PROTECTOGRAPH CO. 


(Established 1899) 
World’s Largest Makers of Check 
Protecting Devices and Forgery-Proof Checks 
1129 University Ave., Rochester, N. Y. 








TYPEWRITER RIBBONS AND CARBON PAPER 


We have more than doubled our capacity in the last 60 
days in putting in additional equipment for making 
typewriter ribbons and Carbon Paper. 


Naturally we are looking for more accounts and will make mighty 
liberal proposition to dealers. 
Write us TODAY, for samples and prices. 


APTER BROS. MFG. CO., 552 W. Harrison St., CHICAGO 











FOR COIN BAGS AND 
DEPOSIT BAGS 


Save Money by Asking for Our Prices and Samples 
STRAYER COIN BAG CO. 


Manufacturers of Coin Bags and Cloth Specialties 
NEW BRIGHTON, PA. 














D. W. Beaumel @ Co., Inc. 


Egtablished 1834 
OFFICE AND FACTORY 


17-27 Vandewater St. 
NEW YORK, N. Y. 


Manufacturers of fountain 


pens for the trade; We 
all modern styles make 
of fountain pen a spe- 
holders and cialty of im- 


print work and 
our line includes 
all thelatest designs 
in self-filling fountain 
pens and non-leakable 
screw cap holders. Our re- 
pair department is a promi- 
nent feature of our service. 


ESPECIAL ATTENTION 
GIVEN to FOREIGN TRADE 


fountain 
pens com- 
plete. 













































Mare h, I920. 


The Foreman-Bassett Company, Cleveland, Ohio, pub- 
lishes the F-B-ver, which takes the form of a monthly 
service bulletin. It is very well printed, and carries many 
illustrations. 

cd K *K 

Egry Tidings is the house organ of the Egry Register 
Company, Dayton, Ohio. It carries the news of the sales 
and factory activities. A recent issue showed illustrations 
of the Egry exhibits at the New York, Chicago, Cleveland 
and Indianapolis busines shows. 

aK o* 7 

The Art Metal Welder is running an interesting series, 
captioned “What the Other Fellow Does.” In it the heads 
of the various departments narrate the duties and functions 
of their work. The plan makes workers in the different 
departments familiar with the part other departments 
play in the team work of the several plants. 

~*~ 1K * 

Crown Jewels has made its initial bow in behalf of the 
Crown Ribbon & Carbon Manufacturing Company, 
Rochester, N. Y. It is unique in that several editions are 
published, making the contents available to readers of 
English, French and Spanish. The initial issue has set a 
standard of interesting matter which assures a long and 
useful career. Technical information not in general circu 
lation enhances the value of Crown Jewels to the dealer 

x * x 

“What Would You Have Done?” in the January issue 
of GF Selling Facts narrated the predicament of a district 
manager who wanted to get his line ready for the open- 
ing of a new store. The crates were at the freight station, 
and had to be unpacked and the goods cleaned up for 
display. The district manager wanted to go to a football 
game at headquarters at the week end. Then came the 
question which opens this paragraph. The answer in 
Selling Facts was, “Well, that’s just what he did!” 

an *K 

“Cutting Down the Cost of Distribution” presents mod- 
ern conditions in a new light. It was printed in the Jan- 
uary issue of The Corona Bulletin, and pointed out the 
analogy between present conditions and those following 
the civil war. In the ‘sixties production machinery en- 
abled the country to repair the deficiencies of output caused 
by diminished man power. The Corona Bulletin article 
suggests that the machinery of distribution be improved 
now. It cites the case of the grocer, who, though accused 
of profiteering, is having difficulties in making both ends 
meet. The suggestion is made that the merchant improve 
his distribution facilities by advertising to the consumers 
in his neighborhood... A typewriter and a duplicating 
machine will enable him to do this effectively, increase his 
sales, and thus reduce the percentage of overhead to 
gross business. 


(Typewriters—Continued from Page 213.) 
Portland, Oregon. 

T. J. Webb, formerly a salesman at the San Francisco 
office of the Noiseless Typewriter Distributing Company, 
has succeeded “Jack” Doane as manager of the Noiseless 
office in Portland, Oregon. 


San Francisco, Calif. 

Allen Jones, formerly with the Wholesale Typewriter 
Company of this city, is connected with the repair depart- 
ment of the Stone Typewriter & Ribbon Company. 

ok K 

S. L. Hooper, president of the Noiseless organization, 
recently returned from the Northwest, where he spent 
several weeks with the various branch managers. Mr. 
Hooper stated that he was very well pleased with business 
conditions in that region. He is now devoting much of 
his time to preparations for the Noiseless exhibit at the 
National Business Show.—J. G. Tavares, a former official 
of the Noiseless Typewriter Company, is one of the direc- 
tors in a new company recently incorporated in San Fran- 
cisco and known as the National Axle Corporation. 


South Bend, Ind. 

The distribution of Woodstock typewriters in this vicin- 
ity has been assigned to the Corona Typewriter Service 
Company, of this city. The Corona organization has also 
undertaken representation of the Dictaphone. 


Spokane, Wash. 
The Corona Typewriter Sales Company, Inc., 
appointed representative of the Woodstock 
Company. 


has been 
Typewriter 





MPT > 


March, 1920. 


OFFICE 


APPL! 


ANCES 227 





EXTRA DOLLARS 


are added to the profits of the dealer whe 
handles HEYER’S REFILLING COMPOSITION, 
for use in filling hektograph pans and gela- 
tine duplicators of all makes. 


. The Heyer Duplicator Company manufactures 
™ Hektographs, Gelatine Duplicators, Film Dupli- 
cators, and Supplies. We also furnish the 
trade with Hektograph carbon paper and Hek- 
tograph typewriter rib- 
bons at lowest prices. 








Domestic and 
prompt at- 


Write for literature. 
foreign inquiries given 
tention. 


The Heyer Duplicator Co. 
160 N. Wells St., Chicago, Ill. 








Special Glass Desk Pad 


Semi-flexible base, with glass fitting fiush—no 
edges to catch dust. Both sides of base are 
are covered with green felt. The corners are 
A finger notch in the base makes it easy to lift 


SANE 


——_ 


metal, higt 
the glass wh: 


nickeled 


n inserting or c hanging memos. 





18x24, 20x34, 24x36; glass is yy inch thick, with polished 
Write for circular. 


L. Sainberg, 65-67 W. Houston St., New York 


Three sizes: 
edges. 











FOR THE FIRST TIME in two S] e ] 
years we are up tothe minute on r ey 
orders for all styles,except No.15, of 

Used by over 20% of Banks of the P 

U.S. Supplied by your jobber or e n S 





NATIONAL SUPPLY CO., Distributors, Indianapolis 





OLSEN DESKS 


Roll Tops Flat Tops Standing Desks 
Office Tables Typewriter Cabinets 
0. Cc. S. OLSEN COMPANY 


2527 Moffat Street, CHICAGO 





MILI 





HEADQUARTERS FOR ALL STANDARD MAKES OF 


CHECK WRITERS 


NEW AND REBUILT 
Send for Catalogue and Discounts to the Trade 


CHECKWRITER MFRS., Inc. 


Suite 316 200 Broadway, New York, N.Y. 


MULTIGRAPHS 
RE-BUILT — BOUGHT — SOLD — EXCHANGED 


Multigraph Platens Recovered 


MODERN OFFICE APPLIANCE CO. 
3 PARK ROW, NEW YORK, N. Y. 














The “Anco” Pen and Pencil Clip 





ee ts ss Maée in ene piece of spring steel, bay pains, neowiy 


The Ansonia Novelty Co. Amsonia, Cemn 











This Typewriter Brush Sells Rapidly Because 


ft is made right and the price is Le ite Dg yates be ten ny The 
tapering end permits the brush to b the smallest openings without 


scratching the enamel. Retail Petes per doz. $3.00 


S23 
y 







Sy 


LY 








MORTON'S Washable Briatie 
TYPEWRITER CLEANING BRUSH. 


Send 20c for sample postpaid and ask for dealer's terms. 
MORTON MANUFACTURING CO.,, Louisville, Kentucky 





GOLD PEN rr =. All Shapes and Styles 





Imprint Prompt 
Work a Repair 
Specialty Service 





All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfe~tly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc., 56 Joba 5t., New York 











Rither Agency or Price Protection Proposition 
KEYSTONE CARBONS 
AMITY RIBBONS 


For All Purposes. 


R.A. BECK, GENERAL SALES AGENT 
727 South Dearborn Street, CHICAGO 


New York, New Orleans, 


Los Angeles 














and Copyrights 


Diffic - and rejected cases specially solicited. No 
misleading it ducements made to secure business. 
Over 30: years’ active practice. Experienced, personal, 
conscientious service. Write for terms. Book free. 
Specialty—Typewriting and Adding Machines. Address 


Suite 36 N. U. Building 
Washington, D.C. 








E. G. SIGGERS 
rrr EE zl 

















“Wrapping withou Knocking 


is a gtory told in ple 


For Bank Tellers and Folk 
Who Handle Coins 


(written since 


You will like the dry humo: 


Ist) and the practical short cuts 


Free on Request 


THE C. L. DOWNEY CO. 118 E. Eighth St 
CINCINNATI, OHIO 
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Copies of any one of these patents can be obtained by 
sending 15 cents in stamps to E. G. Siggers, patent lawyer, 
Suite 33, N. U. Building, Washington, D. C., and mention- 
ing Office Appliances. 


1,197,757. Coin Controlled Typewriting Machine, etc. 
John A. Mulhall, New York, N. Y., assignor to Under- 
wood Typewriter Company, New York, N. Y., a corpora- 
tion of Delaware. 

1,197,927. Addressing Machine. Ernest H. Frey, Wil- 
loughby, Ohno. 

1,198,200. Envelope. Abraham Deutschmeister, New 
York, N. | - 

1,198,206. Shift-Key Mechanism. Herbert Etheridge, 
Ealing, London, England, assignor to The Bar-Lock Type- 
writer Company, Ltd., London, England. 

1,198,288. Envelope. Charles F. Taylor, Jr., Bowling 
Green, Ky. 

1,198,322. Typewriter. William C. Brumder, Milwau- 
kee, Wis. 

1,198,362. Envelope. Edward R. Lueck, Jr., Howe, 
N. Dak. 

1,198,363. Pen Holder. Oliver P. McKee, Waukegan, 
Illinois. 

1,198,379. Support and Confiner for Paper Pads. Ed- 
ward H. Elder, Chicopee. Mass., assignor to National 
Blank Book Company, Holyoke, Mass., a corporation of 
Massachusetts. 

1,223,354. Money Paying Attachment for Cash Regis- 
ters. Stephen J. Bachardy and James Kiss, Newark, N. J. 

1,223,360. Glue and Mucilage Pencil. Edward C. Ber- 
ners, Two Rivers, Wis. 


. tod a «Ae 








































































1,223,379. Recording Machine. Clyde Gardner, Detroit, 
Mich., assignor to Burroughs Adding Machine Compary, 
Detroit, Mich., a corporation of Michigan. 

1,223,419. Calculating Machine. Arthur Pentecost, East 
Orange, N. J., assignor to The Adder Machine Company, 
Wilkes-Barre, Penna., a corporation of Pennsylvania. 

1,223,499. Envelope Sealing Machine. Sidney L. Long, 
Minneapolis, Minn., assignor to Pence Mailing Machine 
Company, Minneapolis, Minn., a corporation. 

1,223,541. Pencil Sharpening Machine. Edgar P. Web- 
ster, Bridgeport, Conn. 

1,223,569. Envelope. Abraham Deutschmeister, New 
York, N. Y. 

1,223,566. Bank Remittance Sheet. Ira L. Darby, Paw- 
huska, Okla. 

1,223,579. Attachment for Pencils. Michael A. Grynik, 
Ladywood, Manitoba, Can. 

1,223,630. Paper Clip. Richard J. Smeeton, Newark, 
N. J., assigner to The Whitehead & Hoag Company, New- 
ark, N. J., a corporation of New Jersey. 

1,223,677. Desk or Cabinet for Disappearing Typewrit- 
ing Machines. Camille de Vleeschouwer and Johannes 
Tacoma, Amsterdam, Netherlands. 

1,223,690. Adding and Sorting Machine. Hans Goerlitz, 
Berlin, Germany, assignor to Powers Accounting Machine 
Company, New York, N. Y., a corporation of Delaware. 

1,223,703. Inkstand. Frank La Chapelle, Erie, Penna 

1,223,759. Autographic Register. Charles Bristow, Fen 
dalton, Christchurch, New Zealand, assignor to The Im 
perial Cash Register Company, Ltd., Wellington, New 
Zealand, a corporation of New Zealand. 

1,223,857. Filing Device. William L. Deming, Salem, 


mee 


1,223,871. Combined Typewriting and Computing Ma- 
chine. Frederick A. Hart, Jersey City, N 
Underwood Computing Machine Company, New York, 
N. Y., a corporation of New York. 

1.224.026. Pen and Pencil Clip. John L. Saxe, Water- 
bury, Conn. 


i, assignor to 
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No. 1,329,262.—Caiculating machine; patented January 27, 1920, 
by George C. Chase of Providence, Rhode Island. 

No. 1,329,087.—Typewriter for printing Braille or analogous 
characters for the blind; patented January 27, 1920, by Nor- 
bert Lallie of Nantes, France. 

No. 1,324,467.—Index of the overlapping, visible type; patented 
December 9, 1919, by James H. Rand of North Tonawanda, 
New York. 


No. 1,308,688.—Blotter; patented July 1, 1919, by James J. Sul- 
livan of St. Thomas, Minnesota. 

No. 1,324,100.—Mailing device; patented December 9, 1919, by 
Julius H. Binkowitz of Chicago, Illinois. 

No. 1,266,283.—Pencil attachment for fountain pens; patented 
May 14, 1918, by Jens Martinus Larsen of Brooklyn, New 
York. 
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FEATHERWEIGHT EYESHADE ° 
The shade that takes your eye Actual Office Efficiency 
and keeps it in good health. 

L } B E R I Y Light Weight, Adjustable, Durable, Hygienic, demands perfection in the smallest 


Healthful. No metal or elastic band to press or -— ao a an i : ; 
bind the head. Opague for artificial light. tasks, as well as in the big things. 
POSTAL SCALES Transparent for natu- 
rallight. Lies flat when 
not in use, thus pre- 
venting being crushed 
out of shape by acci- 
dent; can be carried in 
hat or rolled up in a 
small package to carry 
in the pocket. Visor 
wider than other shades 
We recommend the 
opaque for those wear- 





CONVERTED 
























ing glasses. No. 5. Motor 
driven (either 

The Featherweight direct or alter- 
Eyeshade Co. ; + tae 3 cur 

e - 

Merchantville, N. J. ity, 8..00 to 





10,000 an hour 
Mechanical 
counter re- 
cords output 
and checks 


MULTIGRAPHS | | 














REBUILT 
Now computing FOREIGN AT ONE-THIRD COST 
POSTAGE instead of 3c rates. Thoroughly rebuilt, new type, bear- 
Made in three sizes—1-lb. ings, platen, etc. Guaranteed two 


‘ years. Absolute satisfaction guaran- 
< s ¢ ry - 3 3 

2-lb., 4-Ib. capacity. teed or money refunded in full. 
Also equipped with up-to- 


date charts, showing the RUSSELL EARNEST BAUM The 











amount of postage on all 33 South Broad Street, Philadelphia, Pa. Acorn-Thexton Sealer 
classes of U.S. A. mail BOS uy ; 

makes quick work of sealing enve- 
matter. = lopes, shortening the time required, 





reducing the labor, and securely 


Order through your Jobber Kee Posted fastening every flap. 
TRINER SCALE & MFG. CO. Pp Acorn Brass Mfg. Company 
2714 W. 21st St. Chicago, III. on developments in the office appliance 470 S. Clinton St. CHICAGO, ILL. 


field. Read OFFICE APPLIANCES reg- 
ularly and you will have reflected on your 














desk descriptions of new devices, important 
changes in organizations, and a large 








amount of other interesting material which 
cannot be obtained elsewhere. Sample 


L I M A > 9 copy upon request. 
OFFICE APPLIANCES 


Square-Top 417 S. Dearborn St., Chicago, Ill. 


PAPER CLIPS 


( Are you using “CLI- 


[ \ax"'Sauare-top | | WRITE US FOR PRICES 























Almost any card will 





Paper Clips? If not On adding, listing and colnulating ma- Z, do, of course, to ~ 
—let us send you sam- chines, typewriters, multigraphs, icta- vey your name to e 
P phones, checkwriters, duplicating ma- : ud 
Pat, Dec.12,16 ples. They will con- chines, mail-om-eters, time clocks, safes man you wish to see but 
t, Dee.12, A a and steel lockers, new and second-hand a poor card, or one that may be 
vince you that the “CLIMAX office furniture, and all office devices. slightly soiled, will carry with 
Square-Top is by far the best We are the largest dealers of the kind it a poor impression of your 
li east of the Rocky Mountains and will sense of fitness 
all-purpose paper clip. save you half on your office needs. ae . 


Prices below will satisfy you Everything first-class; nothing cheap WIGGINS 
but the price. 


that besides being the Best, 








they are also the Most Eco- Write Today and Save Money. Peerless Patent 
nomical. Chi Safe & Merchandise Co Book Form Cards 
Send us your next order. It acago e erchandise ° give a dignity to your introduction 
at” Je 5 73 and 75 West Lake Street, Chicago, Ml. that will gain an audience every time. 
will receive our prompt and First impressions are lasting. 
careful attention. Send for tab of specimens and note 





the general excellence of engraving, 
and the clean-cut ap- 
pearance of these 


“He who follows cards encased in 


convenient 


Prices F. O. B. Buffalo 
Packed 10,000 to the Box 












4 ” 
10,000......... 15e per 1,000 must run behind book form, 
50,000......... 10¢ per 1,000 — va naan 
eS aes ETS ce od ye More than 170 new devices were described in 
++ basis ool y ++ OFFICE APPLIANCES last year. The 
1,000,000......... 6%c per 1, information was first hand, giving readers 
knowledge of the devices of interest to them 
Packed 1,000 to the Box long before others knew of their existence. 
10,000..... ... 17e per 1,600 The man who introduces a new specialty has 
manifold advantages over one who selis it 
100,000 cimedalide ide per 1000 later. OFFICE APPLIANCES, thru its “New 
—— y Machines and Devices’’ section, wi ielp you e . 
500,000..... -++. 9¢ per 1,000 to lead, and this feature is just one of many The John B. Wiggins Co. 
1,000,000......... 8%c per 1,000 that are serving our readers to their profit daily. Established 1857 
° Co anne Engravers, Plate Makers, Die Embossers 
Buffalo Automatic Mfg. Co. THE OFFICE APPLIANCE CO. 1104 Se. Wabash Ave. 


457 Washington St. BUFFALO, N. Y. 417 S. Dearborn St., Chicago 705 Peoples Gas Bidg. CHICAGO 
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WANT ADVERTISEMENTS 








SITUATIONS WANTED. 


RAVELING POSITION desired by man who has had seven- 

teen years’ experience with office equipment of all kinds— 
furniture, machines, accessories, and stationery supplies. Own 
business eleven years. Central or western territory preferred. 
Address F 28, care Office Appliances, Chicago. 











EPAIRMAN and salesman with twenty years’ experience on 
all makes of typewriters wishes position with a reliable 
firm in need of an all around man, who wishes to locate in a 
nen position. Address ‘F., 3525 Vista avenue, St. Louis, 
o. 


1 INSIDE SALESMAN of office supply, stationery, office fur- 

niture and filing cabinet lines, desires to connect with con- 
cern that can offer a good position. Have successfully managed 
department, bought goods and edited catalogs. Age 28 years; 
good appearance and address. Address C 22, care Office Ap- 
pliances, Chicago. 











AN of twenty years’ experience in the office furniture and 

filing cabinet business, at present manager of large store 
in the east, open to consider change May 1. Best of references. 
Nothing but high-class proposition considered. Address G 24, 
care Office Appliances, Chicago. 





ITUATION wanted by cavable salesman with eight years’ 
experience selling typewriters and dictating machines. Has 
been branch manager and now is looking for connection as 
sales manager or position as salesman where a good oppor- 
tunity is offered. Willing to go anywhere in this country. Ad- 
dress J 25, care Office Appliances, Chicago. 














HELP WANTED. 
YPEWRITER MECHANIC or combination mechanic and 
salesman. Good opportunity. Muncie Typewriter Exchange, 

Muncie, Ind. 

















IVE WIRE representative wanted in Chicago to take care 
of wholesale, retail, and user sales for ink manufacturer 
making big line of inks. Unusual proposition for the right man. 
Address A 21, care Office Appliances, Chicago. 








ANTED—Experienced mechanic on all makes of typewriters. 
Send references in first letter. KELLEY TYPEWRITERS, 
Madison, Wis. 


ISTRICT MANAGERS and salesmen wanted for tremendously 

successful new office specialty. Two minute demonstration 
means a sale every office. 100% repeater. A gold mine for vou. 
Perfection Manufacturing Company, 123 South Fourth street, 
Philadelphia. 


XPORT TRADE man wanted by ink manufacturer making 
big line of. inks. Unusual proposition for the right man. 
Address A 21, care Office Appliances, Chicago. 


W ANTED—Typewriter and adding machine repairmen and 
mechanics for membership in the Typewriter & Adding Ma- 
chine Mechanics’ Aid Ass'n, Inc. Employment bureau, general 
information bureau. Purpose: Nation-wide organization. Ad- 
dress 8 Nevins street, Brooklyn, N. Y., at once for detailed in- 
formation. Branches in Kansas City, Mo., and in Boston, Mass. 


TATIONERY MAN—We want an experienced mail order 
stationery man to oversee stock, do buying, handle corre- 
spondence. One with cataloging experience preferred. Give 
detail experience, where employed, age, nationality, and salary 
expected. Confidential. The Hall Lithographing Co., Topeka. 


























ANTED—Experienced salesman for commercial stationery 
store in the state of Montana. Give references, also state 
experience. Address FE 23, care Office Appliances, Chicago. 


MECHANICS AND REPAIRMEN on typewriters, adding ma- 
chines, Dictaphones, Multigraphs, Multicolor presses or 
Addressographs: In order to co-operate in preparing a reliable 
list and to receive free literature and information, should send 
name and home address, and state with what firm employed, to 
H. R. Langham, 2033 Gates avenue, Brooklyn, N. Y. Just say 
“Office Appliances’’ and receive the best consideration. 
WY ANTED—Manager for office supply department, capable of 
taking entire charge. Koch Brothers, Des Moines, Iowa. 
ALESMAN—Opportunity to control “18 Karat’? the 100% 
repeat office specialty; good for $60 weekly; consumer, agents, 
dealer, mail business; only few dollars needed; permanent busi- 
ness for live man every city. 18 Karat Products Co., Dept. A, 
Oak Park, Ill 
SELENDID OPPORTUNITY for capable, experienced office 
furniture and filing cabinet salesman. Large stock, leading 
lines. Office Furniture & Equipment Co., Minneapolis, Minn. 


W ANTED—Salesmen to handle our line of high grade fountain 
pens. Commission or salary proposition to right party. 
Edison Pen Company, Petersburg, Va. 


























FOR SALE. 








ULT!IGRAPHS, Dictaphones, Edison dictating machines, 
Writerpresses, Mimeographs bought, sold and rebuilt like 
new. Multigraph and Multicolor ribbons, ink and platens. We 
save ycu money. Price, Inc., 440 South Dearborn street, Chicago. 





ONS NO. 3—20 Underwood Standard bookkeeping machine has 
had six months’ service, practically as good as new. Price 
$700.00. Diebold Safe & Lock Co., Canton, Ohio. 


DDRESSOGRAPHS, multigraphs, duplicators, envelope seal- 


ers, letter folders, mailometers, supplies. Less than half 


price. Guaranteed one year. Pruitt Company, 112-H North 
La Salle, Chicago 








OR SALE—Dictaphone equipment consisting of dictaphones, 
transcribing and shaving machines. Address John S. Murray, 
Purchasing Agent, Aluminum Co. of America, Pittsburgh, Pa 
ULTIGRAPHS, Writerpress, etc., ribbons re-inked black 
blue, or purple, $6 per dozen. Ajax Ink Company, 755 Monon 
building, Chicago, 














IK SALE—Two 10x15 Golden platen presses, equipped with 
individval motors and variable speed controller. All in A 

No. 1 conditien. Clark Printing & Mfg. Co., Lock Haven, Pa 
DDRESSOGRAPHS, Multigraphs, Multicolors, duplicators, 
envelecpe sealers and letter folders bought, sold and rebuilt 

Office Device Company, 154-J West Randolph street, Chicago. 

















AGENCIES WANTED. —___ _ 

ESPONSIBLE SALES ORGANIZATION OPEN TO REPRE- 

SENT RESABLE MANUFACTURERS IN NEW YORK, ON 

A COMMISSION BASIS. INTERNATIONAL MERCANTILE 

SALES CO., 110 WEST 40TH STREET, NEW_YORK. ; 

OFFICE EQUIPMENT house in the southeast would like to 

get in touch with trade lithographer, engraver and embosser 

with the idea of representation in section named. Address Z 26, 
care Office Appliances, Chicago. 























BUSINESS OPPORTUNITIES. 

XCLUSIVE TERRITORY open for dealer or distributor to 

handle guaranteed line of typewriter ribbons and carbon 
paper. We have a number of dealers making big profits and 
want a live wire distributor for open territories. Every busi- 
ness office your customer. Miami Ribbon & Carbon Co., Dealer 
Dept., Dayton, Ohio. 

IR SALE—Established stationery and office equipment busi- 

ness. Located in progressive manufacturing city of 40,000 
population in middle Atlantic states. Will consider sale as 
going concern or stock and fixtures only. Doing $100,000 annual 
business; $30,000 necessary. Spendid opportunity. Address R 23, 
care Office Appliances, Chicago. 

YPEWRITER SUPPLY BUSINESS FOR SALE in New York 

city. Well-established typewriter supply business for sale. 
Domestic and foreign. Retiring. Address B 26, care Office 
Appliances, Chicago. 

















AGENTS WANTED. 
AN you swing agency arrangement for your territory on lin¢ 
that has proven its right to be called a big success Last 

year we exceeded total for previous four years combined; a 
regular increase each year so far. January was our smallest 
month last year; this January has exceeded biggest month last 
year; this year should double total for previous five years 
Line is needed at every desk in every office—$4 to $25 per desk 
worker. Tens of thousands of executives know it—just waiting 
for you. Thousands of offices now are equipped clear through, 
but surface of market only scratched enough to uncover possi- 
bilities. Line now on sale everywhere. Agency must be 
equipped to take care of and hold confidence of trade, besides 
going after business through its own salesmen. Don’t waste 
time (and let someone else get ahead of you) ‘‘writing for in- 
formation.” Tell us straight from the shoulder what organiza- 
tion vou have, what lines you have handled or are handling 
what you have accomplished, how far you can finance own 
sales and salesmen, how you have worked with office equipment 
trade, and such other information as you think may help. 
“Sell’’ us your ability and equipment as if we were your biggest 
prosyect; then we'll try to sell you our proposition as if you 
were our biggest prospect. Your letter wil be strictly con- 
fidential, but will be ignored unless you show us you are the 
goods. Address W 18, care Office Appliances, 417 South Dear- 
born street, Chicago. 
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SUPER - SERVICE 
ENAMEL 


Makes your old machine like new, dries in 
one minute, leaves no streaks. One stroke 
of brush applies it to any surface. One 
pint of Super-Service will finish more 
work than two of old kind. Especially 
made for refinishing Typewriters, Adding 
Machines, Check Protectographs, etc. 


Needed in every repair shop. 


Mail trial order for pint or a today, no 
charges if not found entirely satisfactory. 


American Office Appliance Co. 
65 Washington Blvd. Detroit 
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, 7 WHAT IT IS 
IN FIGURES — 


Balancing Accounts; Adding Trial Bal- 
ance; Figuring and Footing Payroll, In- 






If not made by voices, Inventory; Figuring Costs, Statis- 
; ‘ ; tical Reports, Profit and Loss State- 
Paid — ments; Totalling Stock Records; Audit- 


ing— 
Comptometer 
The Comptometer will make a quick, easy and 
dependably accurate job of it at a worth-while 


saving in time and labor. 


SPEED, combined with ACCURACY—that’s the 


explanation. 


One-motion, direct-key action of the Comptom- 
eter accounts for its phenomenal speed; the 
Controlled-key (which positively prevents an 
incomplete keystroke from registering an er- 
ror) safeguards accuracy. 

Why not let a Comptometer man demonstrate by 
a practical test (on your own work) just what it 
means to make a rapid-fire job of ALL your figure 
work? At least let us send you a copy of “Bet- 
ter Methods of Accounting.” Free on request. 


FELT & TARRANT MFG. CO. 


1713-35 N. Paulina Street CHICAGO 
4 
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Remarkable T ypewriter 


particular. Universal 

4 eys—84 characters—single 
0 per cent less parts than 

ines. Operating advan- 

ements. Appearance and 





A Remarkabl rd \ Remarkable Opportunity 


wdstock . made good with the individual 

' . x occasionally, with the big 
ia Riek , g hundreds of machines and 

sates , knows typewriters thoroughly. 


lealer in your vicinity write for our 
PREFERRED” Typewriter 


WOODSTOCK TYPEWRITER COMPAN HICAGO, U.S.A. 
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24 Years a Leader 


: ‘HE Oliver was the first type- 
writer to introduce _ visible 
writing and visible reading. 

And since the very first model, 
the Oliver has held leadership for 
typewriter improvement. 

Never was this leadership more 
sharply defined than it is today. 
The Oliver present model includes 
betterments unattained in = any 
other typewriter. 


But it is interesting to note that 


in the 24 years’ progress from 
Oliver No. 1 to the Oliver of today 
there has been no departure from 
the mechanical principle which 
made the Oliver famous—namely, 
the arch-shaped type-bar, with nat- 
ural easy downward stroke. 

This principle of construction— 
an exclusive Oliver feature—from 
the beginning—has been adhered 
to because it has never been 
equalled. 


24 vears’ use proves its value. 


yi 


1523 Oliver Typewriter Building, Chicago, Illinois 























